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OBILIASA YACTD

OneHouHblE MaTepHallbl 10 AUCLUUIUIMHE TMpPEAHA3HAYEHbl MJI OLEHKU: JOCTHKEHUS
0o0yyarolMMUCS  3aIUVIAHUPOBAHHBIX  PE3YyJIbTATOB  OOyYeHUs 10 JAMCLUUIUIMHE, JTana
(dbopMHpOBaHUs 3aIUTAHUPOBAHHBIX KOMIIETEHIIMN M YPOBHS OCBOCHUS TUCIUILINHBI.

OrneHouHble MaTepuallbl MO JUCHUIUIMHE BKIIOYAIOT OLEHOYHBIE CPEICTBA I MPOBEACHUS
MEPONPUIATHH TEKYILIET0 KOHTPOJIS YCIIEBAEMOCTH U IPOMEKYTOUHOM aTTECTALUH.

dopmupyembie y 00y4aromerocsi KOMIETeHIINN:

1. OIIK-1 CnocoGeH co3aaBaTh BOCTpeOOBaHHBIC 00IIECTBOM U MHIYCTPUCH MEIUATEKCThI U
(W11) MEeIUANPOIYKThI U (M) KOMMYHHKAIIMOHHBIE MPOAYKTHI B COOTBETCTBUH C HOPMaMu
PYCCKOT'O U HHOCTPAHHOT'O SI3bIKOB, 0COOEHHOCTSIMHU MHBIX 3HAKOBBIX CUCTEM
NJI-2 JleMoHCTpUpPYET 3HAHUE HOPM MHOCTPAHHOIO SI3bIKa B IPOLIECCE CO3AAHUS
KOMMYHHKAIIMOHHOTO MPOJIYKTa

1 BKIIFOYACT:
JJIA TEKYIEro KOHTPOJIA YCIIEBA€MOCTH:

Popma peanmzanuu: ITncemenHas pabora

. AKTyanbHbIe PoOIEMBI JeIOBOM U KoMMepueckoi aearenbHocTu (KonTponabsHas pabora)
. Henossie Bctpeun (KontponbHas pabora)

. Henossie neperoBopsl (KoHTposibHAst paboTa)

. 3anpocsl u npemioxenus (KontponbHas padota)

. Hanmucanme opunmanbupix nenoBeix nuceMm. Ctpykrypa u mabnon (Kontponbnas pabota)
. [Ipecc-koudepennus (Kontponpaas padoTa)

. [Icuxonorus pexnamsl (KoHTposibHas paboTa)

. Pabota B pexinamubix areHTcTBax (KonTtponsHas padota)

. Paznblie Buabl genoBsix muceM (KoHtponbHas padorta)

10. Pexiiama u Mapketunr (KonTponsHas pabota)

11. Peknama u ¢popmsl ee pactipoctpanenus (KontponbHas pabota)

12. CocraBnenue kouTpaktoB (KoHTposbHas paboTa)

O 01N DN b~ W~

BPC aucuuniavHbl

5 cemectp
Beca KOHTpOIBHBIX MepOnpUsITHIL, Y0
Hnunekc KM- | KM- | KM- | KM-
Paznen nucuuninHb KM: 1 5 3 4

Cpok KM: 4 8 12 16

3anpocsl 1 npeuioxkenus. Peknama

3anpocsl 1 npeuioxkenns. [IoBTopeHre rpaMMaTHYECKUX BpEMEH +

IIpnuactre nepBoe. MapkeTHHT U peKiiama +

Od¢ununanbHoe aenooe nucbMo. OdopmieHre KOHTPAKTOB

[TpuuactHbie 000poTHl. OPUIHAIEHBIE ET0BbIE MHChMa +




[Tpuyactre BTopoe. MogansHbie 000poTHI have to, to be to.

OdopmieHre KOHTPAKTOB

I[CJ'IOBBIC BCTPCYH. BI/I,Z[I)I KOHTPAKTOB

[TpuuacTue nepBoe u BTopoe. [lenoBsie BcTpeun

YcnosHoe Hakonenue (1 u 2 Tum). Buasl KOHTPaKTOB.

I[CJ'IOBaSI KOPPCCIIOHACHINA

YcnoHoe HaknoHneHnue (3 tum). JlenoBas KOppECOHICHITHS

VYc10BHOE HAKJIIOHEHUE CMELIaHHOTo Tuna Jlenosas
KOPPECHOHICHIMS: )kai00a, 3apoc, MPEAI0KEHUE

Bec KM: 25

25 25

25

6 cemecTp

Paznen nucuuruinHbl

Beca koOHTpOIbHBIX MeponpusiThii, %o

HNunexc
KM:

KM-5

KM-6

KM-7

KM-8

Cpok KM:

4

8

12

16

[enoBast )KxU3Hb NPEANPUATHN

The manager's role

What is business?

Economy

Marketing

VYrpasneHue npeanpusITHsIMU

Scientific management

Management

Financial management

Pabouwnii mporecc

The quality of working life

Customers

Insurance

IIpunsTre pemennit

Decision-making

The role of advertising




Advertising in companies +

Bec KM: 25 25 25 25

7 cemecTp

Beca KOHTpOIBHBIX MeponpusTHii, %o

NHunekc KM-9 | KM-10 | KM-11 | KM-12

Pa3nen muciuInuinHbl
ACIT JUCIT KM:

Cpok KM: 4 8 12 16

Pabora B CMU

An introduction to advertising +

What makes advertising work +

Top management - planning and strategy +

Pa3znnie BubI pPEKIaM

Image advertising +

Retail advertising +

What an advertising agency does +

Goal-setting +

Pabota pexnaMHBIX KOMITAaHHMA

Who is who in an advertising agency +

How agencies get paid +

The management of time +

Oynk1ius pexkinamel. Pexiiama B cetn MHTEpHET

Understanding Why people choose one product over
another

The Internet: New ways of advertising +

Motivation +

Bec KM: 25 25 25 25

$O6m1as yacts//1J1s1 MPOMEKYTOUHOU aTTecTauud




COJAEPKAHUE OLNEHOYHBIX CPEJACTB TEKYHEI'O KOHTPOJISA

1. Oyenounvie cpeocmea 011 OUeHKU 3ANIAHUPOBAHHBIX PE3YIbIMAM 06 00yUeHUA NO OUCUUNTIUHE, COOMHECEHHBIX C UHOUKAMOpamu
00CMUIICCHUS KOMNEmeHY UL

Nunexc Nunukarop 3anjaHUpOBAHHBIE KonTposbHas Touka
KOMITETCHIIMHT pe3yiabTaThl OOyYEHHsS IO
JUCIUILINHE
OIIK-1 N-2onk-1  JemoHcTpupyet | 3HATh: 3anpock! u npeaioxenus (KoutponbHas padoTa)

3HaHUE HOPM MHOCTPAHHOI'O
A3bIKa B IPOLIECCE CO3AAHUSA
KOMMYHHKAIIMOHHOT'O
IPOJYKTa

JIEKCUKY Y TEPMUHBIL,
OTHOCSIIIUECS K TEME
"Pexirama";

JIEKCUKY, OTHOCSIIIYIOCS K
TeMe "3anpocsl U
[Ipennoxenus";
CTPYKTYpPY J€I0BOTO
O(UIHATIEHOTO MHCHMA;
oduIMaNbHBIE U PeUeBbIe
KITMTIIE JTS TIPOBEICHUS
JIEJIOBBIX TIEPETOBOPOB;
JIEKCHUKY, OTHOCSIIYIOCS K
teme "KoHTpakTsl";
YMers:

JIEMOHCTPHUPOBATh HABBIKH
COCTaBJICHUS PEKJIaMHOTO
COOOIIIECHHMS;

YMETh y4acTBOBATh B
JTUATIOTUYECKUX
BBICKA3bIBAaHUSAX HA
npodeccroHanbHbBIE TEMBI,
YMETh COCTaBJISTh
MOHOJIOTHYECKHUE
BBICKA3bIBAHUS B 00J1aCTH

Hanwucanue opunmanbHeIX 1em0Bbix muceM. CTpyKTypa U madioH
(KonTponbhas paboTta)

Cocranenue koHTpakToB (KoHTposIbHAs paboTa)

Pazusbie Buab! nenoBeix nucem (KonTtponbsHas padota)

Jlenosbie neperoBopsl (KoHTposbHas paboTa)

Jenoseie Bctpeun (KontponbHas pabora)

AKTyasnbHbIe IPOOJIEMBI JICIOBON M KOMMEPYECKOH JIeATEIIbHOCTH
(KonTposbhas paboTta)

[Ipecc-kondepennus (KontpoapHas pabora)

Pexnama u ¢popmel ee pactipoctpanenus (KontponasHas padbora)
Pexnama u Mapketunr (KontposnbHast pabota)

Pabota B pexnamubix areHTcTBax (KoHTponbsHas padota)
Icuxonorus pexiamsl (KonTponbsHast pabota)




"pexnambl" 1 "MapkeTuHra';
JI€MOHCTPUPOBATH HABBIKU
y4dacTus B Ipecc-
KOH(EPEHIIHSIX;
JIEMOHCTPUPOBATh HABBIKU
y4acTHs B JAEJIOBbIX
BCTpeYax Ha
po¢eCcCHOHATIbHBIE TEMBI;
MMcaTh NUCbMa Pa3HOTo
XapakTepa: 3anpoc,
MpeIoKEHUE, Kaooa,
COI'JIACHE;
JIEMOHCTPUPOBATh HABBIKU
COCTaBJICHUS
MOHOJIOTHYECKHUX
BBICKa3bIBaHUI 110
aKTyaJIbHbIM ITpo0seMaM
JEJI0BOM U KOMMEPYECKOU
NeSITeNIbHOCTH;
JEMOHCTPUPOBATh HABBIKH
BEJICHUS IEPErOBOPOB Ha
npoecCHOHATIbHBIE TEMBI;




1I. Cooepicanue ouenounvix cpeocme. lllkana u kpumepuu oyenusanus
S cemecTp

KM-1. 3anpocsl 1 npeaioxeHust

®opmbl peanauzanuu: [luceMennas padora

Tun kouTposbHoro Mmeponpusitusi: KonrpospsHas padora

Bec koHTpObHOrO0 MeponpusTusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO MEPONPHUATHA: IHCbMEHHass paboTa NMPOBOAMTCS BO
BpEMsI 3aHATHS. BpeMsI BBITIOJHEHUS paOOThl 45 MUHYT . BBIMOJIHEHUE paboTHI Oe3 cioBaps

Kparkoe conepxkanue 3aianus:
BrinosiHMTE NUCHbMEHHBIN MTEPEBO/T CJIOB, CJIOBOCOYETAHUN U MPEITIOKEHUM

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

3HaTh: JIGKCUKY, OTHOCSIIYIOCS K 1.JlaliTe mepeBO CIIOB U CIIOBOCOYETAHHM, OTHOCSIIIHECS

teme "3anpocsl u [Ipemnoxennsa"; K TeMe: “3arpochl u npeanoxenus”’:To notice,
appreciate, to receive details, would please to inform, to
be interested in, to look forward to, to refer to, to submitt
smth, as follows, to quote, in smb's favour, to confirm, to
trust, in detail, to let smb know, to have pleasure in smth.,
to negotiate, to pay by a letter of credit, an enquiry for
[IepeBenuTe npeasioKEeHUs C PyCCKOIO Ha aHTJIMMUCKUNA:
1) MpI nostyunsu Bailie TUCbMO, AaTupoBaHHoe 10
bespas.

2) [loaTBep:kaeM mojydyeHue BaIIero MuchbMa ot 26
CEHTSIOpS, MOCITaHHOE 10 NIEKTPOHHOM MOYTe.

3) MBI HCKpEHHE TIEHUM TO, YTO BBl PA3MECTUJIIN Balll
3aKa3 y Hac.

4) bnarogapuM Bac 3a Balle NUcbMo oT 15 mas, ¢
KOTOPBIM BbI [1OCJIAJIM HaM Balll KaTaJIOT 3JIEKTPOHHOIO
00opyIOBaHUS.

5) Me1 xotenu 661 UHGOPMUPOBATH BAaC O TOM, YTO
MIPOIYKIIMS, 3aKa3aHHas BaMU 10 KOHTPAkTy Ne 347,
roTOBa K TOTPy3Ke Ha OOPT KopabIs.

6) [Moxamyiicra, OTChUTANTE BCE BaIIIN 3alIPOCHI
MeHemkepy ¢unmnany, rocnoauny CToapTy

1. MpouuTaiiTe NMCbMO-3aMNpocC 1 BCTaBbTE Npeaioru
Dear Sirs,

3. We thank you.....your letter... 25 June and are glad to inform
you that most of the items listed.....your enquiry...the goods
are .....stock.

4. we are enclosing a detailed description....the items you are
interested.....and if you wish to place an order....us...items 1,
2, 3 we will be pleased to meet any delivery dates you may
require.

5. ...the moment we guarantee delivery....3 months .....signing
the contract.




6. our usual terms.....payment are....a L/C...shipping documents.
7. we are looking forward.....hearing....you.
8. Yours faithfully

Onucanue MKAJbI OICHUBaAHUA:

Ouenxa: 5
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku btnoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE
BBITIOJTHEHO B MOJIHOM 00bEME WITH BBITIOJHEHO MMPEHMYIIIECTBEHHO BEPHO

Ouenka: 4
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku btnonenus 3nanus. OueHka "Xopomio" BbICTABISAETCS €CIIH
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BRIOPAHO BEPHOE HAMPABICHUE JIsI PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 50
Onucanue xapakmepucmuxu evlnoinenus 3Hanus: OueHKa "yJ0oBIETBOPUTEIBHO" BBICTABIISAETCS
€CJIM 3aJJaHUE TIPEUMYIIIECTBEHHO BHITIOJIHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu evinoanenusi snanus: OTNeHKa "HeyIOBICTBOPUTEIIBHO" BEICTABIICTCS
€CIIM 3a/IaHUE BBITIOJTHEHO HEBEPHO MJIM MPEUMYIIECTBEHHO HE BBITOIHEHO

KM-2. Hanucanue opunuaibHbIX Ae10BbIX IuceM. CTPyKTypa U madJIoH

®opmbl peasuzanun: [TuceMennas padora

Tun koHTpoILHOrO MeponpusaTus: KourponpHas pabota

Bec koHTpOIbHOrO Meponpusitusi B BPC: 25

IIpouenypa mpoBegeHMsi KOHTPOJbLHOI0 MePONPHUSITHUSI: NUCbMEHHas paboTa MPOBOJUTCS BO
BpEMsI 3aHATHS. BPEMsI BBITIOJIHEHUS paObOThl 45 MUHYT . BBINOJIHEHUE paboThI 0e3 ciioBaps

KpaTKOC CoA€cpKaHMuE 3alaHUA:
Brinonaute MnepeBoa CJoB, CIIOBOCOYETAaHUU U HpCI[J'IO)KeHI/Iﬁ

KoHTpoJibHbIe BONIpOChI/3aJaHUA:

3HAaTh: CTPYKTYpPY JIEJI0BOTO 1.TaiiTe mepeBo/ CAEAYIOMNX KIINIIE:

Oq)HIII/IaJ'II)HOFO IucbpMa, C YAOBOJILCTBUEM COO6HIa€M, C HCTCPIICHUEM KJIEM, C
TEM UTOOBI 060y,[[I/ITB, B OTBCT HA Balll€ MMUCbMO, BBUY
BBIIIEU3JI0KEHHOT0, COOOIIUTE HaM, MBI pansl
COO6L[II/ITL, K IMCbMY IIpHJIaracm, A€jao B TOM, 4TO,
JIEUCTBUTEIIHHO

OTBeTLTE Ha BOIIPOCHI IO CTPYKTYPEC ACITOBOIO MMHUCbMaA:
1)What should you put at the top of a business letter?

2) If you don't know the person to whom you are writing,
how you should sign off a business letter?

3) you are writing a letter to a company, you know the
department you wish to write to, but don't know the name
of the contact person. how should you start the letter?
4)Choose the phrases of very formal language: Hi there;
Hope you are Ok; Your attendance is requasted at..;
Gotta run. See you soon




Onucanue MKAJbI OIICHUBAHUSA:

Ouenxa: 5
Huoicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku btnonenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUe
BBITIOJTHEHO B MOJIHOM 00'beME WJIH BBITIOHEHO MMPEUMYIIIECTBEHHO BEPHO

Ouenka: 4
Huodicnuii nopoe svinonnenus 3a0anus 6 npoyenmax: 60
Onucanue xapakmepucmuku btnonanenus 3nanus. OueHka "Xoponio" BbICTaBISETCS €CIU
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABIICHHE JISI PEIICHUS 3a/1a9

Ouenxa: 3
Huoicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuku ebtnonenus 3uanus. OueHka "yJ10BICTBOPUTEIHHO" BBICTABISETCS
€CJIM 3aJJaHUE IPEUMYIIECTBEHHO BBITIOJIHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu evinoanenusi snanus: ONeHKa "HeyI0OBICTBOPUTEIIEHO" BEICTABIISCTCS
€CIM 3a/IaHUE BBITIOJTHEHO HEBEPHO MJIM MPEUMYIIECTBEHHO HE BBIITOIHEHO

KM-3. CocraBiieHHe KOHTPAKTOB

®opmbl peaausanun: [lucemennas padbora

Tun koHTpoabHOro Meponpusitusi: KonrposbsHas padora

Bec konTposbHOro meponpustusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO MepPONPHUATHA: IUCbMEHHass padoTa NMPOBOAMTCSA BO
BpEMsI 3aHATHUS. BPEMs BBIIIOJHEHUS pa0OThl 45 MUHYT . BBIIIOJIHEHHUE pabOTHI O€3 crioBaps

KpaTkoe conep:kanue 3a1aHusi:
NIEPEBEINTE CJIOBA, CIIOBOCOYCTAHUS U MPEIIOKCHHUS

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

3HaTh: JIEKCUKY, OTHOCSIIYIOCS K 1.IlepeBenute coBa, OTHOCAIIUECS K TEME

teme "KoHTpakTs!"; “KoHTpakTs!™:

to draft a contract, a contract clause, contracting party,
prompt delivery, consignment, short-delivered items, to
revise, to meet the requirements, to be of inferior quality,
problems arose, to place a big order, to cover expenses,
to be effected, to envisage

BBIITOJIHUTEC IIEPEBOJ CTATbU KOHTPAKTA:

the contract shall make the necessary arrangements for
the provision of suitable skilled labour and staff required
for the execution, erection and maintenance of the works.
the contractor shall pay all costs and charges whatsoever
in connectionwith recruitment of labour and staff.

the contractor shall abide by the code of labour
applicable in...with regard to rates of wages and working
hours and any regulatons issued by the responsible
authority regarding the accomodation of and sanitary
arrangement for labour.

Onucanue MKaJbl OLICHUBAHUA:

Ouyenka: 5
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Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku btnoanenus 3uanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHUE
BBITIOJTHEHO B MOJIHOM 00bEME WIIH BBITIOJIHEHO MPEUMYIIECTBEHHO BEPHO

Ouyenka: 4
Huodicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapakmepucmuku ebtnoanenus 3uanus. OueHka "Xopomio" BbICTABISAETCS €CIIH
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BRIOPAHO BEPHOE HAMPABIICHHE JISI PEIICHUS 3a]1a4

Ouenxa: 3
Huoicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuku ebtnonenus 3uanus. OueHka "yJ10BICTBOPUTEIHHO" BBICTABIISETCS
€CJIM 3aJJaHuE PEUMYIIECTBEHHO BHITIOJIHEHO

Ouenka: 2
Onucanue xapaxmepucmuxu evinoinenus snanus: ONeHKa "HeyIOBICTBOPUTEIILHO" BEICTABIISICTCS
€CIIM 3a/IaHUE BBITIOJTHEHO HEBEPHO MJIM MPEUMYIIECTBEHHO HE BBITOIHEHO

KM-4. Pa3zHble BUIBI 1€J0BBIX MHCEM

®opmbl peasusanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KonrpossHas padora

Bec konTposbHOr0 Meponpustusi B BPC: 25

IIpoueaypa npoBeleHHsi KOHTPOJbHOIO MepPONPHUATHA: IHCbMEHHass padoTa NMPOBOAMTCS BO
BpEMs 3aHATHUS. BPEMs BBIIIOJHEHUS pa0OThl 45 MUHYT . BBIIIOJIHEHHUE PabOTHI O€3 ciioBaps

Kpartkoe conep:xkanue 3a1anusi:
Hanwumyre nucebMo 110 3aJJaHHOU TEME

KoHTpoJibHBbIC BONIPOCHI/3aJaHHA:

YMeTp: mucath MHUCbMa Pa3HOTO 1.
XapakTepa: 3amnpoc, npejioxeHue, | 1. 1)HanuwmuTe 3anpoc pupme Ha 3aKynKy MHTEPeCyoLero Bac
)kajoba, corjacue; TOBapa. YKaxuTe, 4To Bbl BUAENAN 06pa3Libl HA BbICTABKE U

xoTenu 6bl nony4ynTb 6a30ByH0 MHPOPMaLMIO (Mpaiic ancT,
OCHOBHbI€E YCNOBMA U AaTbl MOCTAaBKM, YCNOBMA NaaTexa), Tak
KaK CYMTaeTe YTO B BalLen CTPaHe eCTb CNPOC HA TaKoWM ToBap

2. 2) Bbl NOAYYNIM MUCbMO NOKYNATENA C KaNobOW Ha HU3Koe
KauecTBO TOBapa, NOCTaBJAEHHOT0 N0 KOHTPAKTY. HanulimTe
OTBET: a) COLUNTECH Ha YC/I0BUA KOHTPAKTA U COAEpPKaHue
COCTOABLUMXCA paHee neperoBopos; 6) 3anpocute
noapobHyto MHGOPMaLMIO U AOKYMEHTbI O GaKTUYECKOM
MONIOXKEHWUW JeN1; C) YKAXKUTE, KaKne mepbl Bbl HAMEpPEHbI
NPUHATL B BAnXKanwem byayuiem

3. 3) BbINOJIHUTE NEPEBOA, CNEAYIOLLMX MPEASIOKEHWN:

4. Mbl BbIHYXAEHbI NPeAbABUTb BaM NPETEH3MIO B CBA3M C
HeBbINOJAHEHMEM BaMM YC/IOBMI KOHTPAKTA.

5. nNoKynaTe/b OTKa3bIBAETCA NOJNHOCTbIO OMNIATUTL CYET A0
BbIACHEHMA NONIOXKEHUA C HEAONOCTaBKOM TOBapa

6. Mbl 6bl1M Bbl pasbl NPEANOKUTb BaM HaLLy NPOAYKUMIO MO
KOHKYPEHTHbIM LieHam ¥ 6bian Bbl roToBbl 06CyANTb
noApo6HOCTM C BaMm NpeacTaButenem

7. Hac MHTEepPEecytT 3TU TOBapbl, MOCKOJ/IbKY B HALLEN cTpaHe
MMeeTCcA CTabUNbHbIM CNPOC Ha NPOAYKLMIO TAKOTo poaa
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8. Mbl HageemcA YCTaHOBUTb A0/ITOCPOYHbIE B3aUMOBbITOAHbIE
KOHTAKTbl C BaMM

Onucanne MKAJbI OIleHUBaAHUS:

Ouyenxa: 5
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 10
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: O1ueHKa "0TINYHO" BBICTABIISIETCS €CJIM 3aJaHue
BBITIOJTHEHO B MTOJIHOM 00bEME WIIH BBITIOJHEHO MPEUMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapakmepucmuxu evlnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCS €CIu
OOJIBITMHCTBO BOIIPOCOB PACKPHITO. BBIOPAHO BEPHOE HAIIPABIICHHE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHKa "yI0BIeTBOPUTEILHO" BBICTABIISACTCS
€CITM 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu 6blnoanerus 3nanus: OLeHKa "HeyJ0BIETBOPUTEIBHO" BHICTABIISACTCA
€CJIM 3aJJaHue BHITIOJHEHO HEBEPHO WJIM MIPEUMYIIIECTBEHHO HE BHITIOJIHEHO

6 cemecTp

KM-5. /lesioBbIe eperoBopbl

®opmbl peaausanun: [lucemennas padbora

Tun kouTpoabHoro Meponpusitusi: KontponsHas padora

Bec konTposbHoro meponpusitusi B BPC: 25

IIpouenypa mpoBegeHMsi KOHTPOJbLHOI0 MePONPHUSITHUSI: NUChbMEHHas paboTa MPOBOJUTCS BO
BpEMsI 3aHATHS. BpeMsl BBIMIOIHEHUS paObOThl 45 MUHYT , € abHENIIENH YCTHON 4acThIO

KpaTKOC CoA€cpKaHMuE 3alaHUA:
caenanTe MepeBoa O(I)I/II_II/IaJ'IBHLIX PCYCBLIX KIUIIC. COCTABBTC NUAJIOI HA 3aIaHHYIO TCMY

KoHTpoJibHbIE BONIpOChI/3aJaHUA:

3HaTh: OQUIMATBHBIE U pPEUYEBHIC 1.1aiiTe repeBo/ CACAYIOUTUX PEUEBBIX KIIHIIIE:
KJIMILIE JUIsl TPOBEIEHHUS JIE€JIOBBIX Hac OYEHb YIAUBIISET, UTO, 3TO BIIOJHE CIPABEMIINBO,
NIEPETOBOPOB; paspenuTe HamOMHUTh BaM, BO BCSKOM CITy4ae, 3TO BBI

peniaeTe, MOKHO CUATATh 3TOT BOMPOC PEIICHHBIM?

s UMEI0 BBU]Y, HACKOJIBKO 51 IOHUMAL0, Y BaC €CTh KakHe-
HUOYIb TPEUIOKEHUSI? 3TO U ABISETCS MPEIMETOM
HAIlIe BCTPEYM CETrOJIHS

YMeTb: 1eMOHCTPUPOBATh HABBIKH 1.act out these situations:
BEJICHUS MIEPEroBOPOB Ha 1.payment under one of the contracts obtained through
npohecCHOHANLHBIE TEMBI; your agent is delayed. contact your agent and ask him to

take urgent steps to speed up the payment

2.the supplier and the customer are discussing the
extension of the time limits as the customer has delayed
submission of the remaining initial data. as the initial data
available require more detailed and updated information
make it clear that the design work will not begin until
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receipt by the supplier of all particulars listed in the
protocol

Onucanne MKAJbI OIleHUBaAHUS:

Ouyenxa: 5
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 10
Onucanue xapakmepucmuxu evlnoineHus 3Hanus: O1eHKa "0TINYHO" BBICTABIISIETCS €CJIM 3aJaHue
BBITIOJTHEHO B MTOJIHOM 00bEME WIIH BBITIOJHEHO MPEHMYIIIECTBEHHO BEPHO

Ouyenka: 4
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapaxmepucmuxu eblnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCS €CIU
OOJIBITMHCTBO BOIIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANIPABIICHHE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinoanenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHKa "yI0BIeTBOPUTEIHLHO" BBICTABIISETCS
€CITH 3aJIaHUE MPEUMYIIIECTBEHHO BBITIOJHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu gblnoanenus 3Hanus: OLeHKa "HeyJ0BIETBOPUTEIBHO" BHICTABIISAETCA
€CJIM 3aJ]JaHue BBHITIOJHEHO HEBEPHO WJIM MIPEUMYIIIECTBEHHO HE BHITIOJIHEHO

KM-6. /lesi0BBIE BeTpeun

®opmbl peaausanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KonrpossHas padora

Bec konTposbHOro Mmeponpustusi B BPC: 25

IIpouenypa nposeaeHHsi KOHTPOJBLHOIO MEPONPHUSITHSI: BpEMs BBINOJHEHHA 45 MUHYT, C
MTOCJIETYIOIUM YCTHBIM OTBETOM

Kpartkoe cogep:xxanue 3aganus:
BBITIOJIHUTE MEPEBOJI MPEITTOKEHUIM

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

YMeTh: 1eMOHCTPUPOBATh HABBIKU 1.JlaliTe mepeBO BBIpAXKEHUN, OTHOCAIIUXCS K TEME
y4acTHus B JIE€JIOBBIX BCTpEYax Ha “Ien0BBIE BCTPEUN
npodeCCHOHATBHBIC TEMBI; to give away commercial secrets, to get down to work, no

objections, to draft an agreement, to talk over smth, very
reasonable, to tender for a project, to be unanimous, to
keep confidential some information, to be all for smth, to
assume, to be liable to, to be proper, to pull out of smth,
to be against the right of retirement, we are with you
here, to specify the rights, to reach a decision, to
coordinate the work, to keep smb informed, to present
smth for approval.

2.JlaiiTe mepeBo/] CAETYIOIUX PEUEBBIX KIIUIIIE,
OTHOCSIIIMXCA K TeMe “‘/[eoBbIe BCTpeun™:

[To oOmemy MHeHUIO, MOXKEM JIM MBI CYUTATh, YTO;
MoryT ObITh pa3iMuHble BapHaHThl, A yTo ecnu; Ham
HE00X0AMMO 00CyIUTH enle o1uH Borpoc, Kak mpasuio,
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ATO HEXKEIATEIbHO; MbI Pa3/IeNISIEM Ballly TOUYKY 3pEHHUS,
[To-BuaumMoMy, 3TO Xopolas uaes; J1aBauTe NOUIEM
nanpiine, MoXHO MHE (BBICKA3aThCs), BbI HABEPHSIKA
3HaeTe.

3. [lepeBenure ClieqyOMUNA UATIOT YCTHO:
-And now let's discuss the preparation of our
comprehensive tender.
-we can have our tender ready in two months. and you
will have time to prepare a comprehensive tender and
submit it to the tender committee, as leader of our
consortium, don't you think?
-that's true but the nature of our project is not simple and
the preparation of the joint tender will require
coordination of design and planning. that takes time.
-Well, we'll try to speed up the work to avoid delays in
the approval of the tender documents.
-good. one more point, gentlemen. under the conditions
of the tender, the cosortium members submit bank
guarantees to the amount of 200 thousand dollars. as
future leader of our consortium we believe that each
member should provide a guarantee to cover the sum

e we think that the guarantees of the consortium members
should be proportion to their shares of work and services.

4.Act out a dialogue
e Discuss with the customer the terms of payment under your
draft contraact. See if you can meet the customer's request

OnucaHue MKaJbI OlleHUBAHUS

Oyenka: 5
Huorcnuii nopoe svinonnenus 3adanus 6 npoyenmax: 10
Onucanue xapakmepucmuxu evlnoinenus 3Hanus: OleHKa "0TINYHO" BBICTABISETCS €CIIH 3aJaHue
BBITIOJIHEHO B MOJHOM 00BhEME HJIM BBITTOTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4
Huoicnuti nopoe evinonnenus 3aoanus 6 npoyenmax. 60
Onucanue xapaxmepucmuxu evinonneHus snanus: OueHka "Xopoo" BBICTaBISETCS €CIH
OO0JIBIIMHCTBO BOIIPOCOB PACKPHITO. BBIOPAHO BEPHOE HANpaBJICHUE JUIsl pEIIeHUs 3a/1a4

Oyenka: 3
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 50
Onucanue xapaxmepucmuxu evinoineHus sHanus: OneHKa "yI0BIEeTBOPUTENIBHO" BEICTABIISAETCS
€CITM 3aJJaHue MPEUMYIIECTBEHHO BBITIOTHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu evinoanenus snanus: OTNeHKa "HeyTOBICTBOPUTEIILHO" BEICTABIISICTCS
€CJIM 3aJIaHUE BBIITOJIHEHO HEBEPHO UJTU MPEUMYIIIECTBEHHO HE BBIMOJHEHO

KM-7. AkTyanbHble Ipo0JieMbl 1e710BOH M KOMMEPYeCKOi 1esiTeIbHOCTH

®opmbl peanusanuu: [luceMenHas padora
Tun koHTpobHOro MeponpusTus: KourponsHas pabota

14




Bec koHTpOBbHOrO0 MeponpustTusi B BPC: 25
IIpouenypa mnpoBeneHHsT KOHTPOJLHOr0 Meponpusitusi: Bpems BwimosHeHus 45 MHHYT ¢

MOCJEAYIOIIMM YCTHBIM OTBETOM

KpaTkoe conep:kanue 3a1aHusi:
BBITIOJTHUTE MIEPEBO/T TIPS TOKCHHH

KoHTposibHbIe BONPOCHI/3a1aHUA:

VYMern: JACMOHCTPUPOBATL HABBLIKH

COCTaBJICHUS MOHOJIOTHYECKHIX
BBICKA3bIBAaHUI 110 aKTyaJbHBIM
npoOiaemMam bi () (0):10)5% u

KOMMepquKOﬁ JACATCIIBHOCTH,

1 .BBIMOJIHUTE TUCHbMEHHBIN TTEPEBO/T CIAETYIOIIETO
nuchMa:

VBaxkaemsble rocrnojal

MBI [TOJIYYHJIA Bally TEJIETPaMMy, B KOTOPOW BbI
HU3BENIAETE HAC O TOM, YTO BbI MTOJYYUIN U U3YUWIIA
BBICJIAHHYIO HAMU JOKyMeHTaIuo. OqHaKo Mbl ObUIH
OYEHb OTOPYEHBI BAllIUM OTKA30M MPHUHSATH Y4acTHE B
BBILLICYKa3aHHOM TeHJIepe. Bbl, HECOMHEHHO, 3HAETE, YTO
MBI OYEHb 3aUHTEPECOBAHBI B BAllIEM Y4acTHUE B
TEHJIepax, MPOBOAUMBIX B HallIEW CTPAHE, U MO3TOMY
MPOCUM Bac MEPECMOTPETH CBOE PENICHUE U ClIENIaTh BCE
BO3MOXHOE ISl y4acTHs B TeHepe. BBUy BBICOKOTO
CITpOCa Ha BAalllM PEKJIaMHbIE YCIIYTH B HAIIIEH CTpaHe,
MBI MOYKEM 3aBEPUTH BAC, YTO BBl MOXKETE YCIIELIHO
y4acTBOBATh B OOBSIBIICHHBIX HAIIMM ITPABUTEIIECTBOM
TEHJEpax.

C HeTepIieHHEM XKJEM BaIIEro MOJIOKUTEIHLHOTO OTBETA.
2.Act out the dialogue

You have received your customer's comments on your
draft contract. The customer finds the contract value
overestimated. Discuss the hard currency part of the
contract value, which, in the customer's opinion, is
particularly overestimated. Give convincing explanations
of your calculations.

3.BoiGepuTe npaBUIBLHOE CIOBO MO KOHTEKCTY:

1) The contractor (to refuse/to decline) to pay agreed and
liguidated demages because of delay in commissioning since
the delay was caused by force majeure circumstances. 2)
When can a claim be (to refuse/to decline)? 3) (to
appologize/to excuse) me but could you tell me the way to
Euston station? 4) Owing to the (demage, demages, losses),
the goods could not be installed at once. 5) we always (to
fulfil, to execute, to carry out) our contractual obligations to
the satisfaction of our customers. 6) The supplier had to (to
bear, to sustain) extra storage expenses as the customer
delayed opening a L/C.

Onucanune MKAJbI OIICHUBAHUA:

Ouyenka: 5

Huoicnuii nopoe evinonnenus sadanus 6 npoyenmax: 10
Onucanue xapakmepucmuxu evlnoinerus 3Hanus: OleHKa "0TINYHO" BBICTABISIETCS €CIIM 3aJaHue
BBITIOJTHEHO B MOJTHOM 00BEME HJIH BBITTOTHEHO MPEUMYIIIECTBEHHO BEPHO
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Oyenxa: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapakmepucmuxu evlnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCS €CIu
OOJIBIITMHCTBO BOIIPOCOB PACKPBITO. BEIOPAHO BEPHOE HAIIPABIICHHE ISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHka "yI0BIeTBOPUTEIHLHO" BHICTABIISACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

Oyenka: 2
Onucanue xapakmepucmuku 8binoanenus 3uanus. OueHka "Hey10BIETBOPUTEILHO" BBICTABIIACTCS
€CJIM 3aJ]JaHUe BBITIOJHEHO HEBEPHO WJIM MPEUMYILECTBEHHO HE BBITTOJIHEHO

KM-8. IIpecc-koH(pepennus

®opmbl peaquzanun: [TuceMennas padora

Tun koHTpOIBLHOr0 MeponpusaTus: KontponsHas pabora

Bec kouTposabHoro meponpusitusi B BPC: 25

IIpouenypa mnpoBeleHHs] KOHTPOJbHOrO Meponpusitusi: Bpems BbolmonHeHUs 45 MHUHYT C
MOCJIEIYIOLIUM YCTHBIM OTBETOM

KpaTKOC CoA€cpKaHUuE 3alaHUA:
Brinonaute IepeBOa HpeI[J'IO)KCHI/Iﬁ

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

YMeThb: JEMOHCTPUPOBATH HABBIKU 1.3anumuTe BhIpaXkeHUs, BEIOpAB MPaBUIbHBINA MPEIIOT
y4dacTus B Ipecc-KOH(PEpEeHLIUSIX; U TIEpeBeIUTE MOJTyduBIIeecs BeIpaxkenue (in, to, of, on,

for):

to go a tour

an alternative smth

to invole smth

a spokesperson an organisation

terms -results
to make call smb
to invest smth

2.Develop the following situations:

1. 1.Sattellite media tours are efficient and save travelling time.
2.As a public relations person your speech should carefully
prepared, brief and up to the point.

3. 3.your role as a public relations professional is to determine
when and if a news conference is nedded.

3.IlepeBenure TEKCT:

[Ipecc-koHbepeHun IBITCsS BecbMa 3G (HEeKTHBHBIM
METOJIOM TIepeadu HHPOPMAIUH, €CITH ITOTH30BATHCS HM
pazymHo. OTHaKO HEKOTOPBIC OpraHU3aIMU HUKOT/Aa He
VIYCKAIOT CITydast IPOBECTH IPHUEM HITH TTPecc-
KOH(DEPEeHIIHIO 7S MPEJCTaBUTENEH MPECcChl. ITO MOKET
OBITH BBI3BAHO TEM, UTO JIMOO AUPEKTOP OpraHU3aLUU
BOOOpa3uiI ceds BBIJAIOUIMMCS OpaTopoM, THO0
HAaCTOWYUBOCTH MPOSIBIISIFOT €0 KOHCYJIBTaHTHI 0
CBSI35IM C OOIIECTBEHHOCTHIO, IEMOHCTPHUPYS CBOIO
AKTUBHOCTH OT MIMCHH KJIMEHTOB. Eciin ecTh
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BO3MOYKHOCTh PacIpOCTPAHUTh KaKyl-HUOYIb
MH(OPMALIHIO Yepe3 MPECC-PeNn3, He CTOUT CO3BIBATH
panu 3Toro npecc-koHdpepennuto. OObIYHO TIpecc-
KOH(EepeHIHsI TPOBOIUTCS TOIBKO TOTAA, KOTa
BO3HUKAECT HEOOXOAUMOCTh B JIEMOHCTPAIIMU KAKUX-TO
00pas3IoB WK APYrUX MPEIMETOB WM KOTIa pe4b HIET
0 BYKHOH TeMe, 110 KOTOPOU Y IPUCYTCTBYIOLINX
JKYPHAJIMCTOB MOT'YT BO3HUKHYTH BOIpOCkL. [Ipecc-
KOH(EPEHIMH TaKXKe Ja0T MPEKPACHYIO BO3MOKHOCTb
JUTS TIepeiady 3aKyJIucHON nHopmanmu “0e3 3amucu’,
MOSIBJICHHE KOTOPOH B 1e4aTu ObUTO OBl HEXKEJIATECIIbHBIM.

Onucanue MKAJbI OICHUBAHUA:

Ouenxa: 5
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku blnonenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIU 3aJJaHue
BBITIOJIHEHO B MOJIHOM 00BEME HJIM BBITIOJTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4
Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 60
Onucanue xapakmepucmuxu evlnonenus 3Hanus: OueHKa "Xopouo" BEICTaBISAETCS €CIU
OOJIBIIMHCTBO BOIPOCOB PACKPHITO. BRIOPAHO BEPHOE HAMPABICHHUE JUISI PEIICHUS 32,124

Oyenka: 3
Huoicnuti nopoe evinonnenus sadanus 6 npoyenmax.: 50
Onucanue xapakmepucmuxu evlnoinenus 3Hanus: OueHka "yJoBIeTBOPUTEIBHO" BBICTABIISAETCS
€CJIM 3aJJaHUE TIPEUMYIIIECTBEHHO BHITIOJIHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu evinoanenus snanus: OTNeHKa "HeyIOBICTBOPUTEIILHO" BEICTABIISICTCS
€CJIM 3aJJaHUE BBIIOJIHEHO HEBEPHO WUJTU MPEUMYIIECTBEHHO HE BBIMOJIHEHO

7 cemecTp

KM-9. Pexnama u ¢gopMbI ee pacipocTpaHeHHs

®opmbl peaausanun: [lucemennas padbora

Tun kouTpoabHOro Meponpusitusi: KonrponsHas padora

Bec konTposbHoro meponpusitusi B BPC: 25

IIpouenypa npoBeaeHnst KOHTPOJIBLHOIO MEPONIPUATHSA: BPEMs BBITIOJIHEHUS 45 MUHYT

KpaTKOC CoA€CpKaHUuE 3alaHUA:
BBITIOJIHUTEC IICPEBOJ CJIOB, CJIOBOCOYETAHHUI U Hpe,Z[J'IO)KCHI/Iﬁ

KoHTpoJibHbIE BONIPOCHI/3aJaHUA:

3HaTB: JICKCHUKY u TCPMHHBI, I.I[aﬁTC NEepeBOJ CIACAYOIINX CJIOB U BLIpa)KCHI/II\/'I,
oTHocsmuecs Kk Teme "Pexiama"; OTHOCSIIIIUXCS K PEKIIaMe:

to provide information, accurate information, to process
information,media outlets, timely, to live up to,
advertising hype, bold promises, an astounding product,
to be ripped off, features, to deliver a message, in the
long run, to stand out from smth, memorable, concise,
attribute.

2.Complete the following sentences with the words
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(informtion, friction, trust, sources, media, adversarial,
credibility):
1.Public relations provide most of the
___used in the today.
2.1t also mentions the areas of that often contribute
to an atmosphere.
3.An important part of the relationship is based on
mutual and .
3.Insert prepositions where necessary (at, in, to, as, on,
from, by, of):
1.Your dependence the media requires that you
be accurate and honest all times all your
public relations materials.
2.The media's power and influence a democratic
society reside the independence government
control.
3. This is important you because the
media, inference, serve third party
endorsers your information.

Onucanue MKAaJbI OIlCHUBaAHUA:

Oyenka: 5

Huoicnuii nopoe evinonnenus sadanus 6 npoyenmax: 0
Onucanue xapakmepucmuxu evinoinenus 3Hanus: OueHKa "0TIMYHO" BBICTaBISIETCS €CIIM 3aJaHue
BBITIOJTHEHO B MOJIHOM 00bEME WITH BBITIOJIHEHO MMPEHMYIIICCTBEHHO BEPHO

Oyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapaxmepucmuxu evinoaneHus snanus: OueHKa "XopoIo" BBICTABIIAETCS ECIIN
OO0JIBIIMHCTBO BOIIPOCOB PACKPHITO. BRIOPAHO BEPHOE HANpPaBJICHUE [l pEIICHUs 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
Onucanue xapaxmepucmuxu 6vinoaneHus snanus: OueHKa "y10BIETBOPUTEIBHO" BBICTABIIAETCS
€CJIM 3aJJaHle MPEUMYIIECTBEHHO BHIIIOJIHEHO

Oyenka: 2
Onucanue xapaxmepucmuxu evinoanenus snanus: OTNeHKa "HeyIOBICTBOPUTEIILHO" BEICTABIISICTCS
€CJIM 3aJJaHUE BBITTOJIHEHO HEBEPHO UJTU MPEUMYIIECTBEHHO HE BBIMOIHEHO

KM-10. Pekaama u MapkeTHHr

®opmbl peanausanuu: [lucbMenHas padora

Tun koHTpoabHOro MeponpusTus: KourponsHas pabota

Bec koHTpObHOrO Meponpusitusi B BPC: 25

IIpoueaypa mnpoBeneHHsi KOHTPOJLHOr0 Meponpusitusi: Bpems BwimosHeHus 45 MHHYT B
NUCbMEHHON (hOpMe € TOCIETYIOLUM YCTHBIM OTBETOM

KpaTlcoe CoA€cpKaHME 3alaHUA:
Brimonnute MNepeBoa Hpe,[[HO)I(CHPlﬁ. IToaroroBnTe YCTHOC BBICKA3bIBAHHUC HA 3aJIAaHHYIO TEMY

KoHTpoJibHbIE BONIPOCHI/3aJaHHSA:

YMers: YMETh COCTaBIIATH 1./laiiTe nepeBoI CIENYIOIINX BBIPAXKEHUH,
MOHOJIOTHYECKHE BBICKA3bIBAaHUS B OTHOCAIINXCSA K TeMe “‘Pexknama u MapKeTHHT”:
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obnactu "pexsampr" u

"MapkeTuHra';

pEeKJIaMHBIN OIOJIKET, peKJIaMa OIPEIeICHHBIX BUIOB
TOBapoB, TB-peknama, KOpOTKHI pEKIIAMHBIN POJIUK,
MPOILIEHTHAs! CTaBKa, PEKJIAMHBIN KaproH, 3areyaTieTh B
IaMATH, CYTh B TOM, YTO; HENOMYJISPHOE BpEeMS I
peKiamMbl, pekiaMa TOProBol MapKu, 3aBJIaJICTh
BHUMaHUEM, Opocaroluiics B ri1a3a, 1ejieBast ayiuTopus,
PHCKOBAHHOE J1EJ10,[TOMECTUTh OOBSIBICHUE

2.BcraBbTe npemioru by, with, on, of:

1)A major value of publicity is the concept that a third party
has endorsed the information___ printing or broadcsting.
2)Public relations executives are fond___ saying it.

3) Purportedly objective journalists are independent_____ the
organisation.

4) they have evaluated ___ the information the basis
of truth and accuracy.

5)Anyone______enough money can place an advertisement

3./JlaiiTe nepeBoa CIeAYIOMMNX MPEIIOKEHUN:

1)Pexirama He MOJDKHA TTOOYXKIATh TPAXKIAH K HACHITUIO,
arpeccuio, Bo30yx1aTh NaHUKY, a TaKkKe MOO0YXKAaTh K
ONACHBIN JEHUCTBUSIM.

2)"a3eTHas pekyiama SIBJISIETCS CaMOil UNTaeMOU B MUDE.
OO6mmit o0beM 3aTpaT Ha Hee cocTaisaeT npuMepHo 40%
BCEX PEKJIAMHBIX PAaCcX0JI0B B MUpE.

3)UT0 0OBIYHO YUUTHIBACT PEKJIAMOJIATENb J1aBast
00BsIBIICHHE B ra3zery?

4)IIpexie Bcero HampaBJIE€HHOCTh TEX WM UHBIX CPEICTB
CMMU. [lanee yuuTHIBA€TCS CTENIEHD PACIPOCTPAaHEHUS
ra3eThl, 4acTOTa €€ BhIX0/1a, BO3MOKHOCTb 0()OpMIICHUS
ra3erbl, KOHEYHO, IIEHbI Ha PEKJIaMy, KOTOPBIE 3aBUCAT OT
OY€Hb OOJIBIIIOTO YuciIa GaKTOPOB.

5)Peknama B razere o0OpaiiieHa K BeCbMa 3HaYUTEIbHOM ,
HO BO MHOTHUX CITy4yasiX pa3HOPOJAHON ayJUTOPHH.
4.Dwell on the topic:

1)Consumers don't just buy a product, they also buy the
company

2) The headline is the most important element in most
ads.

3) Agency and client are not adversaries but partners.

Onucanune MKAJbI OIICHUBAHUA:

Ouyenka: 5

Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuku ebtnoanenus 3nanus.; OueHka "oTIMYHO" BBICTABIISIETCS €CIIN 3aJJaHNe
BBITIOJTHEHO B MOJIHOM 00'beME WIIH BBITIOTHEHO MPEUMYIIIECTBEHHO BEPHO

Ouenka: 4

Huoicnuii nopoz evinonnenus sadanus 6 npoyenmax.: 60
Onucanue xapakmepucmuku evtnonanenus 3uanus. OueHka "Xoponio" BbICTABISETCS €CIU
OOJIBIIMHCTBO BOIIPOCOB PACKPHITO. BEIOPAHO BEPHOE HAMPABICHUE JJIsI pEIICHUS 3a/1a4

Oyenka: 3

Huoicnuii nopoz evinonnenus sadanus 6 npoyernmax.: 50
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Onucanue xapakxmepucmuxu evinoaneHus snanus: OueHKa "y10BIETBOPUTENIBHO" BHICTABIIAETCS
€CIIM 3aJJaHue MPEUMYIIECTBEHHO BBITOJIHEHO

Oyenka: 2

Onucanue xapakmepucmuku 8binoanenus 3uanus. OueHka "Hey10BIETBOPUTEILHO" BBICTABIIACTCS
€CJIM 3aJ]JaHUE BBITIOJIHEHO HEBEPHO WJIM MPEUMYILECTBEHHO HE BBITTOJIHEHO

KM-11. PaboTa B pekjJIaMHBIX areHTCTBaX

®opmbl peasuzanun: [TuceMennas padora

Tun KoHTpOIBHOr0 MeponpusaTus: KontponsHas padora

Bec konTpoabHoro meponpusitusi B BPC: 25

IIpouenypa mnpoBeJeHHsi KOHTPOJBLHOIO MEPONPHUATHSI: BpeMs BBINOTHEHUsT 45 MUHYT C

MOCJICAYIOIIUM YCTHBIM OTBETOM

KpaTKOC CoA€cpKaHMuE 3alaHUA:

Beimonanute epeBo/ CJIOB, BBIpa)KeHI/Iﬁ u npenno;erI/Iﬁ. CocraBbTe AUAJIOr Ha 3aJaHHYIO

TEMY.

KoHTpoJibHbIE BOIPOCHI/3a/1aHUA:

VYMmerTs: YMETb Y4aCTBOBATh B
JIMATOTHYECKUX  BBICKA3bIBAHUSAX
Ha PO ECCUOHATBHBIC TEMBI;

1.JlaliTe mepeBo CIEAYIONINX BBIPAKCHUI:

PeknaMHBIN IIUT, BRIBECKW HA OCTAHOBKAX, CBETOBEIC
Kopo0a, CBETOBBIE KOpOOa Ha OMope, TEKCTOBAs 4YacTh
peKJIaMbl, HanboJjee BaxkHass HH(QOpMaIUs B CKaTOM
BHUJE, MOPOKIATh, KOHIIENTYaJIbHOE MBIIUICHUE,
XyJI0)KHUK-IU3alHep, OKYyNaTellb pEKJIAMHOI'O BPEMEHHU
WIN PEKIIAMHOTO MECTa, MPHUJICKHBIN, CTOUMOCTh
ra3eTHOM IUIOLIAH,3alpalliBaTh HEHY, CKPOMHAs I1J1aTa,
Ha3HA4yaTh LIEHY.

2.BcraBbre cnenyromue npeanoru: for, from, by, of, in,
to:

1) general, the public relations role is to determine
broad objectives.

2)Most public relations advertising is prepared and

placed advertising agencies

3)THe agency bills the advertiser___ $1000 but remits $850
to the medium.

4)This relationship must be one enthussiastic
cooperation.

5)Their compensation comes____ the “agency discount” that
is granted most media.

6)This discount is not granted advertisers.

3.IlepeBenute MpeAJIOKEHHUS:

1)PexiiamHoe oOparieHne JOMKHO OBITh

JTAKOHUYHBIM, TEKCTHI - KPaTKHMH, a H300pakeHue -
MIPUBJICKAIOIINM HETIPOU3BOJILHOE BHUMAHUE U
BBIPA3UTEIBHBIM TI0 (popme.

2)[IpeumyiiecTBaMHU HAPY>KHOUM pEKIIaMBbI SBIISIOTCS:
ITUPOKUN OXBAT ayJUTOPHH, YaCTOTHOCTh, THOKOCTbD,
OTHOCHUTEIbHAS! HEBBICOKAs CTOMMOCTH OJTHOTO KOHTAKTa
1 J0JTOBPEMEHHOCTh BO3JICHCTBUS Ha ayAUTOPHIO.
3)HapyxHas pekiiama - MeuakaHai, KOTOPBI TOHOCUT
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peKIamMHbIe OOpalleH s 10 MoayJyaTeneil Npyu NOMOIIH
IIJ1aKaToOB, IMUTOB UJIKM CBETOBBIX TaGHO,
yCTaHaBIMBAaEMbIX B MECTaxX Haubosee 0KUBJICHHOTO
YJIUYHOI'O IBUKCHUS, 4 TAKIKC BIOJIb IMIOCCEUHEBIX U
MKEJIE3HBIX JIOPOT.

4)OCHOBOI peKJIaMHOT'O OOpAIEHUS YaIlle BCEro CIY>KUT
cjoraH, 00o3Ha4yaronui “06oeor kiana’”’. CIIoraH MOKET
OTpaXaThb UCJIXU U HAIIPABJIICHUA NCATCIbHOCTU q)HpMBI,
¢dunocoduro ee OM3Heca, KaueCTBO €€ TOBAPOB,
MPUHIUIIBI OTHOLICHHUS C KIIMEHTAMH, Y4acTHe (PUPMBI B
0OIIEeCTBEHHOM KU3HHU.

5)UMeHHO cioraH AaeT BO3MOKHOCTh BBIPA3UTh UJICIO
pEeKIaMHON KaMITaHWU, KOTOpast JOJIKHA
ACCOIIMUPOBATHCS C TOBAPOM HJTU Ha3BaHUEM (DUPMEIL.
4.Act out the dialogue:

Two tour agents try to persuade one customer to buy a
tour. One tour agent offers spa hotels in Finland, another
one speaks about a 7-day tour of England, Scotland and
Wales.

OnucaHue MKAJbI OLleHUBAHUS:

Oyenka: 5

Huoicnuii nopoe svinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku blnonenus 3nanus; OueHka "oTIMYHO" BBICTABIISIETCS €CJIU 3aJJaHue
BBITIOJIHEHO B MOJIHOM 00BEME HJIM BBIIIOJTHEHO MPEUMYIIIECTBEHHO BEPHO

Oyenka: 4

Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax: 60
Onucanue xapaxmepucmuxu evinonneHus snanus: OueHka "Xopoo" BICTaBISETCS €CIH
OOJIBIIMHCTBO BOIIPOCOB PACKPBITO. BBIOPAHO BEPHOE HAIIPABICHUE JJIS PEIICHUS 3a/1a4

Oyenka: 3

Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
Onucanue xapaxmepucmuxu 6vinoaneHus snanus: OueHKa "y10BIETBOPUTEIBHO" BBICTABIIAETCS
€CIIU 3a/laHU€ IPEUMYILECTBEHHO BBITIOJIHEHO

Oyenka: 2

Onucanue xapakmepucmuxu evinoanenus sHanusa: OneHKa "Hey10BIeTBOPUTENIbHO" BBICTABIISAETCS
€CJIM 33JJaHUE BBINIOJHEHO HEBEPHO WJIM MPEUMYILIECTBEHHO HE BBIIIOJIHEHO

KM-12. IIcuxoJiorusi pekjiambl

®opmbl peanausanuu: [lucbMenHas padora

Tun koHTpoabHOro MeponpusTus: KourponsHas pabota

Bec koHTpObHOrO Meponpusitusi B BPC: 25

IIpouenypa mnpoBegeHHs] KOHTPOJIbHOIO0 MEPONPHUSTHS: BpEeMs BBHIIOJHEHUS 45 MUHYT B
NUCbMEHHON (hOpMe € TOCIETYIOLUM YCTHBIM OTBETOM

KpaTlcoe CoA€cpKaHME 3alaHUA:

Brimonnute MNepeBoa CJoB, CIIOBOCOYETAaHUU U npennomeHHﬁ. OtBeThTE YCTHO Ha 3a/IaHHBIC

BOIIPOCHI.

KoHTpoJibHBIC BONIPOCHI/3aJaHUA:

‘ YMeTb: IEeMOHCTPUPOBATh HABBIKU ‘

1.JlaitTe mepeBO CAEAYIOMNX CIOBOCOUYETAHUN:
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COCTaBJICHHS PEKIaMHOTO
COOOIIIECHUS;

to stay ahead of the competition, a price trap, to provide a
solution, customer's needs, unique selling proposition, a
motivational copy, well-conceived,bull’s eye, e-
commerce,to have sound reasons, to pull in new
customes, support costs, to act as a great drive-wheel,
advertising exaggeration, gimmick, word-of-mouth
advertising

2.IlepeBeauTe NpeaaoKEeHUs:

l)PEKﬂaMa - 3TO NCUXosorn4yeCKoe nporpammumpoBsaHmne
noaen.

2) HOBbIM HanpaB/ieHWe B peKame cTana obpalyeHue K
noaco3HaHuKo I'IOTpEGMTenﬂ.

3)BHylLeHMe- npoL.ecc BO3AeNCTBUSA Ha YyBCTBA, BOJIIO, U
pa3ym YesloBeKa - OCYLLECTBAAETCA C Le1bio NobYKAeHUA ero
K onpeaeneHHbim AeﬁCTBMﬂM. Y MHOImnxX J'IlO,CI,ef;i
BblpabaTbIiBaeTCA YCTOMUYMBOCTb K BHYLLEHMUIO.

4)Peknama siBnsetcsa bonee pes3ynbTaTUBHOM, EC/IM B rasete
OHa nNnomelulleHa Ha npaBoﬁ CTpaHuue.

5)Pekname B }ypHane notpeburtenn 6onblie A0BEPSAIOT, U 3TO
BO MHOrom obycnaBanBaeT Ux BbIGOP TOBApPOB U YCAYT.

3.Agree or disagree:

1)Advertisers sell dreams, ideal images and ways of life
and values.

2)Avertising on mobile phones is a tiny business
3)"Junk mail™ has a unique style.

4)People are much more skeptical these days
5)Humour can also play a great part in visual stories.

4.Answer the following questions:

1)What types of advertimements can you distinguish?
2) How many parts are there in an advertiment?

3)What is repeated most frequently in every advertiment?
4)what kind of advertisement is the most effective?
5.Give presentation of a soft drink:

B-KOOL is a soft drinks manufacturer. the company is
going to introduce a new drink to the market, which will
appeal to the eight to fourteen-year-old age group. the
drink is made from a mixuture of exotic fruits.

Use the following structure for your presentation:

-name of the new drink

-slogan for the drink

-design of the packaging

-how to advertise the drink - what media to use

-special promotions

Onucanue MKAJIbI OLlEHUBAHUS

Ouyenka: 5

Huodicnuii nopoe svinonnenus 3aoanus 6 npoyermax: 10
Onucanue xapakmepucmuxu evinoinerus 3Hanus: OneHKa "OTINYHO" BBICTABIISETCS €CIIH 3aJaHNe
BBITIOJTHEHO B MOJIHOM 00bEME WIIH BBITIOJHEHO MPEUMYIIIECTBEHHO BEPHO
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Oyenxa: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax. 60
OnucaHnue xapakmepucmuxu evlnoinenus 3Hanus: OLeHKa "X0opouio" BICTaBISETCS €CIu
OOJIBITMHCTBO BOIPOCOB PACKPHITO. BBIOPAHO BEPHOE HAINIPABIICHHE JIJISl PEIICHUS 3a/1a4

Oyenka: 3
Huoicnuii nopoe evinonenus 3aoanus 6 npoyenmax. 50
Onucanue xapakmepucmuxu evinonnenus 3uanus: O1neHka "yI0BIeTBOPUTEIHLHO" BHICTABIISACTCS
€CITH 3aJIaHUE MPEUMYIIECTBEHHO BBITIOJTHEHO

Oyenka: 2
Onucanue xapakmepucmuku 8binoanenus 3uanus. OueHka "Hey10BIETBOPUTEIBLHO' BBICTABIISICTCS
€CJIM 3aJ]JaHUe BBITIOJHEHO HEBEPHO WJIM MPEUMYILECTBEHHO HE BBITTOJIHEHO
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COJIEPKAHUE OIIEHOYHBIX CPEJICTB TIPOMEXKYTOUYHOM ATTECTAIIUA
5 cemecTp
@DopMa NPOMEeKYTOUHOM aTTecTalMM: 3a4ET C OLEHKOU

IIpumep Onsiera

Jla¥iTe nepeBo CI0B, BBIPAXXEHUN U IIpeIoKeHuil. Hanummre nenoBoe MucbMO Ha 3a1aHHYIO

TeMy
IIpouenypa npoBeaenust

Bpewms BeimoHeHus 1 yac B mucbMeHHOM Gopme.

L. Ilepeuenv Komnemenyuit/uHOUKAMOpPoO8 u KOHMPOAbHBIX 60NPOCOB NPOGEPKU PE3YTbIANO8

0C60€HUA 0ucuunﬂunbt

1. Komnerenuusi/Muaukarop: U-2ork-1 JleMOHCTpUpYET 3HaHHE HOPM MHOCTPAHHOTO SI3bIKA B

nmponecce Co3JaHrsi KOMMYHUKAITUOHHOT'O ITPOAYKTA

Bomnpocel, 3axanus
1.laiiTe mepeBo/ CEAYIOMUN BIPAXKEHHH U3 JIETI0BOM KOPPECTIOHACHIIUHU

B OTBCT HA IMMCbMO, MbI BBIHYX/ICHbI COO6HII/ITI), MBI C YAUBJICHUCM c006maeM, B AOIIOJIHCHHUH
K HallIeMy NNUCbMY, MbI CCbIJIAEMCsI HA Balll 3aKa3, MMOATBCPIKAACM ITOJTYYCHHEC BALICTO THNCbMa,

IMPOCHUM HNPUHATH HAllIKM U3BUHCHHSA, MbI ObLIN 6BI BC€CbMa IIPU3HATCIIbHDBI, MbI 00s13aHEI 3a
IpeJI0CTaBIICHHUE aapeca

2.JlaiiTe mepeBO/I MPEUIOKEHUI:

1)51 mpuararo KaTajgor U MPanuc-JIUCT IS BAIIero 03HAKOMJICHUSI.

2)51 xotena ObI MOCETUTH BAac Ha CIIEAYIONIEH He/lee U BpyUYUTh 00pasiibl, @ TAK)KE BBISICHUTD,

3aMHTEepecoBaHbl M BbI B mosmyueHnn 6oee noapoOHoM nHpopManuu.

3)domxeH cka3aTh, 4TO Ballle MPOrPaMMHOE 00ECTICUCHHE COBEPIIIEHHO MEHS Pa304apoBalo.

4)K coxaneHuto, Ha 3TOT pa3 MbI JOJKHBI OTKJIIOHUTH Ballle PeI0OKEHHIE, TaK KaK MbI
MOPYYIIIA 3Ty pabOTy KOMITAHUH, UMEIOIIEH OOJIBIIION ONBIT B OPTaHU3aIIUN MTOA00HBIX
MIPOEKTOB.

5)C 1enpio yI0BIAETBOPEHHS 3TOTO CIIPOCa MBI MIPUCTYITUIIN K IIPOU3BOJICTBY HOBOTO
MPOrPaMMHOTO OOECTIeUeHUSI.

3.Hanumure nucbmo:

1. 1) Bbl NOAY4NAN OT areHTCKOM GUPMbI MUCbMO C NpeaoKeHnem ycayr. HanuwuTe oteet pupme: a)
YKaXKUTe, YTO Bbl 3aMHTEPECOBaHbI B COTPYAHUYECTBE C AaHHOM PUPMOIA; 6) yTOUHUTE, KaKne BUAbI

YCNYr NpeacTaBAstoT ANA BAaC UHTEPEC; C) U30XKUTE CBOM COODPAXKEHUs MO BOMPOCY PAcyYeToB €
areHTCcKomn dmpmon.

2. 2) Bbl NONy4YUIM MUCbMO OT areHTCKOW GUPMBbI C NPe/1oKeHUEeM NOCPeSHUYECKUX yenyr. HannwuTe

oTBET d)vlpme: a) YKaXXuUTe, Ha Kaknx d)VIHaHCOBbIX YCNoBMAX Bbl 06bIYHO 3aK/l0YaeTe areHTckue
cornaweHua,; 6) OTMETbTE CBOIO 3aNHTEPECOBAHHOCTb B Y4aCThK B TOpPrax; B) NU3N0XUTE CBON
C006pa)KEHMH no OopraHnsauunun peKﬂaMHOﬁ KamMmnaHunum

MarepuaJbl 1Jisl IPOBEPKH OCTATOYHBIX 3HAHUI
1.1.Match the English word combinations with the Russian ones:
1)to draw up a cheque
2) to run counter to
3) to think over
4)to follow regulations
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OTBeThI:
a) CIIeI0OBaTh MHCTPYKITUSAM
0)IPOTUBOPEUUTD
¢)o0IyMbIBaTh
J1)BBIIUCATh Y€K

Bepnsiii otBeT: 1)-12)-63)-c4)-a
2.Match the English word combinations with the Russian ones:
1)to resume talks
2)to extend the guarantee period
3)to meet the conditions
4)to cover expenses

OtBeThI:
a) OIJIATUTh PACXO/IbI
0) oTBEeUYaTh YCIOBUSIM
C) BO30OHOBIISITH TIEPETOBOPHI
1) IPOJUTMTh TapaHTUHHBIN MIEPUO.T
Bepnsiii otBeT: 1)-¢c2)-13)-04) -a
3.Match the English phrases with the right preposition:
1)to pay.....aL/C
2)to be interested ....smth
3).....the contract
4)to draw...a contract
OTBeETHI:
a) up
b) in
c)under
d)by
Bepmsrii oter: 1) -d 2)- b 3) - c 4) -a
4.Match the English phrase with the preposition:
1)to inform ....advance
2)to give consent...smth
3)to point....
4)to bring....the issue
OTBETHI:
a) up
b) in
c)to
d) out
Bepusiit otet: 1) -b 2)- ¢ 3) -d 4)- a
5.Translate the given sentence from English into Russian:
We have given your offer our best attention and would be glad to discuss particulars
OTBETHI:
CTYJIGHTI)I BBIIOJIHSIFOT ITUCEMEHHBIN IepeBoa
BepHLIfI oTBeT: MBI BHUMATEIBEHO HU3YUUJIN Ball€ MPCIJIOKCHUEC U ObLIH OBI panbl
00CyauTh TOAPOOHOCTH.
6.Translate the given English sentence into Russian one:
We enclose our current price-list, which gives you information about our terms of payment and
delivery
OtBeThI:
CTYACHTHI BBIIIOJIHAKOT HHUCbMEHHBIN NepeBoOJg
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Bepusiit otet: [Ipunaraem Hai npeldcKypaHT TEKYIIUX LEeH, KOTOPBI faeT nHPOpMalnio
0 HalIMX YCJIOBHSIX IJIaTeXa U MOCTaBKU
7.Translate the given English sentence into Russian:
We are sorry that we have to complain about the short-shipment of parts which were delivered
in the last consignment
OTtBeTsI:
CTyaeHThI BBIOIHSIOT MMCbMEHHBIN MTEPEBO/
Bepupiii otBeT: OueHb coxkajieeM, 4TO BhIHYKIEHBI BHIPA3UTh MPETEH3UIO B CBS3H C
HEJIOTPY3KOM YacTeil, KOTOpbie ObUIM IMOCTABIEHBI B TIOCIEHEN TapTHI
8.Translate the given Russian sentence into English:
Ecnu Bam moTpebyeTcs fonodHuTeNbHAs WHGOpMAITUs, TIOXKAIyicTa, coooImTe 6e3
IpOMeEJICHUs
OTBeThI:
CTyneHThI BBITOJHAIOT MMCbMEHHBIN MEPEBO/T
Bepusriii otBet: If you need any further information please let us know without delay
9.Translate the given Russian sentence into English:
[Tpocum Bac pazo0parbesi B 3TOM BOIPOCE U MPUHATH MEPHI K UCIPABICHUIO TIOJIOKEHHS
OTtBeTsI:
CTyaeHThI BBIOTHSIOT MMCHMEHHBIN MTEPEBOJT
Bepnriii otBeT: Please look into the matter and take actions to correct the situation
10.Translate the given Russian sentence into English:
Kpome 3Toro 06HapyKUI0Ch, YTO HEKOTOPHIE JIeTalH MOBPeKAeHbI. CIIUCOK ITHUX JAeTaje
npujaraercs
OTtBeTsI:
CTyaeHTHI BBITIOTHSIOT MMCHbMEHHBIN MTEPEBOJ
Bepupsiii otBet: Besides some parts were found damaged. A list of these is enclosed

II. Onucanue wkanvl oueHueanus

Oyenka: 5
Huoicnuti nopoe evinonnenus 3aoanus 6 npoyenmax: 10
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa BeIIOIIHEHa B paMKax "MPOABUHYTOT0"
ypoBHs. OTBETHI 1aHbI BEPHO, YETKO CPOPMYIUPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUN

Oyenka: 4
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: 60
Onucanue xapakmepucmuku 6blnoneHus 3uanus: PaboTa BeIoIHEHa B paMKax "06a30Boro"
yYpOBHS. BOJIBIIMHCTBO OTBETOB JJaHbl BEPHO. B yacTu MaTtepuana ecTh He3HAUUTEIbHbIE
HEJ0CTaTKU

Oyenka: 3
Huosicnuii nopoe sévinonnenus 3aoanus 6 npoyermax: 50
Onucanue xapakmepucmuxu 6binoaHeHus 3nanus: Pabora BBIIOJIHEHA B paMKax "TIOPOTOBOTO
ypoBHs. OCHOBHasl YacTb 33JJaHHS BHINOJIHEHA BEPHO. HAa BONIPOCHI YTIIYOJIEHHOTO YPOBHS

n

Oyenka: 2
Onucanue xapaxmepucmuxu vinoHeHus 3nanus: Pabora He BBIMIOJIHEHA WX BHITIOTHEHA
MIPEUMYIIIECTBEHHO HETPABUIHLHO

1I1. IIpaguna évicmaesnenusn umo2o80i OYeHKU no Kypcy

OrieHKa BBICTABIISIETCS IO COBOKYITHOCTH OIICHOK M0 TEKYIIEMY KOHTPOJIIO
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6 cemecTp
®opMa NPOMEKYTOUYHOM aTTecTalumn: 3a4eT C OLICHKOM
IIpumep Onnera
JaiiTe mepeBo CJIOB, CJIOBOCOYETAHUMN M TIPEAJIOKEHHUIM.
IIpouenypa npoBenenust
PaboTa BeIMoOIHSAETCSA B MUCHbMEHHOM (hOpMe, C TTOCICTYIOIITUM YCTHBIM OTBETOM.

L Ilepeuens komnemenyuii/uHOUKAMOPO8 U KOHMPOIbHBIX 60NPOCOE NPOGEPKU PE3YTbM AN 08
0C60EeHUA OUCUUNIUHDL

1. Komnerenuusi/Muaukarop: U-2ork-1 JleMOHCTpUpYET 3HaHHE HOPM MHOCTPAHHOTO SI3bIKA B
IIPOLIECCE CO3/JaHUSI KOMMYHUKAIIMOHHOTO MPOIYKTa

Bomnpocel, 3axanus
1.BeimoHUTE MepeBoi peYeBbIX KIIUIIE, OTHOCAIIUXCS K JIEJIOBBIM IIEpEroBOpam:
BBl MEHS YO€IUITH, BO3pAXKEHUH HET, Cpasy ke, HE OTPUIIAI0, YTO; HE MOTJIM ObI MOSICHUTH CBOIO
MbIcTb? ByneM o0cykaaTh MYHKT 32 MyHKTOM? MBI TOTOBBI 110 BO3MOKHOCTH ITOMOYb Bam. OT
3TOr0 BCE TOJBKO BBIUTPBIBAIOT
2.JlaitTe mepeBOJI MPEIOKECHUM
1. 1)We had done a lot of market research before we made a decision to turn to you for technical
assistance
2. 2)We have found out that you have a long experience exactly in this line of business.
3. 3) With this in view we ask yoy to give us assistanse in carrying out survey work and preparation of
design documents.
4. A4)if you are willing to cooperate along these lines, we shall have a team of locaal surveyers to help you
speed up the exploration work
5. 5)We hope you will give favourable conssideration to our request. Your prompt reply will be
appreciated

3.Act out the situation:

Agree to postpone the deliveries but explain the customer will have to pay all additional storage
expenses. Discuss the new delivery terms. Discuss the terms and conditions of a contract for
the delivery of computer spare parts

MaTepnanbl AJIA MIPOBEPKU OCTATOYHBIX 3HAHUH
1.Match the English phrases with the Russian ones:
1)to infringe a law
2)to infringe terms
3) to hand over a project
4)to hand over a document

OtBeThI:
a) mepeaaTh JOKYMEHT
0) HapymIaTh 3aKOH
C) HapylIaTh YCJIOBHUS
1) IepeaTh IPOeKT
Bepnwsiii otBet: 1)-0 2)- ¢ 3)-14)-a
2.Match the English phrases with the Russian ones:
1)to reseve the right
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2)to bear smth in mind
3)to contrary to smth
4) to bear the cost
OTBeTHI:
a) HECTU PACXO/IbI
0)ocTaBIIATh 3a CO0O0 TPaBO
C)IPOTUBOPEYNTH
J)UMETH B BUITY
Bepuwsrii otet: 1)-0 2)-1 3)-c) 4)- a
3.Fill in the gaps with the right preposition:
1)to fall...
2)to clear .....smth
3)due...
4)to get.....to
OTBeTHI:
a) down
b) to
¢) behind
d)up
Bepusiii otBer: 1) -c 2) -d 3) -b 4)-a
4.Match the Russian turms with the Russian equivalents:
1)3aem
2)cuer
3) oBepapadT
4) pons pbiHKa

OTBeTHI:
a) market share
b) loan
c) bill
d)overdraft
Bepusiit otet: 1)-b2)-c3)-d4)-a
5.Translate the following sentence from English into Russia:
I would be be very happy to discuss with you the possibility of having these articles
distributed in your country, where we have no engagement with any specific firm.
OTBeETHI:
CTy,Z[eHTBI NMUCBbMCHHO MCPEBOIAT NPECIIIOKCHU A
Bepnprlii otBeT: S Obu1 OB OUEHB paJl 0OCYIUTH C BAMH BO3MOXHOCTb MPOJAKU ITHX

TOBApOB B Balllel CTpaHe, I7le Y HaC HET YCTAaHOBUBILIUXCS CBsI3€l ¢ KaKOH-TnO0 GUpMOH.

6.Translate the following sentence from English into Russian:
I wish to thank you most for the excellent hospitality you extended to me during my stay in
Russia
OTBeETHI:
CTy)IeHTI)I IMHUCBbMCHHO BBITNTOJIHAIOT IICPEBOJ
BepHLIfI OTBCT. Cep,uequ 6J1aro;1ap10 BacC 3a NPCKPACHOC TOCTCIIPUUMCTBO, OKA3aHHOC
MHE BO BpeMsi Moero npebdbiBanus B Poccun.
7.Translate the following sentence from English into Russian:
We have done our best to ensure that the prices of the most widely sold articles remain
reasonable.
OtBeThI:
CTy,Z[eHTBI IMHUCBbMCHHO BBITIOJIHAIOT IICPEBOA
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Bepwnbrii otBeT: MBI clienany Bce BO3MOXKHOE, YTOOBI IIEHBI Ha TIO3HUIINH, KOTOPBIS
MOJIb3YIOTCSA HAauOOJIBIIUM CIIPOCOM, OCTABAJIUCh HA Pa3yMHOM YpOBHE.
8.Translate the following sentence from Russian into English:
MpbI NpUHOCKUM M3BUHEHUS 3a 33J€PKKY, KOTOpas MPOU30LUIA [10 HE 3aBUCSIINM OT Hac
00CTOSITENLCTBAM
OTtBeTsI:
CTyaeHThl MUCbMEHHO BBITOJIHSIOT MEPEBO/]
Bepnriii orBeT: We apologize for the delay which was due to circumstances beyond our
control
9.Translate the following sentence from Russian into English:
Hamm Tpy1HOCTH HOCAT TOJIBKO BPEMEHHBIN XapakTep. Mbl HajieeMcs, 4TO BbI TOMMETE
00CTOSITENECTBA, KOTOPHIE BBIHYXK/IAIOT HAC JIeJaTh 3TO
OTBeThI:
CTyaeHThl MMCbMEHHO BBINOJIHSIOT IIEPEBO
Bepnsrii orBet: Our difficulties are only temporary. We hope you will understand the
circumstances which compel us to do it.
10.Translate the following sentence from Russian into English:
Mpb1 MeeM yJI0BOJIBCTBUE OATBEPAUTD, YTO BAIll 3aKa3 BBIITIOJIHEH U OXKUIAET OTIIPABKH C
HAIIIEro 3aBOJa.
OTtBeTsI:
CTyneHThl MUCHbMEHHO BBITTOJIHSIOT MEPEBO/T
Bepusiii otBetT: we are pleased to confirm that your order is completed and awaits
collection at our works.

11. Onucanue wikanvt ouenusanus

Ouyenka: 5
Huoicnuii nopoe evinoanenus 3aoanus 6 npoyenmax. 70
Onucanue xapakmepucmuku 6blnoIHeHus 3uanus: PaboTa BeIIIOIIHEHA B paMKax "MPOJABHHYTOTO'
ypoBHs. OTBETHI JaHBI BEPHO, YETKO CPOPMYTUPOBAHHBIE OCOOCHHOCTH MPAKTUYECKUX PEIICHUN

'

Ouyenka: 4
Huodienuii nopoe sévinonnenus 3adanus 6 npoyermax: 60
Onucanue xapaxmepucmuxu eblnoineHus 3nanus: Padbota BeinmosHeHa B pamkax "0a3oBoro"
ypOBHS. BONBIIMHCTBO OTBETOB JJaHbI BEpHO. B uacTn MaTepuaia ectb He3HAUUTEIbHbIE
HE/IOCTAaTKU

Oyenka: 3
Huoicnuii nopoe evinonnenus 3aoanus 6 npoyenmax.: S0
Onucanue xapakmepucmukuy 6blnoaneHus 3uanus: PaboTa BeIIOJIHEHa B paMKax "MmoporoBoro”
ypoBHs. OCHOBHas 4acTh 3a/1aHHUs BBIIIOJHEHA BEPHO. HA BOMIPOCHI YIIIYOJIEHHOTO YPOBHS

Oyenka: 2
Onucanue xapaxmepucmuxu binoineHus snanus: Pabota He BBINOJIHEHA WIH BBITIOJTHEHA
MIPEUMYILIECTBEHHO HETPABUIILHO
111. Ilpasuna évicmasnenus umoz2080ii OYEeHKU no Kypcy
OLieHKa BBICTABIISIETCS IO UTOTaM TEKYIIETO KOHTPOJIS

7 cemecTp

dopMa NPOMEeKYTOUHOM aTTecTalumu: JK3aMeH
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IIpumep Onnera

1. 1.MpounTaitTe TEKCT M BbINOJHUTE KPATKMUIA NepecKas, BblAe/INB IN1aBHY MbIC/lb M CBOE OTHOLLEHME.
2.BbIinonHUTe NnepeBoa NpeasorKeHunit, obpalan BHUMAHWE Ha BblAe/IeHHbIe CN0BA

3. 3.Cornacutecb UM HE COrNACUTECH C NPUBEAEHHbBIMM BblPaXKEHUAMU. APryMEHTUPYIATE CBOKO TOYKY
3peHus.

IIpouenypa npoBeaenust

BpeMSI MMOATOTOBKHU CTyACHTA COCTABJIACT 1 gac. Bo BpEMs MOATOTOBKH K OTBETY CTYACHT MOKCET
BBIIIMNCAaTh OCHOBHEBIC ITOJIOKCHHA Ha JIMCTOYKE M OTBCYATH 3K3aMCHATOpPy YCTHO C OHOpOﬁ Ha
3anucu. He pa3pemiacTCsa BO BPpEMs IMOATOTOBKHU IMOJIB30BATHCA CIIPABOYHBIMHA HOCO6HHMH, BKJIrO4as
CJIoBapH.

L. Ilepeuenv Komnemenyuit/uHOUKAMOPO8 u KOHMPOAbHBIX 60NPOCOB NPOGEPKU PE3YTbIANO8
0C80CHUA OUCUUNTIUHDL

1. Komnerenuusi/Muaukarop: U-2omk-1 JleMoHCTpUpyeT 3HaHNE HOPM MHOCTPAHHOTO SI3bIKA B
IIPOLIECCE CO3JaHUSI KOMMYHUKAIIMOHHOTO NPOIYKTa

Bonpocsl, 3aganus
1.
1. 1.MpounTaliTe TEKCT M BbINOJHUTE KPATKNI Nepeckas, BblAe/IMB [1aBHYIO MbIC/1b U CBOE OTHOLLEHME.
2. Mpumep TeKkcTa:

Building trust

Trust is the essential ingredient for successful teamwork. How can we avoid misunderstandings
and build strong professional relationships?

Successful business requires collaboration and teamwork. For team relationships to work well,
we need high levels of trust. But how we build trust can differ from person to person, culture to
culture. Becoming aware of this can help us see how to improve trust with the people we work
with.

When Valeria first met her international clients, she tried to bond with them by telling them
about her family and her parenting style. She showed them photos of her children on her phone.
Her clients felt that her behaviour was unprofessional and it was difficult for them to trust her.
During a team-building exercise, employees at a British firm were asked to share some
personal facts. Kelly wanted to make a good impression on her new colleagues. She talked
about how she was the top student of her year at high school and how she won a scholarship to
university. The following day her colleagues spoke to each other about how uncomfortable they
felt about her boasting.

On the first day of a course, trainer David aimed to reassure his new trainees that they were in
good hands. He talked enthusiastically about the big corporations he had previously worked in
and the famous clients he had trained. He mentioned the good feedback he'd received and
showed the results he was able to provide for his clients. The participants on the training course
found this information boring and irrelevant. They wanted him to begin the training and not
waste time talking about his previous achievements.

Why did this happen?

There are many ways of building trust, and the approach we choose might depend on the
relationship we are building, the culture we are used to and our personal preferences. However,
if the methods we choose do not match the expectations of the people around us, it can lead to
misunderstandings and negative assessments.
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Let's consider different approaches to building trust. Author and speaker Richard Barrett
suggests that there are two main components of trust: character and competence. One way of
building trust is to show that we are caring, fair, open and honest human beings. In other words,
we can build trust by showing our character. Another way to build trust is by letting others
know that we are capable, experienced and have achieved excellent results. This way of
building trust emphasises our competence.

It can be a useful exercise to analyse specific work relationships in terms of the
character/competence model. You might think about the type of trust your relationship has and
the type of trust your relationship lacks, in order to see how you can develop. Many of us use
both approaches, depending on the context. For example, in a job interview, we might focus on
establishing trust by demonstrating our competence through work experience. When we are
working within a team, we might prioritise showing our character to form close professional
relationships. By becoming aware of the context and how our conversation partners are
responding to our trust-building efforts, we can adapt the way we build trust to better suit them.
When working at new professional relationships, it is important to remember that there is no
one correct way to build trust. Making quick judgements about the speaker, like Valeria's
clients, Kelly's new colleagues and David's trainees did, could stop trust developing and
damage our chances of forming positive relationships. Instead, if we assume the best intentions
behind what is being said and are generous in our judgements of other people, we create
positive conditions for building trust at work.

2.BbinonHuUTe NepeBoa NpeanoXKeHuin, obpallas BHUMaHMe Ha BblAeNEeHHble C10Ba

1)B peknamMHOM TeKcTe TPagULMOHHO BbIAENAOT YETblPe OCHOBHbIE YacCTW: CNOraH, 3aro/I0BOK,
OCHOBHOM peK/JlaMHbIN TEKCT, 3Xo-¢ppasza. O4HAKO HaNUME BCEX ITUX 3/IEMEHTOB B O4HOW pekname
HeobA3aTeNbHo.

2) CnoraH - peknamHblii geBus, ero 3agayeli ABNAeTCA NPpUBAEYEHME BHUMAHUA 1 aKTUBU3ALMA K
AencTBuio notpebutens.

3)CnoraH gonKeH COOTBETCTBOBATb PEK/IAMHO Teme, HbITb MPOCTbIM M 3aNOMUHAIOLLMMCA.
4)3aronoBokK - camas BakHan BepbasibHasA 4acTb PeKNaMHOro coobLieHns, 0b6beanHAeT obpalleHue K
notpebuTenam n OCHOBHOW PEKNaMHbI aprymMeHT.

5)3aronoBoK coaep:KUT MHGOPMaLLMIO, KOTOpan onpeaenseT MHTepec NOTEHLMANbHbIX KIMEHTOB K
BanbHelilemy NPoYTEHUIO PeKNambl.

3.CornacuTecb UM He COTIacUTECh C NPUBEAEHHBIMU BbIPAXKEHUAMU. APIrYMEHTUPYITE CBOKO TOYKY
3peHus.

1)The mobile phones around the world can potentially reach a much bigger audience than personal
computers.

10. 2)People judge largely by price
11. 3) an offer limited to a certain class of people is far more effective than a general offer

MarepuaJbl 1Jisl IPOBEPKH OCTATOYHBIX 3HAHUI
1.Match the following English phrases with the Russian ones:
1.considerable excitement
2.mounting excitement
3.excitement builds to a climax
4.excitement mounts
OTBeTHI:
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a)BO30YyKJIeHHE BO3pACTaeT
b)B030YyKIeHNE JOCTUTACT KYJIbMUHAIINH
c)Bo3paCTanmee BOJIHCHHUC
d)cuiibHOE BOJTHEHHE
Bepusiit otet: 1)-d 2)-c 3)b 4)-a
2.Match the following English phrases with the Russian ones:
1)to avoid publicity
2)to gain publicity
3)to give publicity to
4)to seek publicity

OTBeTHI:
a)oJ1y4yaTh OIJIacKy
b)pasriamare 4To-TO
C)100MBaThCS OTJIACKU
d)u3berarp oryracku
Bepusiit otet: 1)-d 2)-a 3)-b 4)- ¢
3.Match the following English terms with the Rissian ones:
1)advertising exaggeration
2)advertising gimmick
3)advertising spoof
4)advocacy advertising

OTBeTHI:
a)pekyiaMHas yJIoBKa
b)pexiaMHBIN PO3BITPHIII
C)peKJIaMHOE MIPeyBEITNYCHUE
d)pa3bacHUTENFHO-TIPOTIATAHIUCTCKASI peKJIaMa
Bepmsiii otBet: 1)- € 2)-a 3)-b 4)-d
4.Match the following Russian terms with the English ones:
1)axo-¢ppasa
2)6ercTBo OT peKknambl
3)uenesas ayamTopus
4)peKNaMHbIi PONUK

OTBETHI:
a) spot
b)tag-line
C)zapping
d)target-audience
Bepusriit otet: 1)-b 2)-c 3)-d 4)-a
5.Fill in the gaps with the right form

First and foremost an advertisement 1) to catch consumers's attention. One way in
which it 2) this 3)__ by appealing to purchasers' emotions. it 4) arouse feelings
of fear, love, pleasure and vanity.

OTBeTHI:

1)haveto, has to, had to
2)did, do, does
3) was, is, were, to be
4)can, may, must
Bepnwsiii otBeT: 1)has to 2)does 3)is 4)can
6.Fill in the gap with the right form:
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Scarcity 1) the fear that 2) buyers 3) that they 4) miss an
opportunity 5) a product

OTBETHI:

1. 1)was, is, were, to be

2) made, make,makes
3) have felt, felt, feel
4)can, need, may
5) purchased, purchase, to purchase
Bepnsriii otBeT: 1) 1s 2)makes 3) feel 4) can/may 5)to purchase
7.Translate the following sentence from Russian into English:
Pexmamnbre JINCTKH, ITMCbMaA , 6YKJ'I€TBI, OTKPbITKH, 6pOIJ_IIOpBI, TEJICTpaMMBbIl, IIOCJTIAHHBIC
NOTEHIMATILHOMY HOTPEOUTEIIO IO TTIOYTE, Ha3bIBAIOTCS MPSIMON PAaCCHUIKOM.
OtBeThI:
CTYZ[CHTI)I BBIITOJHAKOT CAMOCTOATCIILHO IIEPEBOJ
Bepnpriii otBet: Advertising leaflets, letters, booklets, postcards, brochures, telegrams sent
to a potential consumer by mail are called direct mail.
8.Translate the following sentence from Russian into English:
Kemanue Y3HaTb, YTO HAXOAWUTCA B IIPUCIIAHHOM BaM KOHBCPTEC, IOYTHU BCCTAa OJACPKHUBACT
BEPX HaZd OCTOPOKHOCTBIO.
OTBeETHI:
CTy,Z[eHTBI BBIITOJIHAIOT CAMOCTOATCIBHO IIEPEBO]
Bepnsrii orBet: The desire to find out what is in the envelope sent to you almost always
prevails over caution.
9.Translate the following sentence from Russian unto English:
K JOCTOMHCTBaAM HpHMOﬁ PACCBIIKHM OTHOCHUTCA €€ IPCBPALICHUC B HCIIOCPECACTBCHHOC
KOMMCPYECKOC NIPCIOKECHUE, HAa KOTOPOC MPUHATO OTBEYATH JaKC OTPULATCIIBHO
OTBETHI:
CTyaeHTHI BBITIOJTHSIIOT CAMOCTOSITEIHHO MEPEBOJT
Bepusiit otBet: The advantages of direct mailing include its transformation into a direct
commercial offer, to which it is customary to respond even negatively
10.Translate the following sentence from Russian into English:
[Tpstmast pacchliika 00XOUTCSl HAMHOT'O J€IIeBye, YeM JII000e ra3zeTHoe 00bsBIEHUE
OTBETHI:
CTyaeHTHI BBITIOTHSIOT CAMOCTOSITEIHHO MEPEBOJT
Bepmusrii oteet: Direct mailing is much cheaper than any newspaper ad

II. Onucanue wkKanvl ouenueanus

Oyenka: 5
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 10
Onucanue xapakxmepucmuxu 8vlnoHeHus 3Hanus: PaboTa BRINONHEHA B paMKaX "MPOJABHUHYTOrO"
ypoBHs. OTBETHI TaHBI BEPHO, YETKO CPOPMYITUPOBAHHBIC OCOOCHHOCTH MPAKTHUSCKUX PEIICHHIMA

Oyenka: 4
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 60
Onucanue xapaxmepucmuxu vinoiHeHus sHanus: PaboTa BeIONHEHA B paMKax "6a3oBoro"
ypOBHS. BONBIIMHCTBO OTBETOB AaHBI BEPHO. B uacTu Marepuala ecTh He3HAUUTEIbHBIC
HEJOCTaTK!

Oyenxka: 3
Huorcnuii nopoe evinonnenus 3adanus 6 npoyenmax. 50
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Onucanue xapaxmepucmuxu vinoineHus sHanus: Pabora BeIOTHEHA B paMKaXx "moporooro"
ypoBHs. OCHOBHAs 4acTh 3a/1aHUs BBITIOJHEHA BEPHO. HA BOMIPOCHI YTIIIYOJIEHHOTO YPOBHS

Oyenka: 2
Onucanue xapakmepucmuxu vinoineHus 3nanus: Pabora He BBIOJIHEHA WIH BBITIOJTHEHA
MPEUMYIIIECTBEHHO HETPABUIHLHO

111. Ilpasuna évicmasnenus umozo8oi OyeHKu no Kypcy

OLIGHKa BBICTABJISICTCA IO CYMME OLICHOK I10 TCKYIIIUM KOHTPOJIbHBIM MCPOIIPUATHAM
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