MuHHCTEpPCTBO HAYKH U BbIcIIero oopasosanusi P®
DenepanbHOE roCyJapCcTBeHHOE 0K0I:KeTHOE 00pa30oBaTe/IbHOE YUpPeKIeHNEe
BbICIIET0 00Pa30BaAHUA
«HanuoHanbHBIN HccIeI0BaTeIbCKUN yHUBepcuTeT « MIU»

Hanpagsienne noaroroBku/cnenuaibHoctTs: 13.03.02 DiieKTpodHepreTKa H 3JIEKTPOTEXHHKA
HaumeHoBaHune 00pa3oBaTe/bHOI NPOrpaMMbl: JJIeKTPOTEXHUKA U 3JIeKTPHPUKALMA
YpoBeHb 00pa3oBaHus: BbiclIee 00pa3oBaHue - faKkajlaBpuaT

®opma o0yueHusi: Ounas

Pabouass nporpaMma QM CHUILIHHBI
HNMHOCTPAHHBLIU SA3bIK JTEJIOBOI'O OBLHIEHUSA

biaok:

Baok 1 «/Iucuuniunsl (MoxyJim)»

Yactb 00pa3oBaTesbHOM
NPOrpamMMblI:

YacTsb, popmMupyeMasi y4acTHUKAMHU 00pa30BaTeIbHBIX OTHOIIEH Uil

Ne IMCHUIIJIMHBI 0 YYeOHOMY
IJIaHy:

b4.4.01

TpynoeMKOCTh B 3a4eTHBIX
eIMHULAX:

5 cemecTp - 4;

Yacos (Bcero) no yueoHomy
IJIAHY:

144 yaca

Jexknun

He MPeAYCMOTPEeHO Y4eOHbIM MJIAHOM

HpaKTuquKne 3aHATHA

5 cemecTp - 64 uaca;

JlabopaTopHbie pa6oThI

He NMPeyCMOTPEeHO YUeOHbIM IIAHOM

KoncyabTanum

MPOBOJIUTCHA B paMKaX 4YaCoB ay/IMTOPHbIX 3aHSATHH

CamocrosiTesibHasi padoTa

5 cemecTp - 79,7 yaca;

B ToM unciae Ha KII/KP

He MPeyCMOTPEHO YUeOHBIM MJIAHOM

HNnasi koHTaKkTHas padoTa

MPOBOJIUTCHA B paMKaX 4YaCoB ay/IUTOPHbIX 3aHSATHH

BKJIIOYAS:
Hoxaan
TecTtupoBanue

IIpome:kyTouHast aTTecTALUS:

3auyer

5 cemectp - 0,3 uaca;

Mockga 2021




NPOI'PAMMY COCTABMUJI:

[IpenoaBarenn

MognucaHo anekTpoHHoi nognuckio ®r6OY BO «HUY «M3aU»

CeesieHun o Bnagensue U3N M3aK

Bnageney, MapTbiHOB B.C,

WaeHTudHKaTop Rdalfal6b-MartynovVS-0854ef20

B.C. MapTtbiHOB

(OJDKHOCTB)

COI'ZTACOBAHO:

(mozmycs)

(pacmudpoBKka HOIIHCH)

PyKOBOI[I/ITe.]—H) MNMopgnucaHo anekTpoHHOW nognuceio $rE0Y BO «HUY «M3U»
06pagoBaTeJ'[[,H0ﬁ Ceenennn o enagensue L3N M3K
Bnageney, WMeaHoB A.C.
HpOFpaMMBI WaeHTudKKaTap R28e5c¢30d-lvanovAlS-37175ef6 A.C. I/IBaHOB
(OJIKHOCTB, YUeHasl CTETICHb, YUCHOE (moamucs) (pacuupoBKa IOIINCH)
3BaHHUE)
MNognucaHo 3NeKTPoHHOW Nnognuceto $TEOY BO «HHUY «M3U»
o Ceenennn o enagensue L3N M3K M H
3aBeyIOMIHiA = /1.
o Bnageney Morpebucckumn M.4. o
BBIITYCKAIOMIEeH Kadeapsl Waerrudmarop __ RCCT62952-PogrebisskiyMY-d58a694 [Torpebucckmii
(OIDKHOCTB, YUeHas CTETICHb, YUCHOE (moamucs) (pacuupoBKa IOIIUCH)

3BaHHUE)



1. HEJIU U 3AJIAYU OCBOEHUA JUCHHUTIIJINHbI
Leab ocBoeHMs] AUCHUIJIMHBI. Pa3BUTHE HABHIKOB KOMMYHHUKAIIMM B YCTHOH W THCbMEHHOU
dbopMax Ha pyCCKOM M MHOCTPAHHOM SI3BIKAX ISl PEIICHUS 3a7a4 MEKIMYHOCTHOTO M MEXKYJILTYPHOTO
B3aUMOJICHCTBUS, B TOM 4nciie B chepe mpodecCHOHATbHON AeATEIbHOCTH
3agaum AMCUMIIIMHBI
- OCBOCHHE JIGKCUKOTPAaMMaTHYE€CKOTO MaTepralia Ha OCHOBE TEKCTOB JCJIOBOTO XapaKTepa,;
- ®opMupOBaHNE HABBIKOB MOHOJIOTMYECKOT0 BhICKA3bIBAHMSI HA TEMBI JCJIOBOT'O XapaKkTepa, B
TOM 4Hucie ¢ ucrnons3oBanueM UKT.

dopmupyembie y 00ydaronierocs KOMneTeHIHH 1 3alJIaHUPOBAaHHBIE Pe3yJIbTaThl 00yUeHHs 110
JUCHHUIIIINHE, COOTHECEHHBIE C HHAMKATOPAMHU JOCTHKEHUS] KOMIIeTeHIHI !

Kon n HanmeHoBaHue Kon u HaumeHOBaHMe 3anaHupoBaHHbIE Pe3yJbTATHI 00y4eHH s
KOMIIeTeHIIUH HHINKATOPA T0CTHUKEHH S
KOMIICTCHIINH
YK-4 Cnocoben NJ1-2yk-4 JleMoHCTpUpYeT 3HATh.
OCYIIECTBIISATh JIEIOBYIO YMEHHE BecTH 00OMeH jiesioBoid | ~ JICKCHHICCKUC A3BIKOBBIC CPENCTBA LA
KOMMYHHKAIIUIO B YCTHOW U | mHGOpMaIueil B yCTHOM 1 aKaJIeMI4ECKOil 1 IPOpECCHOHATBHOM
NUCbMEHHOU (hopmax Ha nuchMeHHOU (hopmax He MeHee | KOMMYHHKAIMK HA HHOCTPAHHOM S3bIKC
rOCy/IapCTBEHHOM SI3bIKE YeM Ha OJTHOM MHOCTPaHHOM o remam "Advertising", "Money";

Poccuiickoii Defepaliin 1 | SI3bIKE - JICKCUUYECKHUE A3bIKOBBIE CPEJICTBA JJIsI
MHOCTPaHHOM(BIX) aKaJeMHIECKON U MpodecCHOHATBHON
s3bIKe(ax) KOMMYHUKAI[MU HA THOCTPAHHOM $I3bIKE
no reMaM "Travel", "Change".

YMETh:

- IeJIaTh JI0KJ1aJ] HAa MTHOCTPaAHHOM SI3BbIKE, B
TOM 4Hnciae ¢ ucnonb3opaunueMm KT, na
temy "Brands";

- Ie7aTh JOKJIA]l HA MHOCTPAHHOM SI3BIKE, B
TOM umcie ¢ ucrnoab3oBanuem UKT, na
temy "Organisation".

2. MECTO JUCIUILINHBI B CTPYKTYPE OBPA30OBATEJBHOM ITPOT'PAMMBI BO

HucuuninuHa OTHOCUTCS K (DaKydbTaTUBHBIM JUCIUIUIMHAM OCHOBHOW Tpo(deccHOHaIbHON
oOpa3oBaTeNbHONW HporpaMMe JJNeKTpoTeXHHMKa U snekTpudukanus (nanee — OIIOII), nanpaBieHus
noaroroBku 13.03.02 DnekTposHepreTMka U JJIEKTPOTEXHUKA, YpPOBEHb OOpa30BaHMS: BBICLIEE
oOpa3oBaHue - OakaiaBpuar.

bazupyercs Ha ypoBHE cpeaHero o01ero oopa3oBaHusl.

Pe3ynbraThl 00y4eHus1, MOTydYeHHbIE P OCBOCHUH TUCIMITIMHBI, HEOOXOIUMBI IPU BBITOJTHEHUN
BBIMTYCKHON KBaTU(UKALMOHHON PabOTHI.




3. CTPYKTYPA U COAEPKAHUE JUCHUIIJINHbI

3.1 CTpyKTypa THCHUNIHHBI
OO01as TpyJI0eMKOCTh JUCHUTUTMHBI COCTABIISIET 4 3a4eTHBIX eMuHUIIbI, 144 yaca.

Pasnensr/TeMsl
JTUCIUTUTAHBL/ (D OPMBI
IIPOMEXKYTOUHOMI
aTTecTalluu

Ha paszen

Cemectp

Pacnipenenenue Tpy10eMKOCTH pa3zena (B 4acax) Mo BUJIaM y4eOHOI paboTh

KonrakTHas pabora

CP

Jlex

JIab

IIp

Koncyneranus HUKP

KIIP I'K HKKII

TK

A

Pabora B
ceMecTpe

ITonroroBska x
aTTecTalun
/KOHTPOJIb

CopneprkaHue caMOCTOSTENTFHON paboThl/
METOIUYECKHE YKa3aHHs

2

7

8 9 10

11

12

13

14

15

Brands

N | 0| Beero sacos

w

[

10

13

Iloozomoska domauine2o 3a0anus:

11

VY.T. "My favourite
brand"

N
w

10

13

IToxroToBka gOMAIIHETO 3aJaHUS HalpaBieHa
Ha OTPabOTKY YMEHUI pelIeH s
npodeccrnoHaNBHBIX 3a/1a4. JlomalHee 3agaHue
BBIJIACTCA CTYICHTaM 10 U3Y4EHHOMY B pasjiene
"Brands" maTepuainy.

Ilodzomoeka doknada, evicmynienus:
3agaHue CBS3aHO C YIIyOJCHHBIM N3y4eHUEM
pa3ziesioB AUCIMIUINHEI U CAMOCTOSTEIbHBIM
TIOMCKOM MaTEpHaJIOB JUISl PACKPBITHS TEMBI
JIoKJIa1a. MaTepuaibl BBIIOJTHEHHOH paboThI
TIPE/ICTABIIFOTCS B SJICKTPOHHOM BHZE WIIH B
(dbopmMe pacriedaTaHHbIX PE3EHTALUOHHBIX
craiiioB. B kauecTBe TEM NOKIAN0B CTYEHTAM
MIPeJIaraloTCs CIeyIOINe BApHAHTHI:
Presenting a brand

110020mogKa K NpaKmuuecKum 3aHAMuaM:
Wzyuenne maTepuana mo paszaeny "Brands"
TIOZITOTOBKA K BBITTIOJIHEHUIO 3aJaHNH Ha
MPAKTHYECKNX 3aHITHUSIX.

H3yuenue mamepuanog 1umepamypHoix
UCHIOUHUKOB:

[1], C.6-13
[2], C. 9, 35-42, 47-52

Travel. Change

48.7

22

26.7

Iloozomoeka K nNpaxKkmudecCKum 3anamuiam.

2.1

Travel experience

23

10

13

2.2

Changes in private life
and at work

25.7

12

13.7

Wzyuenne matepuana mo pasgeny "Travel.
Change" moaroroBka K BBEIIIOJIHEHHIO 3aaHUI
HAa MPaKTHYECKUX 3aHITUSX.

4




Ilodzomogka domauinezo 3adanua:
[ToaroroBka jgoMaliHero 3a1aHus HaIllpaBiIeHa
Ha 0TPabOTKY YMEHUI peleHus
npodeccroHabHBIX 3a/1a4. JlomalHee 3ajaHue
BBIJJACTCS CTY/ICHTAM I10 U3YYCHHOMY B pasJelie
"Travel. Change" marepuainy.

Ilo0z0mosKa K meKyuwiemy KOHmMpoiio:
[ToBTOpenne maTepuana mo pasaeny "Travel.
Change".

H3yuenue mamepuanog 1umepamypnoix
UCIOYHUKOB:

[1], C.14-35

Organisation

23

10

13

Iloozomoska domauine2o 3adanus:

3.1

V.T. "Presenting an
organisation"

23

10

13

[ToaroroBka qOMaITHETO 3aJaHUS HAIIpaBJICHA
Ha OTPabOTKY YMEHUIl pelIeH s
npodecCHOHATIBHBIX 3a1a4. JloMalHee 3a1aHue
BBIIACTCS CTYACHTAM I10 H3YYCHHOMY B pa3Jieie
"Organisation" matepuay.

Iloozomoeka doxknada, 6bICHIyn1eHUA:
3amaHue CBA3aHO C YIIyOICHHBIM H3YICHUEM
pa3aenoB AUCIUILTHHEI H CAMOCTOSATEIEHBIM
MTOMCKOM MAaTepHAaIOB JIJIsl PACKPHITHUS TEMBI
JIoKsIaga. Matepualibl BBITOTHEHHOM paboThI
MIPEICTaBISIOTCS B DJIGKTPOHHOM BHUJIE WU B
(dbopme pacreyaTaHHBIX MPE3CHTAIMOHHBIX
craiiioB. B kauecTBe TEM NOKIAN0B CTYEHTAM
MIpeAaralTcs CIaeayIoie BapuaHThl:
Presenting an organisation.

Ilo0z0moeka K npaKmuuecKum 3aHAMUAM:
Wzydenne maTepuana mo pa3ueny
"Organisation" MOATOTOBKA K BHITIOJIHCHHIO
3aJJaHU{ Ha MPAKTUICCKUX 3aHATHSIX.
H3yuenue mamepuanos 1umepamypHslx
UCHOYHUKOB:

[1], C.36-43

Advertising. Money

49

22

27

Iloozomoeka K MmMeKyuiemy KonmpaoJiio:

4.1

Types and ways of
advertising

24

10

14

4.2

Finance

25

12

13

IToBTOpEeHue MaTepuana no pasaeny
"Advertising. Money".
Iloozomoeka domauinezo 3a0anus:




[ToaroroBka goMalHero 3a1aHus HaIlpaBiIeHa
Ha 0TPabOTKY YMEHUI peleHus
npodeccrnoHaNBHBIX 3a/1a4. JlomalHee 3agaHue
BBIJAETCS CTYACHTAM I10 U3yICHHOMY B pa3Jele
"Advertising. Money" marepuaiy.
I10020mogKa K npaKmu4ecKum 3aHAMUAM:
Wzyuenne maTepuana mo pasgeny "Advertising.
Money" moATroTOBKa K BHIITOTHEHUIO 3aaHUH
Ha MPaKTHYECKUX 3aHATHAX.

H3yuenue mamepuanog 1umepamypHsix
UCHIOUHUKOB:

[1], C.44-65
3ayer 0.3 - - - 0.3 -
Bcero 3a cemecTp 144.0 - - 64 0.3 79.7
Hroro 3a cemecTp 144.0 - - 64 - - 0.3 79.7

IIpumeuanue: Jlex — nexuuu; JIab — naboparopusie padboTsl; [Ip — npaktuueckue 3ansatust; KIIP — aynuTopHble KOHCYIBTALUU IO KYPCOBBIM
npoektam/padoram; UKKII — nnauBHTyanpHbIe KOHCYIBTAIIUH 110 KypCOBBIM IIpoekTam/padoram; ['K- rpymnmoBsie KOHCYIbTallMK TIO pa3ienaM
mucuuiuinHel; CP — camocrostenbHas padora crynenTa; UKP — unas konraktHast padora; TK — Texymumii kKoHTposb; [TA — npomexxyrounas

arrecranusa




3.2 KpaTkoe coaep:kaHue pa3iejioB
1. Brands

1.1. V.T. "My favourite brand"
[ToBropenue rpammaruku: Present Simple and Present Continuous.

2. Travel. Change

2.1. Travel experience
British and American travel words. [ToBropenue rpammaruku: Future forms.

2.2. Changes in private life and at work
Words for describing change. IToBropenue rpammatuku: Past Simple and Present Perfect.

3. Organisation

3.1. Y.T. "Presenting an organisation”
Status within an organisation. Structure of an organisation.

4. Advertising. Money

4.1. Types and ways of advertising
[ToBTOpeHue rpammaTuku: Articles.

4.2. Finance
Dealing with figures.

3.3. TeMbl NIPaAKTHYECKUX 3aHATHH
1. Brands;
2. Travel;
3. Change;
4. Organisation;
5. Advertising;
6. Money.

3.4. Tembl 1a60paTOPHBIX PadoT
HE MPETyCMOTPEHO
3.5 KoncyabTanumu

3.6 TemaTnka KypcoBBIX POEKTOB/KYPCOBBIX padoT
KypcoBoii mpoekT/ paboTa He MPEAyCMOTPEHBI



3.7. CooTBeTCTBHE Pa3/1eJIOB IHCHHMILIMHBI U OpMHUPYEMBbIX B HUX KOMIIeTEHIIU

Howmep paznena
JUCIUILINHBI (B

O1eHOYHOE CPEICTBO
(TN 1 HAUMEHOBAaHUE)

3arTaHupOBaHHbBIC PE3YJBTATHl OOYYCHHS TI0 TUCIIUTIIINHE Konpr
(B cOOTBETCTBUHU C pazjesioM 1) WHJIUKAaTOPOB COOT];e?lT ;3 i€
1] 2]3] 4
3HaTh:
JICKCUYECKUE S3BIKOBBIC CPEJCTBA JIJI AKaJIEMHUYECKON U TectupoBanune/KoMriekCHbIN
npodecCHOHATEHOM KOMMYHHUKAIIUU HA MHOCTPAHHOM SI3BIKE 110 TeMaM N-2vx-4 + Tect 1
"Travel", "Change"
JIEKCUYECKUE S3BIKOBBIC CPEJCTBA IJI AKAJIEMHUYECKON U TectupoBanne/KoMIuiekCHBIHI
npodeccnoHanTbHOM KOMMYHHKAIIUU HA HHOCTPAHHOM SI3BIKE 110 TEMaM NJ1-2yk-4 + | TecT 2
"Advertising", "Money"
YMeTh:
JIeNaTh I0KJIa]l Ha HHOCTPAHHOM S3bIKE, B TOM YHCIIE € UCTIONb30BAHUEM VT-2vica + Hoxnan/Ilpe3enTtanus mo teme 2
HKT, na remy "Organisation”
JieaTh TOKJIal Ha UHOCTPAHHOM $SI3bIKE, B TOM YHUCJIE C UCIIOIb30BaHUEM VT-2vica + Hoxnan/Ilpe3enTanus o teme 1

WKT, na remy "Brands"




4. KOMIIETEHTHOCTHO-OPUEHTAPOBAHHBIE OIIEHOYHBIE CPEJICTBA JUISA
KOHTPOJISI OCBOEHMS PE3VJIbTATOB OBYUEHMS 11O JUCIMUIIIMHE
(TEKYIIU KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUYHASI ATTECTALMSA
1O JUCLMILINHE)

4.1. Tekymuii KOHTPOJIb yCIIeBA€MOCTH
S cemecTp

dopma peanuzanuu: Beictynienne (I0KIam)
1. [Ipe3enrtanus o teme 1 ([Joxnam)
2. IIpesenTanus o teme 2 (Jlokan)

Dopma peanuzanuu: [TucemenHas padora
1. KommiekcHsrii Tect 1 (TectupoBaHue)
2. KommnekcHsiii Tect 2 (TecTupoBaHue)

bamibHO-pedTHHTOBas CTPYKTYpa AUCHUILIUHBI SBISETCS MPUITOKEHUEM A.

4.2 Ilpome:KyTOYHAS aTTeCTALMS 10 JUCHUIIMHE

3auem (Cemecmp NoS)
Ouenka ompenensieTcss B cOOTBETCTBUU ¢ [lonoxkeHneM o OaIbHO-PEUTHHTOBOM CHUCTEME ISt
crynenroB HUY «MOW» Ha 0oCHOBaHMU CEMECTPOBOM COCTABIISAIOIICH.

B auniom BBICTaBIISIETCS OLIEHKA 32 5 CEMECTP.

IIpumeuyanue: OueHOYHbIE MAaTEpUAIbI 110 TUCLMITIIMHE IPUBEICHBI B (DOHIE OLIEHOYHBIX
matepuaios OITOII.

5. YYEBHO-METOANMYECKOE OBECIIEYHEHUE JUCIUIIJINHbI

5.1 IleyaTHbIEe M JIEKTPOHHbIE U3AHUA:

1. Cotton, D. Market Leader : Business English Course Book : ypoBens Intermediate. B 1 / D.
Cotton, D. Falvey, S. Kent . — 3rd ed . — Harlow : Pearson Education Limited : Financial Times
Publishing, 2010 . — 176 p. + 1 an. onty. auck (DVD-ROM) . — (PEARSON. Always learning) . —
Ha anrm. s3. - ISBN 978-1-4082-3695-6 .;

2. 1O. b. l'onuupiackuii- "I'pammatuka, (8-e u3m., uctp.), M3garensctBo: "KAPO", CankT-
[TeTepOypr, 2018 - (576 c.)

https://biblioclub.ru/index.php?page=book&id=574410.

5.2 JIuueH3noHHOE ¥ CBOOOIHO PAaCPOCTPaHseMoO€e MPOrpaMMHOe odecreyeHme:
1. CO "IIpomereit”;

2. Office / Poccuiickuit makeT 0(UCHBIX IPOrpamm;

3. Windows / OniepanrionHasi cucrema cemeiictsa Linux;

4. Maitna BuneoxondepeHum.

5.3 UnTepHeT-pecypchl, BKJIWYAA NPodecCuOHATbHbIE 0a3bl JAHHBIX U HH(POPMAIIUOHHO-
CIIPaBOYHbIE CHCTEMbI:

1. 9BC "YHuBepcuTerckas 0u0/1M0TEKa OHJIANH" -
http://biblioclub.ru/index.php?page=main_ub_red

2. Hayunas sjiekTpoHHasi 6udimorexa - https://elibrary.ru/

3. HanuoHanbHasi 3JIeKTpPOHHAs1 oubiamoreka - https://rusneb.ru/



4. JnexrponHas oudmoreka MOU (b MOMU) - http://elib.mpei.ru/login.php

6. MATEPUAJIBHO-TEXHUYECKOE OBECIHHEYEHUE JUCHUITVIMHBI

Tun nomemenus

Homep aynuropun,
HAHMCHOBAaHHE

OcHalmenue

OTCYTCTBYET

10



BAJJIBHO-PEUTUHITOBAS CTPYKTYPA JIUCHOUILJIAHBI

NHocTpaHHBIN SA3BIK JEJI0BOTO OOIICHUS

IIpunoxenne A

(Ha3BaHME AUCIMILIMHBI)

5 cemecTp

HepequL KOHTPOJIBHBIX MePOHpHﬂTHﬁ TEKYIIET0 KOHTPOJIA yCII€BAEMOCTH MO JUCHUIIJIMHE:

KM-1 TIlpesenTamus o teme 1 (Jlokan)

KM-2 Kowmmiekcubiit Tect 1 (TectupoBanue)

KM-3 IlpesenTamus o teme 2 (Jloxman)

KM-4 Kommnekchsiit TecT 2 (TectupoBanue)

Buj npome:xyTo4HOI aTTecTanmu — 3a4er.

HNunexc KM-1 KM-2 KM-3 KM-4
Howep Paznen aucuumuimabl KM:
paznena AT AER Henens 3 8 12 15
KM:
1 Brands
11 VY.T. "My favourite brand" +
2 Travel. Change
2.1 Travel experience +
2.2 Changes in private life and at work +
3 Organisation
3.1 V.T. "Presenting an organisation" +
4 Advertising. Money
4.1 Types and ways of advertising +
4.2 Finance +
Bec KM, %: 25 25 25 25
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