MuHHCTEpPCTBO HAYKH U BbIcLIero oopa3osanusi PO
PegepajibHOE TOCYIAPCTBEHHOE OI0IKETHOE 00pa3oBaTe/IbHOE YUpeKIeHue

BbICIIET0 00Pa30BaAHUA

«HanuoHanbHBIN HccIeI0BaTeIbCKUN yHUBepcuTeT « MIU»

Hanpasienue noaroroBku/cnenuanbHocTh: 13.03.01 Tensio3HepreTuka v TeMJI0TeXHHKA

HaumenoBanue o6pa3oBareibHOli nporpamMmel: LlndpoBusanus B TenjoBoi U BO300HOBJIsSIEMOIi YJHepPreTUKe

YpoBeHb 00pa3oBaHusi: BbiciIee 00pa3oBaHue - faKkajaBpuaT

®opma o0yuenusi: Ounas

Pabouass nporpaMma QM CHUILIHHBI
HNMHOCTPAHHBLIU SA3bIK JTEJIOBOI'O OBLHIEHUSA

biaok:

Baok 4 «®PakyJabTaTUBBI»

Yactb 00pa3oBaTesbHOM
NPOrpamMMblI:

YacTsb, popmMupyeMasi y4acTHUKAMHU 00pa30BaTeIbHBIX OTHOIIEHUIA

Ne IMCHUIIJIMHBI 0 YYeOHOMY
IJIaHy:

b4.4.06

TpynoeMKOCTh B 3a4eTHBIX
eIMHULAX:

6 cemecTp - 3;
7 cemectp - 3;
BCero - 6

Yacos (Bcero) no yueoHomy
MJIAHY:

216 yacoB

Jlekuuu

He NMPeyCMOTPEeHO YUeOHbIM IJIAHOM

IIpakTnyeckue 3aHATHSA

6 cemecTp - 56 yaca;
7 cemecTp - 64 yaca;
Bcero - 120 yacoB

JladopaTopHbie padoThI

He NMPeyCMOTPEHO YUeOHbIM MJIAHOM

Kouncynbranuu

MPOBOJIUTCHA B paMKaX 4YaCoB ay/IUTOPHbIX 3aHSATHH

CamocTrosiTesibHasi padoTa

6 cemectp - 51,7 yaca;
7 cemecTp - 43,7 yaca;
Bcero - 95,4 yaca

B ToM unciae Ha KIT/KP

He MPeAYCMOTPEHO Y4eOHBIM MJIAHOM

HNnasa koHTakTHas padora

MPOBOAUTCS B PAMKAX YaCOB ay/IMTOPHBIX 3aHATHI

BKJIIOYAS:
Hoxaan
TecTrupoBanue

Keiic (pelneHne KOHKpPeTHBIX NPOU3BOACTBEHHbBIX CUTYALMI)

HpOMe)KyTO‘{Haﬂ aTTrecrauud:

3auger
3auger

6 cemectp - 0,3 yaca;
7 cemectp - 0,3 yaca;
Bcero - 0,6 yaca

Mocksa 2026




NPOI'PAMMY COCTABMUJI:

MognucaHo anekTpoHHoi nognuckio ®r6OY BO «HUY «M3aU»
CeesieHun o Bnagensue U3N M3aK

Bnageney, MapTbiHOB B.C,
[IpenoaBaTenn [T — Rdalfal6b-Martynovvs-0854ef20 B.C. MapTtbiHOB
COI''TACOBAHO:
MognucaHo anekTpoHHo nognuceio ®TEOY BO «HUY «M3U»
Ceenennn o enagensue L3N M3K
PykoBoauresnnb — Bragenen 04K0B B.0.
o6pagoBaTeJ1},H0171 MpOrpaMMbI * Mol + WagHTHbHKATOp RA91184b2-OchKovVF-1531e21f B.®. Oukos

MoanucaHo 3NeKTPOHHON nognuckio $TEOY BO «HUY «M3IU»
Ceefenua o Bragensue L3N M3aKn

= Bnageney Lauknx KO.B.

ETE TS — R6ca75bBe-ShatsKikhYV-T045712 IO.B. lllankux

3aBeyIOIIMI BBITYCKAIOIICH
kadenpoi

X a ik,




1. HEJIN U 3AJIAYU OCBOEHUSA JUCHUITIJIMHBI

Leab ocBOeHUS] TUCHUILUIMHBI. Pa3BUTHE HABHIKOB KOMMYHHUKAllMM B YCTHOH U NUCHbMEHHOMN
dbopMax Ha pyCCKOM M MHOCTPAHHOM SI3BIKAX ISl PEIICHUS 3a7a4 MEKIMYHOCTHOTO M MEXKYJILTYPHOTO
B3aMMOJICHCTBUSI, B TOM YucCIie B chepe npodeccuoHaNbHON AESITETbHOCTH.

33[[3‘11/[ AUCHHUIIIMHBI

- OCBOCHHE JIGKCUKOTPAaMMaTHYECKOTO MaTepralia Ha OCHOBE TEKCTOB JICJIOBOT'O XapaKTepa,
- ®opMupOBaHNE HABBIKOB MOHOJIOTMYECKOT0 BhICKA3bIBAHMSI HA TEMBI JCJIOBOT'O XapaKkTepa, B
TOM uucie ¢ ucnoin3osanueM UKT.

dopmupyembie y 00ydaronierocs KOMneTeHIHH 1 3alJIaHUPOBAaHHBIE Pe3yJIbTaThl 00yUeHHs 110
JUCHHUIIIINHE, COOTHECEHHBIE C HHAMKATOPAMHU JOCTHKEHUS KOMIIeTEeHIHI !

Koa m HauMeHOBaHUe
KOMIEeTeHIINH

Kox 1 HamMeHOBaHHe
HHINKATOPA T0CTHUKEHH S
KOMIIeTEHIIUH

3anaHupoBaHHbIE Pe3yJbTATHI 00y4eHH s

YK-4 Cnocoben
OCYIIECTBIISITh ICTOBYIO
KOMMYHHUKAIIUIO B YCTHOU U
NUCbMEHHOU (hopmax Ha
rOCy/IapCTBEHHOM SI3bIKE
Poccniickoit denepanuu u
WHOCTPaHHOM(BIX )
A3bIKe(ax)

NJ1-2yk-4 JleMoHCTpUpYeT
yYMEHHE BeCTH OOMEH JEJI0BOM
uH(popMalet B yCTHOU U
MUCHbMEHHOM (hopMax HE MEHee
YeM Ha OJTHOM MHOCTPaHHOM
A3BIKE

3HATh:
- IGKCUYECKHUE S3BIKOBBIC CPEJICTBA JIJIS
aKaJeMHYECKON U MpodecCHOHATBHON
KOMMYHHKAIIMN Ha HHOCTPAHHOM SI3bIKE
o temam "Travel", "Change";

- IGKCHYECKHUE S3BIKOBBIC CPEJICTBA JIJIS
aKaJeMHIECKON U MpodecCHOHATBHON
KOMMYHHKAIIUN Ha HHOCTPAHHOM $SI3bIKE
o temaM "Ethics", "Leadership",
"Competition";

- JICKCHYCCKHC A3BIKOBBIC CPCACTBA IJIA
aKaJeMUYeCKOU U PO eCCHOHATIBHON
KOMMYHUKAIIUX HA UHOCTPAHHOM S3BbIKC
o remaM "Cultures", "Human Resources",
"International Markets";

- IEKCUYECKHE SI3BIKOBBIE CPEICTBA IS
aKaJeMHuecKol 1 MpoQeccuoHaIbHON
KOMMYHHKAITIM Ha HHOCTPAHHOM $SI3bIKE
o Temam "Advertising", "Money".

YMETB:
- leJaTh AOKJIAl HAa UHOCTPAHHOM SI3BIKE, B

TOM 4Hnciae ¢ ucnonb3opaunueMm UKT, na
temy "Organisation";

- Y4acTBOBAaTh B JIUCKYCCHHU HA TEMY
"Finding a Manager";

- IeJIaTh IOKJIaJ] Ha MTHOCTPAaHHOM SI3BbIKE, B
TOM umcie ¢ ucrnoab3oBanuem UKT, na
temy "Famous Businessmen";

- JIeJaTh AOKJIAJl HA MHOCTPAHHOM SI3BbIKE, B
TOM 4Hnciae ¢ ucnons3opaunueMm UKT, na
temy "Brands".

2. MECTO JUCIUILIMHBI B CTPYKTYPE OBPA30OBATEJBHOM ITPOT'PAMMBI BO

JuctuninuHa OTHOCUTCS K (DaKyJIbTaTUBHBIM JUCHUIUIMHAM OCHOBHOW TMpodecCHOHaIbHON
obpasoBarenbHOi Tporpamme [{udpoBuzamus B TEmIoBONH M BO30OHOBIISIEMOW JHEpPreTHKE (manee —




OIIOIT), nanpaenenus: moarotoBku 13.03.01 TerutosHepreTrka U TEMJIOTEXHUKA, YPOBEHb 00pa30BaHUS:
BBICIIICE 0Opa3oBaHue - OaKagaBpuar.

bazupyercs Ha ypoBHe cpesiHero o01ero oopa3oBaHus.

Pe3ynbraTel 00yueHus, OTydeHHBIE IPH OCBOCHUH JUCLUILIMHBL, HEOOXOAUMBI IIPH BHIITOIHEHUH
BBIITYCKHON KBaTH(PHUKAIMOHHON pabOTHI.



3. CTPYKTYPA U COAEP) KAHUE JTUCIHUITJIMHBbI
3.1 CTpyKTypa THCHUNIHHBI

OO01as TPyJI0eMKOCTh JUCHUTUTMHBI COCTABIISIET 6 3a4€THBIX eIUHMIL, 216 9acoB.

Pasnensr/TeMsl
JTUCIUTUTAHBL/ (D OPMBI
IIPOMEXKYTOUHOMI
aTTecTalluu

Ha paszen

Cemectp

PacnpenencHue TpyoeMKocTH pasjena (B 4acax) Mo BHUIAM YIeOHOH paboThI

KonrakTHas pabora

CP

Jlex

JIab

IIp

Koncyneranus HUKP

KIIP I'K HKKII

TK

A

Pabora B
ceMecTpe

ITonroroBska x
aTTecTalun
/KOHTPOJIb

CopneprkaHue caMOCTOSTENTFHON paboThl/
METOIUYECKHE YKa3aHHs

2

~

8 9 10

11

12

13

14

15

Brands

o | Beero sacos

[op]

[opX >

[ee]

8

Iloozomoska 0oknaoa, 6bICHynIACHUA:

11

VY.T. "My favourite
brand"

[EY
(3]

8

3ajaHue CBS3aHO C YIIyOJCHHBIM U3y4EHUEM
pa3aenoB AUCHUILUIMHBI U CAMOCTOATEIBHBIM
MTOUCKOM MaTepHaJIOB IS PACKPBITHS TEMBI
JI0KJIaaa. MaTepuaibl BBIOJIHEHHOH pabOoThI
MIPEJCTABILIIOTCA B JICKTPOHHOM BHJIE WM B
(opmMe pacriedaTaHHbIX IPE3EHTALNOHHBIX
ciaiinoB. B kauecTBe TEM OKJIAIOB CTYACHTAM
MPE/AIaraloTCsl CIEAYIONIIE BAPHAHTHI:
Presenting a brand

Ilod2omoeka domauinezo 3adanusn:
[ToaroroBka goMalHero 3a1aHNS HAIIPaBIeHa
Ha OTpabOTKy yMEHUIl peneHus
npodeccuoHaNbHbIX 3aaa4. JlomaliHee 3a1aHne
BBIJIA€TCA CTYACHTAM I10 U3Y4EHHOMY B pa3jiene
"Brands" marepuaiy.

Iloozomogka kK npaKmu4ecKum 3aHAMUAM:
Wzyuenne maTepuana mo paszaeny "Brands"
TIOZITOTOBKA K BBITTIOJIHEHUIO 3aJaHNH Ha
MPAKTHYECKNX 3aHITHUSIX.

H3yuenue mamepuanog 1umepamypHsix
UCHIOUHUKOB:

[1], C.6-13
[2], 9, 35-42, 47-52

Travel. Change

35

18

17

Iloozomoeka K nNpaxKkmudecCKum 3anamuiam.

2.1

Travel experience

16

2.2

Changes in private life
and at work

19

10

Wzyuenne matepuana mo pasgeny "Travel.
Change" moAroToBKa K BBIITOJIHEHHUIO 3aJaHUI
HAa MPaKTHYECKUX 3aHITUSX.

5




Ilodzomogka domauinezo 3adanua:
[ToaroroBka jgoMaliHero 3a1aHus HaIllpaBiIeHa
Ha 0TPabOTKY YMEHUI peleHus
npogeccHOHANBHBIX 3a/1a4. JloMalHee 3a1aHue
BBIIACTCSI CTYCHTAM 110 H3yYSHHOMY B pasJielie
"Travel. Change" maTepuaiy.

Iloozomoeka Kk mexyuiemy KOHmpoaio:
[ToBTOpenne maTepuana mo pasaeny "Travel.
Change".

H3yuenue mamepuanog 1umepamypnoix
UCIOYHUKOB:

[1], C.14-35

Organisation

19

10

IloozomoeKka K npAKMuUYecKuUM 3aHAMUIM:

3.1

V.T. "Presenting an
organisation"

19

10

W3yueHnne marepuana no pasueny
"Organisation" MOArOTOBKA K BHIMOJIHCHHIO
SaﬂaHI/Iﬁ Ha MPaKTUYCCKUX 3aHATUAX.
Ilodzomoeka doknada, evicmynienus:
3amaHue CBA3aHO C YIIyOICHHBIM H3YICHUEM
pa3menoB AUCIUILTHHEI H CAMOCTOSATEIEHBIM
MTOWCKOM MAaTEepHAIIOB IS PACKPBITHS TEMBI
JoKIIaga. MaTtepualbl BEITIOTHEHHOH paboTh
MPEACTABIIAIOTCA B OJICKTPOHHOM BUIC UJIN B
(dbopme pacreyaTaHHbBIX MPE3CHTAIUOHHBIX
craiiioB. B kauecTBe TEM JOKIAN0B CTYEHTAM
NPe/IJIaraloTCst CIEAYIOIe BAPHAHTHI:
Presenting an organisation.

Iloozomogka domauinezo 3adanua:
[MoxroToBka JOMAITHETO 3aJaHUS HAIpaBJICHA
Ha OTPabOTKy YMEHUH peleHus
npogeccHOHANBHBIX 3a1a4. JloManrHee 3a1aHue
BBIIACTCS CTYACHTAM I10 H3YYCHHOMY B pa3Jieie
"Organisation" Marepuaiy.

H3yuenue mamepuanog 1umepamypHsix
UCHOYHUKOB:

[1], C.36-43

Advertising. Money

37.7

20

17.7

Iloozomoeka K MmMeKyuiemy KonmpaoJiio:

4.1

Types and ways of
advertising

19

10

4.2

Finance

18.7

10

8.7

IToBTOpEeHue MaTepuana no pasaeny
"Advertising. Money".
Iloozomoeka K npakmuyecKum 3aHAMUAM:

6




W3zyyenune marepuana no paszaeny "Advertising.
Money" noAroToBKa K BBIIOJHEHUIO 3a0aHUMN
Ha MPaKTHYECKUX 3aHATHSX.

Ilod2zomoeka domauinezo 3adanusn:
IToaroroBka KOMaIHETO 3a1aHUS HAIIPABICHA
Ha OTpabOTKy YMEHUI pemeHus
npodeccrnoHaNBHBIX 3a1a4. JlomanHee 3agaHue
BBIJAETCS CTYACHTaM I10 U3yICHHOMY B pa3Jielie
"Advertising. Money" marepuaiy.

H3yuenue mamepuanoe 1umepamypHbix
UCHIOUHUKOB:

[1], C.44-65
3auer 0.3 - 0.3 -
Bcero 3a cemecTp 108.0 56 0.3 51.7
Hroro 3a cemecTp 108.0 56 0.3 51.7
5 Cultures. Human 30 18 - 12 Ilo020moeka K npaKmu4ecKum 3aHAMUAM:
resources W3zyyenue marepuana mo pasaeny "Cultures.
5.1 Cultural awareness 14 8 - 6 Human resources" moaAroToBka K BBIOIHEHUIO
5.2 Human resources 16 10 - 6 3aJaHUil HAa MPAKTUYECKUX 3aHATHUIX.
Ioozomoeka domauinezo 3a0anus:
[MoxroToBka AOMAaITHETO 3aJaHUS HAIpaBJIcHA
Ha OTpabOTKy yMEHUIl peneHus
npodecCHOHAIBHBIX 3a1a4. JloMalHee 3a1aHne
BBIIACTCS CTYICHTAM 10 U3YYCHHOMY B pasjerie
"Cultures. Human resources" maTepuainy.
Iloozomoeka K meKyuwiemy KOHmMpOoJiio:
[MToBTopenue marepuana no paszeny "Cultures.
Human resources".
H3yuenue mamepuanos 1umepamypHsLx
UCHOYHUKOB:
[1], C.66-81
6 International Markets 16 10 - 6 Ilo020moeKka K npaKmu4ecKum 3aHAMUAM:
6.1 Development of 16 10 - 6 W3zyyenne marepuaina no pazaeny "International

international markets

Markets" moAroToBKa K BBIIIOJHEHHUIO 3aJaHUI
Ha TPaKTHYECKUX 3aHATHUIX.

Iloozomoeka domauinezo 3adanus:
[ToaroroBka qOMaITHETO 3aJaHUS HAIIPABJICHA
Ha OTpabOTKy yMEHUI pemeHus
npodeccrnoHanbHBIX 3a1a4. JloManiHee 3aanue

7




BBIJIACTCS CTYACHTAM IO U3YYCHHOMY B pa3Jieie
"International Markets" maTepuany.
Iloozomoeka K meKywiemy KOHmMPOJII0:
[ToBTOpEeHUe MaTepuana mno pasaety
"International Markets".

H3yuenue mamepuanos iumepamypnolx
UCHOYHUKOB:

[1], C.82-95

Ethics. Leadership

46

26

IloozomoeKka K npakmuuecKum 3aHamusam:

7.1

Ethics at work

15

7.2

Qaulities of leadership

17

10

7.3

V.T. "Famous
Businessmen"

14

o~

Wzyuenne matepuana mo pasgeny "Ethics.
Leadership" moarotoBka K BBITIOJTHEHUIO
3aJaHuil Ha IPAKTHYECKUX 3aHATHUIX.
Iloozomogka doknada, gblcmynieHuA:
3ajaHue CBS3aHO C YIIyOJCHHBIM U3y4eHUEM
pas3/iesioB AUCIMIUIMHBI U CAMOCTOSITEIbHBIM
MIOUCKOM MaTepHaJIOB JUIsl PACKPBITHS TEMBI
IokIaga. Matepuralbl BEITIOTHEHHOH paboTh
MIPEICTaBILIIOTCS B JICKTPOHHOM BHJE WIH B
(opMe pacrieqaTaHHBIX PE3EHTAIMOHHBIX
cnaiizioB. B xauecTBe TeM JOKIIAIOB CTyICHTAM
MpeUIaratoTcs cleAyIomue BapuanTel: Famous
Businessmen.

Iloozomogka domauinezo 3adanua:
[MoaroroBka goMallHero 3aiaHus HaIlpaBiIeHa
Ha OTpabOTKy yMEHUIl peneHus
npodeccuoHaNbHbIX 3aaa4. JlomaliHee 3a1aHue
BBIJJAETCS CTY/ICHTaM 110 U3YYEHHOMY B pa3jielie
"Ethics. Leadership" maTepuany.

Ilo020mo6Ka K meKyuiemy KOHmpoJiio:
[oBTopenne maTepuana mo pasaeny "Ethics.
Leadership”.

H3yuenue mamepuanog 1umepamypHsix
UCHIOUHUKOB:

[1], C.96-111

Competition

15.7

10

5.7

Iloozomoeka K MeKyulemy KonmpaoJiio:

8.1

How competitive are
you?

15.7

10

5.7

IToBTOpEeHue MaTepuana 1no pasaeny
"Competition".

Iloozomoeka domawnezo 3a0anus;
[ToaroroBka qOMaNTHETO 3aJaHUS HAIIPABJICHA

8




Ha 0TpabOTKy YMEHUH peIleHUs!
npoeCcCHOHANBHBIX 3a/1a4. JloMallHee 3a1aHue
BBIZIAETCS CTYEHTaM [0 U3YYEHHOMY B pasjeiie
"Competition" matepuaiy.

Io0z0moeKka K npaKkmuueckum 3auamusam:
W3ydeHne MaTepHana 1mo pasiey
"Competition" moaroToBKa K BBIIOJIHEHUIO
3a/IaHAi Ha TIPAKTHYECKUX 3aHITHSIX.
H3yuenue mamepuanog aumepamypnolx
UCIOYUHUKOB:

[1], C.112-125

3ayer 0.3 - - - 0.3 -

Bcero 3a cemecTp 108.0 - - 64 0.3 43.7

Hroro 3a cemecTp 108.0 - - 64 - - 0.3 43.7
UTOrOo 216.0 - - - 120 - - 0.6 95.4

Ipumeuanue: Jlex — nexuuu; JIab — maboparopusie padboTsl; [Ip — npaktndeckue 3ausaTust; KIIP — aynuTopHble KOHCYIBTAUHU TI0 KyPCOBBIM
npoektam/padoram; MKKII — unauBuyansHbie KOHCYIBTAIIMU MO0 KYPCOBBIM MpoekTam/padotam; ['K- rpymmnoBsie KOHCYIbTAIIUH 110 pa3aenam
muctumuinael, CP — camocrositennbHas padota crynenrta; MKP — unast konraktHas padota; TK — Texynuit koHTpoiis; [TA — npoMexyrodHas

aTTcCcTanuAa




3.2 KpaTkoe coaep:kaHue pa3iejioB
1. Brands

1.1. V.T. "My favourite brand"
[ToBropenue rpammaruku: Present Simple and Present Continuous.

2. Travel. Change

2.1. Travel experience
British and American travel words. [ToBropenue rpammaruku: Future forms.

2.2. Changes in private life and at work
Words for describing change. IToBropenue rpammatuku: Past Simple and Present Perfect.

3. Organisation

3.1. Y.T. "Presenting an organisation”
Status within an organisation. Structure of an organisation.

4. Advertising. Money

4.1. Types and ways of advertising
[ToBTOpeHue rpammaTuku: Articles.

4.2. Finance
Dealing with figures.

5. Cultures. Human resources

5.1. Cultural awareness
Importance of cultural awarennes in business. Social English. Idioms.

5.2. Human resources
Job interview. Job applications. Finding a new manager.

6. International Markets

6.1. Development of international markets
Free trade. Negotiating.

7. Ethics. Leadership

7.1. Ethics at work
Legal activity. Unethical behaviour. IloBropenne rpaMMaTHKU: MOBECTBOBATEIbHBIE
IPEIOKEHUSL.

7.2. Qaulities of leadership
Describing  character.  IloBropeHne rpaMMaTUKH: TNPHAATOYHBIE  ONpEIETUTEIbHbIC
MPEAT0KECHUSL.

10



7.3. Y. T. "Famous Businessmen"

8.1.

8. Competition

How competitive are you?

Idioms from sport to describe competition.

3.3. TeMbl NpaKTHYECKUX 3AHATHI

1.
. Brands;

. Competition;

. Cultures;

. Ethics;

. Human Resources;
. Advertising;

. Money;

. Organisation;

OO NO O WN

Change;

10. Travel;
11. Leadership;
12. International Markets.

3.4. Tembl 12a60paTOPHBIX padoT
HE MPEyCMOTPEHO

3.5 KoncyabTanuu

3.6 TemaTuka KypcoOBBIX MPOEKTOB/KYPCOBBIX padoT
KypcoBoii npoekt/ pabota He IPeayCMOTPEHBI

11



3.7. CooTBeTCTBHE Pa3/ieJiOB JHCHMILJIMHBI U (hopMHP

€MbIX B HUX KOMIEeTEeHII NI

3arIaHUpPOBaHHbBIE PE3YIbTATHI 00YUCHUS 110
JTUCITUTUINHE
(B COOTBETCTBHH C pazjaesioM 1)

Konanr
WHJIUKAaTOPOB

Howmep paznena nucuurinHsl (B
COOTBETCTBUU C 11.3.1)

1/2|3|4]5]6]7]8

OueHo4HOE CPeCTBO
(TUII ¥ HAUMEHOBAHUE)

3HATh:

JICKCHYECKUE SI3BIKOBBIC CPEICTBA JIJISl aKaIEMHUECKOM
1 Ipo(heCCUOHATTLHOM KOMMYHHKAITUU Ha
WHOCTPAaHHOM si3bIKe 110 TeMaMm "Advertising", "Money"

N/1-2yk-4

Tectupoanue/KoMruiekCHbIN TECT 2

JICKCUYCCKHE SI3BIKOBBIC CpeIICTBa JJIA aKaILGMquCKOﬁ
158 HpO(i)CCCI/IOHaJIBHOfl KOMMYHUKAIIUU Ha
MHOCTpaHHOM si3bIke 1o TemaMm "Cultures", "Human
Resources"”, "International Markets"

NJI-2yxk-4

TectupoBanue/KomruiekcHsrii Tect 3

JICKCUYECCKUC SA3BIKOBBIC CPEACTBA AJIA aKaI[eMI/I‘ICCKOfI
U podeccCuoHaTbHON KOMMYHHUKAIIUY Ha
nHOCTpaHHOM si3bIke 1o TemaMm "Ethics", "Leadership",
"Competition”

NJ-2yxk-4

TectupoBanue/KomruiekcHbIi TecT 4

JIEKCUYECKHUE S3BIKOBBIE CPE/ICTBA IS aKaJEMUYECKON
U Ipo(ecCHOHANBHOM KOMMYHHUKAIIMH Ha
MHOCTpaHHOM si3bIke 1o TeMaM "Travel", "Change"

NJ-2yxk-4

Tectupoanue/KomruiekcHbil TecT 1

YMmerh:

JIeNaTh JI0KJIa] Ha THOCTPAHHOM $SI3bIKE, B TOM YHUCIIE C
ucnons3zoBanuem KT, va remy "Brands"

N/I-2yx-4

Hoxknan/IIpesenranus no reme 1

JieNnaTh AOKIaJ Ha MHOCTPAHHOM SI3bIKE, B TOM YHCIIE C
ucnons3zoBanueMm KT, Ha remy "Famous
Businessmen"

N/I-2yx-4

Hoxknan/IIpesenrtanus no reme 3

y4acTBOBaTh B AMcKyccuu Ha TeMmy "Finding a
Manager"

NJI-2yxk-4

Keiic (permenne KOHKpETHBIX
MIPOM3BO/ICTBEHHBIX
cutyanuit)/Ponepas urpa

JeJaTh TOKJIaJ Ha MHOCTPAHHOM SI3bIKE, B TOM YHUCIIE C
ucnons3zopanuem UKT, na remy "Organisation”

NJ-2yxk-4

Hoxnan/TIpesentanus o reme 2
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4. KOMIIETEHTHOCTHO-OPUEHTAPOBAHHBIE OIIEHOYHBIE CPEJICTBA JUISA
KOHTPOJISI OCBOEHMS PE3VJIbTATOB OBYUEHMS 11O JUCIMUIIIMHE
(TEKYIIU KOHTPOJIb YCIIEBAEMOCTH, IPOMEKYTOUYHASI ATTECTALMSA
1O JUCLMILINHE)

4.1. Tekymuii KOHTPOJIb yCIIeBA€MOCTH
6 cemecTp

dopma peanuzanuu: Beictynienne (I0KIam)
1. [Ipe3enrtanus o teme 1 ([Joxnam)
2. IIpesenTanus o teme 2 (Jlokan)

Dopma peanuzanuu: [TucemenHas padora
1. KommiekcHsrii Tect 1 (TectupoBaHue)
2. Kommuiekcusiii tect 2 (TectupoBanue)

7 cemecTp

®dopma peanusaiuu: Beictynienue (1oknamn)
1. IIpesentamnus o teme 3 (Jlokmam)

Popma peanmzanuu: [TucemenHas pabora
1. KommiekcHsrii Tect 3 (TectupoBaHue)
2. Kommuiekcusriii tect 4 (TectupoBanue)

®dopma peanmszanuu: Y cTHas popma
1. PoneBas urpa (Keiic (perieHne KOHKpETHBIX IPOU3BOICTBEHHBIX CUTYaIUH))

BaHHLHO-peﬁTHHFOBaﬂ CTPYKTYpa JUCHUIUINHBI SABJIACTCA ITPUITOKCHUCM A.

4.2 IIpoMe:KyTOYHasI ATTECTALUSA 110 M CIHIIIMHE

3auem (Cemecmp Nob)
Onenka ompezensercs B cooTBeTcTBUHM ¢ [lonoxennem o OalbHO-PEUTHHTOBOM CHCTEME s
cryneatoB HUY «MOW» Ha oCHOBaHWHU CEMECTPOBOU M aTTECTAIIMOHHON COCTABIISFOIINX.

3auem (Cemecmp Ne7)
Ouenka ompenensieTcsi B COOTBETCTBUU ¢ [lomoxkeHneM o OaTbHO-PEUTHHTOBOM CHUCTEME ISt
crynentoB HUY «MOW» Ha oCHOBaHMHU CEMECTPOBOM M aTTECTAlIMOHHON COCTABIISIFOIIUX.

B auniom BeICTaBIISIETCS OLIEHKA 32 7 CEMECTD.

IIpumeuyanue: OLeHOYHBIE MAaTEpUAIIBI 10 TUCIMITIIMHE IPUBEACHBI B (DOHIE OLIEHOYHBIX
marepuanos OITOII.

5. YYEBHO-METOANYECKOE OBECIIEYHEHUE JUCIHUIIJINHbI

5.1 IleyaTHbIe M JIEKTPOHHbIE U3TAHUSA:
1. Cotton, D. Market Leader : Business English Course Book : yposens Intermediate. B 1/ D.
Cotton, D. Falvey, S. Kent. — 3rd ed. — Harlow : Pearson Education Limited : Financial Times
Publishing, 2010. — 176 p. + 1 s1. ontuu. muck (DVD-ROM). — (PEARSON. Always learning). —
Ha anrn. a3. — ISBN 978-1-4082-3695-6.;
2. 10. b. I'omumeiackuii- "['pammatuka”, (8- usm., ucnp.), M3narensctBo: "KAPO", CaHkT-
[TerepOypr, 2018 - (576 c.)
https://biblioclub.ru/index.php?page=book&id=574410.
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5.2 JIuneH3MoHHOE ¥ CBOGOTHO PAacPOCTPaHsIeMo€e MPOrpaMMHOe ofecrevyeHme:

1. CAO "IIpomereii";

2. Office / Poccuiickuii makeT o(h)UCHBIX MIPOrpamm;

3. Windows / OniepanimonHas cuctema cemeicTra Linux.

5.3 UnTepHeT-pecypchl, BKJIOYasA NPodeccuoHaIbHbIe 0a3bl JAHHBIX 1 HH(POPMAIIHOHHO-

CIIPaBOYHBIC CUCTEMBI:

1. 9bC "YHuBepcuTeTcKasi 0M0IMOTEKA OHJIAMH" -

http://biblioclub.ru/index.php?page=main_ub_red

2. Hayunas 3jiekTponHasi oudamnoreka - https://elibrary.ru/
3. HauuoHanbHasi 3JIeKTpOHHAas1 0ubmoreka - https://rusneb.ru/
4. dnexkrponHas oudmoreka MOU (b MOM) - http://elib.mpei.ru/login.php

6. MATEPUAJIBHO-TEXHUYECKOE OBECHEYEHUE JUCHUIIJIMHBI

Tun nomeneHust Homep ayauropun, OcHaenue
HauMCHOBaHHue
Y4eOHble ayIUTOPUH AJIS M-812, CTOJI MpernoiaBaTesi, CTON y4eOHbI|, CTYIL,
MIPOBEACHUS JlunradoHHBIH mkad I JOKYMEHTOB, TOCKa HHTEPaKTUBHAS,
MPAKTUYECKHUX 3aHATUH, KaOuHeT KOMIIBIOTEPHAsI CETh C BBIX0JI0OM B MIHTEpHeT,
KP u KII KOMITBIOTEP MEPCOHANTBHBIN, MAarHUTO(OH,

auHraoHHas cucreMa

Y4eOHbIC ayAUTOPHH TS

M-910, Yuebnas

CTOJ IperioaaBareisd, CTOJI, CTYII, IHKa(l) JJIsL

MIPOBEACHUS aynurtopus Kad. JIOKYMEHTOB, KOMITBIOTEPHAs CETh C BHIXOJIOM B
IIPOMEKYTOUHON "Wn. 13." WNHurepner
aTTecTaruu
ITomenenus s HTB-303, CTOJI KOMITBIOTEPHBIN, CTYJI, CTOJI MUCbMEHHBIM,
CaMOCTOSATEIIbHON PabOThI JleknuonHast BeIIaIKa ISl OJCK Ibl, KOMITBIOTEPHAS CETh C
ayIUTOPHS BBIX0O7IOM B IHTEpHET, KOMITBIOTED

NIEPCOHAIBHBIN, IPUHTEP, KOHIULIUOHED

ITomemenus s

M-913/1, KabuneTt

Kpecio pabouee, CTOJI, CTOJI JIsl pabOTHI C

KOHCYJIbTUPOBaHUs COTpPYJIHUKOB JOKYMEHTaMH, CTyJ, mKad, mkad ams
JIOKYMEHTOB, IIKa( /U1t oAk b1, TYyMOA,
KOMIIBIOTEPHAsI CETh C BBIXOOM B MIHTEpHeET,
HOYTOYK, KOMIIBIOTEp NEPCOHATIBHBIN, IPUHTED
[Tomemenus nis XpaHeHUs M-901a, Kpecio paboyee, CTeUIax Ul XpaHEHUs KHUT,
o0opynoBaHus U y4eOHOTO ApxuBHOE CTYJI, UHBEHTaph y4eOHbII, KHUTH, y4€OHUKH,

HWHBCHTAPs

noMmemenue ['TIN

HOC06I/I$I, APXUBHBIC JOKYMCHTBI

14




IIpunoxenne A

BAJJIBHO-PEUTUHITOBAS CTPYKTYPA JIUCHOUILJIAHBI

NHocTpaHHBIN SA3BIK JEJI0BOTO OOIICHUS

(Ha3BaHME AUCIMILIMHBI)
6 cemecTp

IlepeyeHb KOHTPOJIBLHBIX MEPONIPUSITHI TEKYIIIET0 KOHTPOJISI YCIE€BAEMOCTH MO THCIUILTHHE:
KM-1 TIlpesenTamus o teme 1 (Jlokan)

KM-2 Kowmmiekcubiit Tect 1 (TectupoBanue)

KM-3 TIlpesenTamus o teme 2 (Jlokan)

KM-4 Kommnekchsiit TecT 2 (TectupoBanue)

Buj npome:xyTo4HOI aTTecTanmu — 3a4er.

HNunexc KM-1 KM-2 KM-3 KM-4
Howep Paznen aucuumuimabl KM:
pasnena AT en Henens 3 8 11 14
KM:
1 Brands
11 VY.T. "My favourite brand" +
2 Travel. Change
2.1 Travel experience +
2.2 Changes in private life and at work +
3 Organisation
3.1 V.T. "Presenting an organisation" +
4 Advertising. Money
4.1 Types and ways of advertising +
4.2 Finance +
Bec KM, %: 25 25 25 25
7 cemecTp

ITepeyeHb KOHTPOJIBHBIX MEPONPHUATHI TEKYIIEr0 KOHTPOJS yCIIeBAeMOCTH 10 JAMCIUILIHHE:
KM-5 Ponesas urpa (Keiic (pemenne KOHKpETHBIX TPOU3BOJCTBEHHBIX CUTYAIIHA))

KM-6 Kowmmuekcubiit Tect 3 (TectupoBanue)

KM-7  Tlpeszentamus o teme 3 (Jloknan)

KM-8 Kommuekcubiit Tect 4 (TectupoBaHue)

By npome:xyTo4HOI aTTecTanuu — 3a4er.
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HNunexc KM-5 KM-6 KM-7 KM-8
Howmep Paznen aucuuiuimabl KM:
pasnena AT AER Henens 4 8 12 15
KM:
1 Cultures. Human resources
1.1 Cultural awareness +
1.2 Human resources +
2 International Markets
2.1 Development of international markets +
3 Ethics. Leadership
3.1 Ethics at work +
3.2 Qaulities of leadership +
3.3 V.T. "Famous Businessmen" +
4 Competition
4.1 How competitive are you? +
Bec KM, %: 25 25 25 25
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