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OBILIASA YACTD

OneHouHblE MaTepHallbl 10 AUCLUUIUIMHE TMpPEAHA3HAYEHbl MJI OLEHKU: JOCTHKEHUS
0o0yyarolMMUCS  3aIUVIAHUPOBAHHBIX  PE3YyJIbTATOB  OOyYeHUs 10 JAMCLUUIUIMHE, JTana
(dbopMHpOBaHUs 3aIUTAHUPOBAHHBIX KOMIIETEHIIMN M YPOBHS OCBOCHUS TUCIUILINHBI.

OrneHouHble MaTepuallbl MO JUCHUIUIMHE BKIIOYAIOT OLEHOYHBIE CPEICTBA I MPOBEACHUS
MEPONPUIATHH TEKYILIET0 KOHTPOJIS YCIIEBAEMOCTH U IPOMEKYTOUHOM aTTECTALUH.

dopmupyembie y 00y4aromerocsi KOMIETeHIINN:

1. OIIK-1 CnocoGeH co3aaBaTh BOCTpeOOBaHHBIC 00IIECTBOM U MHIYCTPUEH MEIMATEKCThI U
(1) MeIUANPOIYKThI U (M) KOMMYHUKAIIMOHHBIE IPOYKTHI B COOTBETCTBUH C HOPMaMU
PYCCKOT'O U HHOCTPAHHOT'O SI3bIKOB, 0COOEHHOCTSIMHU MHBIX 3HAKOBBIX CUCTEM
NJI-2 JleMoHCTpUpPYET 3HAHUE HOPM MHOCTPAHHOTO fA3bIKa B IIPOLIECCE CO3/IaHUS
KOMMYHHKAIIMOHHOTO MPOJIYKTa

1 BKIIFOYACT:
JJIA TEKYIIEro KOHTPOJIA YCIIEBA€MOCTH:

Popma peanmzanuu: ITncemenHas pabora

. AKTyanbHbIe PoOIEMBI JeIOBOM U KoMMepueckoi aearenbHocTu (KonTponabsHas pabora)
. Henossie Bctpeun (KontponbHas pabora)

. Henossie neperoBopsl (KoHTposibHAst paboTa)

. 3anpocsl u npemioxenus (KontponbHas padota)

. Hanmucanme opunmanbupix nenoBeix nuceMm. Ctpykrypa u mabnon (Kontponbnas pabota)
. [Ipecc-koudepennus (Kontponpaas padoTa)

. [Icuxonorus pexinamel (KoHTposibHAS paboTa)

. Pabota B pexinamubix areHTcTBax (KonTtponsHas padota)

. Paznblie Buapl genossix muceM (KoHTponbHas paboTa)

10. Pexiiama u Mapketunr (KonTponsHas pabota)

11. Peknama u ¢popmsl ee pactipoctpanenus (KontponbHas pabota)

12. CocraBnenue kouTpaktoB (KoHTposbHast paborta)

O 01N DN b~ W~

BPC aucuuniavHbl

5 cemectp
Beca KOHTpOIBHBIX MepOnpUsITHIL, Y0
Hnunekc KM- | KM- | KM- | KM-
Paznen nucuuninHb KM: 1 5 3 4

Cpok KM: 4 8 12 16

3anpocsl 1 npeuioxkenus. Peknama

3anpocsl 1 npeuioxkenns. [IoBTopeHre rpaMMaTHYECKUX BpEMEH +

IIpnuactre nepBoe. MapkeTHHT U peKiiama +

Od¢ununanbHoe aenooe nucbMo. OdopmieHre KOHTPAKTOB

[TpuuactHbie 000poTHl. OPUIHAIEHBIE ET0BbIE MHChMa +




[Tpuyactre BTopoe. MogansHbie 000poTHI have to, to be to.

OdopmieHre KOHTPAKTOB

I[CJ'IOBBIC BCTPCYH. BI/I,Z[I)I KOHTPAKTOB

[TpuuacTue nepBoe u BTopoe. [lenoBsie BcTpeun

YcnoHoe Haknonenue (1 u 2 Tum). Bujbsl KOHTPAKTOB.

I[CJ'IOBaSI KOPPCCIIOHACHINA

YcnoHoe HaknoHneHnue (3 tum). JlenoBas KOppECOHICHITHS

VYc10BHOE HAKJIIOHEHUE CMELIaHHOTo Tuna Jlenosas
KOPPECHOHICHIMS: )kai00a, 3apoc, MPEAI0KEHUE

Bec KM: 25

25 25

25

6 cemecTp

Paznen nucuuruinHbl

Beca koOHTpOIbHBIX MeponpusiThii, %o

HNunexc
KM:

KM-5

KM-6

KM-7

KM-8

Cpok KM:

4

8

12

16

[enoBast )KxU3Hb NPEANPUATHN

The manager's role

What is business?

Economy

Marketing

VYrpasneHue npeanpusITHsIMU

Scientific management

Management

Financial management

Pabouwnii mporecc

The quality of working life

Customers

Insurance

IIpunsTre pemennit

Decision-making

The role of advertising




Advertising in companies +

Bec KM: 25 25 25 25

7 cemecTp

Beca KOHTpOIBHBIX MeponpusTHii, %o

NHunekc KM-9 | KM-10 | KM-11 | KM-12

Pa3nen muciuInuinHbl
ACIT JUCIT KM:

Cpok KM: 4 8 12 16

Pabora B CMU

An introduction to advertising +

What makes advertising work +

Top management - planning and strategy +

Pa3znnie BubI pPEKIaM

Image advertising +

Retail advertising +

What an advertising agency does +

Goal-setting +

Pabota pexnaMHBIX KOMITAaHHMA

Who is who in an advertising agency +

How agencies get paid +

The management of time +

Oynk1ius pexkinamel. Pexiiama B cetn MHTEpHET

Understanding Why people choose one product over
another

The Internet: New ways of advertising +

Motivation +

Bec KM: 25 25 25 25

$O6m1as yacts//1J1s1 MPOMEKYTOUHOU aTTecTauud




COJAEPKAHUE OLNEHOYHBIX CPEJACTB TEKYHEI'O KOHTPOJISA

1. Oyenounvie cpeocmea 011 OUeHKU 3ANIAHUPOBAHHBIX PE3YIbIMAM 06 00yUeHUA NO OUCUUNTIUHE, COOMHECEHHBIX C UHOUKAMOpamu
00CMUIICCHUS KOMNEmeHY UL

Nunexc Nunukarop 3anjaHUpOBAHHBIE KonTposbHas Touka
KOMITETCHIIMHT pe3yiabTaThl OOyYEHHsS IO
JUCIUILINHE
OIIK-1 N-2onk-1  JemoHcTpupyet | 3HATh: 3anpock! u npeaioxenus (KoutponbHas padoTa)

3HaHUE HOPM MHOCTPAHHOI'O
A3bIKa B IPOLIECCE CO3AAHUSA
KOMMYHHKAIIMOHHOT'O
IPOJYKTa

JIEKCUKY, OTHOCSIIIYIOCS K
teme "3anpocsl U
[Ipennoxenus";
CTPYKTYpPY J€I10BOT0
OoQUIHATEHOTO MHCHMA;
JIEKCUKY, OTHOCALIYIOCS K
teme "KonTpaktsl";
o(unmanbHbBIC U peUeBbIC
KITMIIIE JTsl IPOBEICHUS
JIEJIOBBIX IIEPETOBOPOB;
JIEKCUKY ¥ TEPMUHBL,
OTHOCSIIIUECS K TEME
"Peknama";

YMers:

JIEMOHCTPHUPOBATh HABBIKH
BEJICHUSI IEPETOBOPOB Ha
npodeccuoHanbHbIE TEMBI,
MHUCaTh MUChMa Pa3HOTO
XapakTepa: 3arpoc,
MpeIIoKEHNE, Kaooa,
COTIJIACHE;
JIEMOHCTPHUPOBATH HaBBIKU
y4acTHsl B IETIOBBIX
BCTpeYax Ha

Hanwucanue opunmanbHeIX 1em0Bbix muceM. CTpyKTypa U madioH
(KonTponbhas paboTta)

Cocranenue koHTpakToB (KoHTposIbHAs paboTa)

Pazusbie Buab! nenoBeix nucem (KonTtponbsHas padota)

Jlenosbie neperoBopsl (KoHTposbHas paboTa)

Jenoseie Bctpeun (KontponbHas pabora)

AKXTyasnbHbIe POOJIEMBI JICIOBOMH 1 KOMMEPYECKOH JIEATEIIbHOCTH
(KonTposbhas paboTta)

[Ipecc-kondepennus (KontpoapHas pabora)

Pexnama u ¢popmel ee pactipoctpanenus (KontponasHas padbora)
Pexnama u Mapketunr (KontposnbHast pabota)

Pabota B pexnamubix areHTcTBax (KoHTponbsHas padota)
Icuxonorus pexiamsl (KoHTponbHas pabora)




npodeccrnoHabHBIC TEMBI,
JEMOHCTPUPOBATH HABBIKH
COCTaBIICHHS
MOHOJIOTHYECKHIX
BBICKa3bIBaHUM 110
aKTyaJlbHBIM Ipo0eMam
JIEJI0OBOM 1 KOMMEPYECKOU
NesITeNIbHOCTH;
JI€MOHCTPHPOBATH HABBIKA
y4dacTusi B ipecc-
KOH(DEpEeHIMSIX;

YMETb COCTaBIIATh
MOHOJIOTUYECKHE
BBICKa3bIBaHUS B 00J1acTH
"pexnambl" 1 "MapkeTuHra';
yYMETb y4acTBOBAaTh B
JIATIOTHYECKUX
BBICKA3bIBAaHUSX HA
npo¢eCCuOHANTBHBIC TEMBI;
JI€MOHCTPHPOBATH HABBIKU
COCTaBIICHUS PEKIAMHOTO
COOOIIEHHMS;




1I. Cooepicanue ouenounvix cpeocme. lllkana u kpumepuu oyenusanus
S cemecTp

KM-1. 3anpocsl 1 npeaioxeHust

®opmbl peanauzanuu: [luceMennas padora

Tun kouTposbHoro Mmeponpusitusi: KonrpospsHas padora

Bec koHTpObHOrO0 MeponpusTusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO MEPONPHUATHA: IHCbMEHHass paboTa NMPOBOAMTCS BO
BpEMsI 3aHATHS. BPeMsI BBITIOJHEHUS paOOThl 45 MUHYT . BBIMOJIHEHUE paboThI 03 ciioBaps

Kparkoe conepxkanue 3aianus:
BrinosiHUTE NTUCHMEHHBIN MTEPEBO/T CJIOB, CJIOBOCOYETAHUN U MPEIII0KEHUN

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

3HaTh: JIGKCUKY, OTHOCSIIYIOCS K 1.JlaiTe mepeBOI CIIOB M CIIOBOCOYETAHHM, OTHOCSIIIHECS

teme "3anpocsl u [Ipemnoxennsa"; K TeMe: “3arpochl u npeanoxenus”’:To notice,
appreciate, to receive details, would please to inform, to
be interested in, to look forward to, to refer to, to submitt
smth, as follows, to quote, in smb's favour, to confirm, to
trust, in detail, to let smb know, to have pleasure in smth.,
to negotiate, to pay by a letter of credit, an enquiry for
[IepeBenuTe npeasioKEeHUs C PyCCKOIO Ha aHTJIMMUCKUNA:
1) MpI nostyunsu Bailie TUCbMO, AaTupoBaHHoe 10
bespas.

2) [loaTBep:kaeM mojydyeHue BaIIero MuchbMa ot 26
CEHTSIOpS, MOCITaHHOE 10 NIEKTPOHHOM MOYTe.

3) MBI HCKpEHHE TIEHUM TO, YTO BBl PA3MECTUJIIN Balll
3aKa3 y Hac.

4) bnarogapuM Bac 3a Balle NUcbMo oT 15 mas, ¢
KOTOPBIM BbI [1OCJIAJIM HaM Balll KaTaJIOT 3JIEKTPOHHOIO
00opyIOBaHUS.

5) Me1 xotenu 661 UHGOPMUPOBATH BAaC O TOM, YTO
MIPOIYKIIMS, 3aKa3aHHas BaMU 10 KOHTPAkTy Ne 347,
roTOBa K TOTPy3Ke Ha OOPT KopabIs.

6) [Moxanyiicra, OTChUTANTE BCE BaIK 3alIPOCHI
MeHemkepy ¢unmnany, rocnoauny CToapTy

1. MpouuTaiiTe NMCbMO-3aMNpocC 1 BCTaBbTE Npeaioru
Dear Sirs,

3. We thank you.....your letter... 25 June and are glad to inform
you that most of the items listed.....your enquiry...the goods
are .....stock.

4. we are enclosing a detailed description....the items you are
interested.....and if you wish to place an order....us...items 1,
2, 3 we will be pleased to meet any delivery dates you may
require.

5. ...the moment we guarantee delivery....3 months .....signing
the contract.




6. our usual terms.....payment are....a L/C...shipping documents.
7. we are looking forward.....hearing....you.
8. Yours faithfully

Onucanue MKAJbI OICHUBaAHUA:

Ouenxa: 5
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku btnoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE
BBITIOJTHEHO B MOJIHOM 00'bEME WJIH BBITIOHEHO MMPEUMYIIIECTBEHHO BEPHO

Ouenka: 4
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku btnonanenus 3nanus. OueHka "Xoponio" BbICTaBISETCS €CIU
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABIICHHE [l PEIICHUS 3a]1a4

Oyenka: 3
Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 50
Onucanue xapakmepucmuxu evlnoinenus 3Hanus: OueHKa "yJ0oBIETBOPUTEIBHO" BBICTABIISAETCS
€CJIM 3aJJaHUE TIPEUMYIIECTBEHHO BHITIOJIHEHO

KM-2. Hanucanue opunuaibHbIX Ae10BbIX muceM. CTPyKTypa U madJioH

®opmbl peaausanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KonrpossHas padora

Bec konTpoabHOro meponpustusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO MepPONPHUATHA: IHCbMEHHas padoTa NMPOBOAMTCSA BO
BpEMsI 3aHATHUS. BPEMs BBIIIOJHEHUS pa0OThl 45 MUHYT . BBIOJIHEHHUE PabOTHI O€3 ciioBaps

Kpatkoe conepxxanue 3agaHus:
BrinonHuTe nepeBo C0B, CI0BOCOYETAHUN U ITPEIIIOKEHUN

KoHTpoJibHbIC BONIPOCHI/3aJaHHA:

3HaTh: CTPYKTYpy  JI€JIOBOTO 1./laiiTe nepeBo/l CIEAYIOMNX KIIHILIE:

O(i)I/II_II/IaJ'IBHOFO nucbpMa, C YAOBOJIbCTBUEM coo6maeM, C HCTCPIICHUEM KJIECM, C
TEM YTOOBI 06CY)II/ITI>, B OTBCT Ha BallC IMMMCbMO, BBUY
BBIIIICU3JIOKCHHOTI'O, COO6I_I_II/ITC HaM, MBI paabl
COOONINTH, K TUChMY MPHJIaraeM, JIeJI0 B TOM, UTO,
JIEVCTBUTENHHO

OTBeThTE HA BOITPOCKHI IO CTPYKTYPE ACITOBOTO MMHUCbMaA:
1)What should you put at the top of a business letter?

2) If you don't know the person to whom you are writing,
how you should sign off a business letter?

3) you are writing a letter to a company, you know the
department you wish to write to, but don't know the name
of the contact person. how should you start the letter?
4)Choose the phrases of very formal language: Hi there;
Hope you are Ok; Your attendance is requasted at..;
Gotta run. See you soon

Onucanue MKAJIbI OLlEHUBAHUS :

Ouyenka: 5




Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku btnoanenus 3uanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE
BBITIOJTHEHO B MOJIHOM 00'bEME WIIH BBITIOHEHO MMPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku ebtnoanenus 3uanus. OueHka "Xopomio" BbICTABISAETCS €CIIH
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BRIOPAHO BEPHOE HAMPABICHUE JUIsI PEIICHUS 3a/1a4

Ouenxa: 3
Huoicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuku ebtnonenus 3uanus. OueHka "yJ10BICTBOPUTEIHHO" BBICTABIISETCS
€CJIM 3aJJaHuE PEUMYIIECTBEHHO BHITIOJIHEHO

KM-3. CocraBjieHHe KOHTPAKTOB

®opmbl peaquzanun: [TuceMennas padora

Tun koHTpOIBLHOr0 MeponpusaTus: KontponsHas pabora

Bec kouTposabHoro meponpusitusi B BPC: 25

IIpouenypa mpoBeieHHsi KOHTPOJBLHOIO MEPONPHUATHS: MHUCbMEHHas paboTa MPOBOAMUTCS BO
BpEMs 3aHATHS. BpeMs BBITIOTHEHUS padOThl 45 MUHYT . BBIMOJIHEHHE paboThl O€3 crloBaps

KpaTKOC CoA€cpKaHUuE 3alaHUA:
MNEPEBCAUTEC CJIOBA, CJIOBOCOYCTAHUA U ITPCIIIOKCHUA

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3HATB: JICKCUKY, OTHOCIIIYIOCS K l.HepeBezmTe CJIOBA, OTHOCAIIIHUECA K TCMC

teme "KoHTpakTh!"; “KoHTpakTh!:

to draft a contract, a contract clause, contracting party,
prompt delivery, consignment, short-delivered items, to
revise, to meet the requirements, to be of inferior quality,
problems arose, to place a big order, to cover expenses,
to be effected, to envisage

BBIITOJIHUTEC MEPEBOJ CTATbHM KOHTpPAKTA:

the contract shall make the necessary arrangements for
the provision of suitable skilled labour and staff required
for the execution, erection and maintenance of the works.
the contractor shall pay all costs and charges whatsoever
in connectionwith recruitment of labour and staff.

the contractor shall abide by the code of labour
applicable in...with regard to rates of wages and working
hours and any regulatons issued by the responsible
authority regarding the accomodation of and sanitary
arrangement for labour.

Onucanune MKAJbI OIICHUBAHUA:

Ouyenka: 5
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku vtnoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIN 3aJJaHNe
BBHITIOJTHEHO B MOJIHOM 00'beME WIIH BBITIOTHEHO MPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Hudicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 60
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OnucaHnue xapakmepucmuxu eblnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCs €CIU
OOJIBITMHCTBO BOIPOCOB PACKPHITO. BEIOPAHO BEPHOE HANIPABIICHHE JIJISl PEIICHUS 3a/1a9

Oyenka: 3
Huoicnuii nopoe evinoanenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1eHka "yI0BIeTBOPUTEIHLHO" BBICTABIISACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

KM-4. Pa3zHble BUIBI 1€J0BBLIX MUCEM

®opmbl peanausanuu: [luceMennas padora

Tun kouTpoabHoro meponpusitusi: KonrpospHas padora

Bec koHTpObHOrO MeponpusTusi B BPC: 25

IIpoueaypa npoBeaeHHsi KOHTPOJbLHOIO MEPONPHUATHA: IHCbMEHHas padoTa NMPOBOAMTCS BO
BpEMsI 3aHSATHS. BpeMsI BBITIOJHEHUS paOOThl 45 MUHYT . BBINOJIHEHUE paboThI 03 ciioBaps

Kpartkoe conep:xkanue 3a1anusi:
Hanwuimyre nucebMo 110 33JJTaHHOU TEME

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

YMeTp: mucarb NHUCbMa Pa3HOTO 1.
XapakTepa: 3ampoc, npejiokeHue, | 1. 1)HanuwwuTe 3anpoc pupme Ha 3aKynKy MHTEpecyioLLero Bac
’Kajo0a, corjiacue; TOBapa. yKaxuTe, YTo Bbl BUAEIN 06pa3Lbl Ha BbICTaBKe U

XoTenn bbl NoNy4nTb 6a3osyro MHbOPMaLUIO (Npaiic auncT,
OCHOBHbI€E YC/10BMA U AaTbl NOCTAaBKM, YCNOBUA NaTexka), Tak
KaK cYyMTaeTe YTo B Ballel CTpaHe ecTb CNPOC Ha TaKoW TOBap

2. 2) Bbl MOAYYUIN MUCbMO NMOKYNaTens C *Kanoboit Ha HU3Koe
KauyecTBO TOBapa, MOCTaB/IEHHOrO NO KOHTPAKTY. HanuLwuTe
OTBET: a) COW/IUTECH Ha YC/IOBUA KOHTPAKTa U coAepKaHune
COCTOABLUNXCA paHee NeperoBopos; 6) 3anpocute
noapobHyto MHGOPMaLMIO U AOKYMEHTbI O GaKTUYECKOM
NOJIOXKEHWUN [leN; C) YKAXKUTE, KaKne mepbl Bbl HAMEPEHbI
NPUHATL B BAnKanwem byayuiem

3. 3) BbINONHWTE NepeBos CAeAyoWmMX NPeaNoKeHUA:

4. Mbl BbIHY}KAEHbI NPeabABUTL BaM NPETEH3UI0 B CBA3U C
HEBbINONIHEHNEM BaMUM YC/IOBUIM KOHTPaKTa.

5. MoKynaTe/nb OTKa3blBaeTCA MOJIHOCTbIO ONIATUTb CYET A0
BbISICHEHMA NO/IOXKEHUS C HeA0MNOCTaBKOM ToBapa

6. Mbl 6blM Bbl paabl NPeaNOKMTL BaMm Hally NPOAYKLUMIO MO
KOHKYPEHTHbIM LieHam 1 6b1an 6bl roToBbl 06CcyANTH
noapobHOCTU C BalUMM NpeacTaBUTENIEM

7. Hac MHTEepecyloT 3TU TOBapbl, MOCKOJIbKY B Hallen cTpaHe
nMmeeTca cTabubHbIM CNPOC Ha NPOAYKLUMIO TaKOro poaa

8. Mbl Hageemcs YCTaHOBUTb I0/ITOCPOYHbIE B3aUMOBbIrOAHblE
KOHTaKTbl C BAMM

Onucanue MKaJbl OLICHUBAHUA:

Oyenka: 5
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 10
Onucanue xapaxmepucmuxu evinoineHus snanus: OueHka "oTIMYHO" BBICTABIISETCS €CIU 3aJaHHe
BBITIOJTHEHO B MTOJTHOM 00'bEMe WITH BBITIOJTHEHO MMPEHMYIIIECTBEHHO BEPHO
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Oyenxa: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapakmepucmuxu eblnoinenus 3Hanus: OLeHKa "X0opouIio" BICTaBISETCS €CIu
OOJIBITMHCTBO BOIPOCOB PACKPHITO. BBIOPAHO BEPHOE HAINIPABIICHHE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHka "ya0BIeTBOPUTENILHO" BHICTABIIACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

6 cemecTp

KM-5. /lesioBbI€ eperoBopbl

®opmbl peaquzanun: [TuceMennas padora

Tun koHTpOIBLHOrO MeponpusaTus: KonrponsHas padbora

Bec kouTposabHoro meponpusitusi B BPC: 25

IIpouenypa mpoBeaeHHsi KOHTPOJBLHOIO MEPONPHUATHS: MHUCbMEHHAas paboTa MPOBOAMUTCS BO
BpEMs 3aHATHUS. BpeMs BBITIOTHEHUS paboThl 45 MUHYT , C ajbHEHIIeH YCTHOM YacThIO

KpaTKOC CoA€cpKaHUuE 3alaHUA:
caemnamnTte epeBoOJa O(bHHHaHBHLIX PCYCBLIX KIHUIIC. COCTABBTC NUAJIOI HA 3aJaHHYIO TCMY

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3HaTh: O(i)HHHaJIBHBIe H PCUCBLIC l.ﬂaﬁTe MEpeBOJ CICAYOIIHX PCUCBBIX KIINIIC:
Kimme I IMPOBCACHUA AOCIIOBBIX HaC OYCHb YAUBJIACT, UTO, OTO BIIOJIHE CIIPABCAJIUBO,
IIEPEroBOPOB; Pa3speIuTe HAITOMHUTB BaM, BO BCSKOM CJIy4ac, 3TO BbI

peliaere, MOXHO CYMTATh ATOT BOIPOC PEIICHHBIM?

sl AIMEIO BBUJlY, HACKOJIBKO s [IOHUMAI0, Y BaC €CTh KaKue-
HUOYIb NPEUIOKEHUSI? 3TO U ABISETCS MPEIMETOM
Hallel BCTPEUN CErOaHs

YMeTh: IeMOHCTPUPOBATh HABBIKH 1.act out these situations:
BE/ICHUS MIEPEroBOPOB Ha 1.payment under one of the contracts obtained through
npodeCCHOHATBHBIC TEMBI; your agent is delayed. contact your agent and ask him to

take urgent steps to speed up the payment

2.the supplier and the customer are discussing the
extension of the time limits as the customer has delayed
submission of the remaining initial data. as the initial data
available require more detailed and updated information
make it clear that the design work will not begin until
receipt by the supplier of all particulars listed in the
protocol

Onucanue MKAJbI OIICHUBAHUA:

Ouyenka: 5
Huodicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku vtnoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIN 3aJJaHNE
BBHITIOJTHEHO B MOJIHOM 00'beMe WIIH BBITIOTHEHO MPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Hudicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 60
Onucanue xapaxmepucmuxu evlnoanenus 3Hanus: OIeHKa "X0opoIio" BEICTaBISETCS €CITN
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABICHUE JJIsl pEIICHUS 3a/1a4
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Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. S0
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHka "yI0BIeTBOPUTEIHLHO" BHICTABISACTCS
€CITH 3aJIaHUE MMPEUMYIIIECTBEHHO BBITIOJTHEHO

KM-6. [lesioBBIE BCTpEUn

®opmbl peanauzanuu: [luceMennas padora

Tun kouTposbHoro Mmeponpusitusi: KonrpospsHas padora

Bec koHTpOBbHOrO0 MeponpusTusi B BPC: 25

IIpouenypa mnpoBeneHHsi KOHTPOJBLHOIO MEPONPHUATHSI: BpEMs BBIIOJHEHHA 45 MUHYT, C
IIOCJIEIYIOIUM YCTHBIM OTBETOM

KpaTkoe conep:kanue 3a1aHusi:
BBITIOJTHUTE MIEPEBO/T TIPS TOKCHHH

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

YMeTh: 1eMOHCTPUPOBATh HABBIKU 1.JlaliTe mepeBO BBIPAKEHUN, OTHOCAIIIUXCS K TEME
y4acTHsi B JIEJIOBBIX BCTpeuYax Ha “nenoBbIe BCTpEUn”:
npodeCCUOHATBHBIC TEMBI; to give away commercial secrets, to get down to work, no

objections, to draft an agreement, to talk over smth, very
reasonable, to tender for a project, to be unanimous, to
keep confidential some information, to be all for smth, to
assume, to be liable to, to be proper, to pull out of smth,
to be against the right of retirement, we are with you
here, to specify the rights, to reach a decision, to
coordinate the work, to keep smb informed, to present
smth for approval.

2.JlaiiTe mepeBo CIENYIOMIMX PEUEBBIX KIIUIIIE,
OTHOCSIIUXCS K TeMe “‘/[eroBbie BcTpeun™”:

ITo oOmemy MHeHUIO, MOXKEM JIM MBI CYUTATh, YTO;
MoryT ObITh pa3nuuHble BapuaHThl, A yTo ecnu; Ham
HE00X0AUMO 00CyTUTH elle 01uH Borpoc, Kak mpasuio,
3TO HEXEeJIaTeJIbHO; MBI pa3zeliieM Bally TOUKY 3pEHMUS,
[To-Buaumomy, 3TO Xopolas uaes; J1aBauTe NouIeEM
nanpiine, Mo>XHO MHE (BBICKa3aTbCs), Bl HABEPHSIKa
3HaeTe.

3. [lepeBenure clieqyrOmuUld JUATOT YCTHO:

-And now let's discuss the preparation of our
comprehensive tender.

-we can have our tender ready in two months. and you
will have time to prepare a comprehensive tender and
submit it to the tender committee, as leader of our
consortium, don't you think?

-that's true but the nature of our project is not simple and
the preparation of the joint tender will require
coordination of design and planning. that takes time.
-Well, we'll try to speed up the work to avoid delays in
the approval of the tender documents.
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-good. one more point, gentlemen. under the conditions
of the tender, the cosortium members submit bank
guarantees to the amount of 200 thousand dollars. as
future leader of our consortium we believe that each
member should provide a guarantee to cover the sum

e we think that the guarantees of the consortium members
should be proportion to their shares of work and services.

4.Act out a dialogue
e Discuss with the customer the terms of payment under your

draft contraact. See if you can meet the customer's request

Onucanne MKAJbI OIleHUBaAHUS:

Ouyenxa: 5
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 70
Onucanue xapakmepucmuxu eblnoinerus 3Hanus: O1neHKa "0TINYHO" BBICTABIISIETCS €CIIM 3aJaHIe
BBIIOJIHEHO B TIOJTHOM 0O'bEME MJIH BBITIOJHEHO NMPEUMYIIECTBEHHO BEPHO

Ouyenka: 4
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 60
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: O1eHKa "Xopoio" BEICTABISAETCS €CITU
OOJIBIITMHCTBO BOIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANIPABIICHUE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3nanus: O1neHka "yI0BIeTBOPUTEIHLHO" BBICTABIISETCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJHEHO

KM-7. AkTyanbHbie Ipo0JieMbl 1e710BOH H KOMMEPYeCKO 1esiTeIbHOCTH

®opmbl peanuzanuu: [luceMenHas padora

Tun koHTpoabHOro MeponpusTus: KourponsHas pabota

Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpouenypa mnpoBefeHusi KOHTPOJBLHOIO Meponpusitusi: Bpems BbimonHeHuss 45 MHUHYT C
MOCJIEAYIOLIUM YCTHBIM OTBETOM

KpaTKOC CoA€cpKaHMuE 3alaHUA:
BBITIOJTHUTE IICPEBOA HpeI[J'IO)I(eHI/Iﬁ

KoHTpoJibHbIe BONIpOChI/3aJaHUA:

YMeTb: NEMOHCTPUPOBATh HABBIKU 1 .BBIIOJTHUTE MUCBMEHHBIN NEPEBOL CIIELYIOIIETO
COCTaBJICHUS MOHOJIOTHYECKHUX MHAChMa:

BBICKA3bIBAHUN II0 aKTYaJIbHBIM YBaxaemsle rocnonal

npodiaemMam JIEJI0BOM u MBI TIOJIYYHJIM Ballly TEJIETPaMMy, B KOTOPOU BBI
KOMMEPYECKOH JEeATENBHOCTH; M3BELIACTE HAC O TOM, YTO BbI IIOJIYYUIN U U3YUHIIU

BBICTIAHHYIO HAMU JOKyMeHTaruo. OqHaKko Mbl ObLTH
OUYEHb OrOPYEHBI BALLIUM OTKA30M MPUHSTH Y4acTHE B
BBIIIICYKA3aHHOM TeHJiepe. Bbl, HECOMHEHHO, 3HaeTe, YTO
MBI OYEHb 3aMHTEPECOBAHBI B BAIlIEM Y4acTHE B
TEHJIepax, MPOBOIMMBIX B HAIIIEH CTpaHE, ¥ TIOITOMY
MIPOCHM Bac MEPECMOTPETH CBOE PEILIEHUE U CAENATh BCE
BO3MOJKHOE JIJI Y9acTHs B TeHAepe. BBy BEICOKOTO
CIpoca Ha BalllM PEKJIaMHBbIE YCIYTH B HalllEl CTpaHe,
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MbI MOKEM 3aBEPUTH BAC, YTO BBl MOYKETE YCITEIITHO
y4aCTBOBATh B OOBSIBIICHHBIX HAIIMM MIPaBUTEIHCTBOM
TEHJEpax.

C HeTeprieHHUEM KJEM BalIEro MOJIOKUTEIHLHOTO OTBETA.
2.Act out the dialogue

You have received your customer's comments on your
draft contract. The customer finds the contract value
overestimated. Discuss the hard currency part of the
contract value, which, in the customer's opinion, is
particularly overestimated. Give convincing explanations
of your calculations.

3.BriOepuTe mpaBUIBLHOE CIOBO IO KOHTEKCTY:

1. 1) The contractor (to refuse/to decline) to pay agreed and
liguidated demages because of delay in commissioning since
the delay was caused by force majeure circumstances. 2)
When can a claim be (to refuse/to decline)? 3) (to
appologize/to excuse) me but could you tell me the way to
Euston station? 4) Owing to the (demage, demages, losses),
the goods could not be installed at once. 5) we always (to
fulfil, to execute, to carry out) our contractual obligations to
the satisfaction of our customers. 6) The supplier had to (to
bear, to sustain) extra storage expenses as the customer
delayed opening a L/C.

OnucaHue MKAJbI OLleHUBAHUS:

Oyenka: 5
Huorcnuii nopoe sevinonnenus 3adanus 6 npoyenmax: 10
Onucanue xapakmepucmuxu evlnoinenus 3Hanus: OleHKa "0TINYHO" BBICTaBISETCS €CIIH 3aJaHue
BBITIOJIHEHO B MOJTHOM 00BbEME HJIU BBHITTOJTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: 60
Onucanue xapaxmepucmuxu 6vinoaneHus snanua: OueHkKa "XopoIo" BBICTABIIAETCS ECIIN
OO0JIBIIMHCTBO BOIIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANpaBJICHUE JUIsl pEIIeHUs 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
Onucanue xapaxmepucmuxu 6vinoaneHus snanua: OueHKa "y10BIETBOPUTEIBHO" BBICTABIIAETCS
€CJIM 3aJJaHle MPEUMYIIECTBEHHO BHIIIOJIHEHO

KM-8. Ilpecc-koH(pepeHumst

®opmbl peaausanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KontponsHas padora

Bec konTposbHOro meponpusitusi B BPC: 25

IIpouenypa mnpoBeneHusi KOHTPOJILHOIO Meponpusitusi: Bpems BbimonHeHuss 45 MHMHYT C
MOCJIETYIOIUM YCTHBIM OTBETOM

Kparkoe conepxxanue 3agaHus:
BrimonHuTe nepeBo NpeioxKeH

KoHnTpoJibHbIe BONIPOCHI/3a1aHUA:
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YMeTh: 1eMOHCTPUPOBATh HABBIKU 1.3anumuTe BEIpaKEeHUsI, BHIOPAB TIPABUIIBHBIA MPEJIOT

y4acTHs B pecc-KOH(EpeHIUsX; U TIepeBeIuTe MOJTyduBIIeecs BeIpaxkeHue (in, to, of, on,
for):
to go a tour
an alternative smth
to invole smth
a spokesperson an organisation
terms -results
to make call smb
to invest smth

2.Develop the following situations:

1. 1.Sattellite media tours are efficient and save travelling time.
2.As a public relations person your speech should carefully
prepared, brief and up to the point.

3. 3.yourrole as a public relations professional is to determine
when and if a news conference is nedded.

3.IlepeBenute TEKCT:

[Ipecc-koHbepeHuy SIBISIOTCS BecbMa d3PPEKTHBHBIM
METOOM Tepeiaun HHPOPMAIIHH, €CITH MTOJIb30BaThCS UM
pa3zymHo. OIHaKO HEKOTOPbIE OpraHU3aIMy HUKOT/Ia He
YIIYCKAIOT CIy4asi IPOBECTH MIPUEM HITH TIpecc-
KOH(EPEHIHIO IS IPEJCTABUTEIICH MPECCHI. ATO MOXKET
OBITh BBI3BAHO TEM, UTO JIMOO AUPEKTOP OpraHU3aLUU
BOOOpa3mI ce0sl BBIAAIOITUMCS OPaTOPOM, JTHOO
HACTOMYMBOCTD MPOSIBIISIIOT €r0 KOHCYJIBTAHTHI IO
CBSI3SIM C OOILIIECTBEHHOCTHIO, JIGMOHCTPUPYS CBOIO
aKTUBHOCTH OT UMEHH KJIMeHTOB. Eciu ecTb
BO3MOKHOCTb PaclpOCTPaHUTh KaKylO-HUOYIb
nHPOPMAIIHIO Yepe3 Mpecc-peiin3, He CTOUT CO3BIBATh
panu 3Toro npecc-koHdpepenunto. OObYHO Ipecc-
KOH(EpEeHIHsI TPOBOIUTCS TOIBKO TOTAA, KOTIAa
BO3HUKAET HEOOXOAUMOCTh B IEMOHCTPALIMU KaKUX-TO
00pa3IoB WK IPYTUX MPEIMETOB MIIM KOTAA PeUb HIET
10 B)XHOHM TeMe, 110 KOTOPOH y IPUCYTCTBYIOLINX
KYPHAJIHCTOB MOTYT BO3HUKHYTH BoIpockl. [Ipecc-
KOH(EPEHIMH TaKXKe Jat0T MPEKPACHYI0 BO3MOKHOCTb
JUTSI TIepelavyy 3aKyIucHOM nHbopMaruu “0e3 3amucu’,
NOsIBJIEHHE KOTOPOH B Me4aTH ObLIO Obl HEXKEJIATEIIbHBIM.

OnucaHue MKaJbI OlleHUBAHUS:

Ouyenka: 5
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 10
Onucanue xapaxmepucmuxu evinoineHus snanus: OueHka "oTIMYHO" BBICTABISETCS €ClU 3aJaHue
BBITIOJTHEHO B TTOJTHOM 00bEME WITH BBITIOJTHEHO MMPEHMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 60
Onucanue xapaxmepucmuxu evinoineHus snanus: OueHkKa "XopoIo" BEICTABISIETCS eCIH
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABJICHHE JUIS PEIICHUS 3a]1a9

Oyenxka: 3
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 50
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Onucanue xapakxmepucmuxu evinoaneHus snanus: OueHKa "y10BIETBOPUTENIBHO" BHICTABIIAETCS
€CJIM 3aJJaHue MPEUMYIIECTBEHHO BBITIOTHEHO

7 cemecTp

KM-9. Pexiiama u popMbI ee pacipocTpaHeHHsl

®opmbl peasuzanun: [TuceMennas padora

Tun KoHTpoIBHOr0 MeponpusaTus: KontponsHas padora

Bec konTpoabHoro meponpusitusi B BPC: 25

IIpouenypa npoBeaeHNsi KOHTPOJbLHOTO0 MEPONPUSITUSA: BPEMsI BBIOJTHEHUS 45 MUHYT

Kpartkoe conep:xanue 3a1anusi:
BBITIOJTHUTE MIEPEBO/T CJIOB, CIIOBOCOYECTAHUN U TIPEIOKCHUIA

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

3HaTh: JIEKCUKY M  TEpPMHHBI, 1./laliTe nepeBo/l CIEAYIOMIMX CIIOB U BBIPAXKEHUH,
oTHocsIuecsa Kk TeMe "Pexirama'; OTHOCSIIIUXCA K PEKIIaMe:

to provide information, accurate information, to process
information,media outlets, timely, to live up to,
advertising hype, bold promises, an astounding product,
to be ripped off, features, to deliver a message, in the
long run, to stand out from smth, memorable, concise,
attribute.

2.Complete the following sentences with the words
(informtion, friction, trust, sources, media, adversarial,
credibility):

1.Public relations provide most of the
___usedinthe today.

2.1t also mentions the areas of that often contribute
to an atmosphere.

3.An important part of the relationship is based on
mutual and .

3.Insert prepositions where necessary (at, in, to, as, on,
from, by, of):

1.Your dependence the media requires that you
be accurate and honest all times all your
public relations materials.

2.The media's power and influence a democratic
society reside the independence government
control.

3. This is important you because the

media, inference, serve third party
endorsers your information.

Onucanue MKaJbl OLICHUBAHUA:

Ouyenka: 5
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax: 10
Onucanue xapaxmepucmuxu evinoneHus snanus: OueHka "oTIMYHO" BBICTABIISETCS €CIU 3aJaHHe
BBITIOJTHEHO B TTOJTHOM 00bEMe WITH BBITIOJHEHO MMPEHMYIIIECTBEHHO BEPHO

Oyenka: 4
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 60
17




OnucaHnue xapakmepucmuxu eblnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCs €CIU
OOJIBITMHCTBO BOMPOCOB PACKPBITO. BEIOPAHO BEPHOE HAIIPABIICHHUE ISl PEIICHUS 33124

Oyenka: 3
Huoicnuii nopoe evinoanenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1eHka "yI0BIeTBOPUTEIHLHO" BBICTABIISACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

KM-10. Pexsiama u MapkeTHuHr

®opmbl peanausanuu: [luceMennas padora

Tun kouTpoabHoro meponpusitusi: KonrpospHas padora

Bec koHTpObHOrO MeponpusTusi B BPC: 25

IIpouenypa mnpoBeneHHsi KOHTPOJBLHOr0 Meponpusitusi: Bpems BwinosiHeHus 45 MHHYT B
NUCHMEHHOMW (hOpME € TIOCIETYIOLIIM YCTHBIM OTBETOM

KpaTkoe conep:kanue 3a1aHusi:
BBIHOJIHI/ITC HepeBO[[ HpeHHO)KCHHﬁ. HOIIFOTOBI)TC YCTHOC BBICKA3bIBAHUEC HA 3a1[aHHy10 TCMy

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

YMers: YMETh COCTaBJIATh 1.JTaliTe nepeBoA CAeYIOLUINX BbIpaXKEHU,
MOHOJIOTMYECKHE BBICKA3bIBaHUS B OTHOCSIIUXCS K TeMe “‘PexiiamMa u MmapkeTuHr”:
obnactu "pexnambl" u PEKIIaMHBIN OIOJKET, peKiamMa ONPeIeIICHHBIX BH/IOB
"MapkeTuHra'; ToBapoB, TB-pekiiama, KOPOTKUIA peKIaMHBIN POJIUK,

MPOLICHTHAs CTaBKa, PEKJIAMHBIN KaproH, 3a1e4yaTieTh B
[IaMSATH, CYTh B TOM, YTO; HEIIOIIYJIIPHOE BpEMs JJIsl
peKIamMbl, pekiaMa TOProBo MapKH, 3aBJIaJIETh
BHHUMaHUEM, OpOCaIOIIUICs B TJ1a3a, IieJieBas ayIUuTOpuUs,
PUCKOBAHHOE J1EJI0,[IOMECTUTH OOBSIBICHUE
2.BcraBbTe npeioru by, with, on, of:

1. 1)A major value of publicity is the concept that a third party
has endorsed the information___ printing or broadcsting.

2. 2)Public relations executives are fond___saying it.

3. 3) Purportedly objective journalists are independent______the
organisation.

4. 4)they have evaluated ____ the information the basis
of truth and accuracy.

5. 5)Anyone___ enough money can place an advertisement

3.JlaiiTe mepeBOI CAEAYIOMINX MPEIJIOKEHUM:

1)Pekrnama He 1oKHA MOOYXIaTh IpaXkJlaH K HACWIIUIO,
arpeccHio, Bo30yX/1aTh TaHUKY, a TaKXkKe MOO0YXKAaTh K
OIIaCHBIN JEUCTBUSIM.

2)"a3zeTHas pekyiama SIBJISIETCSI CaMOil UNTaeMOW B MUDE.
OO6mwmii 00beM 3aTpat Ha Hee cocTaBiseT npuMmepHo 40%
BCEX PEKJIAMHBIX PacX0J0B B MUpE.

3)UTo 0OBIYHO YUUTHIBAET peKJIaMOJaTe b JaBast
0OBSBIICHHE B Ta3eTy?

4)IIpexie Bcero HampaBIEHHOCTh TEX UM UHBIX CPEICTB
CMMU. [lanee yuynThIBaeTCs CTENEHb PACIPOCTPAHEHNUS
ra3eTbl, YacTOTa €€ BbIX0/1a, BO3MOKHOCTh O(hopMIIeHHUS
ra3eThl, KOHEUHO, LIEHbI Ha PEKJIaMy, KOTOpPbIE 3aBUCST OT
OuYeHb OOJIBIIOTO YncIa PaKTOPOB.
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5)Pexnama B razere oOpalieHa K BeCbMa 3HAYUTEIBHOM ,
HO BO MHOTHUX CJIy4asiX pa3HOPOJHOU ayIUTOPHHU.
4.Dwell on the topic:

1)Consumers don't just buy a product, they also buy the
company

2) The headline is the most important element in most
ads.

3) Agency and client are not adversaries but partners.

Onucanne MKAJbI OIleHUBaAHUS:

Ouyenxa: 5
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 710
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: O1ueHKa "0TINYHO" BBICTABIISIETCS €CJIM 3aJaHue
BBITIOJTHEHO B MTOJIHOM 00bEME WIIH BBITIOJHEHO MPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapaxmepucmuxu evlnoinenus 3Hanus: OLeHKa "X0opouio" BEICTaBISETCS €CIu
OOJIBIITMHCTBO BOIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANIPABIICHUE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1eHKa "yI0BIeTBOPUTEHLHO" BHICTABIISETCS
€CITU 3aJIaHUE NMPEHMYILECTBEHHO BBITIOJHEHO

KM-11. PaboTa B pekjJIaMHBIX areHTCTBAaX

®opmbl peaquzanun: [TuceMennas padora

Tun koHTpobHOrO MeponpusTus: KourponasHas pabota

Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpouenypa mpoBegeHMsi KOHTPOJBLHOIO0 MEPONPHUSITHUSI: BpPEeMsl BbINOJHEHUS 45 MHHYT ¢
MOCJIEAYIOLIUM YCTHBIM OTBETOM

KpaTKOC CoA€cpKaHUuE 3alaHUA:
Brinonaute nepeBoa CJoB, BLIpa)KeHI/Iﬁ u npennomeHHﬁ. CocraBbTe AUAJIOT Ha 3a/IaHHYIO

TEMY.

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

YMerb: yMmeTh y4acTBOBaTb B 1./1aiiTe nepeBoJl CIETYIOMINX BbIPAXKEHUMN:
JUAJIOTUYECKUX  BBICKA3bIBAHUAX PexnamHbIii IINUT, BEIBECKU HAa OCTAHOBKAX, CBETOBBIE
Ha Npo¢eCCUOHATbHbIE TEMBI; Kopo0a, CBeTOBBIE KOpOOa Ha OIope, TEKCTOBask 4aCTh

pekambl, HarboJiee BaxHas HHPOPMAIUS B CKATOM
BHUJIE, IOPOXK/IATH, KOHIENTYAIBHOE MBIILICHUE,
XYIOKHUK-IU3aHHEDP, TOKYIATENIb PEKIaMHOIO BPEMEHHU
WIN PEKJIIAMHOTO MECTa, MPHUJICKHBIN, CTOUMOCTh
ra3eTHOM IUIOLIA/IN,3allpalluBaTh EHY, CKPOMHAs IJ1aTa,
Ha3HAYaTh ICHY.
2.BcraBbTe cnemyromue npenioru: for, from, by, of, in,
to:

1. 1) general, the public relations role is to determine
broad objectives.

2. 2)Most public relations advertising is prepared and
placed advertising agencies
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3. 3)THe agency bills the advertiser $1000 but remits $850
to the medium.

4. A)This relationship must be one enthussiastic
cooperation.

5. 5)Their compensation comes___ the “agency discount” that
is granted most media.

6. 6)This discount is not granted advertisers.

3.IlepeBenute NpeaJIOKECHHUS:

1)PexiiamHOe oOpaIieHune JOMHKHO OBITh
JTAKOHUYHBIM,TEKCThI - KPaTKUMHU, a H300paskeHue -
MIPUBJICKAIOIIMM HEITPOU3BOJILHOEC BHUMAHUE U
BBIPA3UTEIBHBIM 10 OpME.

2)IIpenmyiiecTBaMu Hapy>KHOM peKJIaMbl SBIISIOTCSA:
LIIMPOKUN OXBAT ayJUTOPHH, YACTOTHOCTh, THOKOCTbD,
OTHOCHTEIIbHASI HEBBICOKAss CTOMMOCTH OJTHOTO KOHTaKTa
U JOJTOBPEMEHHOCTH BO3/ICHCTBUS HA ayAUTOPHIO.
3)Hapyxnas pexiama - MeinakaHal, KOTOPbIA TJOHOCUT
peKIamMHbIe OOpalleHus 10 MoaydyaTeneil mpyu MOMOIIH
IJTAKATOB, IIIUTOB MJIM CBETOBBIX Ta0JIO,
yCTaHaBIMBAaEMbIX B MECTaX Haubosee 0>KUBIEHHOTO
YIUYHOTO JBUKECHHUSI, & TAKXKE BJIOJIb IIOCCEHHBIX U
KEJIE3HBIX JIOPOT.

4)OcHOBO# peKIaMHOr0 0OpalleHus Yalle BCEro CIyKUT
cioraH, o0o3Hauaromui “6oesor kiana”’. Ciioran MOXKeT
OTpaXkaThb LEJIH U HAIIPABIECHUS AEATEIbHOCTH (DUPMBI,
¢dunocoduio ee OM3HECA, KAYECTBO €€ TOBAPOB,
MIPUHIIMITBI OTHOIIIEHUS C KIIMEHTaMH, y4acTue (UupMbl B
0O0II1eCTBEHHON KU3HHU.

5)MeHHO cioraH JaeT BO3MOYKHOCTD BBIPA3UTh UIICIO
pEeKIaMHON KaMITaHUHU, KOTOPAst TOJIKHA
aCCOILMUPOBATHCA C TOBAPOM UITU Ha3BaHUEM (DUPMBI.
4.Act out the dialogue:

Two tour agents try to persuade one customer to buy a
tour. One tour agent offers spa hotels in Finland, another
one speaks about a 7-day tour of England, Scotland and
Wales.

OnucaHue MKaJbI OlleHUBAHUS:

Ouyenxa: 5
Huodicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku evtnoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIN 3aJJaHNE
BBHITIOJTHEHO B MOJIHOM 00'beMe WIIH BBITIOTHEHO MPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huodicnuii nopoe evinonnenus 3aoanus 6 npoyermax: 60
Onucanue xapakmepucmuku evtnonanenus 3uanus. OueHka "Xoponio" BbICTABISETCS €CIU
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABICHUE JJIsl pEIICHUS 3a/1a4

Oyenka: 3
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuku évinonnenus snanus: OueHka "ya0BIeTBOPUTEIHLHO" BBICTABISCTCS
€CITH 3aJIaHUE MTPEUMYIIIECTBEHHO BBITIOJTHEHO
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KM-12. Ilcuxosiorusi pexkJjiambl

®opmbl peanauzanuu: [luceMennas padora

Tun kouTpoabHoro Mmeponpusitusi: KonrpossHas padora

Bec koHTpOobHOr0 MeponpustTusi B BPC: 25

IIpouenypa mnpoBeaeHHsi KOHTPOJIBHOIO MEPONPHUATHSA: BpEMs BBIIOIHEHUS 45 MUHYT B
NUCbMEHHOMN (hOpME € TOCIETYIOIINM YCTHBIM OTBETOM

KpaTkoe conep:kanue 3a1aHusi:
BBIHOJIHI/ITC HepeBO[[ CJIOB, CHOBOCO‘IeTaHI/Iﬁ nu HpeI[JIO)KeHI/IfI. OTBCTLTC yCTHO Ha 3a1aHHBIC
BOIIPOCHI.

KOHTpOJILHLIe BOHpOCbI/BaL[aHI/Iﬂ:

YMeTh: 1eMOHCTPUPOBATh HABBIKU 1./laiiTe mepeBo CIEAYIOUIMX CIIOBOCOUYECTAHUM:
COCTaBJICHUS PEKIaMHOTO to stay ahead of the competition, a price trap, to provide a
COOOIIECHHS; solution, customer's needs, unique selling proposition, a

motivational copy, well-conceived,bull’s eye, e-
commerce,to have sound reasons, to pull in new
customes, support costs, to act as a great drive-wheel,
advertising exaggeration, gimmick, word-of-mouth
advertising
2.IlepeBenuTe MpeaJIOKECHHUS:

1. 1)Peknama - 3TO NCUXONOTMYECKOE NPOrpPaMmMmnpoBaHme
noaen.

2. 2) HOBbIM HanpaB/ieHWE B peKname cTana obpalleHue K
No4CO3HAHUIO NoTpebuTens.

3. 3)BHyLweHKne- npouecc BO3AENCTBUA Ha YyBCTBa, BOJIIO, U
pa3ym YesioBeKa - OCYLLECTBAAETCA C LLeNblo NObyKaeHUs ero
K onpeaeneHHbIM AeACTBUAM. Y MHOTUX itogei
Bblpa6aTbIBaeTCﬂ yCTOﬁHMBOCTb K BHYLWWEHUIO.

4. 4)Peknama sBnaetca 6onee pesynbTaTUBHOW, €C/N B rasete
OHa nomelleHa Ha npaBoi/’l CTpaHuue.

5. 5)Pekname B KypHase notpebutenn 6onblie 40BEPAIOT, U 3TO
BO MHOrom o6ycnaBanBaeT Ux BbIGOp TOBApPOB U YCAYT.

3.Agree or disagree:

1)Advertisers sell dreams, ideal images and ways of life
and values.

2)Avertising on mobile phones is a tiny business
3)"Junk mail™ has a unique style.

4)People are much more skeptical these days
5)Humour can also play a great part in visual stories.

4.Answer the following questions:

1)What types of advertimements can you distinguish?

2) How many parts are there in an advertiment?

3)What is repeated most frequently in every advertiment?
4)what kind of advertisement is the most effective?
5.Give presentation of a soft drink:

B-KOOL is a soft drinks manufacturer. the company is
going to introduce a new drink to the market, which will
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appeal to the eight to fourteen-year-old age group. the
drink is made from a mixuture of exotic fruits.

Use the following structure for your presentation:
-name of the new drink

-slogan for the drink

-design of the packaging

-how to advertise the drink - what media to use
-special promotions

Onucanne MKAJbI OIleHUBaAHUS:

Ouyenxa: 5
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 710
Onucanue xapakmepucmuxu evinoinerus 3Hanus: O1eHKa "0TINYHO" BBICTABIISETCS €CJIM 3aJaHue
BBITIOJTHEHO B MTOJIHOM 00bEME WIIH BBITIOJHEHO MPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapaxmepucmuxu evlnonenus 3Hanus: OLeHKa "X0opoIIo" BICTaBISETCS €CIu
OOJIBIITMHCTBO BOIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANIPABIICHUE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1eHKa "yI0BIeTBOPUTEHLHO" BHICTABIISETCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJHEHO
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COJIEPKAHUE OIIEHOYHBIX CPEJICTB TIPOMEXKYTOUYHOM ATTECTAIIUA
5 cemecTp
@DopMa NPOMEeKYTOUHOM aTTecTalMM: 3a4ET C OLEHKOU

IIpumep Onsiera

Jlaiite nepeBo CI0B, BBIPAXXEHUN U IIpeIIoKeHU. Hanummure nenoBoe NMCbMO Ha 3a1aHHYIO

TeMy
IIpouenypa npoBeaenust

Bpewms BeimoHeHus 1 yac B mucbMeHHOM Gopme.

L. Ilepeuenv Komnemenyuit/uHOUKAMOpPoO8 u KOHMPOAbHBIX 60NPOCOB NPOGEPKU PE3YTbIANO8

0C60€HUA 0ucuunﬂunbt

1. Komnerenuusi/Muaukarop: U-2ork-1 JleMOHCTpUpYET 3HaHWE HOPM MHOCTPAHHOTO SI3bIKA B

nmponecce Co3JaHrsi KOMMYHUKAITUOHHOT'O ITPOAYKTA

Bomnpocel, 3axanus
1.laiiTe mepeBo/ CEAYIOMUN BIPAXKEHHH U3 JIETI0BOM KOPPECTIOHACHIIUHU

B OTBCT HA IMMCbMO, MbI BBIHYX/ICHbI COO6HII/ITI), MBI C YAUBIICHUEM coo6maeM, B AOIIOJIHCHHUH
K HallIeMy NHUCbMY, MbI CCbIJIAEMCs HA Balll 3aKa3, MMOATBCPIKAACM IMOJTYYCHHE BALLICTO ITMCbMaA,

IMPOCHUM HNPUHATH HAllIKM U3BUHCHHSA, MbI ObLIN 6BI BC€CbMa IIPU3HATCIIbHDBI, MbI 00s13aHEI 3a
IpeJI0CTaBIICHHUE aapeca

2.JlaiiTe mepeBO/I MPEUIOKEHUI:

1)51 mpuararo KaTajgor U Ipanc-JIUCT IS BAIIero 03HAKOMJICHHUSI.

2)51 xotena ObI MOCETUTH BAac Ha CIIEAYIONIEH He/lee U BpyUYUTh 00pasiibl, @ TAK)KE BBISICHUTD,

3aMHTEepecoBaHbl M BbI B mosmyueHnn 6oee noapoOHoM nHpopManuu.

3)domxeH cka3aTh, 4TO Ballle MPOrpPaMMHOE 00ECTICUEHHE COBEPIIIEHHO MEHS pa30uapoBaio.

4)K coxalneHuto, Ha 3TOT pa3 MbI JOJKHBI OTKJIOHUTH Ballle PEJI0kKEHHIE, TaK KaK Mbl
MOPYYIIIA 3Ty pabOTy KOMITAHUH, UMEIOIIEH OOJIBIIION ONBIT B OPTaHU3aIIUN MTOA00HBIX
MIPOEKTOB.

5)C 1enpio yI0BIAETBOPEHHS 3TOTO CIIPOCa MBI MIPUCTYITUIIN K IIPOU3BOJICTBY HOBOTO
MPOrPaMMHOTO OOECTIeueHUSI.

3.Hanumure nucbmo:

1. 1) Bbl NOAY4NAN OT areHTCKOM GUPMbI MUCbMO C NpeaoKeHnem ycayr. HanuwuTe oteet pupme: a)
YKaXKUTe, YTO Bbl 3aMHTEPECOBaHbI B COTPYAHUYECTBE C AaHHOM PUPMOIA; 6) yTOUHUTE, KaKne BUAbI

YCNYr NpeacTaBAstoT AN BaC MHTEPEC; C) U3N0XKNUTE CBOM COOBPArKeHUs Mo BONPOCY PAcyYeToB C
areHTCcKomn dmpmon.

2. 2) Bbl NONy4YUIM MUCbMO OT areHTCKOW GUPMBbI C NPe/1oKeHUEeM NOCPeSHUYECKUX yenyr. HannwuTe

oTBET d)vlpme: a) YKaXXuUTe, Ha Kaknx d)VIHaHCOBbIX YCNoBMAX Bbl 06bIYHO 3aK/l0YaeTe areHTckue
cornaweHua,; 6) OTMETbTE CBOKO 3aUHTEPECOBAHHOCTb B Y4aCTUK B TOpPrax; B) N310XKUTE CBOU
C006pa)KEHMH no OopraHnsauunun peKﬂaMHOﬁ KamMmnaHunum

MarepuaJbl 1Jisl IPOBEPKH OCTATOYHBIX 3HAHUI
1.1.Match the English word combinations with the Russian ones:
1)to draw up a cheque
2) to run counter to
3) to think over
4)to follow regulations
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OTBeThI:
a) CIIeI0OBaTh MHCTPYKITUSAM
0)IPOTUBOPEUUTD
¢)o0IyMbIBaTh
J1)BBIIUCATh Y€K

Bepnsiii otBeT: 1)-12)-63)-c4)-a
2.Match the English word combinations with the Russian ones:
1)to resume talks
2)to extend the guarantee period
3)to meet the conditions
4)to cover expenses

OtBeThI:
a) OIJIATUTh PACXO/IbI
0) oTBEeUYaTh YCIOBUSIM
C) BO30OHOBIISITH TIEPETOBOPHI
1) IPOJUTMTh TapaHTUHHBIN MIEPUO.T
Bepnsiii otBeT: 1)-¢c2)-13)-04) -a
3.Match the English phrases with the right preposition:
1)to pay.....aL/C
2)to be interested ....smth
3).....the contract
4)to draw...a contract
OTBeETHI:
a) up
b) in
c)under
d)by
Bepmsrii oter: 1) -d 2)- b 3) - c 4) -a
4.Match the English phrase with the preposition:
1)to inform ....advance
2)to give consent...smth
3)to point....
4)to bring....the issue
OTBETHI:
a) up
b) in
c)to
d) out
Bepusiit otet: 1) -b 2)- ¢ 3) -d 4)- a
5.Translate the given sentence from English into Russian:
We have given your offer our best attention and would be glad to discuss particulars
OTBeETHI:
Cr YACHTHI BBITIOJIHAIOT MMUCbMEHHBIN nepeBoOa
BepHLIfI oTBeT: MBI BHUMATEIBEHO HU3YUUJIN Ball€ MPCIJIOKCHUEC U ObLIH OBI panbl
00CyauTh TOAPOOHOCTH.
6.Translate the given English sentence into Russian one:
We enclose our current price-list, which gives you information about our terms of payment and
delivery
OtBeThI:
CTYACHTHI BBIIIOJIHAKOT HHUCbMEHHBIN NepeBoOJg
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Bepusiit otet: [Ipunaraem Hai npeldcKypaHT TEKYIIUX LEeH, KOTOPBI faeT nHPOpMalnio
0 HalllUX YCJIOBUAX IIATEXKa U IMOCTaBKU
7.Translate the given English sentence into Russian:
We are sorry that we have to complain about the short-shipment of parts which were delivered
in the last consignment
OTBeThI:
CTYI[CHTBI BBIIOJIHSIFOT ITUCEMEHHBIN NepeBoa
BepHHfI otBeT: OueHb COXKaJI€EM, YTO BbIHYKICHBI BbIPA3UTh IIPETCH3UIO B CBA3H C
HEJOTPY3KOH YacTeil, KOTOpbIe OBUTH IMOCTABIICHBI B MIOCJICTHEN TApTUU
8.Translate the given Russian sentence into English:
Ecnu Bam moTpebyeTcs fonodHuTeNbHAs WHGOpMAITUs, TIOXKAIyicTa, coooImTe 6e3
IIPOMECAJICHUSA
OTBeETHI:
CTy,I[eHTI)I BBITTOTHSIOT ITMCHbMEHHBIN IEpeBOa
Bepusiii otBet: If you need any further information please let us know without delay
9.Translate the given Russian sentence into English:
[Tpocum Bac pa3oOpaThCsi B 3TOM BOIIPOCE U MIPUHSITH MEPBI K UCITPABJICHUIO MTOJIOKCHHUS
OtBeThI:
CTYZ[CHTI)I BBIIIOJIHSIFOT ITUCEMEHHBIN IepeBoa
Bepusiii otet: Please look into the matter and take actions to correct the situation
10.Translate the given Russian sentence into English:
KpOMe 3TOI0 O6H3py>KI/IJIOCb, 4YTO HCKOTOPBIC AC€TAJIU ITOBPCIKACHDI. CHOucok tux ,Z[CTaJIeﬁ
HpuIaracTcs
OtBeThI:
CTYZ[CHTI)I BBIIIOJIHSIFOT ITUCEMEHHBIN IepeBoa
Bepupsiii otBet: Besides some parts were found damaged. A list of these is enclosed

II. Onucanue wkanvl oueHueanus

Oyenka: 5
Huoicnuti nopoe evinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa BeIIOJIHEHa B paMKax "MPOABUHYTOr0"
ypoBHs. OTBETHI 1aHbI BEPHO, YETKO CPOPMYIUPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUN

Oyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: 60
Onucanue xapakmepucmuku 6binoanenus 3uanus: Pabota BeloIHEHa B paMKax "06a30Boro"
yYpOBHS. BOJIBIIMHCTBO OTBETOB JJaHbl BEPHO. B yacTu MaTtepuana ecTh He3HAUUTEIbHbIE
HEJ0CTaTKU

Oyenka: 3
Huosicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuxu 6binoaHeHus 3nanus: Pabora BBIIOJIHEHA B paMKax "TIOPOTOBOTO
ypoBHs. OCHOBHasl YacTh 33JJaHHs BBINOJIHEHA BEPHO. HAa BOTIPOCHI YIITYOJIECHHOTO YPOBHS

"

1I1. Ilpasuna évicmasienus umozo8oi OyeHKu no Kypcy
OLieHKa BBICTABIISIETCS IO COBOKYITHOCTH OLIEHOK MO TEKYLIEMY KOHTPOJIIO
6 cemecTp

®opmMa NPOMEKYTOYHOM aTTecTalMu: 3a4eT C OLICHKOU
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IIpumep Onnera
JaiiTe mepeBo CJIOB, CJIOBOCOYETAHUM M TPEAJIOKEHHUIA.
IIpouenypa npoBeaenust
PaboTa BeIMoOIHSAETCSA B MUCHbMEHHOM (hOpMeE, C TTOCICTYIOIUM YCTHBIM OTBETOM.

I Ilepeuens komnemenyuiil/uHOUKAMOPO8 U KOHMPOIbHBIX 60NPOCOE NPOGEPKU PE3YTbM AN 08
0C60EeHUA OUCUUNIUHDL

1. Komnerenuusi/Muaukarop: U-2ork-1 JleMOHCTpUpyeT 3HaHNE HOPM MHOCTPAHHOTO SI3bIKA B
IIPOLIECCE CO3JaHUsI KOMMYHUKAIIMOHHOTO NPOIYKTa

Bomnpocel, 3a1aHus
1.BeImosHUTE MepeBoi peYEBbIX KIIUIIE, OTHOCAIIUXCS K JIEJIOBBIM IIEpEroBOpam:
BBl MCHS YO€IWIIH, BO3PAXKCHU HET, Cpa3y XkKe, He OTPHUIIAI0, YTO; HE MOTJIH OBl IOSICHATH CBOIO
MbIcTb? ByneM o0cyxaaTh MyHKT 32 MyHKTOM? MBI TOTOBBI I10 BO3MOXKHOCTH ITOMOYb BaMm. OT
3TOr0 BCE TOJBKO BBIUTPBIBAIOT
2.JlaitTe mepeBOJI MPEIOKECHUM:
1. 1)We had done a lot of market research before we made a decision to turn to you for technical
assistance
2. 2)We have found out that you have a long experience exactly in this line of business.
3. 3) With this in view we ask yoy to give us assistanse in carrying out survey work and preparation of
design documents.
4. 4)if you are willing to cooperate along these lines, we shall have a team of locaal surveyers to help you
speed up the exploration work
5. 5)We hope you will give favourable conssideration to our request. Your prompt reply will be
appreciated

3.Act out the situation:

Agree to postpone the deliveries but explain the customer will have to pay all additional storage
expenses. Discuss the new delivery terms. Discuss the terms and conditions of a contract for
the delivery of computer spare parts

MaTepna.m)l AJIA MIPOBEPKU OCTATOYHBIX 3HAHHUH
1.Match the English phrases with the Russian ones:
1)to infringe a law
2)to infringe terms
3) to hand over a project
4)to hand over a document

OtBeThI:
a) mepeaaTh JOKYMEHT
0) HapymIaTh 3aKOH
C) HapylIaTh YCJIOBHUS
1) IepeaTh NPOeKT
Bepnwsiii otBet: 1)-0 2)- ¢ 3)-14)-a
2.Match the English phrases with the Russian ones:
1)to reseve the right
2)to bear smth in mind
3)to contrary to smth
4) to bear the cost
OTBeETHI:

26



P wnNPR

a) HECTH Pacxo/ibl
0)oCcTaBIIATH 3a CO0O0 TIPaBO
C)IPOTUBOPEYNTH
J)UMETH B BUITY
Bepuwsrii otet: 1)-0 2)-1 3)-c) 4)- a
3.Fill in the gaps with the right preposition:
1)to fall...
2)to clear .....smth
3)due...
4)to get.....to
OTBeTHI:
a) down
b) to
¢) behind
d)up
Bepusiii otBer: 1) -c 2) -d 3) -b 4)-a
4.Match the Russian turms with the Russian equivalents:
1)3aem
2)cuer
3) oBepapadT
4) pons pbiHKa

OTBeTHI:
a) market share
b) loan
c) bill
d)overdraft
Bepusiit otBet: 1)-b2)-¢c3)-d4)-a
5.Translate the following sentence from English into Russia:
I would be be very happy to discuss with you the possibility of having these articles
distributed in your country, where we have no engagement with any specific firm.
OTBeETHI:
CTy,Z[eHTBI NMUCBbMCHHO MICPEBOAAT NPECIIIOKCHU A
Bepnbriii otBet: S Obu1 61 OUEHB paJl 0OCYIUTH C BAMH BO3MOXHOCTb ITPOJAKU ATHX

TOBApOB B Balllel CTpaHe, I7le Y HaC HET YCTAaHOBMBIIUXCS CBsI3€H ¢ KakOH-TnO0 GUpMOH.

6.Translate the following sentence from English into Russian:
I wish to thank you most for the excellent hospitality you extended to me during my stay in
Russia
OTBETHI:
CTy)IeHTBI IMUCBbMCHHO BBITTOJIHAIOT IICPEBO
BepHLII\/'I OTBECT. Cepz[equ 6J1ar0)1apro BacC 3a NPCKPACHOC IOCTCIIPUUMCTBO, OKA3aHHOC
MHE BO BpeMsi Moero npedbiBanus B Poccun.
7.Translate the following sentence from English into Russian:
We have done our best to ensure that the prices of the most widely sold articles remain
reasonable.
OtBeThI:
CTy,Z[eHTBI NMHUCBbMCHHO BBITIOJIHAIOT IICPEBOA
BepHnriit otBeT: MBI crienanm Bce BO3MOXKHOE, YTOOBI IIEHBI HA TTO3UIIMH, KOTOPHIS
MOJIB3YIOTCA HauOOJIBIITAM CIIpOCOM, OCTABAJIMChb Ha Pa3yMHOM YPOBHC.
8.Translate the following sentence from Russian into English:
Mzr MPHUHOCUM HU3BHUHCHUS 34 3aJICPKKY, KOTOPAA NPOU30IIIa 10 HC 3aBUCAIIINUM OT HAC
00CTOSTEILCTBAM
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OTBeThI:
CTyneHThl MUCbMEHHO BBITIOIHSIOT MIEPEBOJT
Bepusriii otBet: We apologize for the delay which was due to circumstances beyond our
control
9.Translate the following sentence from Russian into English:
Hatm TpyTHOCTH HOCSIT TOJIBKO BPEMEHHBIN XapakTep. Mbl HajieeMCsl, 4YTO BbI TOWMETE
00CTOSITENIbCTBA, KOTOPBIE BEIHYKIAIOT HAC JICNIATh 3TO
OTBeTHI:
CTYI[CHTBI IMHUCbMCHHO BBITTOJIHAIOT IICPEBOA
Bepmnsriii orBet: Our difficulties are only temporary. We hope you will understand the
circumstances which compel us to do it.
10.Translate the following sentence from Russian into English:
Mzl nmeem YAOBOJIBCTBUC MMOATBCPAUTL, UTO BAlll 3aKa3 BBIIIOJIHCH U OKHUAACT OTIIPABKHU C
HAIIIETO 3aBO/Ia.
OTBeTHI:
CTyneHThl MIUCbMEHHO BBITIOIHSOT EPEBOJT
Bepusriii otBet: we are pleased to confirm that your order is completed and awaits
collection at our works.

II. Onucanue wkKanvl oueHueanus

Oyenka: 5
Huoicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10

Onucanue xapakxmepucmuxu 8vinoiHeHus sHanus: PaboTa BbIIIONIHEHA B paMKaX "MPOJABHUHYTOrO"
ypoBHsi. OTBETHI JJaHbI BEPHO, YETKO CHOPMYITUPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUMA

Oyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: 60
Onucanue xapakmepucmuku 6binoanenus 3uanus: Pabota BelloIHEHa B paMKax "06a30Boro"
ypOBHS. BOJBIIMHCTBO OTBETOB J]aHbl BEPHO. B yacTu mMaTtepuana ecTh He3HAUUTEIbHbIE
HEJ0CTaTKU

Oyenka: 3
Huoicnuii nopoe evinonnenust 3aoanus 6 npoyenmax. 50

OnucaHnue xapaxmepucmuxu evlnoineHus 3Hanus: PaboTa BeIMOIHEHA B paMKax "moporosoro”

ypoBHs. OCHOBHasl YacTh 33JJaHHs BBIMOJIHEHA BEPHO. HAa BONIPOCHI YIITYOJICHHOIO YPOBHS
I11. Ilpasuna évicmasnenus umozo60i OUEHKU no Kypcy
OrneHka BBICTABIIIETCS IO UTOTaM TEKYILErO KOHTPOJIS
7 cemecTp
dopMa NPOMEKYTOUHOM aTTecTaluM: DK3aMeH

IIpumep Ouera

1. 1.I'IpquTa|7|Te TEKCT U BbINONTHUTE KpaTKMVI nepeckas, Bbl4eNNB INMaBHYO MbIC/1b M CBOE OTHOLLUEHUE.

2. 2.BbinonHuTe nepesos NpeanoXKeHuin, ob6pallas BHUMaHME Ha BblAeeHHble CI0Ba
3. 3.Cornacurecb UK He COrNAacUTECh C NPUBELEHHBIMU BbIPAXKEHUAMM. APryMEHTUPYITE CBOO TOUKY
3peHus.
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IIpouenypa npoBenenust

Bpems nmoaroroBku cryneHTta coctaBiseT 1 yac. Bo Bpems mOJArOTOBKU K OTBETY CTYJIEHT MOKET
BBINIMCATh OCHOBHBIC MOJIOKEHUS Ha JUCTOYKE M OTBEYATh 3K3aMEHATOpPY YCTHO C OMOpOW Ha
3anucu. He pasperaercs Bo BpeMs MOATOTOBKH M0OJIb30BAThCs CIIPABOUYHBIMH ITOCOOUSMU, BKITIOUYAs
CJIOBapH.

L Ilepeuenv Komnemenyuit/uHOUKaAMOpPoO8 u KOHMPOAbHBIX 60NPOCOB NPOBGEPKU PE3YbHAN 08
0CBOCHUA OUCUUNTUHDL

1. Komnerenmusi/ Unaukarop: MJI-2onk-1 JleMoHCTpUpyeT 3HaHUE HOPM HHOCTPAHHOTO SI3bIKA B
MPOILIECCE CO3/IaHUSI KOMMYHHKAIIMOHHOTO MTPOJIYKTa

Bomnpocel, 3axanus

1.
2.

1.
1.MpouunTaliTe TEKCT M BbINOJIHUTE KPAaTKUI NepecKas, BblAEeNMB [NTAaBHYIO MbIC/Ib U CBOE OTHOLUEHME.
Mpumep TekcTa:

Building trust

Trust is the essential ingredient for successful teamwork. How can we avoid misunderstandings
and build strong professional relationships?

Successful business requires collaboration and teamwork. For team relationships to work well,
we need high levels of trust. But how we build trust can differ from person to person, culture to
culture. Becoming aware of this can help us see how to improve trust with the people we work
with.

When Valeria first met her international clients, she tried to bond with them by telling them
about her family and her parenting style. She showed them photos of her children on her phone.
Her clients felt that her behaviour was unprofessional and it was difficult for them to trust her.
During a team-building exercise, employees at a British firm were asked to share some
personal facts. Kelly wanted to make a good impression on her new colleagues. She talked
about how she was the top student of her year at high school and how she won a scholarship to
university. The following day her colleagues spoke to each other about how uncomfortable they
felt about her boasting.

On the first day of a course, trainer David aimed to reassure his new trainees that they were in
good hands. He talked enthusiastically about the big corporations he had previously worked in
and the famous clients he had trained. He mentioned the good feedback he'd received and
showed the results he was able to provide for his clients. The participants on the training course
found this information boring and irrelevant. They wanted him to begin the training and not
waste time talking about his previous achievements.

Why did this happen?

There are many ways of building trust, and the approach we choose might depend on the
relationship we are building, the culture we are used to and our personal preferences. However,
if the methods we choose do not match the expectations of the people around us, it can lead to
misunderstandings and negative assessments.

Let's consider different approaches to building trust. Author and speaker Richard Barrett
suggests that there are two main components of trust: character and competence. One way of
building trust is to show that we are caring, fair, open and honest human beings. In other words,
we can build trust by showing our character. Another way to build trust is by letting others
know that we are capable, experienced and have achieved excellent results. This way of
building trust emphasises our competence.

It can be a useful exercise to analyse specific work relationships in terms of the
character/competence model. You might think about the type of trust your relationship has and
the type of trust your relationship lacks, in order to see how you can develop. Many of us use
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both approaches, depending on the context. For example, in a job interview, we might focus on
establishing trust by demonstrating our competence through work experience. When we are
working within a team, we might prioritise showing our character to form close professional
relationships. By becoming aware of the context and how our conversation partners are
responding to our trust-building efforts, we can adapt the way we build trust to better suit them.
When working at new professional relationships, it is important to remember that there is no
one correct way to build trust. Making quick judgements about the speaker, like Valeria's
clients, Kelly's new colleagues and David's trainees did, could stop trust developing and
damage our chances of forming positive relationships. Instead, if we assume the best intentions
behind what is being said and are generous in our judgements of other people, we create
positive conditions for building trust at work.

1. 2.BblinosHuUTe nepeBog npeanoKeHnn, obpallas BHUMaHME Ha BblAEeEHHbIE CI0BA
1)B peknamHOM TeKCTe TPaAULMOHHO BblAENAOT YETbIPE OCHOBHbIE YaCTW: C/IOraH, 3aroN0BOK,
OCHOBHOI4 peKnamMHbIN TEKCT, 3Xo0-¢ppasa. OgHaKo HaiMuMe BCeX STUX S/IEMEHTOB B OAHOWN peKkname
Heobs3aTeNbHO.

3. 2) CnoraH - peKN1amMHblii geBus, ero 3afadyeit ABNSETCA NpUBJeYEeHMEe BHUMAHUA U aKTUBU3ALMA K
AeicTButo notpebutens.

4. 3)CnoraH gonKeH COOTBETCTBOBATb PEKNAMHOM TeMe, ObITb NPOCTbIM M 3ANOMMUHAIOLMMCS.

5. 4)3aronoBokK - camasi BaXkHaa BepbasibHaA YaCTb PeKaMHOro coobuleHuns, obbeamHaeT obpallyeHue K
notpebutenam n OCHOBHOM PEK/IAMHbIA apryMeHT.

6. 5)3aronoBoK coAepKUT MHPOPMaALIMIO, KOTOpas onpeaesaeT MHTepec NOTEHLMA/IbHbIX KANEHTOB K
BaNbHelilemMy NPOYTEHUIO PeKIaMbl.

8. 3.Cornacutecb WM He CornacuTech C NPUBEAEHHBIMU BbIPaXKEHNAMM. APryMEHTUPYITE CBOIO TOUKY
3peHus.

9. 1)The mobile phones around the world can potentially reach a much bigger audience than personal
computers.

10. 2)People judge largely by price

11. 3) an offer limited to a certain class of people is far more effective than a general offer

MarepuaJsl 1JI1 NIPOBEPKHU OCTATOYHBIX 3HAHUN
1.Match the following English phrases with the Russian ones:
1.considerable excitement
2.mounting excitement
3.excitement builds to a climax
4.excitement mounts
OtBeThI:
a)B030YyXJIeHHE BO3pacTaeT
b)B030YyXIeHNE JOCTUTAET KYJIbMUHAIINH
C)BOSpaCTaIOH_ICC BOJIHCHHUC
d)cunbHOE BOTHEHHE
Bepusiit otet: 1)-d 2)-c 3)b 4)-a
2.Match the following English phrases with the Russian ones:
1)to avoid publicity
2)to gain publicity
3)to give publicity to
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P wnNe

P wnNeE

4)to seek publicity

OtBeThI:
a)II0JIy4aTh OTJIACKY
b)pasriamars 4To-TO
€)100MBAaTHCSI OTJIACKU
d)u3berarp oryracku
Bepusiii otet: 1)-d 2)-a 3)-b 4)- ¢
3.Match the following English terms with the Rissian ones:
1)advertising exaggeration
2)advertising gimmick
3)advertising spoof
4)advocacy advertising

OTBeTHI:
a)pexiamMHasi yJIoBKa
b)peKTaMHBIA PO3BITPHIIII
C)pEKJIaMHOE IIPEYBEINUYECHUE
d)pa3bsacHUTENBHO-TIPONAraHANCTCKAs peKIamMa
Bepusiit otet: 1)- ¢ 2)-a 3)-b 4)-d
4.Match the following Russian terms with the English ones:
1)axo-¢ppasa
2)6ercTBo OT peKiambl
3)uenesas ayauTtopus
4)peKnamHbii POSIUK

OTBeETHI:
a) spot
b)tag-line
Cc)zapping
d)target-audience
Bepmsiii otet: 1)-b 2)-c 3)-d 4)-a
5.Fill in the gaps with the right form

First and foremost an advertisement 1) to catch consumers's attention. One way in
which it 2) this 3)__ by appealing to purchasers' emotions. it 4) arouse feelings
of fear, love, pleasure and vanity.

OTBeETHI:

1)haveto, has to, had to
2)did, do, does
3) was, is, were, to be
4)can, may, must
Bepnpsiii otBeT: 1)has to 2)does 3)is 4)can
6.Fill in the gap with the right form:

Scarcity 1) the fear that 2) buyers 3) that they 4) miss an
opportunity 5) a product
OtBeThI:

1)was, is, were, to be

2) made, make,makes
3) have felt, felt, feel
4)can, need, may
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5) purchased, purchase, to purchase
Bepwnsriii otBeT: 1) 1s 2)makes 3) feel 4) can/may 5)to purchase
7.Translate the following sentence from Russian into English:
Pexmamnbie JINCTKH, ITMCbMaA , 6YKJ'IGTBI, OTKPbITKH, 6pOH_IIOpBI, TEJICTpaMMBbl, IIOCJIAHHBIC
NOTEHIMATILHOMY HOTPEOUTEIIO TI0 TIOYTE, Ha3BIBAIOTCS MPSIMON PACCHUIKOM.
OTBeThI:
CTYI[CHTBI BBIITOJHAKOT CAMOCTOATCIILHO IICPEBOI

Bepnriii orBeT: Advertising leaflets, letters, booklets, postcards, brochures, telegrams sent

to a potential consumer by mail are called direct mail.
8.Translate the following sentence from Russian into English:
Kemanue Y3HaThb, YTO HAXOAUTCA B IIPUCIIAHHOM BaM KOHBCPTC, IOYUTHU BCCTAa OACPKHUBACT
BEPX HAA OCTOPOXKHOCTEBIO.
OTBeETHI:
CTy,I[eHTI)I BBIIIOJHAKOT CaMOCTOATEIIBHO IIEPEBOI
Bepnwsrii orBet: The desire to find out what is in the envelope sent to you almost always
prevails over caution.
9.Translate the following sentence from Russian unto English:
K JOCTOMHCTBaAM HpHMOﬁ PACCBIIKK OTHOCHUTCA €€ IPCBPALICHUC B HCIIOCPECACTBCHHOC
KOMMCPYCCKOC NPCIJIOKCHUE, HAa KOTOPOC IMPUHATO OTBEYATH JaKC OTPULATCIIBHO
OTBeTHI:
CTYI[CHTI)I BBIITOJHAKOT CAMOCTOATCIIBHO IIEPEBOJ
Bepnpsiii otBet: The advantages of direct mailing include its transformation into a direct
commercial offer, to which it is customary to respond even negatively
10.Translate the following sentence from Russian into English:
[TpsimMast paccpuIKa 00XOIUTCS HAMHOTO JICHIEBIIE, YeM JII000€ ra3eTHOe 0OBSIBICHUE
OTBeTHI:
CTYI[CHTI)I BBIITOJHAKOT CAMOCTOATCIIBHO IIEPEBOA
Bepnsiit otet: Direct mailing is much cheaper than any newspaper ad

II. Onucanue wkanvl ouenueanus

Oyenka: 5
Huorcnuii nopoe svinonnenus 3adanus 6 npoyermax. 10

Onucanue xapakmepucmuku 6blnoHeHus 3uanus: PaboTa BeIIOJIHEHA B paMKax "MPOABUHYTOT0"
ypoBHs. OTBETHI 1aHbI BEPHO, YETKO CPOPMYIMPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUN

Oyenka: 4
Huoicnuti nopoe evinonnenus 3aoanus 6 npoyenmax. 60
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa BeIloIHEHa B paMKax "06a30Boro"
yYpOBHS. BOJIBIIMHCTBO OTBETOB JjaHbl BEPHO. B yacTu MaTtepuana ecTh He3HAUUTEIbHbIE
HEJ0CTaTKU

Oyenka: 3
Huodicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuku 6binoineHus 3nanusi: Pabora BBIMOJIHEHA B paMKax "TIOpPOTrOBOTO
ypoBHs. OCHOBHasI 4aCTh 3aJJaHHs BHIMIOJIHEHA BEPHO. HAa BOTIPOCHI YIIIYOJCHHOTO YPOBHS

"

1I1. Ilpasuna évicmasienus umozo8oi OyeHKu no Kypcy

OI_ICHKa BBICTABJISICTCA IO CYMME OLCHOK 10 TCKYIIIUM KOHTPOJIbHBIM MCPOIIPUATHAM
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