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5 cemectp - 0,3 uaca;
6 cemectp - 0,3 yaca;
7 cemectp - 0,5 yaca;
Bcero - 1,1 yaca
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1. HEJIM U BAZJIAYHU OCBOEHU A JUCHUIIIINHBI

Leab ocBoeHMs] TMCHUILIUHBI. -QPOPMUPOBAHUE KOMIIETEHIIUH JUIsI OCYIIECTBIICHUS YCTHOW U
MMACHEMEHHOMN KOMMYHUKAIIUA Ha HHOCTpaHHOM A3BIKE MCKAYHAPOAHOI'O O6H_I€HI/IH Ha
npoecCuoHaTBbHOM YPOBHE. .

3agaum QU CHUIITTHHBI

- -COBEpIICHCTBOBAHNE HABBIKOB YCTHOW M MUCbMEHHON KOMMYHHUKAIIMU B TPO(ecCHOHABbHOM
chepe:;

- -pa3BUTHE YMEHUH paboTaTh B KOMaH 1€, BHIMOIHITH KOJUIEKTUBHBIE TPOEKTHI, OCYIIECTBIISATh
JTMAJIOTOBOE B3aUMOJICHCTBHUE B Cpefie, co37aBacMoil MH()OPMAIIMOHHBIMUA M KOMMYHUKAIIMOHHBIMU
TEXHOJIOTUSIMU;;

- -pacIIMpeHUe KPyro3opa u pa3BUTHE OOIICH, TUHIBUCTUUECKOM, MParMaTUYeCKOu,
pohecCuOHANBEHOM U MEXKYIBTYPHOM KOMITETEHIINI, CTIOCOOCTBYIOIIUX BO B3aUMOJCHCTBUH C APYTUMU
JUCHUIIIIMHAMH q)OpMI/IpOBaHI/IIO HpO(l)eCCI/IOHaJIbHLIX HaBbBIKOB CTYJICHTOB;;

- -pa3BUTHE UHPOPMAIIMOHHOM KYIbTYPBI: TOUCK U CHUCTEMAaTH3aUsl He00X0quMon nHbopManuu,
OTIpeJIeJIeHUE CTEIICHH €€ IOCTOBEPHOCTH, peeprupoBaHre M UCIIOIB30BAHUE TSl CO3JaHUsI COOCTBEHHBIX
TEKCTOB Pa3JIMYHON HANPaBIEHHOCTH; paboTa ¢ 6OIBIIUMU 0OBbEMaMU HHPOPMAIIMH Ha HHOCTPAHHOM
A3BIKE;;

- -BOCIIUTAHUE TOJIEPAHTHOCTH U YBAKEHHS K UCTOPUUECKOMY HACJIEIUIO U KYJIbTYPHBIM
TPaaULIMAM HApOJOB CTPaH U3y4aeMOro S3bIKa;;

- -OBJIa/ICHUE JICKCUKO-TPAMMATHUYE€CKUMU U CTUIMCTHUYECKUMU HOPMAMH SI3bIKA;;

- -OCBOCHHE HOPM U (POPMYII PEYEBOTO ITUKETA. .

dopmupyembie y 00yJaronerocsi KOMNeTeHIMH U 3aIJIaHUPOBAaHHBIC Pe3yJbTaThl 00yYeHHs TI0
JUCITUILIMHE, COOTHECEHHBIE C HHAMKATOPAMH A0CTUKEHUs KOMIIeTeHIIUIi:

KOI{ U HAMMECHOBaHUE KOI{ U HAMUMEHOBaHUE 3al'lJ'IaHI/Ip0BaHHI)Ie pe3yJabTaThl oﬁyqemm
KOMIIETCHIIUHN HHAUKATOPA TOCTUKCHUS
KOMIIETCHLIUN

OIIK-1 Cnocoben NJI-2onk-1 JemorCcTpHpYyeT 3HATb.
CO3/1aBaTh BOCTPEOOBaHHbBIE | 3HAHUE HOPM MHOCTPAHHOTO - JIKCHKY, OTHOCAIIYIOCS K TEME
00IIECTBOM ¥ MHAYCTpHEH | S3bIKA B MPOIIECCE CO3AHMUS "KoHTpaktsr'";;
METUATEKCTHI U (JIH) KOMMYHUKAI[MOHHOTO - oHIMATBHbIE ¥ PEUCBBIE KIUIIE JUTIS
MEIHANPOTYKTHI  (HIIH) IPOIYKTA MIPOBEJICHUS JIEJIOBBIX IEPETOBOPOB;;
KOMMYHHKAIIHOHHBIE - ISKCUKY ¥l TEPMHUHBI, OTHOCSIIIAECS K
MPOJYKTHI B COOTBETCTBUH C Teme "Pexiama';;
HOpPMaMHU PYCCKOI'o U "'J'ICKCI/IKy, OTHOCAINYIOCA K"TGMG
MHOCTPAHHOTO SI3BIKOB, 3anpocsl u [Ipeutoxenus';;
0COOEHHOCTSIMU WHBIX - CTPYKTYPY [€IOBOr0 OGUIHAIEHOTO
3HAKOBBIX CUCTEM ncpma;.

YMETh:

- IEMOHCTPUPOBATh HABBIKM Y4acTHUs B
npecc-KoH(pepeHIusX;;

- IEMOHCTPUPOBATh HABBIKM COCTAaBJICHUS
PEKJIaMHOTO COOOIICHHUS;;

- YMETh Y4acTBOBATh B AUATIOTUYECKUX
BBICKa3bIBAaHUX Ha NMPO(pecCHOHATIbHbIE
TEMBI;;

- YMETb COCTABJISITh MOHOJIOTHYECKUE
BbICKa3bIBaHUS B 00acTu "pekiambl" U
"MapkeTuHra';;

- IEMOHCTPUPOBATh HABBIKH Y4acTHUs B
JICNIOBBIX BCTpeyax Ha MpoecCHOHAIbHbIE
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Koa u HaumeHoBaHue
KOMIIETCHIINH

Koa u HaumeHoBaHMe
HHAUKATOpa JOCTHKCHUSA
KOMIICTCHIIUHA

3amiaHupoBaHHbIE Pe3YabTATHI 00yYeHUsI

TEMBI;;

- MACaTh MUChMA PA3HOTO XapaKTepa:
3aIpoc, MpeUIoKeHue, xanoba, corinacue;;
- IEMOHCTPHUPOBATH HABBIKK COCTABJICHUS
MOHOJIOTUYECKHX BBICKA3bIBAHUH TI0
aKTyaJIbHBIM MTPOOJIEMaM JIEIIOBOU U
KOMMEPYECKOH e TeTbHOCTH;,

- IEMOHCTPHUPOBATh HABBIKH BEJICHUS
MIEPEroBOPOB Ha MPOodecCHOHaTbHBIC
TEMBI;.

2. MECTO JUCIUILINHBI B CTPYKTYPE OBPA30OBATEJBHOM ITPOT'PAMMBI BO

JluciumimHa OTHOCUTCSI K OCHOBHOHM ITpo(heCCHOHATBHOM 00pa3oBaTebHON MporpamMme Pexitama n
cBsa3u ¢ obOmectBeHHOCThIO (nanee — OINOII), nanpaBnenus noaroroBku 42.03.01 Pexnama u cBsizu ¢
00IIECTBEHHOCTRIO, YPOBEHBb 00Pa30BaHUS: BBICIICe 00pa3oBaHUE - OaKaTaBpUar.

Tpe6OBaHI/I$I K BXOJHBIM 3HAHUAM U YMCHUAM:
- 3HATb rpaMMaTH4YC€CKHUC BPEMCHA, ITO3BOJIAOIINEC OCYIICCTBIATE KOMMYHHKAIIUIO
- 3HaThb 6330By10 JICKCHUKY B o0BneMe HpOfII[CHHbIX TEM
- YMCTb OCYHICCTBJIATH YCTHYIO U IMCBbMCHHYIO KOMMYHHKAIIUTO

Pe3ynbpTarsl 00ydeHus, MojydyeHHbIE TP OCBOEHUH JUCLUIUIMHBI, HEOOXO0AUMBI IPU BBIITOJIHEHUN
BBIIYCKHOM KBaJU(UKALMOHHON PabOTBHI.




3. CTPYKTYPA U COAEPKAHUE JUCHUIIJINHbI

3.1 CTpyKTypa THCHUNIHHBI
OO01as TpyI0eMKOCTh JUCIUIUTMHBI cocTanisieT 10 3aueTHpIX eaunull, 360 Jacos.

PacnpenencHue TpyoeMKocTH pasjena (B 4acax) Mo BHUIAM YIeOHOH paboThI

Pasnenbl/TeMbl § 5| e ™ S
Ne JTUCIUTUTAHBL/ (D OPMBI g 2|8 OHTaKTHAA paboTa cp CopneprkaHue caMOCTOSTENTFHON paboThl/
/i IPOMEXYTOTHOM o &| 3 Koncyubraums UKP PaGora s | LOATOTOBKA K METONYECKUE YKa3aHHsI
aTTeCTAINH 8| © | Jlex JIab | Ip — - VKK | TK A CeMECTDE aTTeCTalluu
/M P /KOHTPOJTB
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
1 3amnpocsl 1 26.7 5 - - 16 - - - - - 10.7 - I10020mo8Ka K npaKmu4eckum 3aHAmuam:
npeiokeHus. Pexinama Wzyuenne maTepuaina 1o paszaeny "3anpocsl U
11 3anpocsl U 13.7 - - 8 - - - - - 5.7 - npeioxkeHus. Pexinama" moaroToBka K
NPe/ITI0KEHHS. BBITIOJTHEHHIO 33/IaHUH Ha MPaKTUYECKUX
[ToBTOpEHUE 3aHATUAX
rpaMMaTHYEeCKUX
BpEMEH
1.2 [Tpuuactue nepsoe. 13 - - 8 - - - - - 5 -
MapKeTHHT H peKJiaMa
2 OdunmansHOE IEI0BOES 26 - - 16 - - - - - 10 - Ilo0zomoeka K npaKmuuecKum 3aHAMUAM:
nuceMo. OdopmiteHne H3ydeHne maTepuaa 1o pasjieiy
KOHTPAKTOB "O¢unmansHOE NeoBoe mHckMo. OdopmiieHIe
2.1 | IlpuvacTHBIC 0OOPOTEI. 13 - - 8 - - - - - 5 - KOHTPAKTOB'" MOATOTOBKA K BBITIOJTHEHUIO
OduunanbHele 3a7aHUH Ha IPAKTHYECKUX 3aHATHIX
JIeJIOBBIE MUCHEMa
2.2 [Ipruactue BTOpOE. 13 - - 8 - - - - - 5 -
MopansHbIE 000POTHI
have to, to be to.
OdopmiieHue
KOHTPAKTOB
3 JlenoBbIe BCTpeUn. 27 - - 16 - - - - - 11 - Ilod20moeka K nPAKMUYECKUM 3AHAMUAM:
Bubl kOHTpakTOB N3ydenne matepuana no pazaeny "Jlenossie
3.1 [IpuyacTue nepBoe U 13 - - 8 - - - - - 5 - BCTpeud. Busibl KOHTPaKTOB" MOATOTOBKA K
BTOpOE. JlenoBbie BBITIOJTHEHHIO 33/IaHUH HA MPaKTHYECKUX
BCTpEeUYH 3aHATHAX
3.2 | YcioBHOe HAaKIOHEHHE 14 - - 8 - - - - - 6 -

(1 v 2 tun). Bumbt
KOHTPAKTOB.




4 Jenosas 28 16 - 12 Ilo0z0mo6Ka K npaKmuuecKum 3aHAMUIM:
KOPPECTIOH ICHITHS W3yuenue maTepuana mo paszgeny "Jlemosas
4.1 | VYcrnoBHOE HAKIIOHEHUE 14 8 - 6 KOPPECIOHIEHIUS" TIOATOTOBKA K BBHITIOJIHEHHUIO
(3 Tum). denosas 3aJaHUN Ha MIPAKTHICCKUAX 3aHATHIX
KOPPECTIOHICHIIHS
4.2 | YcrnoBHOe HaKIIOHEHHUE 14 8 - 6
CMEIIaHHOTO THIIA
JlemoBas
KOPPECTIOHICHIINS:
*aino0a, 3a1poc,
IpeUI0KEHUE
3adeT ¢ OLIEHKOHI 0.3 - 0.3 -
Bcero 3a cemectp 108.0 64 0.3 43.7
Hroro 3a cemecTp 108.0 64 0.3 43.7
5 JlenoBast >KU3Hb 28.7 12 - 16.7 IloozomoeKka K npAKMuYecKuUM 3aHAMUIM:
IpEaNpUSITHH Wzyuenne maTepuaina no paszgeny "Jlenosas
5.1 The manager's role 7.7 3 - 4.7 KHM3HB MPEIIPHUATHI" TOrOTOBKA K
5.2 What is business? 7 3 - 4 BBITIOJTHEHHIO 33 JaHUI Ha TPAKTHIECKUX
5.3 Economy 7 3 - 4 3aHATHAX
5.4 Marketing 7 3 - 4 H3yuenue mamepuanog 1umepamypHsix
UCHOYHUKOB:
[3], 1-80
6 VYnpasienne 25 12 - 13 Iloozomoeka domawinezo 3adanus:
TPEINPUITHIMA [MoxroToBka AOMAaITHETO 3aJaHUS HAIpaBJIcHA
6.1 Scientific management 8 4 - 4 Ha OTPabOTKy YMEHUI pelieHus
6.2 Management 8 4 - 4 npodeccroHanbHBIX 3a1a4. JloMarHee 3a1aHue
6.3 Financial management 9 4 - 5 BBIIAETCA CTYJAEHTaM I10 U3YUYEHHOMY B pa3aeiie
"YrpasieHue NpeIupusATHIMUA" MaTepuay.
J1OTIOTHUTEIBHO CTYICHTY HE0OX0AUMO
U3YUYUTH JIUTEPATypy U pa3o0paTe NpUMeEpHI
BEITIOJTHEHUS TTOTOOHBIX 3aqanuid. [IpoBepka
JTIOMAIITHETO 3a/IaHUs POBOIUTCSI IO
MPEICTaBICHHBIM MTUCBMEHHBIM pa0oTaM.
7 Pabouwnii nponecc 27 12 - 15 Ilo020mogKa K npaKmuueckum 3auamuam:
7.1 | The quality of working 9 4 - 5 W3zydyenue marepuana o paszaeny "Pabounii
life mporiecc” MOArOTOBKA K BBIIIOJHCHHIO 33aJaHHI
7.2 Customers 9 4 - 5 HA NMPAKTUYECKUX 3aHITUAX
7.3 Insurance 9 4 - 5 H3yuenue mamepuanog numepamypHuvix

UCMOUYHUKO06.
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[5], 1-52

8 [Tpunstue pereHuni 27 12 - 15 Ilo020mogKa K npaKkmu4eckum 3auamuam:
8.1 Decision-making 9 4 - 5 W3zyyenune marepuana no pazaeny "[Ipunsrtue
8.2 The role of advertising 9 4 - 5 pelIeHMiA" MOATOTOBKA K BHITIOJHCHHUIO 3aJaHHA
8.3 Advertising in 9 4 - 5 Ha NPAKTHYECKUX 3aHATHAX

companies H3yuenue mamepuanos numepamypHsix
UCHOYHUKOG:
[4], 1-223
3adeT ¢ OLIEHKOH 0.3 - 0.3 -
Bcero 3a cemectp 108.0 48 0.3 59.7
Hroro 3a cemecTp 108.0 48 0.3 59.7
9 Pabora B CMU 21 9 - 12 Ilo020mo8Ka K npaKkmu4eckum 3aHAmuam:
9.1 An introduction to 7 3 - 4 W3yyenune marepuaina mo paszeny "Pabora B
advertising CMHU" noaroToBKa K BBITOJHCHUIO 3aaHUN Ha
9.2 | What makes advertising 7 3 - 4 MPaKTHYECKUX 3aHITHSIX
work H3yuenue mamepuanog 1umepamypnolx
9.3 Top management - 7 3 - 4 UCIOYHUKOB:
planning and strategy [1], 100-383
10 Pa3Hble BUIBI pekiaM 32 12 - 20 Ilo020mo8Ka K npaKkmu4eckum 3aHamuam:
10.1 Image advertising 7 3 - 4 W3yuenue maTepuaia mo paszeny "PasHbie
10.2 Retail advertising 7 3 - 4 BU/IBI peKJIaM" MOATOTOBKA K BBITOJIHEHUIO
10.3 What an advertising 9 3 - 6 3a7aHUi Ha IPAKTHYECKUX 3aHATHIX
agency does H3yuenue mamepuanos numepamypHsix
104 Goal-setting 9 3 - 6 UCHIOUHUKOB:
[1], 385-555
11 Pabora pexmaMHBIX 27 9 - 18 Ilo0zomoeka K npaKmu4ecKum 3aHAMUAM:
KOMITAaHUH Wzyuenune maTepuana mo pa3geny "Padora
111 Who is who in an 9 3 - 6 PEKIIaMHBIX KOMIIAHUN" MOATOTOBKA K
advertising agency BBITIOJTHEHHIO 33 JaHUI HA TPAKTHIECKUX
11.2 | How agencies get paid 9 3 - 6 3aHATHAX
11.3 The management of 9 3 - 6
time
12 OYHKINSA pEKITAMBL. 28 10 - 18 Iloozomoeka kK npakmuuecKum 3aHAMUAM:
Pexnama B cetn Wzyuenne maTepuana o paszgeny "DOyHKuus
WHTepHeT pexnamsl. Pexama B cetnt UnTepHet"
121 Understanding Why 9 3 - 6 MOJITOTOBKA K BBITIOJIHEHHUIO 33JaHUil Ha

people choose one
product over another

MMPAKTUYCCKUX 3aHATHUAX
H3yuenue mamepuanos 1umepamypHslx
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12.2 | The Internet: New ways 9 - - 3 - - - - - 6 - UCIOYHUKOB:
of advertising [2], 43-117
12.3 Motivation 10 - - 4 - - - - - 6 -
DK3aMeH 36.0 - - - - 2 - - 05 - 335
Bcero 3a cemecTp 144.0 - - 40 - 2 - - 0.5 68 335
Hroro 3a cemecTp 144.0 - - 40 2 - 0.5 101.5
HUTOr'0 360.0 - - - | 152 2 - 11 204.9

IIpumeuanue: Jlex — nexnuu; Jlab — mabopatopusie padotsl; [Ip — npaktuueckue 3anatusi; KITP — ayautopHbie KOHCYIBTAIIMN 110 KYPCOBBIM
npoektam/padoram; UKKII — nnauBHTyanbHbIe KOHCYIBTAIIUH 110 KypCOBBIM IIpoekTam/padotam; ['K- rpynmoBsie KOHCYIbTallMK IO pa3ienaM
mucuumuael, CP — camocrositenbHas pabota crynenta; MKP — unast konraktHas padota; TK — Texymuit konTpois; [TA — npoMexyrounas
aTTecranus




3.2 KpaTkoe coaep:kaHue pa3iejioB
1. 3anpocel u npeonoxcenus. Pexnava

1.1. 3anpocs! u npemyioxenus. [loBTopeHrne rpaMMaTH4YeCKUX BpeMEH
W3yueHue JEeKCMKM M TEPMUHOB 10 Teme "3ampockl u mnpemiaoxenus”. IloBTopeHue
rpaMMaTHYeCKUX BpEMEH.

1.2. Ilpuuactue nepsoe. MapKeTUHT U peKiaMa
N3ydeHune JIEKCUKM W TEPMUHOB MO TeMe "MapkeTHHr u pekiama'. I'pammaruka: [lpuuacrue
IIEPBOE.

2. Obuyuanvroe oenogoe nucomo. Ohopmaerue KOHMpaKmos

2.1. I[Tpuyactasie 060poThl. OdunKaIbHbBIEC JeTOBBIE MHCHMa
W3ydeHue yiekcuku U TepMUHOB 1o Teme "OdunuanbHble neioBble mucbMa'. ['pammaruka:
[TpuuacTHbIE 00OPOTHI.

2.2. IIpuyactue Bropoe. MonanbHbeie 000poThl have to, to be to. OpopmieHre KOHTPaKTOB
N3yuenue nexcuku u TepMuHOB 1o TeMe "KoHTpakthl". ['paMMaTuka: mpuyactue BTOpOE U
MoaalibHBIe 000pOTHI have to, to be to.

3. Lenosvie scmpeuu. Buowi KOHmMpAakmnioe

3.1. [Ipuuactue nepBoe u BTopoe. J{enoBbie BCTpeun
N3yuenue nekcuku u TepMUHOB 110 TeMe "JlenoBbie Bctpeun'. ['paMMartuka: npuyacTiue nepBoe
U BTOPOE.

3.2. YcnoBHoe HakinoHeHue (1 u 2 tum). Buabl KOHTpakToB.
W3yueHne JIeKCUKU M TEPMUHOB 1O TeMe "Pa3Hble BUIbI KOHTPAKTOB. I[IyHKTBI KOHTpakToB".
['pammatuka: ynoBHoe HakjoHeHue (1 u 2 tun).

4. Jlenosas koppecnoHoeHyus

4.1. YcnoBHoe HakioHeHue (3 Tum). JlemoBast KOppeCcoHACHIINS
N3yueHne TeKCUKU U TepMUHOB 10 TeMe "[lenoBast koppecnoHaeHuus". I'paMMaTHKa: yJI0BHOE
HakJIoHeHue (3 Tur).

4.2. YcnoBHOE HaKJIOHEHUE CMEIIaHHOoro TUMa JlenoBas KoppecoHIeHIMsL: kato0a, 3arpoc,
IPEUIOKEHUE

W3yueHne JEKCUKM W TEPMHHOB 1o TeMe "JlermoBas KoppecnmoHIAeHIHMA: Xajoba, 3ampoc,
npemioxkenue . 'paMMarTyka: yJIOBHOE HAKIIOHEHUE CMENIaHHOTO THIIA.

5. Jlenosas sicushb npeonpusimuil

5.1. The manager's role
I/ISYLICHI/IC JICKCUKH U COCTABJIICHUEC MOHOJJIOTHYCCKHUX U JUAJTOTHYCCKUX BBICKA3BIBAHUU IO TEME
The manager's role.

5.2. What is business?



HSy‘-IGHI/IC JICKCUKHU U COCTABJICHUC MOHOJIOTHUYCCKUX U JUAJTIOTHYCCKUX BLICKaBLIBaHI/Iﬁ I10 TCMC
What is business.

5.3. Economy
HSY‘IGHI/IG JICKCUKH H COCTaBJICHUEC MOHOJIOTHYCCKHUX U JHAJTIOTHYCCKHUX BBICKA3BhIBAHHI 110 TEME
Economy.

5.4. Marketing

I/I3yquHe JICKCUKH U COCTAaBJICHUEC MOHOJOTMYCCKUX N JTHAJTOTHYCCKHUX BBICKA3bIBaHUU 110 TEME

Marketing.

6. ¥Ynpaenenue npeonpusmusamu

6.1. Scientific management
I/I3yquI/Ie JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U TUAJIOTUYCCKUX BBEICKA3bIBAaHUI 110 TEME
Scientific management.

6.2. Management
I/I3yquI/Ie JICKCUKH U COCTABJICHUC MOHOJJIOTHYCCKHUX N JUAJTOTHYCCKHUX BBICKA3bIBAaHUU T10 TEME
Management.

6.3. Financial management
I/I3yquI/Ie JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U TUAJIOTUYCCKUX BBICKA3bIBAaHUI 110 TEME
Financial management.

7. Pabouuii npouyecc

7.1. The quality of working life

HSy‘leHI/IC JICKCUKH U COCTABJICHUEC MOHOJJIOTUYCCKUX U THAJTOTHYCCKHUX BBICKQ3BIBAaHUM 10 TEME

Working life.

7.2. Customers
I/I3yquI/Ie JICKCUKHU U COCTABJICHUEC MOHOJIOTHUYCCKUX U JUAJTOTHYCCKUX BLICKaSLIBaHI/Iﬁ I10 TCMC
Customers.

7.3. Insurance
HSy‘lGHI/Ie JICKCUKHU U COCTABJICHHUC MOHOJIOTUYCCKUX U TUAJIOTHYCCKUX BBICKaSLIBaHHfI 110 TCMC
Insurance.

8. Ipunamue pewernuii

8.1. Decision-making
I/I3yquHe JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYICCKUX BBICKa3bIBaHUH 110 TEME
Decision-making.

8.2. The role of advertising
I/IBYIICHI/IC JICKCUKH U COCTAaBJIICHUEC MOHOJJIOTHYCCKHUX U JUAJTOTHYCCKUX BBICKQ3BIBAHUM 1O TEME
The role of advertising.
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8.3. Advertising in companies
I/I3yqu1/Ie JIEKCUKH U COCTABJICHUEC MOHOJIOTUYECCKHUX U JUAJIOTHYECKUX BBICKQ3BIBAaHUM 1O TEME
Advertising in companies.

9. Paboma ¢ CMHU

9.1. An introduction to advertising
I/IsyquI/Ie JIEKCUKH U COCTABJICHUEC MOHOJIOTUYECCKNX U JUAJIOTHUYCCKUX BBICKAa3BIBAaHUH 1O TEME
Advertising.

9.2. What makes advertising work
I/I3yquHe JICKCHUKHU U COCTAaBJICHHUEC MOHOJIOTUYCCKUX U JTUAJIOTNYCCKUX BBICKA3bIBAaHUU 110 TEME
Types of advertisements.

9.3. Top management - planning and strategy
I/I3y‘IeHI/Ie JICKCHUKH N COCTAaBJICHHUEC MOHOJIOTHYECCKUX U JHUAJTTOTHYCCKUX BBICKA3BbIBAaHUH IO TEME
Top management.

10. Paznwvie 6uodwl pexiam

10.1. Image advertising
I/I3yquHe JICKCHUKHU N COCTAaBJICHHUEC MOHOJIOTHYECCKUX U JUAJIOT'MYCCKUX BBICKA3bIBAaHUI 110 TEME
Image advertising.

10.2. Retail advertising
I/I3yquI/Ie JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U TUAJIOTUYCCKUX BBEICKA3bIBAaHUI 110 TEME
Retail advertising.

10.3. What an advertising agency does
I/I3yquHe JICKCHUKHU U COCTAaBJICHHUEC MOHOJIOTHYECKUX U JUAJTOT'NYCCKUX BBICKA3bIBAaHUI 110 TEME
An advertising agency.

10.4. Goal-setting
HSy‘IGHI/IG JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYCCKUX BBICKA3bLIBAaHUH 110 TEME
Goal-setting.

11. Paboma pexiamuvix KOMNaHuu

11.1. Who is who in an advertising agency
I/I3yquHe JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYICCKUX BBICKA3bIBAaHUHU 110 TEME
staff in advertising agence.

11.2. How agencies get paid
HBy‘IeHI/IC JICKCUKH U COCTABJIICHUEC MOHOJJIOTHYCCKHUX U JUAJTOTHYCCKUX BBICKQ3bIBAaHUM MO TEME
Employment and financial problems in an advertising agencies.

11.3. The management of time
I/I3yquHe JICKCHUKHU U COCTABJICHUEC MOHOJIOTUYCCKUX U TUAJIOTNYCCKUX BEICKA3bIBAaHUH II0 TEME
Time management.
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12. @ynuxyusa pexramol. Pexnama 6 cemu Unmeprnem

12.1. Understanding Why people choose one product over another
I/I3yquHe JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U JUAJIOTNYCCKUX BBICKA3bIBAaHUU 110 TEME
Psychology of advertising.

12.2. The Internet: New ways of advertising
HSYLIGHI/IC JICKCUKH U COCTAaBJICHUEC MOHOJIOTHYCCKUX U JHAJTOTHYCCKHUX BBICKA3BIBAHHI 110 TEME
New ways of advertising.

12.3. Motivation
I/I3yquHe JICKCUKHU U COCTABJICHUC MOHOJIOTHUYCCKUX U JUAJTIOTHYCCKUX BLICKaSLIBaHI/Iﬁ I10 TCMC
Motivation.

3.3. TeMbl NIPaKTHYECKUX 3aHATHH
1. What is business;
2. JlenoBasi KOppecCHOHAEHIUA. Y CIIOBHOE HaKJIOHEHHUE (3 THI);
3. Customers;
4. Marketing;
5. Economy;
6. The manager's role;
7. I[eJ'IOBaSI KOPPCCIIOHACHIUA:3aIIPOCHI, )KaJ'IO6BI, IpCATTIOKCHUC. Yc10BHOE HaKJIOHEHHE
(cMelaHHBIN TUN);
8. Scientific management;
9. Financial management;
10. Opopmnenue koHTpakToB. [IpuuacTtue BTopoe;
11. Opunmansueie nenoBeie nucbMa. Ilpuyactabie 060pOTHI;
12. Mapkerunr u pexnama. [Ipuuactue nepsoe;
13. Decision-making;
14. Buapl KOHTpaKTOB. Y cloBHOE HakjIoHeHue ( 1 u 2 tum);
15. New ways of advertising;
16. Insurance;
17. Motivation;
18. Management;
19. Top-management;
20. Understanding why people choose one product over another;
21. The management of time;
22. Who is who in an advertising agency;
23. Goal-setting;
24. 3ampocsl U npennoxenus. [’ pammarnyeckue BpeMeHa. [losropenue;
25. What an advertising agency does;
26. What makes advertising work;
27. An introduction to advertising;
28. Advertising in companies;
29. The role of advertising;
30. The quality of working life;
31. Image advertising;
32. Retail advertising;
33. denoseie BcTpeun. [Ipryuactre nepBoe U BTOPOE.
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3.4. TeMbl 1a00paTOPHBIX padoT
HE MIPEAYCMOTPEHO

3.5 Koncyabranumn

3.6 TemaTnka KypcoBBIX IPOEKTOB/KYPCOBBIX padoT
KypcoBoii mpoekT/ pabota He MPeayCMOTPEHBI
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3.7. CooTBeTCTBHE Pa3/1eJIOB IHCHHMILIMHBI U OPpMHUPYEMBbIX B HUX KOMIIeTEeHIIU

3annaHupOBaHHBIEC PE3yabTaThl O0yUEHUs

HOMCp pasaciia IMCHUIIIMHBI (B COOTBETCTBHH C

O11eHOYHOE CPEICTBO

Kongrl
10 TUCUUIUINHE n.3.1) (TUII ¥ HAUMEHOBAHUE)
(B COOTBETCTBUH € pazfesoM 1) MHARKATOPOB 7y |2]3|4[5]6]7]8|9]10]11]12

3HaTh:

CTPYKTYpPY J€I0BOT0 O(PHUIIHATBEHOTO KonTponbHas

MUChMa; VJI-20mc + pabora/Hanucanwue
O(pUIMATBEHBIX JAETOBBIX MMHCEM.
Ctpykrypa 1 mabaoH

JIEKCHKY, OTHOCSIIIYIOCS K TeMe "3arpocsl WT-20mk1 + KonTponbnas pabota/3anpocs! u

u [lpemyoxenus"; i MPEJI0KEHUS

?GKCI/IKy M TEPMUHBI, OTHOCAIIMECS K TEME | 1, =201 + KonTponbnas paborta/Pexnama u

Pexnama"; (hOpMEI ee pacrpoCcTpaHCHUS

o(unmanbHbBIe M peUeBbIC KITUILE IS V204 + Konrponsnas padora/JlenoBbie

MIPOBEJICHUS JIETIOBBIX MIEPETOBOPOB; MIEPETOBOPHI

JIEKCUKY, OTHOCALIYIOCS K TEME KonTponbHas

"KoHTpakTh"; N-20nk-1 + pabora/CocraBienue
KOHTPAKTOB

YMersb:

JI€MOHCTPUPOBATh HABBIKU BEJICHUS KonTponbnas padbora/JlenoBsie

NIEPEroBOpOB Ha MpodeccuoHaIbHbIE N-20mx-1 + IIEPETOBOPBI

TEMBI;

J€MOHCTPUPOBATh HABBIKA COCTaBIICHUS KonTtponpHas

MOHOJIOTHYECKHUX BLICKaSBIBaHHfIVHO V204 + pa60Ta/vAKTyanLHHe HpO?J‘IeMH

aKTyaJlbHBIM ITpoOJIEMaM JeT0BOM U JIEJIOBOM U KOMMEPUYECKON

KOMMEPUYECKOH 1eATEIbHOCTH; JeSITEIbHOCTH

nUcaTh NUCbMa Pa3HOTO Xapakrepa: V20t + Konrtponsnas pabora/Pazubie

3arpoc, npeyIokKeHHe, xKajnoba, corinacue; BUJIBI JIETIOBBIX TTHCEM

JI€MOHCTPUPOBATH HABBIKU y4acTus B Konrponsnas padora/JlenoBbie

JIETIOBBIX BCTpedax Ha mpodeccuonanbubie | M-2omk-1 + BCTPEUH

TEMBI;

YMETh COCTABIISITh MOHOJIOTMYECKHE N-20mk-1 + Konrponbnas pabora/Pekinama u
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BBICKA3bIBaHUS B 00J1acTH "peKinambl" 1
"MapkeTuHra'";

MapkeTuHr

YMETh Y4aCTBOBATh B TUAJTOTHYCCKHUX

Kontponbnas pabora/Pabora B

BBICKa3bIBaHUIX Ha NMPOo(decCHOHATbHbIC N-20mx-1 PEKJIaMHBIX areHTCTBAX
TEMBI;

ACMOHCTPHUPOBATh HABBIKU COCTABJICHHUA I/IJ_—['ZOHK-l KOHTpOHbHaSI

PEKIAMHOT0 COOOIICHUS; pabota/Ilcuxonorusi pekiaMpl
JI€MOHCTPHPOBATH HABBIKU y4acTus B VJI-20mc Konrponsnas padora/lIlpecc-

npecc-KOH(GepEeHIMSIX;

KOH(epeHIH
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4. KOMIIETEHTHOCTHO-OPUEHTAPOBAHHBIE OIIEHOYHBIE CPEJICTBA JUISA
KOHTPOJISI OCBOEHMS PE3VJIbTATOB OBYUEHMS 11O JUCIMUIIIMHE
(TEKYIIU KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUYHASI ATTECTALMSA
1O JUCLMILINHE)

4.1. Tekymuii KOHTPOJIb yCIIeBA€MOCTH
S cemecTp

Dopma peanuzaruu: [lncemennas padota
1. 3anpocsl u npeioxenus (Kontponsnas padota)
2. Hanmucanue odurmanpHbIX AenoBbiX muceM. CTpykrypa u madinoH (KoHTponbHas padota)
3. Pasubie Bubl aenoBbix muceM (KoHTponbHas padora)
4. CocraBienue koHTpakToB (KoHTponbHas pabora)

6 cemecTp

dopma peanuzanuu: [TuceMenHas padbota
1. AkTyanbHbIe TPOOIEMBI JIEJI0BOM U KoMMepUueckoit nesrenbHocTH (KoHTponbHas padoTa)
2. Jlenossie Bctpeun (KonTpoasHas pabora)
3. Henossle neperoBopsl (KontponpHas pabora)
4. Ilpecc-koudepennus (KontponpHas padota)

7 cemecTp

Popma peanmzanuu: [TucemenHas padora
1. [Tcuxonorus pexnamsl (KoHTposbHas paboTta)
2. Pabora B pexnamubix areHTcTBaX (KoHTponbsHas padoTa)
3. Pexnama u Mapketunr (KoHTposibHast pabota)
4. Pexitama u ¢opmel ee pacrpoctpanenus (KontponbHas padbora)

bannpHO-pedTHHrOBast CTPYKTYpa AMCLUUIUIMHBI SBJISETCS MPUITIOKEHUEM A.

4.2 IIpoMe:XyTO4YHasI ATTECTALUSA 110 AUCHHUILINHE
3auem c oyenxoti (Cemecmp Ne5)
OneHka BBICTABIISAETCS IO COBOKYITHOCTH OLIEHOK I10 TEKYIIEMY KOHTPOJIIO

3auem ¢ oyenkou (Cemecmp No6)
Or1ieHKa BBICTABIISIETCS IO UTOTAM TEKYILIEr0 KOHTPOJIS

Ixzamen (Cemecmp Ne7)
OreHKa BBICTABISETCS IO CyMME OIIEHOK 10 TEKYIIUM KOHTPOJIBHBIM MEPOTIPUSATUSIM

B auniom BeICTaBIISIETCS OLIEHKA 32 7 CEMECTD.

Ipumeyanue: OnieHOYHBIE MAaTEPUAIIBI 110 TUCIUITIMHE IPUBEICHBI B (DOH/IE OLIEHOYHBIX
marepuanos OIIOII.

5. YYHEBHO-METOANYECKOE OBECIHHEYHEHUE JUCHUIIJINHBI

5.1 ITeyaTHbIE U YJIEKTPOHHbIE H3IAHNUS

1. AHruicKuit sI36IK 118t 1estoBoro obmeHust. Hoswiit kype: B 2 1. T.2. (Y. 4, 5, 6) : yueOHUK 1151
MpUMEHeHUs B obnacTu OuszHeca u menemxkmenta / M. @. XXnanosa, u np. — 10-e uzn.,
(MpOABUHYTHIN ypoBeHb). — M. : ®umomaruc, 2013. — 784 ¢. — (English). — ISBN 978-5-98111-174-
7.,
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2. Xectkos, B. K. Business and management. YpoBens Intermediate : kHura amns uTeHus Ha
AHTJIMICKOM SI3BIKE ISl CTYJIEHTOB SKOHOMHUYeCKUX crnenuanbHocTtei / B. K. XKectkos, . B.
Kazakosa, JI. A. Pactopryesa, Mock. snepr. ua-t (MOU TV). — M. : U3n-Bo MOU, 2005. — 143 c;
3. KycrukoB, M. M. Advertising in English : yaeOHOe mocoOue 1o aHTrIuiCKOMY SI3BIKY IS
U3y4JaImux peknamusbnii ousnec / M. M. Kycrukos, H. M. Binacenko. — Jlonronpyaasrii : Masik,
2008. — 80 c. — ISBN 5-904110-01-4.;

4. Cotton, D. Keys to management : [is a course in Business English for upper-intermediate to
advanced students wishing to extend their knowledge of management theory and practice] / D.
Cotton. — Harlow : Addison Wesley Longman Limited, 1997. — 224 p. — Ha auri. s3. — ISBN 0-17-
555825-6.;

5. C. NBanoga- "English for advertising business management", M3natensctBo: "OpeHOyprekuit
rocynapctBeHHbIi yHuepeuret”, OpenOypr, 2012 - (152 c.)
https://biblioclub.ru/index.php?page=book&id=259149.

5.2 JIuueH3MoHHOE U CBOOOIHO pacnpocTpaHsieMoe MPOrpaMMHoe odecneyeHue:
1. CO "IIpomereit";

2. Office / Poccuiickuit makeT 0()UCHBIX IPOTrpamm;

3. Windows / OnepanronHas cucreMa cemeicTsa Linux.

5.3 UntepHeT-pecypchl, BKiIWYas nNpodeccuoHaIbHble 6a3bl JAHHBIX U HH(OPMAIMOHHO-
CIIPpaBOYHbIC CUCTEMBbI:

1. 9BC Jlaus - https://e.lanbook.com/

2. 9BC "YHuBepcurerckas 0uM0J1M0TeKa OHIANH" -
http://biblioclub.ru/index.php?page=main_ub_red

3. Hayunasi 3JiekTpoHHasi Gubamoreka - https://elibrary.ru/
4. JnexTponHasi 6udmmoreka MIU (36 MDIH) - http://elib.mpei.ru/login.php

6. MATEPUAJIBHO-TEXHUYECKOE OBECHHEYEHHUE JUCHUITJIMHBI

Tun nomeneHust Homep OcHamenune
ayaAMTOPHH,
HAaMMCHOBAaHHUC
VYuebnble ayautopun uig | M-905, YueOnas | cTyl, 10cKa HHTEpAaKTUBHAsS, KOMIBIOTEpHAs CETh
IIPOBEICHUS JICKIIMOHHBIX ayIUTOPUS ¢ BBIXOJIOM B lIHTEpHET, TOCKAa MapKepHas
3aHATUN U TEKYILETO M-907, Yuebnas rapra, CTyJ1, BellajaKa I OAeXIbl, 10CKa
KOHTPOJIA ayIUTOpUs WHTEpPaKTUBHAs!, KOMIIBIOTEPHAs CETh C BBIXOJIOM B
HHTtepHeT, 10cKa MapKepHas
XK-120, cepBep, KOHIUIIUOHED
MammuHHBIN 3a71
NBI{
VYuyebnble ayautopun g | M-905, YueOnast | cTyl, 10cKa HHTEpAaKTUBHAs, KOMIIBIOTEpHAs! CETh
MIPOBEACHUS AyIUTOPUS ¢ BBIXOJI0OM B MIHTEpHET, TOCKa MapKepHas
IIPAKTUYECKUX 3aHATUH, | M-907, YueOHas rapTa, CTyJ, BeIaJIKa I OJEK/bI, TOCKa
KP u KII ayIuTOpUs UHTEpPaKTUBHAs, KOMIIBIOTEPHAs CETh C BBIXOJIOM B
HNHTtepHeT, 1ocKa MapKepHas
XK-120, cepBep, KOHIUIIUOHED
MammuHHBIN 3a71
NBI{
VYyeOunble ayautopun Juig | M-905, YuebHast | cTyn, J0CKa HHTEPAKTHUBHAS, KOMIIbIOTEPHAs CETh
[IPOBEACHUS ayIUTOpUs ¢ BBIXOJ0M B MHTEpHET, 0CKAa MapKepHas
MIPOMEKYTOUHOMU M-907, YaeOHast napra, CTyJ, BEIaIKa I OJEXKIbI, 10CKa
aTTecTanuuu ayJIuTopus WHTEPAKTUBHAs, KOMIIBIOTEPHAs CETh C BBIXOJIOM B
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HuTepHeT, nocka MapKkepHas

K-120, cepBep, KOHIUIIMOHEP
MaiuHHbII 3a5
NBI
ITomemenus s HTB-303, CTOJI KOMITBIOTEPHBIN, CTYJI, CTOJ TUCbMEHHBIH,
CaMOCTOSITEITLHON pabOTHI JlexunoHHas BeILIAJIKa JUIsl OJIeXKAbl, KOMITBIOTEPHAs CETh C
ayuTopus BbIX0I0M B IHTEpHET, KOMITbIOTEP
MIePCOHANBHBIN, PUHTEP, KOHAUIIHOHED
[Tomermenus s M-909, Kpecio pabouee, pabodyee MECTO COTPYIHHUKA,
KOHCYJIbTUPOBAHUS [Tomenienue CTOJI, CTOJI AJis pabOTHI C TOKYMEHTAMH, CTY,
Kadeapsl mkad, mkad s JOKyMEHTOB, mKad AJIs
«PCuJI» OJIeXkIbI, TYMOA, KOMITBIOTEPHAS CETh C BBIXOJIOM
B MIHTEpHET, KOMIIBIOTEP MEPCOHAIBHBIM,
MPUHTEP, CTEH MH()OPMAIIMOHHBIIH
[Tomemenus ans M-901a, Kpecio pabouee, cTeIax s XpaHeHHs KHUT,
XpaHeHUs: 000pyIOBaHUS ApxuBHOE CTyJI, HHBCHTaph YICOHBIN, KHUTH, yICOHUKH,

n yqe6H0ro HHBCHTAaps

noMmemnienue ['TIN

HOCO6I/I${, APXUBHBIC NOKYMCHTBI
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IIpunoxenne A

BAJJIBHO-PEUTUHITOBAS CTPYKTYPA JJUCHOUILJIAHBI

HNuocTpanHbIi 361K TPOGECCUOHATBHOTO OOIICHHUS

(Ha3BaHME AUCIMILIMHBI)

5 cemecTp

HepequL KOHTPOJIBHBIX MePOHpHﬂTHﬁ TEKYIIET0 KOHTPOJIA yCII€BAEMOCTH MO JUCHUIIJIMHE:

KM-1
KM-2
KM-3
KM-4

3anpocs! u npegoxenus (KontponbHas padorta)

Hanucanue opunmansaeix aenossix nuceM. CtpykTypa u mabdnon (KonrponbHas padora)
Cocrapnenue koHTpakToB (KoHTposbHas paboTa)

Pasubie Buabl nenosbix nucem (Kontpoibhas padbora)

Bujx npome:xyTo4HOI aTTecTanMu — 3a4€T C OLIEHKOM.

Wnpnexc KM- | KM- | KM- | KM-
Howep Paznen aucuumimnb KM: L 2 3 4
paznena AT AE Henens 4 8 12 16
KM:
1 3ampocsl U npeioxkenus. Pexiiama
11 3arpocsl ¥ npensioxenus. [loBTopeHne rpaMMaTHIecKux +
' BpEMEH
1.2 IIpnuactue nepsoe. MapKkeTHHT U peKiiama +
2 Od¢ununansHoe aenosoe nucbMo. OdopmieHre KOHTPAKTOB
2.1 [TpuuactHbie 000pOTHI. OPUIMAIEHBIE 1ET0BbIE MHCHMa +
29 [Tpuyactue Bropoe. MozgansHble 000poTHI have to, to be to. +
' OdopmieHne KOHTPAKTOB
3 JlenoBbie BcTpeun. Buibl KOHTpaKTOB
3.1 [Tpuyactue nepsoe u BTopoe. JleaoBbie BCTpeuH +
3.2 YcnosHoe HaknoHeHue (1 u 2 tum). Buabl KOHTPakTOB. +
4 JlenoBasi KOppeCTIOHIEHIIHS
4.1 VYcnoBHoe HakioHeHue (3 tun). JlenoBas KoppecroHIeHIINS +
492 YciioBHOE HaKIIOHEHNE cMelTanHoro Thma JlemoBas +
' KOPPECIIOHJICHIIMSL: kKasio0a, 3a1poc, MpeyIoKeHne
Bec KM, %: | 25 25 25 25

6 cemecTp

ITepeyeHb KOHTPOJIBHBIX MEPONPHUATHI TEKYIIEr0 KOHTPOJIS yCIIeBAeMOCTH 10 JMCIUILIHHE:

KM-5
KM-6

Jenoseie neperoBopsl (KonTponbHas padoTa)
Henossie Bcrpeun (KontponbHast pabora)
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KM-7  AxryanbHble Tpo0JIeMbl AeT0BOM 1 KoMMepueckoil nestensHocTH (KoHTponbsHas pabora)
KM-8 TIlpecc-kondepennus (KontponsHas pabota)

Bua npoMexkyTouHoO# aTTecTauMu — 3a4€eT C OI[EHKOM.

Nunexc KM-5 KM-6 KM-7 KM-8
Howmep Paznen aucuuniauHb KM:
paszznena Henens 4 8 12 16
KM:
1 JenoBas xu3Hb NpeANpUITUI
1.1 The manager's role +
1.2 What is business? +
13 Economy +
1.4 Marketing +
2 VYrpasneHue npeanpusITHsIMU
2.1 Scientific management +
2.2 Management +
2.3 Financial management +
3 Pabouwnii mporecc
3.1 The quality of working life +
3.2 Customers +
3.3 Insurance +
4 IIpunsiTHe pemennii
4.1 Decision-making +
4.2 The role of advertising +
4.3 Advertising in companies +
Bec KM, %: 25 25 25 25
7 cemecTp

IlepeyeHb KOHTPOJIBLHBIX MEPONIPUITHI TEKYIIIEr0 KOHTPOJISl yCIIeBAeMOCTH 10 JMCIUIIHHE:
KM-9 Peknama u ¢popmsl ee pactnpoctpanenus (Kontponsnas pabota)
Pexnama u Mapkerunr (KontposbHas paboTta)

KM-
10
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KM-  Pabora B pexiiamubix arentcTBax (KoHTponbHas paboTa)

11
KM-  Ilcuxonorus pexiamsl (KoHtponpHas pabora)
12

Bua npoMexkyTouyHoil aTTecTauMu — JK3aMEH.

HNunekc KM-9 | KM-10 | KM-11 | KM-12
Howmep Paznen qucuumimnel KM:
paszznena AT et Henens 4 8 12 16
KM:
1 Pa6ora 8 CMU
1.1 An introduction to advertising +
1.2 What makes advertising work +
1.3 Top management - planning and strategy +
2 Pasnble Buabl pexiiam
2.1 Image advertising +
2.2 Retail advertising +
2.3 What an advertising agency does +
2.4 Goal-setting +
3 PaboTa pexiiaMHbIX KOMIAHUH
3.1 Who is who in an advertising agency +
3.2 How agencies get paid +
3.3 The management of time +
4 @ynkuusa pexsiaMmbl. Pexitama B cetn MHTEpHET
41 Understanding Why people choose one product N
' over another
4.2 The Internet: New ways of advertising +
4.3 Motivation +
Bec KM, %: | 25 25 25 25
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