MuHHCTEpPCTBO HAYKH U BbIcLIero oopa3osanusi PO
DenepanbHOE roCyJapCcTBeHHOE 0K0I:KeTHOE 00pa30oBaTe/IbHOE YUpPeKIeHNEe
BbICIIET0 00Pa30BaAHUA
«HanuoHanbHBIN HccIeI0BaTeIbCKUN yHUBepcuTeT « MIU»

Hanpagienne noaroroBku/cnenuajbHocTh: 13.03.02 D1eKTpo3HepreTUKa 1 3JIeKTPOTEXHUKA
HaumeHnoBanue o6pa3oBaTebHOI nporpaMMel: IIpoekTHpoBaHue U IKCILIyaTANMSA CHCTEM 3J1eKTPOCHAOKEHUS
YpoBeHb 00pa3oBaHusi: BbiciIee 00pa3oBaHue - faKkajaBpuaT

®opma o0yueHusi: 3aouHas

Pabouass nporpaMma QM CHUILIHHBI
HNMHOCTPAHHBLIU SA3bIK JTEJIOBOI'O OBLHIEHUSA

biaok:

Baok 1 «/Iucuuniunsl (MoxyJim)»

Yactb 00pa3oBaTesbHOM
NPOrpamMMblI:

Oo0s13aTeLHas

Ne IMCHUNJIMHBI 0 YYeOHOMY
IJIaHy:

b1.0.01.07

TpynoeMKOCTh B 3a4eTHBIX
eIMHULAX:

5 cemectp - 3;

Yacos (Bcero) no yueoHomy
IJIAHY:

108 yacoB

Jexknun

He MPeAYCMOTPEeHO Y4eOHbIM MJIAHOM

HpaKTuquKne 3aHATHA

5 cemectp - 8 yacos;

JlabopaTopHbie pa6oThI

He NMPeyCMOTPEeHO YUeOHbIM IIAHOM

Kouncynbranuu

5 cemecTp - 2 yaca;

CamocrosiTesibHasi padoTa

5 cemecTp - 96,8 uaca;

B ToM unciae Ha KII/KP

He MPeyCMOTPEHO YUeOHBIM MJIAHOM

HNnasi koHTaKkTHas padoTa

5 cemectp - 0,9 yaca;

BKJIIOYAS:
TecTtupoBanue

IIpome:kyTouHast aTTecTALUS:

3auyer

5 cemectp - 0,3 uaca;

Mocksa 2023




NPOI'PAMMY COCTABMUJI:

MognucaHo anekTpoHHoi nognuckio ®r6OY BO «HUY «M3aU»

CeesieHun o Bnagensue U3N M3aK

s : Bnageney, MapTbiHOB B.C,
[IpenoaBaTenn * Mol ¢ [T — Rdalfal6b-Martynovvs-0854ef20 B.C. MapTtbiHOB
COI'TACOBAHO:
P OBOJIUTEID MNognucaHo anekTpoHHoi nognuckio ®r6OY BO «HUY «M3U»
%’K v CeepneHwa o enagensue L3N M3KU
V) pagoBaTeHLHOH Fassd Bnageneyu INyrayes P.B.
IIPOTPAMMBI * Mol ¢ Nnenmudnkatop RT46€5256-PugachevRV-eba6307¢ P.B. Ilyraues
MNopnucaHo 3NeKTPOHHO| noanuckio $TEOY BO «HUY «M3W»
o o CeeneHuna o enagensue L3N M3KU
3aBeﬂy10vaH BBIITYCKarOIICH HAEL Braneney ecTonanosa T.A. T.A.
kadenpoi - Mou ¢ Wasnmugnrarop__R§adB6bb1-5hestopalovalA-2b9205 IIlecTomanosa




1. EJIX 1 3AJAYHN OCBOEHMUSA JUCIIUITJIMHbI
Lenab ocBoeHHMs AUCHUIIMHBI. Pa3BUTHE HABBIKOB KOMMYHHUKAI[MM HA PYCCKOM M MHOCTPAHHOM
SI3BIKAX JUIS pELICHUs 3aa4 MEXJIMYHOCTHOIO M MEXKYJIbTYPHOI'O B3aMMOJEWUCTBHSA, B TOM 4YHUCIE B
cdepe npodeccroHaIbHON 1eATeIbHOCTH.
3agauu AMCHMIIMHBI
- YMeHue BeCTH JIeNOBYIO IIEepenucKy (e-mail, 1okaaa, otTyeT o paboTe KOMIaHUM C OMMCaHUEM
TEHJICHIINH UX Pa3BUTHSA, IPEACTABICHHBIMU Ipapuuecku; 0(UIHATHLHOE UCEMO, TIPETCH3HS);
- OCBOEHME JIEKCUKOIPaMMAaTHYECKOr0 MaTepHUala Ha OCHOBE TEKCTOB JIEJIOBOTO XapaKTepa;
- YMeHuHe noJib30BaThCS CII0BAPHO-CIIPABOYHOM IUuTEpaTypor u MIHTepHET pecypcamu Ha
MHOCTPAHHOM SI3BIKE;
- 3HaHM€e HallMOHAJILHOM KYJbTYpBI, @ TAK)KE KyJIbTYpPbl BEZICHUsI OM3HECA CTPAaH U3y4aeMOro
A3BIKA;
- YMEHME BECTH CaMOCTOATEIIbHBIN TBOPYECKUM IIOUCK.

dopmupyembie y 00y4yaromerocss KOMIeTeHIUH 1 3aIUIaHUPOBAaHHbBIC Pe3y/IbTAThl 00y4eHUsl 110
JMCLHUIUIMHE, COOTHECEHHBIEC C MHAMKATOPAMH A0CTHKEeHHs] KOMIIeTEeHIMI |

Kox v HaumeHoBaHue Koa u HaumeHoBaHue 3amiaHNpPOBaHHbIE Pe3yJbTAThI 00yUeHHus
KOMIICTCHINH HHAUKATOPA TJOCTUKCHUS
KOMIICETCHINH
YK-4 Criocoben N-1yk-4 JemoHCcTpHpyeT SHaTb.
OCYIIECTBIISITh ACTOBYIO YMEHHUE BECTH OOMEH JiesioBoi | - JICKCHICCKUC A3BIKOBLIC CPENCTBA JUIA
KOMMYHHUKAIIUIO B YCTHOW U | HH(pOpMalueil B yCTHON U aKaJIeMHYECKOH 1 POheCCHOHATBHOMN
nUChbMEHHOU (hopmax Ha MUChMEHHON (hopmax Ha KOMMYHHMKAllMK Ha HHOCTPAHHOM S3BIKC
roCy/1apCTBEHHOM $SI3bIKE roCyJ1apCTBEHHOM SI3bIKE no teme "Change";
Poccuiickoii Peneparuu u - IEKCUYECKHE SI3BIKOBBIE CPECTBA JUIS
MHOCTPaHHOM(bIX) aKaJIeMU4ecKoil ¥ mpodeccnoHaIbHON
s3b1Ke(ax) KOMMYHHKAIIMA HAa HHOCTPAHHOM SI3BIKE

o teMe "Travel";

- JIEKCHYECKHE A3BIKOBBIE CPECTBA JIIsI
aKaJIeMUIeCKOM 1 MPopheCCHOHATBLHOMN
KOMMYHHUKAIIMHA Ha HHOCTPAHHOM SI3BIKE
o Teme "Brands".

YMETh:
- COCTaBIIATh OPUIMAIBHOE MHUCbMO Ha
MHOCTPAHHOM SI3bIKE..

2. MECTO JUCIHMUILIMHBI B CTPYKTYPE OBPA30OBATEJBHOM ITPOT'PAMMBI BO

JlucuumirHa OTHOCHTCS K OCHOBHOM IpodeccCHOHATbHOW —00pa3oBaTelbHON Iporpamme
[IpoexTpoBaHMe W OJKCIUIyaTalus cuUcTeM »3JiekTpocHaOxkeHus (manee — OIIOII), nHampaBieHus
noarotoBku  13.03.02  DnekTposHepreTuka M AJEKTPOTEXHHMKA, YPOBEHb OOpa30BaHMS: BhICIIEE
oOpa3oBaHue - 6bakaiaBpuar.

basupyercs Ha ypoBHE cpeHETO 001ero 00pa3oBaHMsL.

Pe3ynbrarel 00yueHUs, MOIy4SHHbIE IPU OCBOEHUH HUCHUIUIMHBI, HEOOXOAUMBI IPU BBIOJTHEHUN
BBIITYCKHON KBaTH(PUKALIMOHHOMN pabOoTBHI.




3. CTPYKTYPA U COAEP)KAHUE JUCHUIIJIMHbI
3.1 CTpyKTypa TUCHUNJIMHBI

OO01as TpyJI0eMKOCTh JUCIUIUTMHBI COCTABIISIET 3 3a4€THBIX euHMIIbI, 108 Jacos.

PacnpenencHue TpyoeMKocTH pasjena (B 4acax) Mo BHUIAM YIeOHOH paboThI

Pasesb1/TeMbl 8| a
Ne JTUCIUTUTAHBL/ (D OPMBI § % § KonrakTHas pa6ora cp CopneprkaHue caMOCTOSTENTFHON paboThl/
/i IPOMEXYTOTHOM o &| 3 Koncyubraums UKP PaGora s | LOATOTOBKA K METONYECKUE YKa3aHHsI
aTTeCTAINH 8| © | Jlex JIab | Ip — - VKK | TK A CeMECTDE aTTeCTalluu
/M P /KOHTPOJIb
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
1 Brands 24.3 5 - - 2 - - - 0.3 - 22 - Ilo0z0mogKa K meKyuiemy KOHmMpoio:
1.1 Favourite brands 11.2 - - 1 - - - 0.2 - 10 - IToBTOpenue maTepuaia mo paszaeny "Brands"
1.2 IToBTOpeHue 13.1 - - 1 - - - 0.1 - 12 - CamocmoamensHoe usyuenue
rpamMMaruku: Present meopemuuecko20 mamepuana: Visyuenue
Simple and Present Marepuaia mo pasaeny "Brands"-
Continuous H3yuenue mamepuanos 1umepamypHslx
UCHOYHUKOB:
[2], 6-13
2 Travel 38.3 - - 4 - - - 0.3 - 34 - Ilo0z0mosKa K meKyuwiemy KOHmMpoio:
2.1 Travel experience 111 - - 1 - - - 0.1 - 10 - [ToBTOpenue marepuana no paszaeny "Travel”
2.2 IToBTOpEeHUE 131 - - 1 - - - 0.1 - 12 - Camocmoamenvroe usyyenue
rpammMaTuku: Future meopemuyueckozo mamepuana: Vizyuenne
forms MaTepuaia mo paszaeny "Travel"
2.3 OCHOBBI J€JI0BOM 14.1 - - 2 - - - 0.1 - 12 - Hsyuenue mamepuanos 1umepamypHolx
MEePENUCKH UCHOYHUKOB:
[1], 77-80
[2], 14-21
3 Change 25.4 - - 2 - - - 0.3 - 23.1 - Ilodz0mogKa K meKyuiemy KOHmMpoiio:
3.1 Changes in private life 12.2 - - 1 - - - 0.1 - 111 - IToBTopenue maTepuaia mo paszaeny "Change"
and at work Camocmoamenvnoe uzyuenue
3.2 IToBTOpEHNE 13.2 - - 1 - - - 0.2 - 12 - meopemuueckozo manepuana: Nzydenve
rpammatuku: Past MaTepuana o paszaerny "Change"
Simple and Present H3yuenue mamepuanog 1umepamyprbix
Perfect UCIOYHUKOB:
[2], 22-29
3auer 20.0 - - - - 2 - - 0.3 - 17.7
Bcero 3a cemecTp 108.0 8 2 0.9 0.3 79.1 17.7




‘ HToro 3a cemecTp ‘ 108.0 ‘ ‘ - ‘ - ‘ 8 ‘ 2 ‘ 0.9 ‘ 0.3 ‘ 96.8 ‘

Ipumeuanue: Jlex — nexuuu; JIab — naboparopusie padoTsl; [Ip — npaktudeckue 3ausatust; KIIP — aynuTopHble KOHCYIBTALUU IO KYPCOBBIM
npoekTtam/padoram; MKKII — nnauButyanbHble KOHCYIBTALUMK 110 KypcOBBIM IIpoekTaM/padotam; I'K- rpymnnoBsie KOHCYIbTallMK IO pa3zienam
muctumunael, CP — camocrositenbHas padota cryaenrta; MKP — unast konraktHas padota; TK — Texymuit koHTpoiis; [TA — npoMexyrodHas
aTTecrauus



3.2 KpaTkoe coaep:kaHue pa3iejioB
1. Brands

1.1. Favourite brands
Talking about different brands.

1.2. TloBropenue rpammatuku: Present Simple and Present Continuous
Crocobbr  obpazoBanusi ¢gopm Present Simple. Cnocobbl oOpazoBanus ¢opm Present
Continuous. Ynorpe6ienue Present Simple and Present Continuous.

2. Travel

2.1. Travel experience
British and American travel words.

2.2. [ToBropenue rpammaruku: Future forms
CrocoObl  0Opa3oBanusi GopMm Oyaymero BpEeMEHH B aHTJUHCKOM s3bIke. Pasznmuume B
yrnotpebaeHuu Gpopm Oyayiiero BpeMeHH.

2.3. OCHOBBI J1€J10BOI1 EpENUCKU
OT1nnyue Ae10BOro nuchbMa ot jauyHoro. Knuiie u yctoifunBble BbIpaXKeHUs!, UCIIOIb3yeMble B

JIETIOBOM Tepenucke. Buapl 1e10BOro nucbma.

3. Change

3.1. Changes in private life and at work
Words for describing change.

3.2. [loBTopenue rpammartuku: Past Simple and Present Perfect
CnocoObr oOpazoBanusi ¢opm Past Simple. Crnoco6sr obpazoBanust ¢opm Present Perfect.
VYnotpebnenue Past Simple and Present Perfect.

3.3. TeMbl IpaAKTHYECKUX 3aHATHI
1. Travelling
Future Forms;
2. Changes
Past Simple and Present Perfect;
3. Business Letters;
4. Brands.
Present Simple and Present Continuous.

3.4. Tembl 1a60paTOPHBIX PadoT
HE MPelyCMOTPEHO

3.5 KoncyabTanumu

3.6 TemaTuka KypcoOBBIX POEKTOB/KYPCOBBIX padoT
KypcoBoii mpoekT/ paboTa He MPEAyCMOTPEHBI



3.7. CooTBeTCTBHE Pa3/1eJIOB IHCHHMILIMHBI U OpMHUPYEMBbIX B HUX KOMIIeTEHIIU

Howmep paznena
JUCIUILINHEI (B

OueHo4HOE CPeCTBO
(TUII ¥ HAUMEHOBAHUE)

3annaHUpOBaHHBIE PE3yAbTaThl 00YUEHUS IO JUCIUILINHE Konbr
COOTBETCTBUU C
(B cOOTBETCTBUHU C pazjesioM 1) WHJIUKAaTOPOB n3.1)
1 | 2] 3
3HaTh:
JIEKCUYECKHE SI3BIKOBBIE CPEICTBA JIJISl AKaIEMHUUECKON U TectupoBanue/KomiiekcHbIi
npodecCHOHATEHON KOMMYHHUKAITUH HA HHOCTPAHHOM SI3BIKE 110 TEME N-1yks + Tect 1
"Brands"
JIEKCUYECKUE S3BIKOBBIC CPEJCTBA IJI AKAJIEMHUYECKON U TectupoBanne/KoMIuiekCHbIH
npodeccnoHanbHOM KOMMYHHUKAIIUU HA UHOCTPAHHOM S3BIKE 110 TEME NA-1yk-4 + TecT 2
"Travel"
JIEKCUYECKHE SI3bIKOBBIE CPEICTBA JIJISl AKaIEMUUECKON U TectupoBanne/KomriekcHbIiH
npo¢eCCHOHATBFHON KOMMYHUKALIMU HA MHOCTPAHHOM SI3BIKE 110 TEME NA-1yk-4 + TecT 3
"Change"
YMmerh:
COCTaBJISITH OPHUITMATHFHOE MUCHhMO Ha MHOCTPAHHOM SI3BIKE. WT-1yica + TectupoBanune/KoMriekCHbIN
' TeCT 2




4. KOMIIETEHTHOCTHO-OPUEHTAPOBAHHBIE OIIEHOYHBIE CPEJICTBA JUISA
KOHTPOJISI OCBOEHMS PE3VJIbTATOB OBYUEHMS 11O JUCIMUIIIMHE
(TEKYIIU KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUYHASI ATTECTALMSA
1O JUCLMILINHE)

4.1. Tekymuii KOHTPOJIb yCIIeBA€MOCTH
S cemecTp

Dopma peanuzauuu: ITucbmenHas padora
1. Komnuiekcusiii Tect 1 (TectupoBanue)
2. Kommuekcnsrii ect 2 (TectupoBanue)
3. Kommuiekcusiii Tect 3 (TectupoBaHue)

bamibHO-pedTHHTOBAsA CTPYKTYpa AUCLUILTUHBI SABISETCS MPUIOKEHUEM A.

4.2 IIlpomMe:KyTOYHAS aTTeCTALMS 110 JUCHUIIIMHE

3auem (Cemecmp No5)
Ornenka ompezensercss B cOOTBETCTBUHU ¢ [lomoxeHneM o OauIbHO-PEUTHHTOBON CHCTEME IS
crynentoB HUY «MOW» Ha oCHOBaHMHU CEMECTPOBOM U aTTECTALIMOHHON COCTABIISIOIINX.

B auniom BeICTaBIISIETCS OLIEHKA 32 5 CEMECTD.

IIpumeuyanue: OueHOYHBIE MaTEpUAIbI 110 TUCLMIIIIMHE IPUBEICHBI B (DOHIE OLIEHOYHBIX
matepuaios OITOII.

5. YYEBHO-METOJUYECKOE OBECIIEYUEHHUE JUCHUIIJIMHBI

5.1 ITeyaTHbIE U YJIEKTPOHHBbIE H3TAHNS

1. O. b. I'onunpiackuii- "I'pammatuika anrnmiickoro si3sika'", M3narensctBo: "KAPO", CaHkT-
[erepOypr, 2020 - (192 c.)

https://biblioclub.ru/index.php?page=book&id=610769;

2. Cotton, D. Market Leader : Business English Course Book : yposens Intermediate. B 1/ D.
Cotton, D. Falvey, S. Kent. — 3rd ed. — Harlow : Pearson Education Limited : Financial Times
Publishing, 2010. — 176 p. + 1 s1. ontuu. muck (DVD-ROM). — (PEARSON. Always learning). —
Ha anru. s13. — ISBN 978-1-4082-3695-6..

5.2 JIuueH3noHHOE ¥ CBOOOIHO PAaCPOCTPaHseMo€e MPOrpaMMHOe odecreyeHme:
1. CO "IIpomereit”;

2. Office / Poccuiickuii makeT 0(UCHBIX IPOrpamm;

3. Windows / OnepanroHHas cucteMa cemeiictsa Linux.

5.3 UaTepHeT-pecypcesl, BKJIIOYas NpodecCHOHAIbHBIE 0a3bI JaHHBIX 1 HH()POPMAILIHOHHO-
CIIPaBOYHBIC CUCTEMBI:

1. 9BC "YHuBepcurerckasi 6M0JM0TEeKA OHIANH" -
http://biblioclub.ru/index.php?page=main_ub_red

2. Hayunas sJekTponHasi oudamorexa - https://elibrary.ru/

3. DaexTponnasi 6udmmoreka MIU (36 MDIH) - http://elib.mpei.ru/login.php

6. MATEPUAJIBHO-TEXHUYECKOE OBECHEYEHUE JUCHUITJIMHBI

Tun nomemenust Homep aynutopun, OcHamenne
HaNMeHOBaHHUe




YueOHbIC ayAUTOPUHN
JUIS IPOBEICHUS
JICKIIMOHHBIX 3aHATHH U
TEKYIIET0 KOHTPOJIS

K-417/6, benas
MYJIbTUMEIUNHAS
CTyaAus

CTOJI KOMITBIOTEPHBIH, TOCKAa UHTEPaKTUBHAs,
KOMIIBIOTCPHAA CCTh C BBIXOJOM B I/IHTepHeT,
MYJIbTUMEANIHBIA IPOEKTOP, KOMITBIOTED
MIEPCOHAJIbHBIN

K-417/7, CBeroBas
qyepHasi CTYIus

CTYJ1, KOMIIBIOTEpHAs! CETh C BBIXOIOM B
WutepHer, MUKpOOH, MyJTbTUMETUIHHBIN
IPOEKTOP, IKPaH, 000pyAOBaHHE
CIELMAJIM3UPOBAHHOE, KOMIIBIOTED
MepCOHAJIbHbBIN

Y4eOHble ayAUTOPUHI K-417/1, CTOJI IIPENOAABATEIISA, CTOJI KOMIIBIOTEPHBIH,
JUTSl IPOBEJICHUS Komnerotepusiit | mkad 1 JOKyMEHTOB, IKad ISl OAEKIbl, CTOJ
MPAKTUYECKUX 3aHITUH, kiacc U1J10 MMHCbMEHHBIN, KOMITBIOTEPHAsL CETh C BBIXOJOM B
KP u KII NuTtepHeT, nocka MapkepHas epeBrKHas,
KOMITBIOTEP MEePCOHATBHBIN, IPUHTED,
KOHIUIIMOHED, CTeHT MHHOPMAITMOHHBII
VY4eOHble ayAUTOPUH K-417/1, CTOJI IIPENOIABATEIISA, CTOJI KOMIIBIOTEPHBI,
JUISl IPOBEJICHUS Komnerotepusiit | mkad 11 JOKyMEHTOB, KA sl OAEKIbI, CTOJ
MIPOMEKYTOUYHOM kiacc UJ10 MACbMEHHBIN, KOMIIBIOTEPHAS CETh C BBIXOJIOM B
aTTecTauuu WNHutepHeT, 10ocka MapKepHasi epeIBUKHAs,
KOMITBIOTEP MEPCOHATBHBIN, IPUHTED,
KOHIUIIMOHED, CTeHT NHOOPMAITMOHHBII
ITomenenus s HTB-303, CTOJI KOMITBIOTEPHBIN, CTYJI, CTOJI TUCHMEHHBIN,
CaMOCTOATENIbHON JlexunoHHas BELLAJIKa JUIsl OJ€XKAbl, KOMIIBIOTEPHAs CETh C
paboThI ayIUTOPUS BBIX0JIOM B IHTE€pHET, KOMIIBIOTEP
NIEPCOHANIbHBIN, IPUHTEP, KOHIUIIUOHED
ITomemenus mis XK-2006, CTOJI, CTYJI, KOMIIBIOTED IIEPCOHAIBHBIN,
KOHCYJIbTUPOBAHMS Kondepeni-3an KOHJIULIUOHED
naj0
ITomemenus mis K-417 /2a, CTeJUIaX I XpaHEHUS MHBEHTAps, DKPaH,
xpaHeHust obopynoBanus | [lomemienue ams yKa3Ka, apXUBHBIC JOKYMEHTHI, TUTIJIOMHBIC U
1 yueOHOTO UHBEHTaps VHBEHTaps KYpCOBBIE pabOThI CTYICHTOB, KaHIIETSAPCKUI

MIPUHA/ITICKHOCTH, CIOPTUBHBIN HHBEHTAPb,
XO35I1ICTBEHHBIN MTHBEHTAPB, 3alIaCHbIE
KOMIUIEKTYIOIME 711 000py10BaHUS




BAJJIBHO-PEUTUHITOBAS CTPYKTYPA JIUCHOUILJIAHBI

NHocTpaHHBIN SA3BIK JEJI0BOTO OOIICHUS

IIpunoxenne A

(Ha3BaHME AUCIMILIMHBI)

5 cemecTp

HepequL KOHTPOJIBHBIX MePOHpHﬂTHﬁ TEKYIIET0 KOHTPOJIA yCII€BAEMOCTH MO JUCHUIIJIMHE:

KM-1 Kommnekchsiit TecT 1 (TectupoBanue)
KM-2 Kowmmiekcubiit Tect 2 (TectupoBanue)
KM-3 Kommiekchsiit TecT 3 (TectupoBanue)

Bua npoMexyTouHoO# aTTecTauuu — 3ayer.

Nunexc KM-1 | KM-2 | KM-3
Howep Paznen nucuurimHb KM:
pasjena Al et Henens 6 10 14
KM:
1 Brands
11 Favourite brands +
12 [ToBTOpenue rpammatuku: Present Simple and Present +
' Continuous
2 Travel
2.1 Travel experience +
2.2 [ToBropenue rpammaruku: Future forms +
2.3 OCHOBBI JIETTOBOH TTEPETTHCKA +
3 Change
3.1 Changes in private life and at work +
3.2 [ToBTOpenue rpammatuku: Past Simple and Present Perfect +
Bec KM, %: 30 35 35

10




