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Hanpagienne noaroroBku/cnennaibHocTh: 44.03.01 Ilenaroruyeckoe o6pasoBaHue
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YpoBeHnb 00pa3oBaHusi: BiciIee 00pa3oBaHue - faKkajlaBpuaT

®opma o0yuenusi: Ounas

Pabouass nporpaMma QM CHUILIHHBI
HNHOCTPAHHBIU A3bIK IPO®ECCUOHAJIBHOI'O OBHIEHU ST

biaok:

Baok 1 «/Iucuuniunsl (MoxyJim)»

Yactb 00pa3oBaTesbHOM
NPOrpamMMblI:

Oo0s13aTeLHas

Ne IMCHUIIJIMHBI 0 YYeOHOMY
IJIaHy:

b1.0.08

TpynoeMKOCTh B 3a4eTHBIX
eIMHULAX:

5 cemectp - 3;
6 cemectp - 3;
7 cemectp - 3;
Bcero - 9

Yacos (Bcero) no yueGHomy
TJIaHY:

324 gyaca

Jlekuuu

He NMPeyCMOTPEeHO YUeOHbIM IIAHOM

IIpakTnyeckue 3aHATHSA

5 cemectp - 64 yaca;
6 cemectp - 64 yaca;
7 cemecTp - 64 yaca;
Bcero - 192 yaca

JladopaTopHbie padoThI

He MPeyCMOTPEeHO YUeOHbIM MJIAHOM

Koncynbranumn

7 cemecTp - 2 yaca;

CamocrosiTesibHasi padoTa

5 cemecTp - 43,7 yaca;
6 cemecTp - 43,7 yaca;
7 cemecTp - 41,5 yaca;
Bcero - 128,9 yaca

B ToM unciae Ha KIT/KP

He MPeAYCMOTPEHO Y4eOHBIM MJIAHOM

HNnasi koHTaKkTHas padoTa

MPOBOJIUTCHA B paMKaX 4YaCoB ay/IUTOPHbIX 3aHSATHH

BKJIIOYas:
KonTpoJuabHas pa6ora

HpOMe)KyTO‘{Haﬂ aTTreCcrauud:

3ayer c oneHKOM
3ayer c oneHKOM
IK3aMeH

5 cemectp - 0,3 uaca;
6 cemectp - 0,3 yaca;
7 cemectp - 0,5 yaca;
Bcero - 1,1 yaca
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1. HEJIN U 3AJIAYU OCBOEHUSA JUCHUITIJIMHBI
Leab ocBoeHMs] TMCHUILIUHBI. -QPOPMUPOBAHUE KOMIIETEHIIUH JUIsI OCYIIECTBIICHUS YCTHOW U

HNUCHLMEHHOU
podeCCHOHAIBHOM YPOBHE..
3agauyu AUCHUILIAHBI

KOMMYHUKAIIUA Ha

MHOCTPAHHOM

A3BIKE

MEXIYHapOJAHOrO  OOUIEHWs  Ha

- ~COBCPUICHCTBOBAHUEC HABBIKOB YCTHOﬁ 1 TUCHMEHHOM KOMMYHUKAIIUHU B HpO(l)eCCHOHaHBHOfI

chepe;;

- -pa3BUTHE YMEHHUH paboTaTh B KOMaH/I€, BBIIOIHSITH KOJIJIEKTUBHBIE IIPOEKTHI, OCYLIECTBIIATh
JIMaJIOTOBOE B3aMMOICHCTBHE B CpeJie, CO3/1aBaeMoii HHPOPMALMOHHBIMUA M KOMMYHUKAITMOHHBIMU

TEXHOJIOTHSIMU;;

- -pacIIMpeHUe KPyro3opa u pa3BUTHE OOIICH, TUHIBUCTUUECKOM, MParMaTUYeCKOu,
pohecCuOHANBEHOM U MEXKYIBTYPHOM KOMITETEHIINI, CTIOCOOCTBYIOIIUX BO B3aUMOJCHCTBUH C APYTUMU
JUCHUIIIIMHAMH q)OpMI/IpOBaHI/IIO HpO(l)eCCI/IOHaJIbHLIX HaBbBIKOB CTYJICHTOB;;

- -pa3BUTHE UHPOPMAIIMOHHOM KYIbTYPBI: TOUCK U CHUCTEMAaTH3aUsl He00X0quMon nHbopManuu,
OTIpeJIeJIeHUE CTEIICHH €€ IOCTOBEPHOCTH, peeprupoBaHre M UCIIOIB30BAHUE TSl CO3JaHUsI COOCTBEHHBIX
TEKCTOB Pa3JIMYHON HANPaBIEHHOCTH; paboTa ¢ 6OIBIIUMU 0OBbEMaMU HHPOPMAIIMH Ha HHOCTPAHHOM

SI3BIKE;;

- -BOCIIUTAHUE TOJIEPAHTHOCTHU U YBAXKEHHsI K UCTOPHUUECKOMY HACIEHUIO U KYJIbTYPHBIM
TPaIUIHSIM HAPOJIOB CTPAH U3y4aeMOTO SI3bIKa;;
- -OBJIaJIEHHUE JEKCUKO-TPAaMMAaTHYE€CKUMU U CTUJINCTUYECKUMH HOPMaMH SI3bIKa;;
- -OCBOCHHE HOPM U (POPMYII PEYEBOTO ITUKETA. .

dopmupyembie y 00yJaronerocsi KOMNeTeHIMH U 3aIJIaHUPOBAaHHBIC Pe3yJbTaThl 00yYeHHs TI0
JUCITUILIMHE, COOTHECEHHBIE C HHAMKATOPAMH A0CTUKEHUs KOMIIeTeHIIUIi:

KOI{ U HAMMCHOBAHHEC
KOMIICTCHIMH

KO}I 1 HAMMCHOBAaHHUEC
HHAUKATOPA TOCTUKCHUS
KOMIICTCHIIMH

3annaHupoBaHHbIE Pe3yJbTATHI 00y4eHH s

OIIK-1 Cniocoben
OCYIIECTBIISATh
po(eCCHOHATIBHYIO
JESITENILHOCTD B
COOTBETCTBUH C
HOPMAaTUBHBIMH MTPABOBBIMU
aKTaMu B cdepe
o0pa3oBaHUs U HOpMaMU
poeCCHOHATIBHON ATUKU

N-20mk-1 Opranuzyer
00pa30BaTeNbHYIO CPEy B
COOTBETCTBUH C ITPAaBOBBIMHU U
ATHYECKUMH HOPMaMHU
npoQeCCHOHAILHON
JeSITeIIbHOCTH

3HATh:
- CTPYKTYPY A€JIOBOTO O(HUIIUATIEHOTO
MMChMa;;

- o(UIaIbHBIC U PEUEBBIC KIIUIIIE JJIS
MIPOBEACHUS JEIIOBBIX IEPETOBOPOB;;

- IEKCUKY, OTHOCSIIIYIOCSI K TEME
"Kontpakrsl";;

- IEKCUKY, OTHOCSIIIYIOCSI K TEME
"3anpocs! u [Ipennoxenus";;

- IEKCUKY ¥ TEPMUHBI, OTHOCSIITUECS K
teme "Pexmama';.

YMETh:
- YMETh Y4acTBOBATh B AUATIOTUYECKUX
BBICKa3bIBaHUX Ha NMPO(pecCHOHAIbHbIE
TEMBI;;

- YMETb COCTABJISITh MOHOJIOTUYECKUE
BbICKa3bIBaHUS B 001acTy "pekambl" U
"MapkeTuHra';;

- IMcaTh MMChbMa Pa3HOTO XapaKkTepa:
3a1poc, MpeioKeHue, xanoda, coriacue;;
- IEMOHCTPUPOBATh HABBIKH Y4acTHUs B
npecc-KOH(PEPEeHIINSIX;;

- IEMOHCTPUPOBATh HABBIKH Y4acTHUs B
JICNIOBBIX BCTpeyax Ha MpoecCHOHAIbHbIE
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Koa u HaumeHoBaHue
KOMIIETCHIINH

Koa u HaumeHoBaHMe
HHAUKATOpa JOCTHKCHUSA
KOMIICTCHIIUHA

3amiaHupoBaHHbIE Pe3YabTATHI 00yYeHUsI

TEMBI;;

- IGMOHCTPHPOBATh HABBIKA COCTABIICHUS
PEKIIAMHOTO COOOIICHHS;;

- IGMOHCTPHPOBATh HABBIKUA COCTABIICHUS
MOHOJIOTMYECKUX BBICKA3bIBAHUH 1O
aKTyaJbHBIM ITPOOJIEMaM JeTI0BOM U
KOMMEPYECKOH JeITeIIbHOCTH;;

- IGMOHCTPHPOBATh HABBIKHU BEACHUS
IIepETrOBOPOB Ha MPOQEeCCHOHATTBHBIC
TEMBI;.

2. MECTO JUCIUILINHBI B CTPYKTYPE OBPA30OBATEJBHOM ITPOT'PAMMBI BO

JlucuuiuimHa OTHOCHTCSL K OCHOBHOM IpodeccnoHaabHON 00pa3oBaTenbHOM mporpamme Pycckmii
sa3bIK Kak wuHOCTpaHHbli (mamee — OIIOII), wampasnenuss noaroroBku 44.03.01 Ilemaroruueckoe
oOpa3oBaHHe, YpOBEHL OOpa30BaHMsI: BBICIIIEE 00pa3oBaHue - OaKaIaBpHar.

Tpe6OBaHI/IH K BXOHBIM 3HAaHUAM U YMCHUAM:
- 3HATb rpaMMaTH4YC€CKHUC BPEMCHA, ITO3BOJIAOIINEC OCYIICCTBIATE KOMMYHHKAIIUIO
- 3HaThb 6330By10 JICKCHUKY B o0BneMe HpOfII[CHHbIX TEM
- YMCTb OCYHICCTBJIATH YCTHYIO U IMCBbMCHHYIO KOMMYHHKAIIUTO

Pe3ynbTarsl 00ydeHus, MoJydyeHHbIE TP OCBOEHUH JUCLUIUIMHBL, HEOOXOIUMBI IPU BBIITOJIHEHUN
BBIIYCKHOM KBaJU(UKALMOHHON PabOTBHI.




3. CTPYKTYPA U COAEPKAHUE JUCHUIIJINHbI

3.1 CTpyKTypa THCHUNIHHBI
OO01as TpyJI0€MKOCTh JUCHIUTUTMHBI COCTaBISIET 9 3a4eTHBIX eauHwII, 324 Jaca.

PacnpenencHue TpyoeMKocTH pasjena (B 4acax) Mo BHUIAM YIeOHOH paboThI

Pasnenbl/TeMbl § 5| e ™
Ne JTUCIUTUTAHBL/ (D OPMBI g 2|8 OHTaKTHas pabora cp CopneprkaHue caMOCTOSTENTFHON paboThl/
/i IPOMEXYTOTHOM o &| 3 Koncyubraums UKP PaGora s | LOATOTOBKA K METONYECKUE YKa3aHHsI
aTTeCTAINH 8| © | Jlex JIab | Ip — - VKK | TK A CeMECTDE aTTeCTalluu
/M P /KOHTPOJTB
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15
1 3amnpocsl 1 26 5 - - 16 - - - - - 10 - I10020mo8Ka K npaKmu4eckum 3aHAmuam:
npeiokeHus. Pexinama Wzyuenne maTepuaina 1o paszaeny "3anpocsl U
1.1 3anpocsr u 13 - - 8 - - - - - 5 - npeiokeHust. Pexiama" moaroToBka K
NPe/ITI0KEHHS. BBITIOJTHEHHIO 33/IaHUH Ha MPaKTUYECKUX
[ToBTOpEHUE 3aHATUAX
rpaMMaTHYEeCKUX H3yuenue mamepuanog 1umepamypHsix
BpEMEH UCHOYHUKOG:
1.2 [Tpuuactue nepsoe. 13 - - 8 - - - - - 5 - [1], 9-78
MapKeTHHT H peKJiaMa
2 OdunmansHOE IEI0BOES 26 - - 16 - - - - - 10 - Ilo0zomoeka K npaKmuuecKum 3aHAMUAM:
nuceMo. OdopmiteHne H3ydeHne maTepuaa 1o pasjieiy
KOHTPAaKTOB "Od¢urmansHoe nenoBoe nuckMo. OdopmireHHe
2.1 | IlpuvacTHBIC 0OOPOTEI. 13 - - 8 - - - - - 5 - KOHTPAKTOB'" MOArOTOBKA K BBITIOIHEHUIO
OduunanbHele 3a/IaHMIl Ha TIPAKTHYECKUX 3aHITHIX
JIeJIOBBIE MUCHEMa H3yuenue mamepuanog 1umepamypHsix
2.2 [Ipruactue BTOpOE. 13 - - 8 - - - - - 5 - UCHOYHUKOB:
MonanbHbie 060POTHI [1], 79-145
have to, to be to.
OdopmiieHue
KOHTPAKTOB
3 JlenoBbIe BCTpeUn. 21.7 - - 16 - - - - - 11.7 - Ilod20moeka K nPAKMUYECKUM 3AHAMUAM:
Bubl kOHTpakTOB N3ydenne matepuana no pasaeny "Jlemossie
3.1 [IpuyacTue nepBoe U 13.7 - - 8 - - - - - 5.7 - BCTpeud. Busibl KOHTPaKTOB" MOATOTOBKA K
BTOpOe. JlenoBbie BBITIOJTHEHHIO 3aJaHUI HA IPAKTHYECKUX
BCTPEYH 3aHATHAX
3.2 | YcioBHOe HAaKIOHEHHE 14 - - 8 - - - - - 6 -

(1 v 2 tun). Bumbt
KOHTPAKTOB.




4 Jenosas 28 16 - 12 Ilo0z0mo6Ka K npaKmuuecKum 3aHAMUIM:
KOPPECHIOHICHIHSI W3zy4yenue marepuana o paszaeny "Jlenosas
4.1 | VYcrnoBHOE HAKIIOHEHUE 14 8 - 6 KOPPECIOHIEHIUS" TIOATOTOBKA K BBHITIOJIHEHHUIO
(3 tun). [enosas 3aJaHUN Ha MIPAKTHICCKUAX 3aHATHIX
KOPPECTIOHICHIIHS H3yuenue mamepuanog numepamypHsix
4.2 | YcrnoBHOe HaKIIOHEHHUE 14 8 - 6 UCHOYHUKOG:
CMELIAHHOTO THIIA [1], 208-240
JlemoBas
KOPPECTIOHICHIINS:
*aino0a, 3a1poc,
IpeUI0KEHUE
3adeT ¢ OLIEHKOHI 0.3 - 0.3 -
Bcero 3a cemectp 108.0 64 0.3 43.7
Hroro 3a cemecTp 108.0 64 0.3 43.7
5 JlenoBast KM3Hb 32 20 - 12 Il0020mo6Ka K nPAKMUYECKUM 3AHAMUIAM:
IpEaNpUSITHH Wzyuenne maTepuaina no paszgeny "Jlenosas
5.1 The manager's role 8 5 - 3 KM3HB MPEIIPHUATHIA" TOIrOTOBKA K
5.2 What is business? 8 5 - 3 BBITIOJTHEHHIO 33 JaHUI Ha TPAKTHIECKUX
5.3 Economy 8 5 - 3 3aHATUAX
5.4 Marketing 8 5 - 3 H3yuenue mamepuanog 1umepamypHsix
UCHOYHUKOB:
[2], 5-23
[4], 6-17
6 VYnpasienne 24 15 - 9 Iloozomoeka domawinezo 3adanus:
PEANPUITHIMU [MoaroroBka goMallHero 3aiaHus HaIlpaBiIeHa
6.1 | Scientific management 8 5 - 3 Ha 0TpabOTKY YMEHHUI pelieHus!
6.2 Management 8 5 - 3 npodeccuoHanbHBIX 3a1a4. JloMarHee 3a1aHue
6.3 Financial management 8 5 - 3 BBIIAETCA CTYJAEHTaM I10 U3YUYEHHOMY B pa3aeiie
"YrpasieHue NpeIupusATHIMUA" MaTepuay.
JIOTIOTHUTEIBHO CTYICHTY HE0OX0AUMO
W3YYUTH JUTEPATyPy U pazo0pars mpUMepsI
BBITIOJTHEHUS ITOTOOHBIX 3aqanuid. [IpoBepka
JIOMAITHEro 3aJIaHus! IPOBOJMUTCS 1O
MPECTaBICHHBIM TUCBMEHHBIM pa0oTaM.
H3yuenue mamepuanog 1umepamyprbix
UCIOYHUKOB:
[2], 24-34
[4], 18-29
7 Pabounii mporecc 25.7 15 - 10.7 Iloozomoexa K npakmuyecKum 3aHAMUAM:
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7.1 | The quality of working 8 5 - 3 W3y4yenue marepuana o paszaeny "Pabounii
life mporiecc” MOArOTOBKA K BHIMOJHCHHUIO 33 JaHUN
7.2 Customers 8.7 5 - 3.7 Ha MPaKTHYECKUX 3aHATUIX
7.3 Insurance 9 5 - 4 H3yuenue mamepuanog 1umepamypHsix
UCHOYHUKOB:
[2], 35-46
8 [IpunsaTHE pemeHnit 26 14 - 12 Ilo0zomoeka K npaKmu4ecKum 3aHAMUAM:
8.1 Decision-making 8 4 - 4 W3ydenne matepuana mo paszeny "[Ipunsarue
8.2 The role of advertising 9 5 - 4 pelIeHUH" MOAroTOBKA K BBIIIOIHEHHUIO 3aJaHUi
8.3 Advertising in 9 5 - 4 Ha MPaKTHIECKNX 3aHATHIX
companies H3yuenue mamepuanog iumepamypnolx
UCHIOYHUKOG:
[2], 47-51
[4], 41-51
3a4er ¢ OLEHKOI 0.3 - 0.3 -
Bcero 3a cemecTp 108.0 64 0.3 43.7
Hroro 3a cemecTp 108.0 64 0.3 43.7
9 Pabora 8 CMU 16.8 15 - 1.8 Ilo0zomoeka K npaKmuuecKum 3aHAMUAM:
9.1 An introduction to 5.6 5 - 0.6 W3zy4yenune marepuana o pasaeny "Pabora B
advertising CMM" noaroroBKa K BBIIIOJIHEHHIO 3aJaHUH Ha
9.2 | What makes advertising 5.6 5 - 0.6 MPAKTUIECKHUX 3aHATUIX
work H3yuenue mamepuanos iumepamypnolx
9.3 Top management - 5.6 5 - 0.6 UCHOYHUKOG:
planning and strategy [31, 7-9
[4], 52-66
[5], 4-20
10 PazHble BB peKiIaM 22.4 20 - 2.4 Iloozomogka kK npaKmu4ecKum 3aHAMUAM:
10.1 Image advertising 5.6 5 - 0.6 W3yyenune marepuana mo pazaeny "PasHbie
10.2 Retail advertising 5.6 5 - 0.6 BHUIIBI peKIam"" TIOJITOTOBKA K BBITTOTHEHUIO
10.3 What an advertising 5.6 5 - 0.6 3a/IaHMIl Ha TIPAKTHYECKUX 3aHITHIX
agency does H3yuenue mamepuanos iumepamypnolx
104 Goal-setting 5.6 5 - 0.6 UCMOUHUKOG:
[3], 10-14
[4], 67-77
[5], 21-36
11 Pabota pexiamMHBIX 16.8 15 - 1.8 Ilod20mogKa K npaKmuyecKum 3aHAMUAM:
KOMITaHUH N3ydenne matepuana mo pazaeny "Pabota
111 Who is who in an 5.6 5 - 0.6 PEKITaMHBIX KOMIIAHHUN" ITOArOTOBKA K

advertising agency

BBITNIOJIHCHHUIO Sa}IaHI/Iﬁ Ha IMMPAKTUICCKUX
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11.2 | How agencies get paid 5.6 5 - 0.6 - 3aHATHAX
11.3 The management of 5.6 5 - 0.6 - H3yuenue mamepuanog 1umepamypuoix
time UCIOYHUKOB:
[3], 15-21
[4], 78-89
[5], 37-47
12 OYHKINSA pEKIaMBL. 16.0 14 - 2.0 - Ilo0zomoeka K npaKmu4ecKum 3aHAMUAM:
Pexnama B cetn Wzyuenne maTepuana mo pasgeny "DOyHKuus
WnTepuer pexnamsl. Pexirama B cetnt UnTepHet"
12.1 Understanding Why 4.6 4 - 0.6 - MOJITOTOBKA K BBITIOJIHCHHUIO 33JaHU#l HA
people choose one MPAKTUYCCKUX 3aHATUAX
product over another H3yuenue mamepuanos 1umepamypHslx
12.2 | The Internet: New ways 5.6 5 - 0.6 - UCIOYHUKOB:
of advertising [3], 22-25
123 Motivation 5.8 5 - 08 - [4], 90-102
[5], 48-68
OKk3aMeH 36.0 - 0.5 - 335
Bcero 3a cemecTp 108.0 64 0.5 8.0 335
Hroro 3a cemecTp 108.0 64 2 0.5 415
HUTOro 324.0 192 2 11 128.9

IIpumeuanue: Jlex — nexunu; JIab — naboparopHsie padboTsl; [Ip — npaktuueckue 3ansatust; KIIP — aynuTopHble KOHCYIBTALUU IO KYPCOBBIM
npoekram/padoram; MKKII — unanBuyanbHble KOHCYIbTAlMU M0 KYpCOBBIM MpoekTam/padoram; ['K- rpymnmnoBsie KOHCYIbTAlUU 110 pa3aenam
mucuuruinHel; CP — camocrostenbHas padorta crynenTa; UKP — unas konraktHas padota; TK — Texymmii kKoHTposb; [TA — npomexyrouHas
aTTecTanus




3.2 KpaTkoe coaep:kaHue pa3iejioB
1. 3anpocel u npeonoxcenus. Pexnava

1.1. 3anpocs! u npemyioxenus. [loBTopeHrne rpaMMaTH4YeCKUX BpeMEH
W3yuenue JEeKCMKM UM TEPMUHOB 10 Teme '"3ampocsl u mnpennoxenus". IloBTopenue
rpaMMaTHYeCKUX BpEMEH.

1.2. Ilpuuactue nepsoe. MapKeTUHT U peKiaMa
N3ydeHune JIEKCUKM W TEPMUHOB MO TeMe "MapkeTHHr u pekiama'. I'pammaruka: [lpuuacrue
IIEPBOE.

2. Obuyuanvroe oenogoe nucomo. Oopmiernue KOHmMmpaKmos

2.1. I[Tpuyactasie 060poThl. OdunKaIbHbBIEC JeTOBBIE MHCHMa
W3ydeHue yiekcuku U TepMUHOB 1o Teme "OdunuanbHble neioBble mucbMa'. ['pammaruka:
[TpuuacTHbIE 00OPOTHI.

2.2. IIpuyactue Bropoe. MonansHble 000poThl have to, to be to. Odopmienne KOHTPaKTOB
N3yuenue nexcuku u TepMuHOB 1o TeMe "KoHTpakthl". ['paMMaTuka: mpuyactue BTOpOE U
MoaalibHBIe 000pOTHI have to, to be to.

3. Lenosvie scmpeuu. Buowi KOHmMpAakmnioe

3.1. [Ipuuactue nepBoe u BTopoe. J{enoBbie BCTpeun
N3yuenue nekcuku u TepMUHOB 110 TeMe "JlenoBbie Bctpeun'". 'paMMartuka: mpuyacTie nepBoe
U BTOPOE.

3.2. YcnoBHoe HakinoHeHue (1 u 2 tum). Buabl KOHTpakToB.
W3yueHne JIeKCUKU M TEPMUHOB 1O TeMe "Pa3Hble BUIbI KOHTPAKTOB. I[IyHKTBI KOHTpakToB".
['pammatuka: ynoBHoe HakjoHeHue (1 u 2 tun).

4. Jlenosas koppecnoHoeHyus

4.1. YcnoBHoe HakioHeHue (3 Tum). JlenoBast KOppeCOHACHIINS
N3yueHne TeKCUKU U TepMUHOB 10 TeMe "[lenoBast koppecnoHaeHuus". I'paMMaTHKa: yJI0BHOE
HakJIoHeHue (3 Tur).

4.2. YcnoBHOE HaKJIOHEHUE CMEIIaHHOoro TUMa JlenoBas KoppecoHIeHIMsL: kato0a, 3arpoc,
IPEUIOKEHUE

W3yueHne JEKCUKM W TEPMHMHOB 1o TeMme "JlemoBas KoppecmoHIEHIHMS: kajoba, 3ampoc,
npemioxkenue . 'paMMarTyka: yJIOBHOE HAKIIOHEHUE CMENIaHHOTO THIIA.

5. Jlenosas sicushb npeonpusimuil

5.1. The manager's role
I/ISYLICHI/IC JICKCUKH U COCTABJIICHUEC MOHOJJIOTHYCCKHUX U JUAJTOTHYCCKUX BBICKA3bIBaHUH II0 TEME
The manager's role.

5.2. What is business?



HSy‘-IGHI/IC JICKCUKHU U COCTABJICHUC MOHOJIOTHUYCCKUX U JUAJTIOTHYCCKUX BLICKaBLIBaHI/Iﬁ I10 TCMC
What is business.

5.3. Economy
HSY‘IGHI/IG JICKCUKH H COCTaBJICHUEC MOHOJIOTHYCCKHUX U JHAJTIOTHYCCKHUX BBICKA3BIBAHUI 110 TEME
Economy.

5.4. Marketing

I/I3yquHe JICKCUKH U COCTAaBJICHUEC MOHOJOTMYCCKUX N JTHAJTOTHYCCKHUX BBICKA3bIBaHUU 110 TEME

Marketing.

6. ¥Ynpaenenue npeonpusmusamu

6.1. Scientific management
I/I3yquI/Ie JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U TUAJIOTUYCCKUX BBICKA3bIBAaHUU 110 TEME
Scientific management.

6.2. Management
I/I3yquI/Ie JICKCUKH U COCTABJICHUC MOHOJJIOTHYCCKHUX N JUAJTOTHYCCKHUX BBICKA3bIBAaHUU T10 TEME
Management.

6.3. Financial management
I/I3yquI/Ie JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U TUAJIOTUYCCKUX BBICKA3bIBAaHUI 110 TEME
Financial management.

7. Pabouuii npouyecc

7.1. The quality of working life

HSy‘leHI/IC JICKCUKH U COCTABJICHUEC MOHOJJIOTUYCCKUX U THAJTOTHYCCKHUX BBICKQ3BIBAaHUM 10 TEME

Working life.

7.2. Customers
I/I3yquI/Ie JICKCUKHU U COCTABJICHUEC MOHOJIOTHUYCCKUX U JUAJTOTHYCCKUX BLICKaSLIBaHI/Iﬁ I10 TCMC
Customers.

7.3. Insurance
HSy‘lGHI/Ie JICKCUKHU U COCTABJICHHUC MOHOJIOTUYCCKUX U TUAJIOTHYCCKUX BBICKaSLIBaHHfI 110 TCMC
Insurance.

8. Ipunamue pewernuii

8.1. Decision-making
I/I3yquHe JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYICCKUX BBICKa3bIBaHUH 110 TEME
Decision-making.

8.2. The role of advertising
I/IBYIICHI/IC JICKCUKH U COCTAaBJIICHUEC MOHOJJIOTHYCCKHUX U JUAJTOTHYCCKUX BBICKQ3BIBAHUM 1O TEME
The role of advertising.
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8.3. Advertising in companies
I/I3yqu1/Ie JIEKCUKH U COCTABJICHUEC MOHOJIOTUYECCKHUX U JUAJIOTHYECKUX BBICKQ3BIBAaHUM 1O TEME
Advertising in companies.

9. Paboma ¢ CMHU

9.1. An introduction to advertising
I/IsyquI/Ie JIEKCUKH U COCTABJICHUEC MOHOJIOTUYECCKNX U JUAJIOTHUYCCKUX BBICKA3BIBAHUH 110 TEME
Advertising.

9.2. What makes advertising work
I/I3yquHe JICKCHUKHU U COCTAaBJICHHUEC MOHOJIOTUYCCKUX U JTUAJIOTNYCCKUX BBICKA3bIBAaHUU 110 TEME
Types of advertisements.

9.3. Top management - planning and strategy
I/I3y‘IeHI/Ie JICKCHUKHU N COCTAaBJICHHUEC MOHOJIOTHYECCKUX U JUAJIOTNYCCKUX BBICKAa3bIBAaHUI 110 TEME
Top management.

10. Paznwvie 6uodwl pexiam

10.1. Image advertising
I/I3yquHe JICKCHUKHU N COCTAaBJICHHUEC MOHOJIOTHYECCKUX U JUAJIOT'MYCCKUX BBICKA3bIBAaHUI 110 TEME
Image advertising.

10.2. Retail advertising
I/I3yquI/Ie JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U TUAJIOTUYCCKUX BBEICKA3bIBAaHUI 110 TEME
Retail advertising.

10.3. What an advertising agency does
I/I3yquHe JICKCHUKHU U COCTAaBJICHHUEC MOHOJIOTHYECKUX U JUAJTOT'NYCCKUX BBICKA3bIBAaHUH 10 TEME
An advertising agency.

10.4. Goal-setting
HSy‘IGHI/IG JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYCCKUX BBICKA3bLIBAaHUH 110 TEME
Goal-setting.

11. Paboma pexiamuvix KOMNaHuu

11.1. Who is who in an advertising agency
I/I3yquHe JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYICCKUX BBICKa3bIBaHUM 110 TEME
staff in advertising agence.

11.2. How agencies get paid
HBy‘IeHI/IC JICKCUKH U COCTABJIICHUEC MOHOJJIOTHYCCKHUX U JUAJTOTHYCCKUX BBICKQ3bIBAaHUM MO TEME
Employment and financial problems in an advertising agencies.

11.3. The management of time
I/I3yquHe JICKCHUKH U COCTABJICHHUEC MOHOJIOTUYCCKUX U TUAJIOTHUYICCKUX BBICKa3bIBAaHUM 110 TEME
Time management.
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12. @ynuxyusa pexramol. Pexnama 6 cemu Unmeprnem

12.1. Understanding Why people choose one product over another
I/I3yquHe JICKCHUKHU U COCTAaBJICHHUC MOHOJIOTUYCCKUX U JUAJIOTNYCCKUX BBICKA3bIBAaHUU 110 TEME
Psychology of advertising.

12.2. The Internet: New ways of advertising
HSYLIGHI/IC JIEKCUKH U COCTABJICHUEC MOHOJIOTUYECCKNX U JUAJIOTHUYCCKUX BBICKA3BIBAHUH 110 TEME
New ways of advertising.

12.3. Motivation
I/I3yquHe JICKCUKHU U COCTABJICHUC MOHOJIOTHUYCCKUX U JUAJTIOTHYCCKUX BLICKaSLIBaHI/Iﬁ I10 TCMC
Motivation.

3.3. TeMbl NIPaKTHYECKUX 3aHATHH
1. The quality of working life;
2. Financial management;
3. New ways of advertising;
4. JlenoBeie MUCHhbMa:KaJIOOBI, 3aMPOCHI, MPEIIOKEHHUS. Y CJIOBHOE HAKJIIOHEHUE (CMEIIaHHBIH
THII);
5. What is business;
6. Economy;
7. MapketuHr u pexnama. [Ippuuactue nepsoe;
8. What an advertising agency does;
9. Management;

10.
11.
12.
13.
14.
15.
16.
17.
18.
19.
20.
21.
22.
23.
24.
25.
26.
27.
28.
29.
30.
31.
32.

The manager's role;

Understanding why people choose one production over another one;
3anpocm " NPpCAJIOKCHUA. rpaMMaTI/I‘-IeCKI/Ie BpEMCHaA. HOBTOpeHI/Ie;
Customers;

Odopmiienune konTpakToB. [Ipuyactue BTOpoOE;

JenoBast koppecnoHAeHIUs. Y ciioBHOE HakyIoHeHue (1 u 2 tum);
Decision-making;

Who is who in an advertising agency;

Goal-setting;

Retail advertising;

The management of time;

What makes advertising work;

An introduction to adsvertising;

The role of advertising;

Insurance;

Top-management;

Marketing;

Motivation;

Image advertising;

[enossle BcTpeun. [Ipuyactue nepBoe U BTOPOE;

Scientific management;

How agencies get paid?;

O(I)I/IL[I/IaJ'IBHBIe JCJIOBBIC TUChMaA. HpI/I‘-IaCTHBIe 060pOTBI.
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3.4. TeMbl 1a00paTOPHBIX padoT
HE MIPEAYCMOTPEHO

3.5 Koncyabranumn

3.6 TemaTnka KypcoBBIX IPOEKTOB/KYPCOBBIX padoT
KypcoBoii mpoekT/ pabota He MPeayCMOTPEHBI
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3.7. CooTBeTCTBHE Pa3/1eJIOB IHCHHMILIMHBI U OPpMHUPYEMBbIX B HUX KOMIIeTEeHIIU

3annaHupOBaHHBIEC PE3yabTaThl O0yUEHUs

HOMCp pasaciia IMCHUIIIMHBI (B COOTBETCTBHH C

O11eHOYHOE CPEICTBO

Kongrl
10 TUCUUIUINHE n.3.1) (TUII ¥ HAUMEHOBAHUE)
(B COOTBETCTBUH € pazfesoM 1) MHARKATOPOB 7y |2]3|4[5]6]7]8|9]10]11]12
3HaTh:
.3"ICKCI/IKy M TEPMUHBI, OTHOCAIIMECS K TEME | 1, T-20mc + KonrponbHas pabora/Pexnama u
Pexnama"; (hOpMEI ee pacpoCcTpaHeHUS

JIEKCUKY, OTHOCSIIYIOCS K TeMe "3anpochl Y204 + KontponbHas pabora/3anpocs! u

u [lpempyoxenus"; i MPEJI0KEHUS

JIEKCHUKY, OTHOCAIIYIOCS K TEME KontposnbHas

"KonTpakrser"; N-20nk-1 + pabora/CocraBienne
KOHTPAaKTOB

o(uLmanbHbIe U peueBble KIHILE JUIs VIT-20mc1 + Konrponsnas pabora/JlenoBbie

IIPOBEJICHUS JIEJIOBBIX MIEPETOBOPOB; [1EPETrOBOPHI

CTPYKTYPY J€JI0BOr0 O(pHUIIHATBHOTO KonrtponbHas

MUChMa; V201 + pabora/Hanucanwe
o(ULIANIBHBIX JIETOBBIX MTHUCEM.
CrpykTypa 1 mabioH

YMersb:

JI€MOHCTPUPOBATh HABBIKU BEJICHUS KonTponbnas padbora/JlenoBsie

NIEPEroBOpOB Ha MpodeccuoHaIbHbIE N-20mx-1 + IIEPETOBOPBI

TEMBI;

J€MOHCTPUPOBATh HABBIKA COCTaBIICHUS KonTtponpHas

MOHOJIOTHYECKHUX BLICKaSBIBaHHfIVHO V204 + pa60Ta/vA1<TyanLHLIe HpO?J‘IeMH

aKTyaJlbHBIM ITpoOJIEMaM JeT0BOM U JIEIIOBOM 1 KOMMEPUYECKON

KOMMEPUYECKOH 1eATEIbHOCTH; JIeSITEIIbHOCTH

JEMOHCTPUPOBATh HABBIKM COCTABIICHUS V20t + KonrponbHas

PEKIaMHOT0 COOOIIECHNUS; pabota/llcuxonorus pexaambl

JI€MOHCTPUPOBATH HABBIKU y4acTus B Konrponsnas padora/JlenoBbie

JIETIOBBIX BCTpedax Ha mpodeccuonanbubie | M-2omk-1 + BCTPEUH

TEMBI;

J€MOHCTPHPOBATH HABBIKM y4acTus B N-20mk-1 + Konrtponsnas pabdora/lIlpecc-
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npecc-KOH(epeHIHSIX;

KOH(epeHIHs

McaTh MUCbMa Pa3HOTO XapakKTepa:

KonTponbnas paborta/Pazubie

3arpoc, NpeyIokKeHHe, xKajnoba, corinacue; WJT-20mct BU/JIBI JICJIOBBIX IIHCEM

YMETh COCTABJISITH MOHOJIOTUICCKUE KonTponbras paborta/Pexnama u
BBICKA3bIBaHUs B 00J1acTH "peKinambl" 1 N-20mk-1 MapkeTuHr

"MapkeTuHra'";

YMEThb Y4acTBOBATh B JHAIOTUYECKUX KonTponbnas pabora/Pabora B
BBICKA3bIBAaHUSAX HA MPO(ECCUOHATILHBIC N-20omnk-1 PEKIIaMHBIX areHTCTBaX

TEMBI;
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4. KOMIIETEHTHOCTHO-OPUEHTAPOBAHHBIE OIIEHOYHBIE CPEJICTBA JUISA
KOHTPOJISI OCBOEHMS PE3VJIbTATOB OBYUEHMS 11O JUCIMUIIIMHE
(TEKYIIU KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUYHASI ATTECTALMSA
1O JUCLMILINHE)

4.1. Tekymuii KOHTPOJIb yCIIeBA€MOCTH
S cemecTp

Dopma peanuzaruu: [lncemennas padota
1. 3anpocsl u npeioxenus (Kontponsnas padota)
2. Hanmucanue odurmanpHbIX AenoBbiX muceM. CTpykrypa u madinoH (KoHTponbHas padota)
3. Pasubie Bubl aenoBbix muceM (KoHTponbHas padora)
4. CocraBienue koHTpakToB (KoHTponbHas pabora)

6 cemecTp

dopma peanuzanuu: [TuceMenHas padbota
1. AkryanpHble Ipo0JIeMBbI AeI0BOM U KoMMepueckol nesrenbHocTy (KonTpoabHas pabora)
2. Jlenossie Bctpeun (KonTpoasHas pabora)
3. Henossle neperoBopsl (KontponpHas pabora)
4. Ilpecc-koudepennus (KontponpHas padota)

7 cemecTp

Popma peanmzanuu: [TucemenHas padora
1. [Tcuxonorus pexinamsl (KoHTposibHAs paboTa)
2. Pabora B pexnamubix areHTcTBaX (KoHTponbsHas padoTa)
3. Pexnama u Mapketunr (KoHTposibHast paboTta)
4. Pexitama u ¢opmel ee pacrpoctpanenus (KontponbHas padbora)

bannpHO-pedTHHrOBast CTPYKTYpa AMCLUUIUIMHBI SBJISETCS MPUITIOKEHUEM A.

4.2 IIpoMe:KyTOYHasI ATTECTALUSA 110 M CIHILIMHE
3auem c oyenxoti (Cemecmp Ne5)
OrneHka BBICTABIISETCS IO COBOKYITHOCTH OLIEHOK 110 TEKYILIEMY KOHTPOJIIO

3auem ¢ oyenkou (Cemecmp No6)
Or1ieHKa BBICTABIISIETCS IO UTOTAM TEKYILIEr0 KOHTPOJIS

Ixzamen (Cemecmp Ne7)
OreHKa BBICTABISETCS IO CyMME OIIEHOK 10 TEKYIIUM KOHTPOJIBHBIM MEPOTIPUSATUSIM

B auniom BeICTaBIISIETCS OLIEHKA 32 7 CEMECTD.

Ipumeyanue: OnieHOYHBIE MAaTEPUAIIBI 110 TUCIUITIMHE IPUBEICHBI B (DOH/IE OLIEHOYHBIX
marepuanos OIIOII.

5. YYHEBHO-METOANYECKOE OBECIHHEYHEHUE JUCHUIIJINHBI

5.1 ITeyaTHbIE U YJIEKTPOHHbIE H3IAHNUS

1. AHruicKuit sI36IK 118t 1estoBoro obmeHust. Hoswiit kype: B 2 1. T.2. (Y. 4, 5, 6) : yueOHUK 1151
MpUMEHeHUs B obnacTu OuszHeca u menemxkmenta / M. @. XXnanosa, u np. — 10-e uzn.,
(MpOABUHYTHIN ypoBeHb). — M. : ®umomaruc, 2013. — 784 ¢. — (English). — ISBN 978-5-98111-174-
7.,
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2. Xectkos, B. K. Business and management. YpoBens Intermediate : kHura ajst yTeHus Ha
AHTJIMICKOM SI3BIKE ISl CTYJIEHTOB SKOHOMHUYeCKUX crnenuanbHocTtei / B. K. XKectkos, . B.
Kazakosa, JI. A. Pactopryesa, Mock. snepr. un-t (MOU TV). — M. : U3n-8o MOU, 2005. — 143 c;
3. KycrukoB, M. M. Advertising in English : yaeOHOe mocoOue 1mo aHTITMHCKOMY S3BIKY IS
U3y4JaImux peknamusbnii ousnec / M. M. Kycrukos, H. M. Binacenko. — Jlonronpyaasrii : Masik,
2008. — 80 c. — ISBN 5-904110-01-4.;
4. Cotton, D. Keys to management : [is a course in Business English for upper-intermediate to
advanced students wishing to extend their knowledge of management theory and practice] / D.
Cotton. — Harlow : Addison Wesley Longman Limited, 1997. — 224 p. — Ha aunru. s13. — ISBN 0-17-

555825-6.;

5. C. NBanoga- "English for advertising business management", M3natensctBo: "OpeHOyprekuit
rocynapctBeHHbIi yHuepeuret”, OpenOypr, 2012 - (152 c.)
https://biblioclub.ru/index.php?page=book&id=259149.

5.2 JIuueH3MoHHOE U CBOOOIHO pacnpocTpaHsieMoe MPOrpaMMHoe odecneyeHue:

1. CHO "IIpomereit";

2. Office / Poccuiickuit makeT 0()UCHBIX IPOTrpamm;
3. Windows / OnieparinonHas cuctema cemeiictsa Linux;
4. Buneoxondepennuu (Maitna, Coepmkas, BK u ap).

5.3 UnTepHeT-pecypchl, BKIKYas NpodeccuoHaJIbHble 0a3bl JAHHBIX H HH(POPMALTMOHHO-

CIIPaABOYHBIC CUCTEMBI:

1. 3BC Jlans - https://e.lanbook.com/
2. 9BC "YHuBepcurerckas 6u0J1M0TEKA OHIANH" -
http://biblioclub.ru/index.php?page=main_ub_red

3. Hayunasi 3siekTpoHHas oubauoreka - https://elibrary.ru/

4. JnexTponHasi 6udmmoreka MIU (36 MDIM) - http://elib.mpei.ru/login.php

6. MATEPUAJIBHO-TEXHUYECKOE OBECHEYEHUE JUCHUIIJIMHBI

Tun nomeneHus Homep OcHamenue
ayJAUTOPHUH,
HaAanMMCEHOBaHHeE
VYuebnsie ayautopuu st | M-914, YyeOnast | mapra, CTOJ IIpernoiaBaresis, CTyJ, J0CKa MeJIoBas,
MIPOBEICHUS JICKIIMOHHBIX ayIUTOpUS KOMITbIOTEPHAs CETh C BBIX0A0M B MHTEpHeT
3aHSTUN U TEKYIIETO K-120, cepBep, KOHIUITHOHEP
KOHTpPOJIA MamuHHeIN 3a51
NBI]
VYyeOuble ayautopun uig | M-914, Yuebnast | mapTta, CTOJN MpenoiaBares, CTy, 10CKa MeIoBas,
MIPOBEICHUS ayJuTopus KOMITBIOTEpHAs CETh C BBIXOJI0M B MHTEpHET
IIPAKTUYECKUX 3aHATUH, K-120, cepBep, KOHIULIUOHED
KP u KII MamuHHBII 3a51
NBI]
VYuebnsie ayautopuu st | M-914, YyeOnast | mapra, CTOJ IIpemnoiaBaresis, CTyJ, J0CKa MeJIoBas,
MPOBEACHUS ayIUTOPUS KOMIIBIOTEpHAs CETh C BbIXOJ0M B MHTEpHET
IIPOMEKYTOUHOM K-120, cepBep, KOHIUIIUOHED
aTrTecTaluu MaiuHHBIN 3a51
MBI
[Tomemenus asns HTB-303, CTOJI KOMITBIOTEPHBIH, CTYJI, CTOJI MUChMEHHBIH,
CaMOCTOSITENTLHON pabOTHI JlexunoHHas BeILIAJIKa JUIsl OJI€XKAbl, KOMIIBIOTEPHAs CETh C
aAyIUTOPUS BBIX0JIOM B IHTEpHET, KOMIIBIOTED

HepCOHaHLHLIﬁ, IPUHTCP, KOHAUITUOHECD
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IMTomemenus misa

M-909,

Kpecio pabouee, pabodyee MECTO COTPYIHHUKA,

KOHCYJTbTUPOBAHUS [Tomenienue CTOJI, CTOJI AJis pabOTHI C TOKYMEHTaMH, CTY,
Kadeapsl mkad, mkad s JOKyMEHTOB, mKad AJIs
«PCuJI» OJIeXkIbI, TYMOQ, KOMITBIOTEPHAS CETh C BBIXOJIOM
B MIHTEpHET, KOMIBIOTEP MEPCOHAIBHBIH,
MPUHTEP, CTEH HHPOPMAITMOHHBIHA
ITomemenus st M-901a, Kpecyio pabouee, CTeIUIaX JJIsI XpaHEHUST KHHT,
XpaHeHHus 000pyI0BaHUS ApxuBHOE CTYJI, ”HBEHTaph Y4EOHBIH, KHUTH, YICOHHUKH,

1 y4eOHOro MHBEHTaps

nomentenue I'TIN

HOCO6I/I$I, APXKWBHBIC TOKYMCHThI
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IIpunoxenne A

BAJJIBHO-PEUTUHITOBAS CTPYKTYPA JIUCHOUILJIAHBI

HNuocTpanHbIi 361K TPOGECCUOHATBHOTO OOIICHHUS

(Ha3BaHME AUCIMILIMHBI)

5 cemecTp

HepequL KOHTPOJIBHBIX MePOHpHﬂTHﬁ TEKYIIET0 KOHTPOJIA yCII€BAEMOCTH MO JUCHUIIJIMHE:

KM-1
KM-2
KM-3
KM-4

3anpocs! u npegoxenus (KontponbHas padorta)

Hanucanue opunmansaeix aenossix nuceM. CtpykTypa u mabdnon (KonrponbHas padora)
Cocrapnenue koHTpakToB (KoHTposbHas paboTa)

Pasubie Buabl nenosbix nucem (Kontpoibhas padbora)

Bujx npome:xyTo4HOI aTTecTanMu — 3a4€T C OLIEHKOM.

Wnpnexc KM- | KM- | KM- | KM-
Howep Paznen aucuumimnb KM: L 2 3 4
paznena AT AE Henens 4 8 12 16
KM:
1 3ampocsl U npeioxkenus. Pexiiama
11 3arpocsl ¥ npensioxenus. [loBTopeHne rpaMMaTHIecKux +
' BpEMEH
1.2 IIpnuactue nepsoe. MapKkeTHHT U peKiiama +
2 Od¢ununansHoe aenosoe nucbMo. OdopmieHre KOHTPAKTOB
2.1 [TpuuactHbie 000pOTHI. OPUIMAIEHBIE 1ET0BbIE MHCHMa +
29 [Tpuyactue Bropoe. MozgansHble 000poTHI have to, to be to. +
' OdopmieHne KOHTPAKTOB
3 JlenoBbie BcTpeun. Buibl KOHTpaKTOB
3.1 [Tpuyactue nepsoe u BTopoe. JleaoBbie BCTpeuH +
3.2 YcnosHoe HaknoHeHue (1 u 2 tum). Buabl KOHTPakTOB. +
4 JlenoBasi KOppeCTIOHIEHIIHS
4.1 VYcnoBHoe HakioHeHue (3 tun). JlenoBas KoppecroHIeHIINS +
492 YciioBHOE HaKIIOHEHNE cMelTanHoro Thma JlemoBas +
' KOPPECIIOHJICHIIMSL: kKasio0a, 3a1poc, MpeyIoKeHne
Bec KM, %: | 25 25 25 25

6 cemecTp

ITepeyeHb KOHTPOJIBHBIX MEPONPHUATHI TEKYIIEr0 KOHTPOJIS yCIIeBAeMOCTH 10 JMCIUILIHHE:

KM-5
KM-6

Jenoseie neperoBopsl (KonTponbHas padoTa)
Henossie Bcrpeun (KontponbHast pabora)
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KM-7  AxryanbHble Tpo0JIeMbl AeT0BOM 1 KoMMepueckoil nestensHocTH (KoHTponbsHas pabora)
KM-8 TIlpecc-kondepennus (KontponsHas pabota)

Bua npoMexkyTouHoO# aTTecTauMu — 3a4€eT C OI[EHKOM.

Nunexc KM-5 KM-6 KM-7 KM-8
Howmep Paznen aucuuniauHb KM:
paszznena Henens 4 8 12 16
KM:
1 JenoBas xu3Hb NpeANpUITUI
1.1 The manager's role +
1.2 What is business? +
13 Economy +
1.4 Marketing +
2 VYrpasneHue npeanpusITHsIMU
2.1 Scientific management +
2.2 Management +
2.3 Financial management +
3 Pabouwnii mporecc
3.1 The quality of working life +
3.2 Customers +
3.3 Insurance +
4 IIpunsiTHe pemennii
4.1 Decision-making +
4.2 The role of advertising +
4.3 Advertising in companies +
Bec KM, %: 25 25 25 25
7 cemecTp

IlepeyeHb KOHTPOJIBLHBIX MEPONIPUITHI TEKYIIIEr0 KOHTPOJISl yCIIeBAeMOCTH 10 JMCIUIIHHE:
KM-9 Peknama u ¢popmsl ee pactnpoctpanenus (Kontponsnas pabota)
Pexnama u Mapkerunr (KontposbHas paboTta)

KM-
10
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KM-  Pabora B pexiiamubix arentcTBax (KoHTponbHas paboTa)

11
KM-  Ilcuxonorus pexiamsl (KoHtponpHas pabora)
12

Bua npoMexkyTouyHoil aTTecTauMu — JK3aMEH.

HNunekc KM-9 | KM-10 | KM-11 | KM-12
Howmep Paznen qucuumimnel KM:
paszznena AT et Henens 4 8 12 16
KM:
1 Pa6ora 8 CMU
1.1 An introduction to advertising +
1.2 What makes advertising work +
1.3 Top management - planning and strategy +
2 Pasnble Buabl pexiiam
2.1 Image advertising +
2.2 Retail advertising +
2.3 What an advertising agency does +
2.4 Goal-setting +
3 PaboTa pexiiaMHbIX KOMIAHUH
3.1 Who is who in an advertising agency +
3.2 How agencies get paid +
3.3 The management of time +
4 @ynkuusa pexsiaMmbl. Pexitama B cetn MHTEpHET
41 Understanding Why people choose one product N
' over another
4.2 The Internet: New ways of advertising +
4.3 Motivation +
Bec KM, %: | 25 25 25 25
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