MuHHCTEPCTBO HAYKH U BbICIIEro oopazosanusi P@
DenepabHOE TOCYyIAPCTBEHHOE 0K0IKeTHOE 00pa3oBaTe/IbHOE YUPeKACHUe
BbICIIETr0 00pa30BaHUSA
«HaumoHaibHBIM HCCJIE0BATENbCKUN YHUBepcUuTeT «MIU»

Hanpagienne noaroroBku/cnenuaibHoCcTh: 42.03.01 Pexsiama 1 cBSI3M € 0011eCTBEHHOCTHIO
HaumenoBanue o0pa3zoBare/ibHOM nporpamMmbl: PekiiamMa M CBSI3U ¢ 00111eCTBEHHOCTHIO
YpoBeHb 00pa3oBaHus: BbiciIee 00pa3oBaHue - faKkajaBpuaT

®opma o0yuennsi: OUHO-3209HAS

OueHovyHbIe MATEPHUAJIbI
10 AMCHUTIHHE
HNuocTpaHHbIil A3bIK NPO(eCcCHOHATIBLHOI0 001eHMs

MockBa
2024



OHNEHOYHBIE MATEPHAJIBI PA3PABOTAUJI:

MNopnucaHo 3NeKTPOHHO| noanuckio $TEOY BO «HUY «M3W»
CeeneHuna o enagensue L3N M3KU M H
Bnaneney HopoxuHa M.H. o
Pa3pa60Tqm< WaenTudmkaTop e€0d43781-DorokhinaMN-db4f9dc I[opoxp[Ha
COI'JTACOBAHO:
MognucaHo anekTpoHHo nognuceio ®TEOY BO «HUY «M3U»
P%]KOBOI[HTGHB o Ceeaenun o Bnagensue L3N M3K J_[.K.
00pa3oBaTCIbHOU i Bragenen PawnToBa JI.K.
POTPaMMBI * Mol VaerTudurarop Ra58dc913-RashitovalK-525eb79 Pammmrosa
MognucaHo anekTpoHHo nognuceio ®TEOY BO «HUY «M3U»
w Ceenennn o enagensue L3N M3K C H
3aBeHyIOH-IHH . o Bnageney, Kypwunos C.H. o
BBINyCKAIOIeH Kaheapoun [T — R212152fe-KurilovsN-7d2d7cde Kypuiios




OBILIASA YACTD

OneHouHbple MaTepuaibl MO0 AWCLMIUIMHE IPEIHAa3HAYEHbl I OLIEHKH JTOCTHXKEHUS
0o0yyarolMMUCS  3aIUVIAHUPOBAHHBIX  PE3YyJIbTATOB  OOyYeHUs 10 JAMCLUUIUIMHE, JTana
(dbopMHpOBaHUs 3aIUTAHUPOBAHHBIX KOMIIETEHIIMN M YPOBHS OCBOCHUS TUCIUILINHBI.

OrneHouHble MaTepuallbl MO JUCHUIUIMHE BKIIOYAIOT OLEHOYHBIE CPEICTBA I MPOBEACHUS
MEPONPUIATHH TEKYILIET0 KOHTPOJIS YCIIEBAEMOCTH U IPOMEKYTOUHOM aTTECTALUH.

dopmupyembie y 00y4aromerocsi KOMIETeHIINN:

1. OIIK-1 CnocoGeH co3aaBaTh BOCTpeOOBaHHBIC 00IIECTBOM U MHIYCTPUEH MEIMATEKCThI U
(um) MeauanpoAyYKThI U (MJIM) KOMMYHUKAIIMOHHBIE TPOYKThl B COOTBETCTBUU C HOPMaMHU
PYCCKOTO U HHOCTPAHHOT'O SI3bIKOB, OCOOCHHOCTSIMU UHBIX 3HAKOBBIX CUCTEM
NJI-2 JleMoHCTpUpPYET 3HAHUE HOPM MHOCTPAHHOTO fA3bIKa B IIPOLIECCE CO3/IaHUS
KOMMYHHKAIIMOHHOT'O IIPOJIYyKTa

1 BKIIFOYACT:

JJIA TEKYIIEro KOHTPOJIA YCIIEBA€eMOCTH:

Popma peanmzanuu: ITncemenHas pabora

. AKTyanbHbIe PoOIEMBI JeIOBOM U KoMMepueckoi aearenbHocTu (KonTponabsHas pabora)
. Henossie Bctpeun (KontponbHas pabora)

. Henossie neperoBopsl (KoHTposibHAst paboTa)

. 3anpocsl u npemioxenus (KontponbHas padota)

. Hanmucanme opunmanbubix nenoBeix nucem. Ctpykrypa u mabnon (Kontponbnas pabota)
. [Ipecc-koudepennus (Kontponpaas padoTa)

. [Icuxonorus pexinamel (KoHTposibHAS paboTa)

. Pabota B pexinamubix areHTcTBax (KonTtponsHas padota)

. Paznbie Buapl genossix muceM (KoHTponbHas paboTa)

10. Pexiiama u Mapketunr (KonTponsHas pabota)

11. Peknama u ¢popmsl ee pactipoctpanenus (KontponbHas pabota)

12. CocraBnenue kouTpaktoB (KoHTposbHast paborta)

O 01N DN b~ W~

BPC aucuuniavHbl

S cemecTp

IlepeyeHb KOHTPOJIBHBIX MePONPHUATHI TEKYIIEro KOHTPOJS  yCHeBaeMOCTH IO
AUCUHHUILIHHE:

KM-1 3ampocs! u npeanoxenus (Konrponpnas padora)

KM-2 Hanwucanue opunmanabHbIX AenoBbIX nuceM. CTpykrypa u mabiaoH (Kontponshas pabota)
KM-3 Cocrasnenue koHTpakToB (KoHTpompHas paboTta)

KM-4 Pasznbie Bunbl nenoBbix nuceM (KontponsHas pabota)

Bujx npomexyTo4HOI aTTecTannu — 3a4eT ¢ OLIEHKOM.

Beca KOHTpOIbHBIX MeponIpusATHil, %o
Paszgen nucuurimHbl Mrexe KM- | KM- | kM- KM-
KM: 1 2 3 4
Cpox KM: 4 8 12 16




3anpocsl U npeanoxenus. Peximama

3anpocsl U npeanioxkenus. [loBropenne rpaMMaTHUYECKUX BPEMEH +

[TpuuacTue nepBoe. MapKkeTHHT U pekiiama +

Odunuansaoe aenooe nucbmMo. OdopmieHre KOHTPAKTOB

[Tpuuactabie 000poTHl. OPUIAIbHBIE EI0BbIE MHChMa +

[Tpuyactue Bropoe. Mogansubie 000poThI have to, to be to.
OdopmiieHHEe KOHTPAKTOB

[enossle BcTpeun. Buabpl KOHTPAaKTOB

[TpuuacTue nepBoe u Bropoe. JlenoBelie BcTpeun +

VYcnosHoe HakinoHenue (1 u 2 tum). Buabl KOHTpakToB. +

JlenoBas KOppeCnIOHAEHUINS

Ycnosuoe Hakinonenue (3 tum). [enoBas koppecnoHaeHITUs +

VY coBHOE HAKJIIOHEHHUE CMEIIaHHOTO THIIA ILGHOBaH
KOPPCCIIOHACHI VA >1<an06a, 3a1pocC, NpCaIOKCHUC

Bec KM: | 25 25 25 25

6 cemecTp

IlepeyeHb KOHTPOJIBHBIX MePONPHUATHI TEKYIIEro KOHTPOJS  yCHeBaeMOCTH IO
AUCUHHUILINHE:

KM-5 Jlenossie neperoBopsl (KortponsHas padota)

KM-6 Jlenossie Bctpeun (KoHTponbHas pabora)

KM-7  AxryanbHbie TpoOIeMbl 1€T0BOM 1 KoMmMepueckoit nesarenbHocTy (KonTponsHas pabora)
KM-8 IIpecc-konpepenuus (KontponpHas padora)

By npomexyTo4HOI aTTecTalMy — 3a4€T C OLIEHKOM.

Beca KOHTPOJIBHBIX MEPONIPUATHI, %o
Nunekc KM-5 KM-6 KM-7 KM-8
Pazpen nucuurnimmHbl

KM:

Cpok KM: 4 8 12 16
JlenoBast )KU3Hb MPEANPUATHNA
The manager's role +
What is business? +
Economy +
Marketing +
VYrpasneHue npeanpusITHIMA




Scientific management +

Management +

Financial management +

Pabouwmii mporecc

The quality of working life +
Customers +
Insurance +

IIpunstue pemenuii

Decision-making +
The role of advertising +
Advertising in companies +
Bec KM: 25 25 25 25

7 cemecTp

IlepeyeHb KOHTPOJIBHBIX MePONPHUATHI TEKYIIEro KOHTPOJS YyCHeBaeMOCTH IO
AMCHUIIHHE:

KM-9 Pexnama u popmsl ee pacnpoctpanenus (KorrponsHas pabora)

KM-  Peknama u Mapketunr (KonrposbHas pabora)

10

KM-  Pa6ora B pexiiamubix areHTcTBax (KoHTponbHas pabota)
11

KM-  Ilcuxomnorus pexiamsl (KontponsHas pabora)

12

Bujx npomexyTo4HOI aTTecTanu — JK3aMeH.

Beca KOHTpOJIBHBIX MepONIpUsATHiL, %
Nunekc KM-9 | KM-10 | KM-11 | KM-12
Pa3gen nucuuIninHbl KM:
Cpok KM: 4 8 12 16
Pa6ora B CMU
An introduction to advertising +
What makes advertising work +
Top management - planning and strategy +
Pa3nrie BHUbBI PCKJIIaM




Image advertising +

Retail advertising +

What an advertising agency does +

Goal-setting +

PaboTa pexiiaMHBIX KOMIIaHUN

Who is who in an advertising agency +

How agencies get paid +

The management of time +

@ynkuusa pexsiaMmbl. Pexiiama B cetn IHTEpHET

Understanding Why people choose one product over 4

another

The Internet: New ways of advertising +

Motivation +
Bec KM: 25 25 25 25




COJAEPKAHUE OLNEHOYHBIX CPEJACTB TEKYHEI'O KOHTPOJISA

1. Oyenounvie cpeocmea 011 OUeHKU 3ANIAHUPOBAHHBIX PE3YIbIMAM 06 00yUeHUA NO OUCUUNTIUHE, COOMHECEHHBIX C UHOUKAMOpamu
00CMUIICCHUS KOMNEmeHY UL

Nunexc Nunukarop 3anjaHUpOBAHHBIE KonTposbHas Touka
KOMITETCHIIMHT pe3yiabTaThl OOyYEHHsS IO
JUCIUILINHE
OIIK-1 N-2onk-1  JemoHcTpupyet | 3HATh: KM-1 3anpocsr u npemnoxenus (KontponasHas padoTa)

3HaHUE HOPM MHOCTPAHHOI'O
A3bIKa B IPOLIECCE CO3AAHUSA
KOMMYHHKAIIMOHHOT'O
IPOJYKTa

JIEKCUKY, OTHOCSIIIYIOCS K
teme "KoHTpakTh!";
CTPYKTYpPY J€I0BOTO
OQUIHATIEHOTO MHCHMA;
JIEKCUKY, OTHOCSIIIYIOCS K
Teme "3anpocsl U
[Ipennoxenus";

JIEKCUKY ¥ TEPMUHBI,
OTHOCALINECS K TEME
"Pexirama";

o(unmanbHbIe U peueBble
KITUIIIE JIJIs TIPOBEIICHUS
JIeTIOBBIX MIEPErOBOPOB;
YMers:

JI€MOHCTPHPOBATH HABBIKU
Y4acTHs B JETOBBIX
BCTpeYax Ha
npo¢eCCuOHAITBHBIC TEMBI;
JI€MOHCTPHPOBATH HABBIKU
y4acTHsi B IIpecc-
KOH(EepEeHIHSIX;

YMETh y4acTBOBAaTh B
JIMAJIOTHYECKUX
BBICKAa3bIBaHUSIX HA

KM-2 Hanucanue odpunmanbHbIX Ae70BbIX uceM. CTpyKTypa U 1madiioH
(KonTponbhas paboTta)

KM-3 CocraBnenue kontpaktoB (KontponbHas pabota)

KM-4 Pazusie Buabl AenoBbix nucem (KontponsHas padota)

KM-5 Jlenoseie neperoBopsl (KoHTposbHas padorta)

KM-6 Jlenosrie Bctpeun (KontponbHas pabota)

KM-7 AktyanbHbie TpoOJIeMbl 1EI0BOM 1 KOMMEPYECKOU JAesITeNbHOCTH
(KonTposbhas paboTta)

KM-8 Ilpecc-konpepenuus (KonrponabHas padora)

KM-9 Pexnama u ¢popmsl ee pacripoctpanenus (KontponsHas pabota)
KM-10 Pexnama u Mapketusr (KontponpsHast pabota)

KM-11 Pa6ora B peknamubix arentrctBax (KontponsHas pabora)
KM-12 IIcuxonorus pekiaamsl (KonTponbsHas padora)




npodeccrnoHabHBIC TEMBI,
JEMOHCTPHPOBATH HABBIKA
COCTaBIICHHS
MOHOJIOTUYECKHX
BBICKa3bIBaHUM 110
aKTyaJbHBIM ITPOOJIeMaM
JIEJI0OBOM 1 KOMMEPYECKOU
NeSITeTIbHOCTH;
JIEMOHCTPUPOBATH HABBIKH
BEJICHUS TICPETOBOPOB Ha
npodeccrnoHaIbHBIC TEMBI;
YMETh COCTaBIISITh
MOHOJIOTUYECKHE
BBICKa3bIBaHUS B 00JIACTH
"pexnambl" 1 "MapkeTuHra';
MUCcaTh MUCbMa Pa3HOTO
XapakTepa: 3ampoc,
IpeUIoKeHue, Kanooa,
COTJIACHE;
JIEMOHCTPHPOBATh HABBIKU
COCTaBIICHUS PEKIAMHOTO
COOOIIEHHMS;




1I. Cooepicanue ouenounvix cpeocme. lllkana u kpumepuu oyenusanus
S cemecTp

KM-1. 3anpocsl 1 npeaioxeHust

®opmbl peanuzanuu: [lucemMennas padora

Tun kouTposbHoro Mmeponpusitusi: KonrpospsHas padora

Bec koHTpObHOrO0 MeponpusTusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO MEPONPHUATHA: IHCbMEHHass paboTa NMPOBOAMTCS BO
BpEMsI 3aHATHS. BpeMs BBITIOIHEHUS paObOTHl 45 MUHYT . BBINOJIHEHUE paboThl 63 croBapsi.

Kparkoe conepxkanue 3aianus:
BrinosiHMTE NUCHbMEHHBIN MTEPEBO/T CJIOB, CJIOBOCOYETAHUN U MPEITIOKEHUM

KoHTpoJibHbIE BOIPOCHI/3a1aHUA:

3anyaHupOBaHHbIE Bomnpockl/3aganust st IpoBEPKU

PE3yIbTaThbl O6y‘lCHI/I${ 10

JUCHUITIINHE

3HATB: JICKCUKY, 1.I[8.I\/'IT6 IepeBoO/ CJIOB U CHOBOCOquaHHﬁ, OTHOCAIIIHUECA K TEMEC:
OTHOCSIIIYIOCS K TeMe “3ampockl u ipeanoxenus”’:To notice, appreciate, to receive
"3anpocsl u details, would please to inform, to be interested in, to look forward
[Mpennoxenus"; to, to refer to, to submitt smth, as follows, to quote, in smb's

favour, to confirm, to trust, in detail, to let smb know, to have
pleasure in smth., to negotiate, to pay by a letter of credit, an
enquiry for

[IepeBenuTe npeayIoKeHUs C pyCCKOIO Ha aHIJIMMCKUN:

1) MbI nosryunin Baiie mucbMo, fatupoBanHoe 10 despais.

2) [loaTBep:x1aeM NoJydyeHUE BaIIero MucbMa ot 26 ceHTsops,
IOCJIAHHOE T10 3JIEKTPOHHOM ITOYTE.

3) MBI uCKpEeHHE LIEHUM TO, YTO Bbl pa3MECTHJIN Balll 3aKa3 y HacC.
4) bnarogapuM Bac 3a Ballle MUCbMO OT 15 Masi, ¢ KOTOPBIM BBI
TOCJTaJIA HaM Balll KaTaJIoT 3JIEKTPOHHOTO 000pYA0BaHUSI.

5) Ml xoTenu 661 ”HGOPMHUPOBATH BAC O TOM, YTO MPOIYKIIHS,
3aKa3aHHas BaMu 10 KOHTpakTy Ne 347, roroBa K Morpy3ke Ha
60pT KOpabIs.

6) [Moxanyiicra, OTChUTANTE BCE BaIIM 3aIIPOCHl MEHEIKEDPY
¢bunmany, rocnonuny CTroapty

1. MpouunTaitTe NNCbMO-3aNpPOC U BCTaBLTE NPea/Ioru

2. Dear Sirs,

3. We thank you.....your letter... 25 June and are glad to inform you that
most of the items listed.....your enquiry...the goods are .....stock.

4. we are enclosing a detailed description....the items you are
interested.....and if you wish to place an order....us...items 1, 2, 3 we will
be pleased to meet any delivery dates you may require.

5. ...the moment we guarantee delivery....3 months .....signing the
contract.

6. our usual terms.....payment are....a L/C...shipping documents.

7. we are looking forward.....hearing....you.




3anjgaHUupOBAHHBIE
pe3ynbTaThl OOYYCHHUS T10
JUCITUILINHE

Bonpocsi/3aganus 11t npoBepKu

8. Yours faithfully

Onucanne MKAJbI OIleHUBaAHUS:

Oyenka: 5 («OTIAUYHO)

Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuxu evlnoineHus 3Hanus: O1eHKa "0TINYHO" BBICTABIISETCS €CIIM 3aJaHue

BBIIIOJIHCHO B

IOJIHOM 00bEME HIIH BBIIOJIHEHO MpEMMYIICCTBEHHO BEPHO

Oyenxa: 4 («XOpoILO»)

Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapakmepucmuxu evlnonenus 3Hanus: OLeHKa "X0opouio" BEICTaBISETCS €CIU
OOJIBITMHCTBO BOIPOCOB PACKPBITO. BBIOPAHO BEPHOE HANIPABJICHUE JIJISl PEIICHUS 3a/1a4

Oyenka: 3 («yIOBJICTBOPUTEIHHOY)

Hudienuii nopoe sévinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapaxmepucmuxu evinoaneHus snanus: OueHka "y10BIEeTBOPUTENIBHO" BHICTABIIAETCS

€CJIM 3aJaHNC NPCUMYIICCTBCHHO BBIIIOJIHCHO

Oyenxa: 2 («HEYIOBIETBOPUTEIBHOY)

Onucanue xapaxmepucmuxu gblnoanenus 3Hanus: OLeHKa "HeyJ0BIETBOPUTEIBHO" BHICTABIISAETCA
€CJIM 3aJ]JaHue BBHITIOJHEHO HEBEPHO WJIM MIPEUMYIIIECTBEHHO HE BHITIOJIHEHO

KM-2. Hanucanue opunuaibHbIX Ae10BbIX muceM. CTPyKTypa U madJioH

®opmbl peanuzanun: [TuceMennas padora
Tun koHTpobHOrO MeponpusTus: KourponasHas pabora
Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpoueaypa mnposenenust

KOHTPOJILHOI'O MEPOIIPUATUA: TMMCbMCHHAA pa60Ta IMPOBOAUTCA BO

BPEM: 3aHATHUA. BpEMSI BBITIOJIHCHUS pa60TBI 45 MHHYT . BBIIIOJIHCHHUC pa6OTBI 0e3 CJIOBaps.

KpaTKOC CoA€CpKaHMuE 3alaHUA:
Brinonaute MnepeBoa CJoB, CIIOBOCOYETAaHUN U npennomeHHﬁ

KoHTpoJibHbIe BONIPOCHI/3aJaHUA:

3arIaHupPOBAHHbBIE
pe3yabTaThl O0yYeHHUs TI0
JUCLHUTIIINHE

Bomnpocel/3aganus a1 npoBepKu

3HaTh: CTPYKTYPY
JIENOBOTO  O(UIIUATBHOTO

MMHACHMA;

1.J{aiiTe mepeBOJ CIEAYIOINX KIIHIIIE:

C YAOBOJILCTBUEM coo6maeM, C HCTCPIICHUEM KJEM, C TCM 4TOOBI
06CYJII/ITI), B OTBET Ha BallI€ MMCbMO, BBUAY BBIIICU3JIOKCHHOIO,
COO6I_HI/ITC HaM, MbI paabl COOGH.II/ITL, K IMCbMY IIpHJIaracm, A€jIo
B TOM, 4TO, HCfICTBI/IT@J'[BHO

OTBeTbTE HA BOIIPOCHI IO CTPYKTYPEC ACITIOBOI0 MUCbMaA:

1)What should you put at the top of a business letter?

2) If you don't know the person to whom you are writing, how you
should sign off a business letter?

3) you are writing a letter to a company, you know the department
you wish to write to, but don't know the name of the contact
person. how should you start the letter?

4)Choose the phrases of very formal language: Hi there; Hope you

10




3anjgaHUupOBAHHBIE
pe3yNnbTaThl OOYYCHHSI 10
JUCITUILINHE

Bonpocei/3aganus 1iist mpoBepKu

are Ok; Your attendance is requasted at..; Gotta run. See you soon

Onucanue MKAJbI OICHUBaAHUA:

Oyenka: 5 («OTITUIHOY)

Huoicnuii nopoe sévinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku binoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE

BBIIIOJIHEHO B

ITOJIHOM 00bEME HIIH BBHITIOJTHECHO NpEeUMylICCTBCHHO BEPHO

Oyenka: 4 («X0OpOIIOY)

Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku ebtnoanenus 3uanus. OueHka "Xopomio" BbICTABISAETCS €CIIH
OOJIBIIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABJICHHUE JISI PEIICHUS 3a]1a9

Oyenxa: 3 («yAOBIETBOPUTEIHHOY)

Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 50
Onucanue xapakmepucmuxu evlnonenus 3Hanus: OueHka "yJoBIeTBOPUTEIBHO" BBICTABIISAETCS

€CJIM 3aJaHNEC NPCUMYIICCTBCHHO BBIIIOJIHCHO

Oyenxa: 2 («HEYIOBIETBOPUTEIHHOY)

Onucanue xapakxmepucmuxu evinoanenus snanusa: OneHKa "Hey10BIETBOPUTENIbHO" BBICTABIISAETCS
€CJIM 3aJIaHUE BBIIIOJIHEHO HEBEPHO WUJIU MPEUMYIIECTBEHHO HE BBIMOJIHEHO

KM-3. CocraBiieHHe KOHTPAKTOB

®opmbl peasuzanun: [TuceMennas padora
Tun koHTpobHOrO MeponpusTus: KonrponasHas pabota
Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpouenypa nposenenust

KOHTPOJILHOI'O MEPOIPUATUA: TMHMCbMCHHAA pa60Ta IMPOBOAUTCA BO

BPEM: 3aHATHUA. BpEMSI BBITIOJIHCHUS pa60TBI 45 MHHYT . BBIIIOJIHCHHUC pa6OTBI 0e3 CJIOBaps.

KpaTKOC CoA€cpKaHMuE 3alaHUA:
MEpEBCAUTE CJIOBA, CJIOBOCOUCTAHUA U NMMPCATIOKCHUS

KoHTpoJibHbIE BONIpOChl/3aJaHUA:

3arIaHupPOBAHHbBIE
pe3yabTaThl 00y4YEeHUS 10
JUCLHUTIIINHE

Bomnpocel/3aganus s npoBepKu

3HaTh: JIEKCHUKY,
OTHOCSIIYIOCA K TEMeE
"KoHTtpakrs!";

1.IlepeBenute cnoBa, oTHOCsKECS K Teme “KoHTpakThI”:

to draft a contract, a contract clause, contracting party, prompt
delivery, consignment, short-delivered items, to revise, to meet the
requirements, to be of inferior quality, problems arose, to place a
big order, to cover expenses, to be effected, to envisage
BBITIOJIHUTC IICPEBOA CTATbU KOHTPAKTA:

the contract shall make the necessary arrangements for the
provision of suitable skilled labour and staff required for the
execution, erection and maintenance of the works. the contractor
shall pay all costs and charges whatsoever in connectionwith
recruitment of labour and staff.

the contractor shall abide by the code of labour applicable in...with
regard to rates of wages and working hours and any regulatons

11




3anjgaHUupOBAHHBIE Bomnpocsl/3aganust 11t mpoBepKU

pe3yabTaThl 00YUYESHHS IO
JUCLHUIIIINHE

issued by the responsible authority regarding the accomodation of
and sanitary arrangement for labour.

Onucanue MKAJbI OICHUBaAHUA:

Oyenka: 5 («OTITUIHOY)

Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku binoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE
BBITIOJTHEHO B MOJIHOM 00'bEME WJIH BBITIOHEHO MMPEUMYIIIECTBEHHO BEPHO

Oyenka: 4 («X0OpOIIOY)

Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku ebtnoanenus 3uanus. OueHka "Xopomio" BbICTABISAETCS €CIIH
OOJIBIIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABJICHHUE JISI PEIICHUS 3a]1a9

Oyenxa: 3 («yAOBIETBOPUTEIHHOY)

Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 50
Onucanue xapakmepucmuxu evlnoinenus 3Hanus: OueHKa "yJ0oBIETBOPUTEIBHO" BBICTABIISAETCS
€CJIM 3aJJaHu€e NPEUMYILIECTBEHHO BHIIIOJIHEHO

Oyenxa: 2 («HEYIOBIETBOPUTEIHHOY)

Onucanue xapakxmepucmuxu evinoanenus snanusa: OUeHKa "Hey10BIETBOPUTENILHO" BBICTABIISAETCS
€CJIM 3aJIaHUE BBIIIOJIHEHO HEBEPHO WUJIU MPEUMYIIECTBEHHO HE BBIMOJIHEHO

KM-4. Pa3zHble BUIBI 1€J0BBIX MHCEM

®opmbl peasuzanun: [TuceMennas padora

Tun koHTpobHOrO MeponpusTus: KonrponasHas pabota

Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpouenypa mpoBegeHMsi KOHTPOJbLHOI0 MePONPHUSITHUSI: NUCbMEHHas paboTa MPOBOJUTCS BO
BpEMsI 3aHATHS. BpeMs BBITIOJIHEHUS paOOThl 45 MUHYT . BbINOJIHEHUE paboThl 63 cioBapsl.

KpaTKOC CoA€cpKaHMuE 3alaHUA:
Hanuminte nuchbMo Mo 3aJJaHHOM TeMe

KoHTpoJibHbIe BONIpOChI/3aJaHUA:

3arIaHupPOBAHHbBIE
pe3yapTaThl  OOy4YeHHUs IO
JUCLHUTIIINHE

Bomnpocel/3aganus a1 npoBepKu

YMeTn: nucartb  OUCbMa
pa3HOro XapakTepa: 3ampoc,
MIPEIIOKECHHE, Kanooa,
corjiacue;

1.

1. 1)HanuwwTe 3anpoc GMpMe Ha 3aKyMnKy NHTEPECYHOLLLEro Bac
TOBAPA. YKaXnTe, 4YTO Bbl BUAENM 06pasLbl HA BbICTaBKE U XOTeNU
6bl NoNYyUnThL 6a30BYH0 MHPOPMaALMIO (NPaNC INCT, OCHOBHbIE
YC/I0BUA M AaTbl NOCTaBKM, YC/I0BUA NATEXKa), TaK KaK CYMTAETe YTo
B BalUel CTpaHe ecTb CNPOC Ha TaKoW ToBap

2. 2) Bbl NONYYMUIM MMCbMO MOKYMNaTeNA € *Kanobok Ha HU3Koe
KauyecTBO TOBapa, NOCTaBAEHHOIO MO KOHTPAKTY. HanuLWWTe OTBET: a)
COLUINTECH HA YCNI0BUA KOHTPAKTA M coAepKaHMe COCTOABLUMXCA
paHee neperosopos; 6) 3anpocuTe NoApPobHY0 MHGOPMaLULIO U
AOKYMEHTbI 0 GaKTUUECKOM MOJIOKEHUM AEN; C) YKaXKNUTE, KaKkue

Mepbl Bbl HAMepeHbI MPUHATL B 6AMKalWem byayuiem
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3anjgaHUupOBAHHBIE Bomnpocsi/3aganust 11t mpoBepKH
pe3ynbTaThl  OOY4YEeHHs TIO
JUCITUILINHE

3. 3) BbINOAHUTE NepeBoa, CeAyOLLNX NPeaNoXKeHWNA:

4. Mbl BbIHYXA€eHbl NPeabABUTL BaM NPETEH3UIO B CBA3M C
HeBbINOAHEHWEM BaMU YC0BUIA KOHTPAKTa.

5. nokynaTenb OTKa3blBaeTCA MNOJIHOCTbIO ONAATUTb CUYET [0 BbIACHEHUSA
NOJ/IOXEHUA C HeJOMNOCTaBKOM ToBapa

6. Mbl 66111 Bbl pasbl NPEANOKNUTb BaM Hallly NPOAYKLMIO MO
KOHKYPEHTHbIM LeHam 1 6biin 6bl roToBbl 06cyaMTb NoApob6HOCTM ¢
BalLMM NpeacTaBuTenem

7. Hac MHTEpecCyloT 3TU TOBapPbl, MOCKOJIbKY B Hallen cTpaHe umeeTcs
CTabunbHbIM CNPOC Ha NPOAYKLMIO TaKoro poaa

8. Mbl HaaeeMcs YCTaHOBUTb A0NTOCPOYHbIE B3aMMOBbITOAHblIe
KOHTAKTbl C BaM#u

OnucaHue MKAJbI OLleHUBAHUS:

Oyenka: 5 (KOTIUIHOY)
Huoicnuii nopoe sevinonnenus 3adanus 6 npoyenmax: 10
Onucanue xapakmepucmuku blnonenus 3nanus; OueHka "oTIMYHO" BBICTABIISETCS €CJIU 3aJJaHUE
BBITIOJIHEHO B MOJIHOM 00BEME HJIM BBITTOJTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4 («X0OpOIIO»)
Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 60
Onucanue xapakmepucmuxu evlnonenus 3Hanus: OleHKa "Xopowo" BEICTaBISAETCS €CIu
OOJIBITMHCTBO BOIPOCOB PACKPHITO. BRIOPAHO BEPHOE HANIPABIICHHE /ISl PEIICHUS 3a/1a4

Oyenka: 3 («yl0OBIETBOPUTEIEHO)
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
Onucanue xapaxmepucmuxu 6vinoaneHus sanua: OueHKa "y10BIETBOPUTEIBHO" BBICTABIIAETCS
€CIIU 3a/laHU€e IPEUMYILECTBEHHO BBITIOJIHEHO

Oyenka: 2 («HEyJOBIETBOPUTEIHHOY)
Onucanue xapakmepucmuku binonnenus snanus: OneHKa "Hey10BIeTBOPUTEIHHO" BHICTABIACTCS
€CJIM 33/1aHUE BBIIIOJIHEHO HEBEPHO MJIM NMPEUMYILECTBEHHO HE BBIITOJIHEHO

6 cemecTp

KM-5. les10BbI€ neperoBopbl

®opmbl peaausanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KontponsHas padora

Bec konTposbHOro meponpusitusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO0 MepPONPHUATHA: NHCbMEHHas padoTa NMPOBOAMTCS BO
BpEMs 3aHATHS. BpeMs BBITIOJHEHUS paboThl 45 MUHYT , C aibHEHIIeH YCTHOM YacThIO.

Kpartkoe cogep:xanue 3a1aHuA:
c/enaiite mepeBo]] OQUITHATFHBIX PEUEBBIX KIUIIE. COCTABhTE AUAJIOT Ha 33/IaHHYIO TEMY

KoHTpoJibHbIC BONIPOCHI/3aJaHHA:

3aIIaHUpPOBaHHbIE Bonpocei/3aganust 11t IpoBepKH
pe3yabTaTtel  OOydeHHs 10
JUCIUIUINHE
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3anjgaHUupOBAHHBIE Bormpocsl/3aganust At MpoBEPKU
pe3ynbTaThl  OOY4YEeHHs] IO

JUCLUILIINHE
3HaTh: oUIHATEHBIC u 1.1aiiTe nepeBo/ CACAYIOUIUX PEUEBBIX KIIHIIIE:
PEYEBEIC KIIMIe JJIA HacC OYCHb YAUBJIACT, UYTO, 3TO BIIOJHE CIIPaBCAJIUBO,
IMPOBCACHUA JCJIIOBBIX PaspCIIMTC HAITOMHUTBL BaM, BO BCSAKOM CJIy4dac, 3TO BbL
IEPETOBOPOB; pemacTe, MOXKHO CHHUTATh 3TOT BOIIPOC peI_HeHHBIM?
s UMCHO BBUY, HACKOJIBKO S ITIOHHUMAK0, Y BaC CCTh KaKUC-
HUOYIb MPEUIOKEHUA? ITO U SIBISETCS IPEIMETOM HaIlei
BCTPCYH CCIrOAHA
YMeTs: JI€MOHCTPHPOBATH 1.act out these situations:
HaBBIKU BEJICHUS TIEPETOBOPOB 1.payment under one of the contracts obtained through your
Ha MPo(eCcCHOHAIbHBIE TEMBI, agent is delayed. contact your agent and ask him to take

urgent steps to speed up the payment

2.the supplier and the customer are discussing the extension of
the time limits as the customer has delayed submission of the
remaining initial data. as the initial data available require more
detailed and updated information make it clear that the design
work will not begin until receipt by the supplier of all
particulars listed in the protocol

Onucanne MKAJbI OIIEHUBAHUS

Oyenxa: 5 («OTIINYHOY)
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 70
Onucanue xapakmepucmuxu evinoinerus 3Hanus: O1eHKa "0TINYHO" BBICTABIISIETCS €CIIM 3aJaHUe
BBIIOJIHEHO B TIOJTHOM 00'bEME MJIH BBITIOJHEHO NMPEUMYIIECTBEHHO BEPHO

Oyenxa: 4 («XOpoILIO»)
Huodienuii nopoe sévinonnenus 3aoanus 6 npoyermax: 60
Onucanue xapaxmepucmuxu evlnoinenus 3Hanus: OLeHKa "X0opoIo" BICTaBISETCS €CITN
OOJIBIIIMHCTBO BOIPOCOB PACKPBITO. BBIOPAHO BEPHOE HANPABJICHUE JJIS pEIIeHUs 3a/1a4

Oyenka: 3 («yIOBJICTBOPUTEIHLHOY)
Huodienuii nopoe sévinonnenus 3adanus 6 npoyermax: 50
Onucanue xapakmepucmuxu ebinoaneHus snanus: OueHka "yIoBIeTBOPUTENBHO" BBICTABIISETCS
€CIIU 3a/l1aHue MTPEUMYILIECTBEHHO BBITIOJIHEHO

Oyenka: 2 («HEYJOBJIETBOPUTEITHEHOY)
Onucanue xapaxmepucmuku evinoaneHus snanus: OUeHKa "Hey10BIETBOPUTEIIBHO" BBICTABIIAETCS
€CJIM 3aJIaHUE BBIITOJIHEHO HEBEPHO WUJIU MPEUMYIIECTBEHHO HE BBINOJIHEHO

KM-6. [lesi0BbI€ BeTpeyu

®opmbl peaausanun: [lucpmennas padbora

Tun kouTpoabHOro Meponpusitusi: KontponsHas padora

Bec konTposbHOro meponpusitusi B BPC: 25

IIpouenypa npoBeaeHHsi KOHTPOJBLHOIO MEPONPHUSITHSI: BPEMs BBINOJHEHHUA 45 MUHYT, C
MOCIEAYIOUIUM YCTHBIM OTBETOM.

Kparkoe conepxxanue 3agaHus:
BBIIIOJIHUTE MIEPEBO MPETI0KEHUN

KoHnTpoJibHbIE BONIPOCHI/3a1aHUA:
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3amaHupoBaHHbIE pe3ynbTaThl | Borpockl/3aganus s NpoBepKH

06yquH;1 10 AUCLHUIIIINHE

YMmeTs: JEMOHCTPUPOBAThH
HaBBIKM Yy4YacCTUsl B JEJIOBBIX
BCTpeuax Ha

po(hecCHOHATTLHBIC TEMBI,

1. laiiTe mepeBo1 BRIpAXKCHHUH, OTHOCSIIUXCS K TEME
“nenoBble BCTpeun

to give away commercial secrets, to get down to work, no
objections, to draft an agreement, to talk over smth, very
reasonable, to tender for a project, to be unanimous, to keep
confidential some information, to be all for smth, to assume,
to be liable to, to be proper, to pull out of smth, to be against
the right of retirement, we are with you here, to specify the
rights, to reach a decision, to coordinate the work, to keep
smb informed, to present smth for approval.

2.JlaiiTe mepeBoA CIEAYIONIMX PEUYEBBIX KIIUIIE,
OTHOCSIIUXCA K TeMe “‘/lenoBbie BCTpeun’”:

[To o6memMy MHeHHIO0, MOKEM JIM MBI CYUTATh, 4YTO; MoryT
OBbITh pa3MyHbIe BapuaHThl, A uto eciau; Ham Heo6xoaumo
o0cynuTs emie oauH Bonpoc, Kak mpaBuio, 3To
HE)KEeJIaTeJIbHO; Mbl pa3/ielisieM Bally TOUKY 3peHus, [1o-
BUJIUMOMY, 3TO XOpOIlIas UJies; 1aBaiTe MouaeM Jaiblie,
Mo>xHO MHE (BbICKa3aThCsl), Bbl HABEPHSAKA 3HACTE.

3. [lepeBenuTe CleAYIOMUI AUATIOT YCTHO:

-And now let's discuss the preparation of our comprehensive
tender.

-we can have our tender ready in two months. and you will
have time to prepare a comprehensive tender and submit it to
the tender committee, as leader of our consortium, don't you
think?

-that's true but the nature of our project is not simple and the
preparation of the joint tender will require coordination of
design and planning. that takes time.

-Well, we'll try to speed up the work to avoid delays in the
approval of the tender documents.

-good. one more point, gentlemen. under the conditions of the
tender, the cosortium members submit bank guarantees to the
amount of 200 thousand dollars. as future leader of our
consortium we believe that each member should provide a
guarantee to cover the sum

we think that the guarantees of the consortium members should
be proportion to their shares of work and services.

4.Act out a dialogue
Discuss with the customer the terms of payment under your draft
contraact. See if you can meet the customer's request

Onucanue MKaJbl OLICHUBAHUA:

Oyenxa: 5 («OTIIMYHO)

Huoicnuii nopoe evinonnenus sadanus 6 npoyenmax: 10
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Onucanue xapakmepucmuKu 6blNOJIHEHUA SHARUA. OI_[CHKa "OTINYHO" BBICTABISACTCS €CIIN 3aJaHuc
BBIIOJIHEHO B ITOJTHOM 00BbEME MJIHM BEITIOJHEHO NpEUMYIICCTBEHHO BEPHO

Oyenxa: 4 («XOpoILO»)
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapakmepucmuxu evlnoineHus 3Hanus: OLeHKa "X0opouio" BICTaBISETCS €CIU
OOJIBITMHCTBO BOIIPOCOB PACKPHITO. BBIOPAHO BEPHOE HAIIPABIICHHE JIJISl PEIICHUS 3a/1a4

Oyenka: 3 («yIOBJIETBOPUTEIILHOY)
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHka "yI0BIeTBOPUTENIHLHO" BHICTABISACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

Oyenxa: 2 («HEYIOBIETBOPUTEIBHO»)
Onucanue xapakmepucmuku 8binoanenus 3uanus. OueHka "Hey10BIETBOPUTEILHO" BBICTABIIACTCS
€CJIM 3aJ]JaHue BBIMIOJHEHO HEBEPHO WJIM MPEUMYILIECTBEHHO HE BBITTOJIHEHO

KM-7. AkTyanbHble Ipo0JieMbl 1eJ10BOi M KOMMeP4eCcKOil 1esiTeIbHOCTH

®opmbl peasuzanun: [TuceMennas padora

Tun koHTpOIBLHOr0 MeponpusaTus: KontponsHas pabora

Bec kouTposabHoro meponpusitusi B BPC: 25

IIpouenypa mnpoBeleHHs] KOHTPOJIbHOrO Meponpusitusi: Bpems BbolonHeHUS 45 MHUHYT C
MOCJIEIYIOLIUM YCTHBIM OTBETOM.

KpaTlcoe Cod€cpiKaHMuE 3alaHUA:
BBIIIOJIHUTC IICPCBOJ HpeI[J'IO)KCHI/Iﬁ

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3annaHupoBaHHbIE pe3ynbTaThl | Borpockl/3aganus s IpoBEpKU

00y4eHUs IO TUCIUILINHE

YMeTh: JeMOHCTPUPOBATH HABBIKH 1 .BBIIOTHUTE MUCHMEHHBIH MEPEBOJI CIETYIOIIETO
COCTaBIJICHUS MOHOJIOTHYECKHUX MUChMa!

BBICKA3bIBAaHUN 10  aKTyalbHBIM YBaxaewmble rocrojial

npobiaemam JeTOBOM " MBI ITOJTYYHJITH BAIIly TeJIErpaMMy, B KOTOPO BBI
KOMMEPUYECKOH 1eATeTbHOCTH; M3BEIlaeTe HAC O TOM, YTO BbI MOJYYWIN U U3YUUIIH

BBICJIAHHYIO HAMU JOKYMCHTAIIUIO. OJIHaKO MBI ObLIH
OYCHBb OI'OPYCHLI BAlIUM OTKAa30M IPUHATH Y4ACTUC B
BBIIICYKa3aHHOM TeHAEpE. Bbl, HECOMHEHHO, 3HAETE,
YTO MBI OUCHBb 3aMHTCPCCOBAHBI B BAllICM Yy4aCTHC B
TCHACpax, MIPOBOANMBIX B Hamei CTpaHEC, U IOOTOMY
MMpOCHUM BacC NEPECMOTPETHL CBOC PCIICHUEC U CACIIAaTh BCC
BO3MOXHOC IJId y4aCTHUd B TCHACPC. BBI/Ile BBICOKOT'O
CIIpOCa Ha Ballll pCKIIaMHBIC YCIIYT'U B Hamei CTpaHe,
MBI MOKEM 3aB€PUTH BAC, YTO Bbl MOXKETC YCIICIIHO
Y4aCTBOBAaThL B OOBSIBIIEHHBIX HAIIUM MMPaBUTCILCTBOM
TEHJIEpax.

C HETCPIICHUCM KACM BAILICTO IMOJIOKHUTCIBHOI'O OTBCTA.
2.Act out the dialogue

You have received your customer's comments on your
draft contract. The customer finds the contract value
overestimated. Discuss the hard currency part of the
contract value, which, in the customer's opinion, is
particularly overestimated. Give convincing
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3annaHupOBaHHbIE pe3ynbTathl | Bonpocsl/3aanus A1 IpoOBEpPKU
00y4YeHUs 10 TUCITUTLINHE

explanations of your calculations.
3.BeibepuTe mpaBUIBLHOE CIIOBO O KOHTEKCTY:

1. 1) The contractor (to refuse/to decline) to pay agreed and
liguidated demages because of delay in commissioning since
the delay was caused by force majeure circumstances. 2)
When can a claim be (to refuse/to decline)? 3) (to
appologize/to excuse) me but could you tell me the way to
Euston station? 4) Owing to the (demage, demages, losses),
the goods could not be installed at once. 5) we always (to
fulfil, to execute, to carry out) our contractual obligations to
the satisfaction of our customers. 6) The supplier had to (to
bear, to sustain) extra storage expenses as the customer
delayed opening a L/C.

OnucaHue MKAJbI OLleHUBAHUS:

Oyenka: 5 (KOTITUIHOY)
Huoicnuii nopoe sevinonnenus 3a0anus 6 npoyenmax: 10
Onucanue xapakmepucmuku blnoanenus 3nanus; OueHka "oTIMYHO" BBICTABIISIETCS €CJIU 3aJJaHue
BBITIOJIHEHO B MOJIHOM 00BEME HJIM BBITTOJTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4 («X0OpOIIO»)
Huoicnuii nopoe evinonnenus sadanus 6 npoyenmax.: 60
Onucanue xapakmepucmuxu evlnonnenus 3Hanus: OueHKa "Xopouo" BEICTaBIsAETCS €U
OOJIBITMHCTBO BOIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANIPABIICHHE /ISl PEIICHUS 3a/1a9

Oyenka: 3 («yl0OBIETBOPUTEIEHO)
Huoicnuti nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
Onucanue xapaxmepucmuxu 6vinoaneHus snanua: OueHKa "y10BIETBOPUTEIBHO" BBICTABIIAETCS
€CIIU 3a/l1aHU€E TPEUMYILECTBEHHO BBITIOJIHEHO

Oyenka: 2 («HEyJOBIETBOPUTEIHHOY)
Onucanue xapakmepucmuku binonnenus snanus: OneHKa "Hey10BIeTBOPUTEIHHO" BHICTABIACTCS
€CJIM 33/1aHUE BBIIIOJIHEHO HEBEPHO MJIM NMPEUMYILECTBEHHO HE BBIIIOJIHEHO

KM-8. IIpecc-konpepenuns

®opmbl peaausanuu: [TuceMenHas padora

Tun koHTpobHOrO MeponpusTus: KonrponasHas pabota

Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpoueaypa mnpoBeneHHsi KOHTPOJBLHOr0 Meponpusitusi: Bpems BeimosHeHus 45 MHHYT ¢
MIOCJIEYIOLUM YCTHBIM OTBETOM.

KpaTlcoe CoA€cpKaHME 3alaHUA:
Brimonnute MNepeBoa Hpe,[[J'IO)KCHI/Iﬁ

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3ariaHupOBaHHbIE Bompocsi/3aganus 11t IpoBepKU

pe3ynbTaThl O0yYEHHUS TIO

JUCLUTIIINHE

YMeTb: 1€EMOHCTPUPOBATH 1.3anumurTe BeIpakeHUsl, BbIOpaB MpaBUIIbHBIN MPEJIOT U
HaBBIKM Y4YacTHsl B Mpecc- nepeBeINTE MoJTyunBIeecs Beipakenue (in, to, of, on, for):
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3anjgaHUupOBAHHBIE Bomnpocsi/3aganust 11t mpoBepKU
pe3yNnbTaThl OOYYCHHSI 10

JUCLUILIINHE
KOH(EepeHIIHSAX; to go a tour
an alternative smth
to invole smth
a spokesperson an organisation
terms -results
to make call smb
to invest smth

2.Develop the following situations:

1. 1.Sattellite media tours are efficient and save travelling time.
2.As a public relations person your speech should carefully prepared,
brief and up to the point.

3. 3.yourrole as a public relations professional is to determine when and
if a news conference is nedded.

3.IlepeBenute TEKCT:

ITpecc-koHpepeHun ABIAI0TCS BecbMa 3(p(HEeKTUBHBIM METOZI0M
nepenayy nH(opmanuu, €ciiv NoJb30BaThCs UM pazyMHo. OHaKO
HEKOTOPbIe OpraHU3allMi HUKOTJa HE YIIYCKAalOT Cilydasi IPOBECTH
IIPUEM WJIU NpecC-KOH(PEPEHIUIO 1JIs IPEICTaBUTENIEH TIPECCHI.
3TO MOXKET OBbITh BBI3BAHO TEM, UTO JMOO TUPEKTOP OPraHU3aLNH
BOOOPA3WII ce0sl BBIIAIOIIMMCS OPATOPOM, JTHOO HACTOWYMBOCTD
HPOSIBIISIIOT €r0 KOHCYJIBTAHTHI IO CBA3SIM C OOIECTBEHHOCTBIO,
JIEMOHCTPUPYSI CBOIO aKTUBHOCTh OT IMEHU KJIMEHTOB. Ecnu ecTb
BO3MOYKHOCTb PaclpoCTPaHUTh KaKyr-HUOY1b HHPOPMALIUIO
yepes Mpecc-peiin3, He CTOUT CO3bIBAaTh PaJu 3TOTO Ipecc-
KoH(pepeHMo0. OObIYHO Ipecc-KoH(EepeHLUs TPOBOAUTCS TOIBKO
TOTJa, KOT/1a BOBHUKAEeT He0OOX0IMMOCTh B IEMOHCTPALIMH KaKuX-
TO 00pa3I0B WK APYIUX MPEAMETOB WIM KOTJa peub UIEeT 10
BAKHOM TEME, M0 KOTOPOH y MPUCYTCTBYIOLIUX )KYPHAIUCTOB
MOTYT BO3HMKHYTb Bonpochl. [Ipecc-koHpepeHnn Taxxe AaT
MIPEKPACHYIO BO3MOKHOCTb ISl IEpEAayuu 3aKyJIUCHOM
uHpopManuu “0e3 3anmucK’’, MOsABJICHNUE KOTOPOH B IIeyaTH ObLIO
Obl HE)KEIaTEeIbHBIM.

Onucanue MKAJbI OLEHUBAHUS :

Oyenxka: 5 («OTIINYHOY)
Huosienuii nopoe sévinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku evtnoanenus 3uanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIN 3aJJaHNE
BBHITIOJTHEHO B MOJIHOM 00'beME WIIH BBITIOTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4 («xX0OpoII0»)
Huodicnuii nopoe sévinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku svtnoanenus 3uanus. OueHka "Xoponio" BbICTABISETCS €CIU
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABJICHHE [T PEIICHUS 3a/1a4

Oyenka: 3 (KyIOBICTBOPUTEIHHOY)
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1eHKa "yI0BIeTBOPUTEILHO" BHICTABIISETCS
€CITH 3aJIaHUE MTPEUMYIIIECTBEHHO BBITIOJTHEHO

Oyenka: 2 («HEYJTOBIETBOPUTEITHEHOY)
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Onucanue XapakmepucmuKu 6blNOJIHEHUSl 3HARUA.! OI_IeHKa "HCYI[OB.HCTBOpI/ITCJIBHOH BBICTABJIACTCSA
€CJIK 3aJaHNEC BBIITOJIHEHO HCBCPHO HUJIN MMPEUMYIICCTBEHHO HE BBIIIOJITHEHO

7 cemecTp

KM-9. Pexiiama u popMbI ee pacipocTpaHeHHsl

®opmbl peasuzanun: [TuceMennas padora

Tun KoHTpoIBHOr0 MeponpusaTus: KontponsHas padora

Bec konTpoabHoro meponpusitusi B BPC: 25

IIpouenypa npoBeaeHNsi KOHTPOJBLHOI0 MEPONPUSTHSA: BPEMSI BBINOTHEHUS 45 MUHYT.

Kpartkoe conep:xanue 3a1anusi:
BBITIOJTHUTE MIEPEBO/T CJIOB, CIIOBOCOYECTAHUN U TIPEIOKCHUIA

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

3anyaHupOBaHHbIE Bomnpockl/3aganust 1 IpoBEPKU
pe3ylnbTaThl  O0ydYeHHS
10 JUCUIUTUINHE

3HATB: JICKCUKY u I.I[aﬁTe NepeBoOJg CICAYOIINX CJIOB U BLIpa)KeHI/Iﬁ, OTHOCAIINXCA K
TCPMHHBI, OTHOCAIIUCCA PEKIIaMe:
K Teme "Pekiama'; to provide information, accurate information, to process

information,media outlets, timely, to live up to, advertising hype,
bold promises, an astounding product, to be ripped off, features, to
deliver a message, in the long run, to stand out from smth,
memorable, concise, attribute.

2.Complete the following sentences with the words (informtion,
friction, trust, sources, media, adversarial, credibility):

1.Public relations provide most of the ___used in the
today.

2.1t also mentions the areas of that often contribute to

an atmosphere.

3.An important part of the relationship is based on

mutual and .

3.Insert prepositions where necessary (at, in, to, as, on, from, by,

of):

1.Your dependence the media requires that you be

accurate and honest all times all your public

relations materials.

2.The media's power and influence a democratic society

reside the independence government control.

3. This is important you because the

media, inference, serve third party

endorsers your information.

Onucanue MKaJbl OLICHUBAHUA:

Oyenxa: 5 («OTIUYHO)
Huoicnuii nopoe evinonnenus sadanus 6 npoyenmax: 10
Onucanue xapakmepucmuxu evinonnenus 3uanusa: OueHka "oTINYHO" BBICTaBIAETCS €CIM 3aJaHHe
BBITIOJTHEHO B TTOJTHOM 00'beMe WITH BBITIOJTHEHO MMPEHMYIIIECTBEHHO BEPHO

Oyenxa: 4 («XOpOIIIOY»)
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 60
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OnucaHnue xapakmepucmuxu eblnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCs €CIU
OOJIBITMHCTBO BOIPOCOB PACKPHITO. BEIOPAHO BEPHOE HANIPABIICHHE JIJISl PEIICHUS 3a/1a9

Oyenka: 3 («yIOBJIETBOPUTEILHOY)
Huoicnuii nopoe evinoanenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHka "yI0BIeTBOPUTENIHLHO" BHICTABISACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

Oyenxa: 2 («HEYIOBIETBOPUTEIBHO»)
Onucanue xapakmepucmuku 8binoanenus 3uanus. OueHka "Hey10BIETBOPUTEILHO" BBICTABIIACTCS
€CJIM 3aJ]JaHUE BBITIOJHEHO HEBEPHO WJIM MPEUMYILIECTBEHHO HE BBHIITOJIHEHO

KM-10. Pekaama u MapkeTHHr

®opmbl peasuzanun: [TuceMennas padora

Tun KoHTpPoIBHOr0 MeponpusaTus: KontponsHas padora

Bec koutposabHoro meponpusitusi B BPC: 25

IIpouenypa mnpoBeaeHusi KOHTPOJBLHOr0 MeponpusiTusi: Bpems BbimosHeHuss 45 MUHYT B
MUCbMEHHOU (hopMe ¢ OCTIEAYIOIINM YCTHBIM OTBETOM.

KpaTKOC CoA€cpKaHMuE 3alaHUA:
Breimoanute MepeBoOJg HpeﬂHO)KCHHﬁ. IloaroroBnrTe YCTHOC BBICKA3bIBAHHC HA 3aJIaHHYIO TEMY

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3arIaHupPOBaHHBIE Bomnpocsl/3aganus s npoBepKu

pe3yapTaThl 00y4YeHUs IO

JUCLUIUINHE

YMeTb: yMeThb COCTaBIIATH 1.laiiTe nepeBo] CIEAYIOMINX BBIPAXKEHUH, OTHOCSIILIUXCS K
MOHOJIOTUYECKHUE Teme ‘“‘Peknama U MapKeTHUHT:

BbICKa3bIBaHUS B  00JlacTU peKIaMHbIN OIO/IKET, peKiama OIpeIeIeHHbIX BUIOB TOBAPOB,
"pexnamMbl" U "MapkeTuHra'; TB-pekiaMa, KOpOTKUIN PEKIaMHBIN POJIMK, IIPOLIEHTHAs

CTaBKa, PEKJIAMHBIN KapTrOH, 3alle4aTieTh B NaMATH, CYyTh B
TOM, YTO; HEIOIYJISIPHOE BpeMsI Il pEKJIaMbl, peKiiaMma
TOPTrOBOM MapKH, 3aBJIaJIeTh BHUMaHUEM, OpOCAIONITUICS B
ryias3a, ueieBas ayAuTopus, pUCKOBaHHOE JEJI0,[IOMECTUTh
00BSABIICHUE
2.BcrasbTe npeasnoru by, with, on, of:

1. 1)A major value of publicity is the concept that a third party has
endorsed the information___ printing or broadcsting.

2. 2)Public relations executives are fond___ saying it.

3. 3) Purportedly objective journalists are independent_____the
organisation.

4. 4)they have evaluated the information the basis of
truth and accuracy.
5. 5)Anyone enough money can place an advertisement

3.[aliTe nepeBo CAEAYIOMMX MPEAJIOKEHHUI:

1)Pexiiama He 1oyKHA MOOYXKAATh MPpa)KaaH K HACUIIHIO,
arpeccuto, Bo30yX/1aTh MAaHUKY, a TAKXKe MO0y AaTh K
ONACHBIN IEHCTBUSIM.

2)"azeTHas pekiama sIBISIETCS CaMOM YMUTaeMOW B MHpE.
OO6muii 00beM 3aTpat Ha Hee cocTaisieT mpumepHo 40% Beex
PEKIJIaMHBIX PacX0J/I0B B MUpE.

3)Ut0 0OBIYHO YUHTHIBACT PEKJIAMOATENb J1aBasi OOBSBICHHE
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3anjgaHUupOBAHHBIE Bomnpocsl/3aganust 11t mpoBepKU
pe3ynbTaThl  OOy4YeHHUsS IO
JUCITUILINHE

B rasery?

4)IIpexe Bcero HaMpPaBJICHHOCTh TE€X WJIM UHBIX CPEICTB
CMMU. Jlanee yuuThIBA€TCS CTENEHb PACIPOCTPAHEHUS Fa3€ThI,
qyacToTa €€ BbIX0Ja, BOBMOXKHOCTb O(l)OpMJ'IeHI/IH Ta3€Thl,
KOHCYHO, ICHbI HAa PCKIIaMYy, KOTOPLIC 3aBUCAT OT OUYCHb
00JBII0T0 Ynciia (aKTOPOB.

5)Peknama B razere obpaiieHa K BeCbMa 3HaYUTEILHOM , HO BO
MHOTHX CJIy4dasX pa3HOPOJHON ayqUTOPHH.

4.Dwell on the topic:

1)Consumers don't just buy a product, they also buy the
company

2) The headline is the most important element in most ads.

3) Agency and client are not adversaries but partners.

Onucanne MKAJbI OIIEHUBAHUS

Oyenxa: 5 («OTIINYHOY)
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 70
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: O1eHKa "OTINYHO" BBICTABIISIETCS €CJIM 3aJaHUe
BBIIOJIHEHO B TIOJTHOM 00'bEME MJIH BBITIOJHEHO MMPEUMYIIECTBEHHO BEPHO

Oyenxa: 4 («XOpoILI0»)
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 60
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: O1eHKa "Xopoio" BEICTABISAETCS €CIU
OOJIBITMHCTBO BOIIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANIPABIICHUE JIJISl PEIICHUS 3a/1a9

Oyenka: 3 («yIOBJICTBOPUTEILHOY)
Huosienuii nopoe sévinonnenus 3adanus 6 npoyermax: 50
Onucanue xapakmepucmuxu ebinonnenus snanus: OueHka "yIoBIeTBOPUTEIBHO" BBICTABIISETCS
€CITH 3a/l1aHue NMPEUMYILIECTBEHHO BBITIOJIHEHO

Oyenka: 2 («HEYJTOBIETBOPUTEITHEHOY)
Onucanue xapaxmepucmuku 6vinoaneHus snanus: OLeHKa "Hey10BIETBOPUTEIIBHO" BBICTABIIAETCS
€CJIM 3aJIaHUE BBIITOJIHEHO HEBEPHO WUJIU MPEUMYIIECTBEHHO HE BBHIOJIHEHO

KM-11. PaboTa B pekj1aMHBIX areHTCTBaX

®opmbl peaausanum: [lucemennas padora

Tun kouTpoabHoro Meponpusitusi: KontponsHas padora

Bec konTpoabHoro meponpusitusi B BPC: 25

IIpouenypa mpoBegeHMs KOHTPOJBLHOIO MEPONPHUSITHSI: BPEMs BBINOJHEHUs 45 MHHYT ¢
MOCJIETYIOIIUM YCTHBIM OTBETOM.

Kpartkoe cogep:xkanue 3a1aHuA:
BeimoHuTE 11epEeBO/T CIIOB, BRIpAXESHHUN U NpeniokeHnit. CocTaBbTe AMAJIOT HA 33/IaHHYIO
TEMY.

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3arIaHupOBaHHbIE Bomnpocsl/3aganust 171t IpoBEpKU

pe3ynbpTaThl  OOyYEHHUsS TIO

JUCLUIIIINHE

YMeTb: yMETh y4acCTBOBAaTh B 1.JlaiiTe nepeBoJ caeayOIUX BbIPAKEHU:
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3anjgaHUupOBAHHBIE Bomnpocsl/3aganust 11t mpoBepKU

pe3ynbTaThl  OOy4YeHHUsS IO
JUCLHUIIIINHE

JTMAJIOTHYCCKUX
BBICKA3bIBAHHSIX Ha
po(hecCHOHATTLHBIC TEMBI,

PeknaMHBIif ITUT, BEIBECKHA HA OCTAHOBKAX, CBETOBBIC KOPOOa,
CBETOBBIC KOPOOa Ha OMOpPE, TEKCTOBAS YaCTh PEKIIAMBI,
HauboJsee BayKHAsT MHGOPMAITUS B CKATOM BHUJIC, TOPOKIATh,
KOHIIENTYaJIbHOE MBIIUICHHE, XYI0XKHHUK-IH3aiHeD,
MOKYIaTeTh PEKJIAMHOTO BPEMEHH WIIA PEKIIAMHOTO MECTa,
MPHJICKHBINA, CTOUMOCTD T'a3€THOM ILIOIIIA 1, 3aIPAIiBaTh
[IeHYy, CKpOMHas TJ1aTa, Ha3HAYaTh LECHY.

2.BcraBpTre cnenyromue npeaioru: for, from, by, of, in, to:

1) general, the public relations role is to determine broad
objectives.

2)Most public relations advertising is prepared and

placed advertising agencies

3)THe agency bills the advertiser $1000 but remits $850 to the
medium.

4)This relationship must be one enthussiastic
cooperation.

5)Their compensation comes__ the “agency discount” that is
granted most media.

6)This discount is not granted advertisers.

3.IlepeBenure npeIOKESHHUS:

l)Pexnamuoe oOpaieHne T0KHO OBITh TJAKOHUYHBIM, TEKCTHI
- KpaTKUMH, a N300pakeHUe - IPUBJICKAIOLTIM
HENPOU3BOJIHLHOC BHUMAHUE M BBIPA3UTEIILHBIM I10 (hopMe.
2)[IpenmytiecTBaMu HapYKHOUM PEKIIaMbl SBISIOTCS: IIMPOKUI
OXBaT ayJIMTOPUH, YACTOTHOCTH, THOKOCTh, OTHOCHTEIHHAS
HEBBICOKAsi CTOMMOCTh OJTHOTO KOHTaKTa U J0JITOBPEMEHHOCTb
BO3JEHCTBUS HA ayJUTOPHIO.

3)HapyxHas pekiama - MeuaKaHai, KOTOPBI JOHOCUT
pEeKIIaMHBIC OOPAIIEHUS JI0 TIOTydaTelei TIPU MTOMOIIIH
MJTaKaTOB, IIIUTOB WJIM CBETOBBIX Ta0JI0, yCTAaHABIMBAEMBIX B
MeCTaxX HauOoJee 0)KUBJIICHHOTO YIIMYHOTO JIBIYKEHUS, a TAKKE
BJIOJIb IIIOCCEIHBIX U JKEIEe3HBIX IOPOT.

4)OCHOBO# peKJIaAMHOTO OOpAIIEHUsI Yallle BCErO CIY>KUT
ciiorat, o0o3Havaromui “6oesoi kina”’. CIIoraH MOXKeET
OTpaXkaTh LEJIM U HAIIPABIICHUS ACITCILHOCTH (DUPMBI,
¢dumocoduto ee Gu3Heca, KaUeCTBO €€ TOBAPOB, IPUHIUITBI
OTHONICHHS C KITMCHTAMH, yJacTHe (GUPMBI B OOIIECTBEHHOM
JKU3HU.

5)IMeHHO cioTaH JaeT BO3MOXKHOCTH BBIPA3UTh HJICHO
pPEKIaMHON KaMITaHWUU, KOTOPast JOJKHA aCCOIIMUPOBATHCS C
TOBapOM HJIM Ha3BaHUEM (DUPMBI.

4.Act out the dialogue:

Two tour agents try to persuade one customer to buy a tour.
One tour agent offers spa hotels in Finland, another one speaks
about a 7-day tour of England, Scotland and Wales.

Onucanune MKAJbI OIICHUBAHUA:

Oyenka: 5 («OTIUIHO)
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Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku btnoanenus 3uanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE
BBITIOJTHEHO B MOJIHOM 00'bEME WIIH BBITIOHEHO MMPEUMYIIIECTBEHHO BEPHO

Oyenka: 4 («xX0OpOIIOY)
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku btnonenus 3nanus. OueHka "Xopomio" BbICTABISAETCS €CIIH
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BRIOPAHO BEPHOE HAMPABIICHHE JISI PEIICHUS 3a]1a4

Oyenka: 3 («yIOBICTBOPUTEIHHOY)
Huoicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuku ebtnonenus 3uanus. OueHka "yJ10BICTBOPUTEIHHO" BBICTABIISETCS
€CJIM 3aJJaHuE PEUMYIIECTBEHHO BHITIOJIHEHO

Oyenxa: 2 («HEYIOBIECTBOPUTEIBHOY)
Onucanue xapakxmepucmuku evinoanenus snanus: OUeHKa "Hey10BIETBOPUTENIbHO" BBICTABIISAETCS
€CJIM 33JIaHUE BBIITOJIHEHO HEBEPHO UJTU MPEUMYIIECTBEHHO HE BBHIMOIHEHO

KM-12. Ilcuxojiorusi pexkJjambl

®opmbl peasusanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KonrpossHas padora

Bec konTposbHOr0 Meponpustusi B BPC: 25

IIpouenypa mnpoBeaeHHsI KOHTPOJIBbHOIO MEpPONPHUATHSA: BpPEMs BBHIIOJIHEHUS 45 MUHYT B
UCbMEHHOU (hOpMeE C TOCIENYIOIIUM YCTHBIM OTBETOM.

KpaTkoe conep:kanue 3a1aHusi:
BBIHOJIHI/ITC HepeBO[[ CJIOB, CHOBOCO‘ICTaHI/If/'I n HpCI[JIO)KeHHfI. OTBeTBTC YCTHO Ha 3a1aHHBIC
BOIIPOCHI.

KoHTpoJibHbIE BONIpOChI/3aJaHUA:

3aHJIaHI/IpOBaHHBIe BOHpOCBI/Sa,Z[aHI/I}I I TIPOBEPKU

pe3yapTaThl OOY4YEHUS IO

JUCHUITIIUHE

YMeTb: JEeMOHCTPHUPOBATH 1./laliTe nepeBo]1 CIEYIOMNX CIIOBOCOYETAHUM!

HaBBIKH COCTaBJICHUS to stay ahead of the competition, a price trap, to provide a
PEKIIAMHOTO COOOIICHHUS; solution, customer's needs, unique selling proposition, a

motivational copy, well-conceived,bull's eye, e-commerce,to
have sound reasons, to pull in new customes, support costs, to act
as a great drive-wheel, advertising exaggeration, gimmick, word-
of-mouth advertising

2.HepeBem/ITe MPEIJIOKCHUA:

1. 1)Peknama - 3TO NCMXONOrMYECKOEe NPOrpamMmmMmmnpoBaHme ntogei.

2. 2) HOBbIM HanpaB/ieHWe B peKname cTana obpalleHme K NoACO3HAHMIO
notpebuTens.

3. 3)BHyLweHKe- npouecc BO34AENCTBUA Ha YyBCTBaA, BOJIIO, U Pasym
Yye/sioBEKa - OCYyLLEeCTBNAETCA C LeNbto I'|06y)+(,£|,eHVIFI ero K
onpegeneHHbim ,D,eVICTBMHM. Y MHOTUX mop,eﬁ Bblpa6aTbIBaeTCF|
yCTOVI‘-IMBOCTb K BHYLWEHUIO.

4. 4)Peknama asnaetcs 6onee pesynbTaTUBHOMN, €CAU B ra3eTe OHa
nomeuleHa Ha npaBoﬁ CTpaHuue.

5. 5)Pekname B KypHase noTpebutenn 6onblie 40BEPAIOT, U 3TO BO
MHOrom obycnaBivMBaeT UX BbIGOP TOBAPOB U YCAYT.
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3anjgaHUupOBAHHBIE Bormpocsl/3aganust At MpoOBEPKU
pe3ynbTaThl OO0y4YEHHS II0
JUCITUILINHE

3.Agree or disagree:

1)Advertisers sell dreams, ideal images and ways of life and
values.

2)Avertising on mobile phones is a tiny business

3)"Junk mail™ has a unique style.

4)People are much more skeptical these days

5)Humour can also play a great part in visual stories.

4.Answer the following questions:

1)What types of advertimements can you distinguish?

2) How many parts are there in an advertiment?

3)What is repeated most frequently in every advertiment?
4)what kind of advertisement is the most effective?

5.Give presentation of a soft drink:

B-KOOL is a soft drinks manufacturer. the company is going to
introduce a new drink to the market, which will appeal to the
eight to fourteen-year-old age group. the drink is made from a
mixuture of exotic fruits.

Use the following structure for your presentation:

-name of the new drink

-slogan for the drink

-design of the packaging

-how to advertise the drink - what media to use

-special promotions

Onucanue MIKAJbI OLlEeHUBAHUS

Oyenka: 5 («OTIINYHOY)
Huosienuii nopoe evinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: O1eHKa "OTINYHO" BBICTABIISETCS €CIIM 3aJaHue
BBITIOJTHEHO B MOJIHOM 00'beMe WIJIH BBITIOTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenxa: 4 («XOpoILI0»)
Huosienuii nopoe sévinonnenus 3adanus 6 npoyenmax: 60
Onucanue xapaxmepucmuxu evlnonenus 3Hanus: OLeHKa "X0opoIIo" BEICTaBISETCS €CITN
OOJIBIIIMHCTBO BOIPOCOB PACKPBITO. BBIOPAHO BEPHOE HAIPABJICHUE JJIS pelIeHUs 3a/1a4

Oyenka: 3 (KyIOBICTBOPUTEIHHOY)
Huodicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuxu evinonneHus 3uanus: O1eHKa "yI0BIeTBOPUTEILHO" BHICTABIISETCS
€CITH 3aJIaHUE MMPEUMYIIIECTBEHHO BBITIOJTHEHO

Oyenka: 2 («HEYJTOBIETBOPUTEITHEHOY)
Onucanue xapakmepucmuku gvinonnenus 3uanus: OleHKa "HeyJ0BIEeTBOPUTEILHO" BBICTABIISETCS
€CJIM 33JIaHUE BBITOJIHEHO HEBEPHO HITU MIPEUMYIIECTBEHHO HE BBIMIOJTHEHO
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COJIEPKAHUE OIIEHOYHBIX CPEJICTB TIPOMEXKYTOUYHOM ATTECTAIIUA
5 cemecTp
@DopMa NPOMEeKYTOUHOM aTTecTalMM: 3a4ET C OLEHKOU

IIpumep Onsiera

Jla¥iTe nepeBo CI0B, BBIPAXXEHUN U IIpeIoKeHuil. Hanummre nenoBoe MucbMO Ha 3a1aHHYIO

TeMy
IIpouenypa npoBeaenust

Bpewms BeimoHeHus 1 yac B mucbMeHHOM Gopme.

L. Ilepeuenv Komnemenyuit/uHOUKAMOpPoO8 u KOHMPOAbHBIX 60NPOCOB NPOGEPKU PE3YTbIANO8

0C60€HUA 0ucuunﬂunbt

1. Komnerenuusi/Muaukarop: U-2ork-1 JleMOHCTpUpYET 3HaHWE HOPM MHOCTPAHHOTO SI3bIKA B

nponecce Co3JaHrs KOMMYHUKAITUOHHOT'O ITPOAYKTA

Bomnpocel, 3axanus
1.laiiTe mepeBo/ CEAYIOMUN BIPAXKEHHH U3 JIETI0BOM KOPPECTIOHACHIIUHU

B OTBCT HA IMMCbMO, MbI BBIHYX/ICHbI COO6HII/ITI), MBI C YAUBIICHUEM coo6maeM, B AOIIOJIHCHHUH
K HallIeMy NUCbMY, MbI CCbJIAEMCs HA Balll 3aKa3, MMOATBCPIKAACM ITOJIYUYCHHUEC BAllICTO ITUCbMaA,

IMPOCHUM HNPUHATH HAllIKM U3BUHCHHSA, MbI ObLIN 6BI BC€CbMa IIPU3HATCIIbHDBI, MbI 00s13aHEI 3a
IpeJI0CTaBIICHHUE aapeca

2.JlaiiTe mepeBO/I MPEUIOKEHUI:

1)51 mpuararo KaTajgor U Ipanc-JIUCT IS BAIIero 03HAKOMJICHUSI.

2)51 xotena ObI MOCETUTH BAac Ha CIIEAYIONIEN He/leNe U BpyUYnuTh 00pa3iibl, a TAKXKE BBISICHUTD,

3aMHTEepecoBaHbl M BbI B mosmyueHnn 6oee noapoOHoM nHpopManuu.

3)domxeH cka3aTh, 4TO Ballle MPOrpPaMMHOE 00ECTICUEHHE COBEPIIIEHHO MEHS pa30uapoBaio.

4)K coxaneHuto, Ha 3TOT pa3 MbI JOJKHBI OTKJIIOHUTH Ballle PeI0OKEHHIE, TaK KaK MbI
MOPYYIIIA 3Ty pabOTy KOMITAHUH, UMEIOIIEH OOJIBIIION ONBIT B OPTaHU3aIIUN MTOA00HBIX
MIPOEKTOB.

5)C 1enpio yI0BIAETBOPEHHS 3TOTO CIIPOCa MBI MIPUCTYITUIIN K IIPOU3BOJICTBY HOBOTO
MPOrPaMMHOTO OOECTIeueHUSI.

3.Hanumure nucbmo:

1. 1) Bbl NOAYYNAN OT areHTCKOM GUPMbI MUCbMO C NpeaioKeHnem ycayr. HanuwuTe oTBeT dpupme: a)
YKaXKUTe, YTO Bbl 3aMHTEPECOBaHbI B COTPYAHUYECTBE C AaHHOM PUPMOIA; 6) yTOUHUTE, KaKne BUAbI

YCNYr NpeacTaBAstoT ANA BAaC UHTEPEC; C) U3I0XKUTE CBOM COOBPArKeHWs NO BOMPOCY PAcyeToB C
areHTCcKomn dmpmon.

2. 2) Bbl NONy4YUIM MUCbMO OT areHTCKOM GUPMbI C Npea/IoKeHUEeM NOCPeSHUYECKUX ycayr. Hanuwure

oTBET d)vlpme: a) YKaXXuUTe, Ha Kaknx d)VIHaHCOBbIX YCNoBMAX Bbl 06bIYHO 3aK/l0YaeTe areHTckue
cornaweHua,; 6) OTMETbTE CBOKO 3aUHTEPECOBAHHOCTb B Y4aCTUK B TOPrax; B) N310XKUTE CBOU
C006pa)KEHMH no OpraHnsauunun pEKﬂaMHOVI KamnaHun

MarepuaJbl 1Jisl IPOBEPKH OCTATOYHBIX 3HAHUI
1.1.Match the English word combinations with the Russian ones:
1)to draw up a cheque
2) to run counter to
3) to think over
4)to follow regulations
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OTBeThI:
a) CIIeI0OBaTh MHCTPYKITUSAM
0)IPOTUBOPEUUTD
¢)o0IyMbIBaTh
J1)BBIIUCATh Y€K

Bepnsiii otBeT: 1)-12)-63)-c4)-a
2.Match the English word combinations with the Russian ones:
1)to resume talks
2)to extend the guarantee period
3)to meet the conditions
4)to cover expenses

OtBeThI:
a) OIJIATUTh PACXO/IbI
0) oTBEeUYaTh YCIOBUSIM
C) BO30OHOBIISITH TIEPETOBOPHI
1) IPOJUTMTh TapaHTUHHBIN MIEPUO.T
Bepnsiii otBeT: 1)-¢c2)-13)-04) -a
3.Match the English phrases with the right preposition:
1)to pay.....aL/C
2)to be interested ....smth
3).....the contract
4)to draw...a contract
OTBeETHI:
a) up
b) in
c)under
d)by
Bepmsrii oter: 1) -d 2)- b 3) - c 4) -a
4.Match the English phrase with the preposition:
1)to inform ....advance
2)to give consent...smth
3)to point....
4)to bring....the issue
OTBETHI:
a) up
b) in
c)to
d) out
Bepusiit otet: 1) -b 2)- ¢ 3) -d 4)- a
5.Translate the given sentence from English into Russian:
We have given your offer our best attention and would be glad to discuss particulars
OTBeETHI:
CTYJIGHTI)I BBIIOJIHSIFOT ITUCEMEHHBIN IepeBoa
BepHLIfI oTBeT. MBI BHUMATEIBEHO HU3YyIWJIA Balll€ MPECAJIOKCHUC U ObLIH OBI paabl
00CyauTh TOAPOOHOCTH.
6.Translate the given English sentence into Russian one:
We enclose our current price-list, which gives you information about our terms of payment and
delivery
OtBeThI:
CTYACHTHI BBIIIOJIHAKOT NHUCbMEHHBIN NepeBoOJg
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Bepusiit otet: [Ipunaraem Hai npeldcKypaHT TEKYIIUX LEeH, KOTOPBI faeT nHPOpMalnio
0 HalllUX YCJIOBUAX IIATEXKa U IMOCTaBKU
7.Translate the given English sentence into Russian:
We are sorry that we have to complain about the short-shipment of parts which were delivered
in the last consignment
OTBeTHI:
CTYI[CHTBI BBIIOJIHSIFOT ITUCEMEHHBIN NepeBoa
BepHBIfI otBeT: OueHb COXKaJI€EM, YTO BbIHYKICHBI BbIPA3UTh IIPETCH3UIO B CBA3H C
HEJIOTPY3KOM YacTeil, KOTOpbie ObUIM IMOCTABIEHBI B TIOCIEHEN TapTHI
8.Translate the given Russian sentence into English:
Ecnu Bam moTpebyeTcs fonodHuTeNbHAs WHGOpMAITUs, TIOXKAIyicTa, coooImTe 6e3
IIPOMECAJICHUSA
OTBeETHI:
CTy,I[eHTI)I BBITTOTHSIOT ITMCHbMEHHBIN IEpeBOa
Bepusriii otBet: If you need any further information please let us know without delay
9.Translate the given Russian sentence into English:
[Tpocum Bac pa3oOpaThCsi B 3TOM BOIIPOCE U MIPUHSITH MEPBI K UCITPABJICHUIO MTOJIOKCHHUS
OTBeTHI:
CTYZIGHTI)I BBIIIOJIHSIFOT ITUCEMEHHBIN IepeBoa
Bepusiii otet: Please look into the matter and take actions to correct the situation
10.Translate the given Russian sentence into English:
KpOMe 3TOI0 O6Hapy)KI/IJIOCb, 4YTO HCKOTOPBIC AC€TAJIU ITOBPCIKACHDI. CHOucok tux ,Z[CTaJIeﬁ
HpuIaracTcs
OTBeTHI:
CTYZIGHTI)I BBIIIOJIHSIFOT ITUCEMEHHBIN NnepeBoaq
Bepupsiii otBet: Besides some parts were found damaged. A list of these is enclosed

II. Onucanue wkanvl oueHueanus

Oyenxa: 5 («OTIUYHOY)
Huoicnuti nopoe evinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa BeIIOIIHEHa B paMKax "MPOABUHYTOr0"
ypoBHs. OTBETHI 1aHbI BEPHO, YETKO CPOPMYIUPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUN

Oyenxa: 4 («XOpOILIO»)
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: 60
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa BeIoIHEHa B paMKax "06a30Boro"
YpOBHS. BOJIBIIMHCTBO OTBETOB JJaHbl BEpHO. B yacTu MaTtepuana ecTh HE3HAUUTEIbHBIE
HEJ0CTaTKU

Oyenka: 3 («yIOBJICTBOPUTEIHHOY)
Huosicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapaxmepucmuxu 6binoaHeHus 3nanus: Pabora BBIIOIIHEHA B paMKax "Toporooro"”
ypoBHs. OCHOBHasl 4acThb 33JJaHHs BHINOJIHEHA BEPHO. HAa BONIPOCHI YIIIYOJIECHHOTO YPOBHS

Oyenka: 2 («HEYJTOBIETBOPUTEITHEHOY)
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa He BHIIOIHEHA WM BBIIIOJTHEHA
MIPEUMYIIIECTBEHHO HETPABUIHLHO

1I1. IIpaguna évicmaesnenusn umo2o80i OYeHKU no Kypcy

OreHKa BBICTABISIETCS TIO COBOKYITHOCTH OIICHOK MO TEKYIIEMY KOHTPOJIIO.
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6 cemecTp
®opMa NPOMEKYTOUYHOM aTTecTalumn: 3a4eT C OLICHKOM
IIpumep Onnera
JaiiTe mepeBo CJIOB, CJIOBOCOYETAHUMN M TIPEAJIOKEHHUIM.
IIpouenypa npoBenenust
PaboTa BeIMOIHSAETCSA B MUCBbMEHHOM (hopMe, C TIOCIEAYIOIIUM YCTHBIM OTBETOM.

L Ilepeuens komnemenyuii/uHOUKAMOPO8 U KOHMPOIbHBIX 60NPOCOE NPOGEPKU PE3YTbM AN 08
0C60EeHUA OUCUUNIUHDL

1. Komnerenuusi/Muaukarop: U-2ork-1 JleMOHCTpUpYET 3HaHHE HOPM MHOCTPAHHOTO SI3bIKA B
IIPOLIECCE CO3JaHUSI KOMMYHUKAIIMOHHOTO MPOIYKTa

Bomnpocel, 3axanus
1.BeimoHUTE MepeBoi peYeBbIX KIIUIIE, OTHOCAIIUXCS K JIEJIOBBIM IIEpEroBOpam:
BBl MEHS YO€IUITH, BO3pAXKEHUH HET, Cpasy ke, HE OTPUIIAI0, YTO; HE MOTJIM ObI MOSICHUTH CBOIO
MbIcTb? ByneM o0cyxaaTh MYHKT 32 MyHKTOM? MBI TOTOBBI I10 BO3MOXKHOCTH ITOMOYb BaMm. OT
3TOr0 BCE TOJBKO BBIUTPBIBAIOT
2.JlaitTe mepeBOJI MPEIOKECHUM
1. 1)We had done a lot of market research before we made a decision to turn to you for technical
assistance
2. 2)We have found out that you have a long experience exactly in this line of business.
3. 3) With this in view we ask yoy to give us assistanse in carrying out survey work and preparation of
design documents.
4. A4)if you are willing to cooperate along these lines, we shall have a team of locaal surveyers to help you
speed up the exploration work
5. 5)We hope you will give favourable conssideration to our request. Your prompt reply will be
appreciated

3.Act out the situation:

Agree to postpone the deliveries but explain the customer will have to pay all additional storage
expenses. Discuss the new delivery terms. Discuss the terms and conditions of a contract for
the delivery of computer spare parts

MaTepnanbl AJIA MIPOBEPKU OCTATOYHBIX 3HAHHUH
1.Match the English phrases with the Russian ones:
1)to infringe a law
2)to infringe terms
3) to hand over a project
4)to hand over a document

OtBeThI:
a) mepeaaTh JOKYMEHT
0) HapymIaTh 3aKOH
C) HapylIaTh YCJIOBHUS
1) IepeaTh IPOeKT
Bepnwsiii otBet: 1)-0 2)- ¢ 3)-14)-a
2.Match the English phrases with the Russian ones:
1)to reseve the right
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2)to bear smth in mind
3)to contrary to smth
4) to bear the cost
OTBeTHI:
a) HECTU PACXO/IbI
0)ocTaBIIATh 3a CO0O0 TPaBO
C)IPOTUBOPEYNTH
J)UMETH B BUITY
Bepuwsrii otet: 1)-0 2)-1 3)-c) 4)- a
3.Fill in the gaps with the right preposition:
1)to fall...
2)to clear .....smth
3)due...
4)to get.....to
OTBeTHI:
a) down
b) to
¢) behind
d)up
Bepusiii otBer: 1) -c 2) -d 3) -b 4)-a
4.Match the Russian turms with the Russian equivalents:
1)3aem
2)cuer
3) oBepapadT
4) pons pbiHKa

OTBeTHI:
a) market share
b) loan
c) bill
d)overdraft
Bepusiit otet: 1)-b2)-c3)-d4)-a
5.Translate the following sentence from English into Russia:
I would be be very happy to discuss with you the possibility of having these articles
distributed in your country, where we have no engagement with any specific firm.
OTBeETHI:
CTy,Z[eHTBI NMUCBbMCHHO MCPEBOIAT NPECIIIOKCHU A
Bepnpriii otBeT: A Obu1 OB OUEHB paj 0OCYIUTH C BAMH BO3MOXHOCTH IPOJAKU ITHX

TOBApOB B Balllel CTpaHe, I7le Y HaC HET YCTAaHOBUBILIUXCS CBsI3€l ¢ KaKOH-TnO0 GUpMOH.

6.Translate the following sentence from English into Russian:
I wish to thank you most for the excellent hospitality you extended to me during my stay in
Russia
OTBeETHI:
CTy)IeHTI)I IMHUCBbMCHHO BBITNTOJIHAIOT IICPEBOJ
BepHLIfI OTBCT. Cep,uequ 6J1aro;1ap10 BacC 3a NPCKPACHOC TOCTCIIPUUMCTBO, OKA3aHHOC
MHE BO BpeMsi Moero npebdbiBanus B Poccun.
7.Translate the following sentence from English into Russian:
We have done our best to ensure that the prices of the most widely sold articles remain
reasonable.
OtBeThI:
CTy,Z[eHTBI IMHUCBbMCHHO BBITIOJIHAIOT IICPEBOA
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Bepwnbrii otBeT: MBI clienany Bce BO3MOXKHOE, YTOOBI IIEHBI Ha TIO3HUIINH, KOTOPBIS
MOJIb3YIOTCSA HAauOOJIBIIUM CITPOCOM, OCTABAJIMCH HA pA3yMHOM YpOBHE.
8.Translate the following sentence from Russian into English:
MpI IpUHOCKUM M3BUHEHUS 32 33JIEPKKY, KOTOPasi MPOU30IIUIA [0 HE 3aBUCSIIIUM OT HAC
00CTOSATETLCTBAM
OTBeTHI:
CTYI[CHTBI IMHUCbMCHHO BBITIOJIHAIOT ICPEBOA
Bepusriit otBet: We apologize for the delay which was due to circumstances beyond our
control
9.Translate the following sentence from Russian into English:
Hamu Tpy1HOCTH HOCAT TOJIBKO BPEMEHHBIN XapakTep. Mbl HajeeMcs, 4TO Bbl IOMMETE
00CTOSITENLCTBA, KOTOPHIE BBIHYK/IalOT HAC JIeJaTh 3TO
OTBeThI:
CTyneHThl MUCbMEHHO BBITIOJIHSIOT MEPEBO/T
Bepnsrii orBet: Our difficulties are only temporary. We hope you will understand the
circumstances which compel us to do it.
10.Translate the following sentence from Russian into English:
MpI nMeeM y0BOJIBCTBUE MOATBEPAUTH, UTO Balll 3aKa3 BBHIIIOJIHEH U 0KUIAET OTIIPABKU C
HAIIIEro 3aBOJa.
OTBeTHI:
CTYZICHTI)I IMHUCBbMCHHO BBITIOJIHAIOT ICPEBOA
Bepupsiii otBeT: we are pleased to confirm that your order is completed and awaits
collection at our works.

11. Onucanue wikanvt ouenusanus

Oyenxa: 5 («OTIINYHOY)
Huoicnuii nopoe evinoanenus 3aoanus 6 npoyenmax. 70
Onucanue xapakmepucmuku 6blnoIHeHus 3uanus: PaboTa BeIIIOIIHEHA B paMKax "MPOJABHHYTOTO'
ypoBHs. OTBETHI JaHBI BEPHO, YETKO CPOPMYTUPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUN

'

Oyenxa: 4 («XOpoILI0»)
Huodienuii nopoe sévinonnenus 3adanus 6 npoyermax: 60
Onucanue xapaxmepucmuxu 8blnoaneHus 3nanus: PadboTa BelmogHeHa B paMKkax ""0a3oBoro"
ypOBHS. BONBIIMHCTBO OTBETOB JJaHbI BEpHO. B uacTn MaTepuaia ectb He3HAUUTEIbHbIE
HE/IOCTAaTKU

Oyenka: 3 («yI0OBIETBOPUTEIILHO)
Huoicnuii nopoe evinonnenus: 3aoanus 6 npoyenmax.: S0
Onucanue xapakmepucmukuy 6blnoaneHus 3uanus: PaboTa BeIIOJIHEHa B paMKax "MmoporoBoro”
ypoBHs. OCHOBHas 4acTh 3a/1aHHUs BBIIIOJHEHA BEPHO. HA BOMIPOCHI YIIIYOJIEHHOTO YPOBHS

Oyenka: 2 («HEyJOBIETBOPUTEIHHOY)
Onucanue xapakmepucmuku 6blnoHeHus 3Hanus: PadoTa He BHIIIOJHEHA WU BBIIIOJHEHA
IIPEUMYIIIECTBEHHO HENPABUIBHO

1I1. Ilpasuna évicmasnenus umozo8oi OyeHKu no Kypcy
OLieHKa BBICTABIISIETCS IO UTOTaM TEKYIIETO KOHTPOJIS.
7 cemecTp

dopMa NPOMEeKYTOUHOM aTTecTalumu: JK3aMeH
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IIpumep Onnera

1. 1.MpounTaitTe TEKCT M BbINOJHUTE KPATKMUIA NepecKas, BblAe/INB IN1aBHY MbIC/lb M CBOE OTHOLLEHME.
2.BbinonHUTe NnepeBoa NpeasorKeHnin, 0bpaLan BHUMAHWE Ha BblAe/IeHHble C/10Ba

3. 3.Cornacutecb UM HE COrNACUTECH C NPUBEAEHHbBIMM BblPaXKEHUAMU. APryMEHTUPYIATE CBOKO TOYKY
3peHus.

IIpouexypa npoBeaenust

Bpemst nonroroBku crynenta cocrapiser 1 yac. Bo Bpemsi MOATOTOBKHM K OTBETY CTYAEHT MOKET
BBIIIMCATh OCHOBHBIE IOJIOKEHHS HA JMCTOYKE M OTBEYaTh HK3aMEHATOpPYy YCTHO C ONOpPOW Ha
3anmcu. He pasperiaercst BO Bpemsl OATOTOBKH TOJIb30BATHCS CIIPABOYHBIMU MTOCOOUSMU, BKITFOYAST
CJIOBapH.

L. Ilepeuenv Komnemenyuit/uHOUKAMOPO8 u KOHMPOAbHBIX 60NPOCOB NPOGEPKU PE3YTbIANO8
0C80eHUA OUCUUNTUHDL

1. Komnerenuusi/Muaukarop: U-2omk-1 JleMoHCTpUpyeT 3HaHNE HOPM MHOCTPAHHOTO SI3bIKA B
IIPOLIECCE CO3JaHUSI KOMMYHUKAIIMOHHOTO NPOIYKTa

Bonpocsl, 3aganus
1.
1. 1.MpounTaliTe TEKCT M BbINOJHUTE KPATKNI Nepeckas, BblAe/IMB [1aBHYIO MbIC/1b U CBOE OTHOLLEHME.
2. Mpumep TeKkcTa:

Building trust

Trust is the essential ingredient for successful teamwork. How can we avoid misunderstandings
and build strong professional relationships?

Successful business requires collaboration and teamwork. For team relationships to work well,
we need high levels of trust. But how we build trust can differ from person to person, culture to
culture. Becoming aware of this can help us see how to improve trust with the people we work
with.

When Valeria first met her international clients, she tried to bond with them by telling them
about her family and her parenting style. She showed them photos of her children on her phone.
Her clients felt that her behaviour was unprofessional and it was difficult for them to trust her.
During a team-building exercise, employees at a British firm were asked to share some
personal facts. Kelly wanted to make a good impression on her new colleagues. She talked
about how she was the top student of her year at high school and how she won a scholarship to
university. The following day her colleagues spoke to each other about how uncomfortable they
felt about her boasting.

On the first day of a course, trainer David aimed to reassure his new trainees that they were in
good hands. He talked enthusiastically about the big corporations he had previously worked in
and the famous clients he had trained. He mentioned the good feedback he'd received and
showed the results he was able to provide for his clients. The participants on the training course
found this information boring and irrelevant. They wanted him to begin the training and not
waste time talking about his previous achievements.

Why did this happen?

There are many ways of building trust, and the approach we choose might depend on the
relationship we are building, the culture we are used to and our personal preferences. However,
if the methods we choose do not match the expectations of the people around us, it can lead to
misunderstandings and negative assessments.
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Let's consider different approaches to building trust. Author and speaker Richard Barrett
suggests that there are two main components of trust: character and competence. One way of
building trust is to show that we are caring, fair, open and honest human beings. In other words,
we can build trust by showing our character. Another way to build trust is by letting others
know that we are capable, experienced and have achieved excellent results. This way of
building trust emphasises our competence.

It can be a useful exercise to analyse specific work relationships in terms of the
character/competence model. You might think about the type of trust your relationship has and
the type of trust your relationship lacks, in order to see how you can develop. Many of us use
both approaches, depending on the context. For example, in a job interview, we might focus on
establishing trust by demonstrating our competence through work experience. When we are
working within a team, we might prioritise showing our character to form close professional
relationships. By becoming aware of the context and how our conversation partners are
responding to our trust-building efforts, we can adapt the way we build trust to better suit them.
When working at new professional relationships, it is important to remember that there is no
one correct way to build trust. Making quick judgements about the speaker, like Valeria's
clients, Kelly's new colleagues and David's trainees did, could stop trust developing and
damage our chances of forming positive relationships. Instead, if we assume the best intentions
behind what is being said and are generous in our judgements of other people, we create
positive conditions for building trust at work.

2.BbinonHUTe NepeBoa NpeanoXKeHuin, obpallas BHUMaHWe Ha BblAeNeHHbIe C10Ba

1)B peknamMHOM TeKcTe TPagULMOHHO BbIAENAOT YETblPe OCHOBHbIE YacCTW: CNOraH, 3aro/I0BOK,
OCHOBHOM peK/JlaMHbIN TEKCT, 3Xo-¢ppasza. O4HAKO HaNUME BCEX ITUX 3/IEMEHTOB B O4HOW pekname
HeobA3aTeNbHo.

2) CnoraH - peknamHblii geBus, ero 3agadeli ABNAETCA NPUBAEYEHME BHUMAHUA 1 aKTUBU3ALMA K
AencTBuio notpebutens.

3)CnoraH gonKeH COOTBETCTBOBATb PEK/IAMHO Teme, HbITb MPOCTbIM M 3aNOMUHAIOLLMMCA.
4)3aronoBokK - camas BakHan BepbasibHasA 4acCTb PeKNaMHOro cooblieHuns, obbeanHAeT obpalleHue K
notpebuTenam n OCHOBHOW PEKNaMHbI apryMeHT.

5)3aronoBoK coaep:KUT MHGOPMaLLMIO, KOTOpan onpeaenseT MHTepec NOTEHLMANbHbIX KIMEHTOB K
BanbHelilemy NPoYTEHUIO PeKNambl.

3.CornacuTech UK He COTIaCUTEC C NPUBELEHHBIMU BbIPAXKEHUAMU. APryMEHTUPYITE CBOIO TOUKY
3peHus.

1)The mobile phones around the world can potentially reach a much bigger audience than personal
computers.

10. 2)People judge largely by price
11. 3) an offer limited to a certain class of people is far more effective than a general offer

MarepuaJbl 1Jisl IPOBEPKH OCTATOYHBIX 3HAHU I
1.Match the following English phrases with the Russian ones:
1.considerable excitement
2.mounting excitement
3.excitement builds to a climax
4.excitement mounts
OTBeTHI:

32



il

HwnNe

a)BO30YyKJIeHHE BO3pACTaeT
b)B030YyKIeHNE JOCTUTACT KYJIbMUHAIINH
c)Bo3paCTanmee BOJIHCHHUC
d)cuiibHOE BOJTHEHHE
Bepusiit otet: 1)-d 2)-c 3)b 4)-a
2.Match the following English phrases with the Russian ones:
1)to avoid publicity
2)to gain publicity
3)to give publicity to
4)to seek publicity

OTBeTHI:
a)oJ1y4yaTh OIJIacKy
b)pasriamark 4T0-TO
C)100MBaThCS OTJIACKU
d)u3berarp oryracku
Bepusiit otet: 1)-d 2)-a 3)-b 4)- ¢
3.Match the following English terms with the Rissian ones:
1)advertising exaggeration
2)advertising gimmick
3)advertising spoof
4)advocacy advertising

OTBeTHI:
a)pekyiaMHas yJI0BKa
b)pexiaMHBIN PO3BITPHIII
C)peKJIaMHOE MIPeyBEITNYCHUE
d)pa3bacHUTENFHO-TIPOTIATAHIUCTCKASI peKJIaMa
Bepmsiii otBet: 1)- € 2)-a 3)-b 4)-d
4.Match the following Russian terms with the English ones:
1)axo-¢ppasa
2)6ercTBo OT peKknambl
3)uenesas ayamTopus
4)peKNaMHbIi PONUK

OTBETHI:
a) spot
b)tag-line
C)zapping
d)target-audience
Bepusriit otet: 1)-b 2)-c 3)-d 4)-a
5.Fill in the gaps with the right form

First and foremost an advertisement 1) to catch consumers's attention. One way in
which it 2) this 3)__ by appealing to purchasers' emotions. it 4) arouse feelings
of fear, love, pleasure and vanity.

OTBeTHI:

1)haveto, has to, had to
2)did, do, does
3) was, is, were, to be
4)can, may, must
Bepnwsiii otBeT: 1)has to 2)does 3)is 4)can
6.Fill in the gap with the right form:
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Scarcity 1) the fear that 2) buyers 3) that they 4) miss an
opportunity 5) a product

OTBETHI:

1. 1)was, is, were, to be

2) made, make,makes
3) have felt, felt, feel
4)can, need, may
5) purchased, purchase, to purchase
Bepnsriii otBeT: 1) 1s 2)makes 3) feel 4) can/may 5)to purchase
7.Translate the following sentence from Russian into English:
Pexmamnbre JINCTKH, ITMCbMaA , 6YKJ'IGTBI, OTKPbITKH, 6pOH_IIOpBI, TEJICTpaMMBbl, IIOCJIAHHBIC
NOTEHIMATILHOMY HOTPEOUTEIIO IO TTIOYTE, Ha3bIBAIOTCS MPSIMON PAaCCHUIKOM.
OTBeTHI:
CTYZ[CHTI)I BBIITOJHAKOT CAMOCTOATCIILHO IIEPEBOJ
Bepnpriii otBeT: Advertising leaflets, letters, booklets, postcards, brochures, telegrams sent
to a potential consumer by mail are called direct mail.
8.Translate the following sentence from Russian into English:
Kemanue Y3HaTb, YTO HAXOAWUTCA B IIPUCIIAHHOM BaM KOHBEPTC, IMOYTH BCCra OACPKUBACT
BEPX HaZd OCTOPOKHOCTBIO.
OTBeETHI:
CTy,Z[eHTBI BBIITOJIHAIOT CAMOCTOATCIBHO IIEPEBO]
Bepnsrii orBet: The desire to find out what is in the envelope sent to you almost always
prevails over caution.
9.Translate the following sentence from Russian unto English:
K JOCTOMHCTBaAM HpHMOﬁ PACCBIIKHM OTHOCHUTCA €€ IPCBPALICHUC B HCIIOCPECACTBCHHOC
KOMMCPYECKOC NPCIOKECHUE, HAa KOTOPOC IMPUHATO OTBEYATH JaKC OTPULATCIIBHO
OTBETHI:
CTyaeHTHI BBITIOJTHSIIOT CAMOCTOSITEIHHO MEPEBOJT
Bepuoiii otBetr: The advantages of direct mailing include its transformation into a direct
commercial offer, to which it is customary to respond even negatively
10.Translate the following sentence from Russian into English:
[Tpsimast pacchliika 00XOIUTCS HAMHOTIO J€IIEBIIE, YeM JIF000€ ra3eTHOEe 00bsBIIEHNE
OTBETHI:
CTyaeHTHI BBITIOTHSIOT CAMOCTOSITEIHHO MEPEBOJT
Bepusiit otet: Direct mailing is much cheaper than any newspaper ad

II. Onucanue wkKanvl ouenueanus

Oyenxa: 5 («OTIUYHO)
Huoicnuii nopoe evinonnenus sadanus 6 npoyenmax: 10
Onucanue xapakmepucmuku 6blnoHeHus 3uanus: PaboTa BeIIOIIHEHa B paMKax "MPOABUHYTOT0"
ypoBHs. OTBETHI IaHBI BEPHO, YETKO CPOPMYTUPOBAHHBIC OCOOCHHOCTH MPAKTHYSCKUX PEIICHUAN

Oyenxa: 4 («XOpOIIIOY»)
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 60
Onucanue xapaxmepucmuxu 6vinoineHus sHanus: PaboTa BeIONHEHA B paMKax "6a3oBoro"
ypOBHS. BONBIIMHCTBO OTBETOB JaHBI BEPHO. B yacTu Marepuana ecTh He3HAUUTEIbHBIC
HEJOCTaTK!

Oyenka: 3 («yIOBIETBOPUTEIHEHO)
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
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Onucanue xapaxmepucmuxu vinoneHus 3nanus: Pabora BIOTHEHA B paMKax "moporoBoro"”
ypoBHs. OCHOBHAs 4acTh 3a/1aHUs BBITIOJHEHA BEPHO. HA BOMIPOCHI YTIIIYOJIEHHOTO YPOBHS

Oyenxa: 2 («HEYIOBIETBOPUTEIBHO»)
Onucanue xapakmepucmuxu 6binoaHeHus 3nanus: Pabota He BHIIOIHEHA WIN BBITIOIHEHA
NPEUMYIIECTBEHHO HEMPaBUIIBHO

111. Ilpasuna évicmasnenus umozo8oi OyeHKu no Kypcy

OLIGHKa BBICTABJISICTCA IO CYMMC OLICHOK I10 TCKYIIUM KOHTPOJIBbHBIM MCPOIIPUATUAM.
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